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Newspaper  Advertising  $520,000,000 
,  In  1935;  Two  ^thirds  of  ^29  Peak 

rear  Closes  With  Linage  Rising,  Contrary  To  Usual  Trend — Magazine 
Volume  Passes  $119,000,000,  Broadcasters,  $87,000,000 


_ .ISO 

(olllloat 
of  line* 
a  Bonthf 
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.\ctnal  newspaper  linage  as  measured  by  Media  Records,  Inc.,  in  52  key  cities. 
Note  that  1935  has  caught  up  with  1931  for  the  first  time. 


TREND  OF  NEWSPAPER  LINAGE 

(Compiled  from  Media  Records  reports  of  linage  in  52  cities.) 

1935  Linage 

1934  Linage 

Pet.  of 
1934 

E.&P. 

barometer 

1  Total  Advertising:  1 

December  . 

. .  118,683,816 

105,668,881 

112.3 

109.7 

November  . 

. .  117,704,434 

106,998,808 

110.0 

105.0 

Full  year  . 

...  1,246,941,513 

1,178,880,397 

105.8 

95.5 

1  Display  Only:  1 

December  . 

98,513,236 

88,279,994 

111.6 

109.2 

November  . 

97,951,906 

89,584,818 

109.3 

104.9 

Full  year  . 

...  1,017,969,283 

973,558,818 

104.6 

95.3 

1  Classified:  1 

December  . 

20,170,580 

17,388,887 

116.0 

112.5 

November  . 

19,752,528 

17,413,990 

113.4 

105.1 

Full  year  . 

. .  228,972,230 

205,321,579 

111.5 

96.4- 

1  Retail:  1 

December  . 

76,350,761 

69,445,675 

109.9 

107.1 

November  . 

67,198,346 

65,613,687 

102.4 

101.6 

Full  year . 

. , .  706,755,254 

669,741,114 

105.5 

97.5 

Department  Store:  I 

December  . 

31,176,412 

28,378,288 

109.9 

109.3 

November  . 

27,458,821 

26,722,744 

102.8 

101.2 

Full  Year . 

, . .  290,585,916 

281,053,798 

103.4 

99.4 

1  General: 

December  . 

16,268,777 

13,482,344 

120.7 

128.0 

November  . 

20,979,944 

19,094,601 

109.9 

103.6 

Full  year  . 

. . .  216,975,573 

211,383,957 

102.6 

93.0 

Automotive: 

December  . 

4,058,449 

3,919,522 

103.5 

103.9 

November  . 

7,677,228 

3,591,746 

213.7 

160.9 

Full  year . 

72,929,105 

73,306,045 

99.5 

94.1 

1  Financial: 

December  . 

1,835,249 

1,432,453 

128.1 

78.5 

November  . 

2,096,388 

1,284,784 

163.2 

96.3 

Full  year . 

21,309,351 

19,127,702 

111.4 

65.3 

AILY  newspapers  of  the  nation, 
gaining  about  5%  in  advertising 
inage  in  1935  as  compared  with  1934, 
Sid  advertising  space  to  a  total  of  some 
;20.000,'j00.  it  is  indicated  by  reports 
vailable  this  week.  This  compares 
lith  Mmething  over  $490,000,000  of  ad- 
ertising  receipts  in  1934,  and  with  a 
^ression  low  of  about  $440,000,000  in 
933,— also,  it  must  be  said,  with  a  high 
m  of  $850,000,000  in  1929. 

In  other  words,  the  daily  newspapers, 
liter  losing  about  $410,000,000  of  an- 
“11^  advertising  revenue  since  the 
auny  days  of  1929,  have  now  won  back 
I»ut  $80,000,000  of  that. 

In  linage  the  course  of  advertising 
'plme  has  been  down  to  a  1933  low 
M  ^2  per  cent  of  the  1929  total,  then 
m  1934  to  62.1  per  cent,  and  on  in 
to  65.7  per  cent.  In  dollar  volume 
ffle  lc<*es  were  somewhat  more  than 
“ttse  percentages  would  indicate,  be- 
*nse  of  rate  decreases,  and  because  of 
Krtased  placing  of  general  advertising 
Mj^h  dealers  at  local  rates. 

Iliese  percentages  are  figured  on  the 
of  advertising  in  the  newspapers 
,Jr  'roportant  cities  as  measured  by 
wa  Records,  Inc.  Records  for  these 
go  back  to  the  beginning  of 
and  are  used  in  the  charts  ac- 
^Wnying  this  article.  These  52  cit- 
Show  an  aggregate  gain  of  5.8  per 
*0  total  newspaper  advertising  for 
full  year  1935  compared  with  1934. 
^pared  with  1933,  the  lowest  year 
the  depression,  the  year  1935  showed 
sain  of  17.0  per  cent,  1934  having 


By  ROBERT  S.  MANN 


risen  10.6  per  cent  above  the  previous 
year. 

Only  with  reservations  can  these  or 
any  other  set  of  percentages  be  taken 
as  typical  of  daily  newspapers  as  a 
whole.  For  instance,  a  list  of  89  cit¬ 
ies,  for  which  detailed  linage  figures 
are  presented  on  other  pages  of  this 
issue,  shows  aggregate  percentages  al¬ 
most  uniformly  lower  than  those  in 
this  article.  Newspapers  in  smaller  cit¬ 
ies  might  show  still  different  percent¬ 
ages.  In  general,  however,  the  picture 
of  newspaper  advertising’s  comeback  is 
a  clear  one. 

The  three  principal  media  of  news¬ 
papers,  magazines  and  broadcasting 
accounted  in  the  aggregate  for  close  to 
three-quarters  of  a  billion  dollars  in 
1935,  according  to  figures  available. 


Magazine  advertising  for  the  year 
1935  amounted  to  $119,127,613,  as 
measured  by  National  Advertising 
Records  in  a  list  of  nearly  a  hundred 
publications  carrying  the  bulk  of  all 
advertising  in  their  fields.  Last  year 
the  same  organization  measured  $113,- 
514,672  of  magazine  advertising.  The 
gain  in  1935  amounted  to  4.9  per  cent, 
but  it  should  be  pointed  out  that  there 
were  minor  changes  in  the  list. 

As  divided  into  groups  by  National 
Advertising  Records,  the  1935  sub¬ 
totals  were : 

8  Standard  magazines  ....  $751,786 

35  General  magazines .  19,378,317 

17  Women’s  magazines .  42,436,159 

5  Women’s  groups . .  .  4,862,732 

10  Weeklies  (and  a  semi¬ 
monthly)  .  51,698,719 


Editor  &  Publisher  Linage  Index  for  1935,  showing  total  advertising  in  com¬ 
parison  with  average  trend  in  last  preceding  five  years. 


For  broadcast  advertising,  additional 
figures  now  available  leave  unchanged 
the  estimate  of  $87,(X)0,(K)0  or  more  for 
1935,  first  published  in  these  pages  Dec. 
14  on  the  basis  of  10-month  figures. 
December  figures  for  the  whole  in¬ 
dustry  are  not  yet  available,  but  this 
week  brought  complete  1935  figures  for 
the  big  networks,  released  through 

National  Advertising  Records. 

The  December  network  figures  were 
as  follows: 

December  %  of 
1935  Dec.  1934 

National  Broadcasting  $2,893,793  104.2 

Columbia  Broadcasting  1,885,977  112.6 

Subtotal  .  4,779,770  107.4 

Mutual  Broadcasting..  164,664 

Total  three  systems..  4,944,434 

Network  figures  for  the  full  year 
were : 

Year  %  of 

1935  1934 

National  Broadcasting.  $31,156,365  111.9 

Columbia  Broadcasting  17,620,066  118.8 

Subtotal  .  48,786,735  114.4 

Mutual  Broadcasting 

(last  quarter  only)  .  497,144 

Total  three  systems. .  ' 49,273,575 

On  the  other  hand  the  National  Asso¬ 
ciation  of  Broadcasters,  which  reports 
on  regional  networks,  spot,  and  local 
broadcasting  as  well  as  national  net¬ 
works,  has  already  reported  for  eleven 
months  of  1935,  a  broadcasting  total  of 
$78,837,579.  Combining  the  two  re¬ 
ports,  we  have  more  than  $83,6(X),()(X) 
already  definitely  listed  for  twelve 


Editor  &  Publisher  for  January  18,  1936 


$1,000,000  MAGAZINE  USERS 
Following  is  a  list  of  magazine 
advertisers  spending  more  than 
$1,000,000  rash  each  in  1935,  as  re¬ 
ported  by  National  Advertising 
Records: 

1935  1934 

General  Motors 

Corp . $5,148,564  $4,569,644 

Chrysler  Corpor- 


ation  . 

2,501,131 

2,194,684 

Standard  Brands, 

inc. . 

2,413,247 

2,710,843 

R.  J.  Reynolds 

Tobacco  Com- 

pany . 

2,268,316 

2,799,654 

Procter  &  Gam- 

ble  Co . 

2,193,561 

2,936,182 

Bristol-Myers 

Company  .... 

1,793,155 

1,390,898 

Lever  Brothers 

Company  .... 

1,784,878 

2,239,453 

Lambert  Com- 

pany . 

1,780,415 

1,965,819 

General  Foods 

Corporation  . . 

1,713,091 

2,248,592 

Campbell  Soup 

Company  .... 

1,711,235 

1,929,433 

American  Tobacco 

Company  .... 

1,557,584 

780,228 

General  Electric 

Company  .... 

1,428,046 

1,628,630 

H.  J.  Heinz 

Company  .... 

1,265,314 

1,171,444 

Lamont  Corliss  & 

Co . 

1,140,229 

1,177,044 

Colgate-Palm- 

olive-Peet 

Company  ....  1,094,474  826,537 

Sterling  Products. 

Inc .  1,089,322  917,787 


GRAVURE  LINAGE  AND  COLORED  COMIC 
SPACE  BOTH  UP  NEARLY  20% 


Two  Special  Classes  of  Newspaper  Space  Continue  Upward  Trend 

_ “Funnies”  Gross  in  Neighborhood  of  $11,000,000  and 

Picture  Pages  Jump  to  Around  $6,500,000  for  Past  Yestr 


The  showing  of  newspaper  adver¬ 
tising  linage  during  _  1935  was 
greatly  tided  by  increases  in  two  spe¬ 
cial  classifications  much  greater  than 
I  i:oooooo 


ure  linage  figures  are  indicated  below 
in  lines ; 


II  000  000 
10.000  000 
9  000  000 
8  000  000 
7  000.000 


Year 

Local 

National 

Total 

1»2(  . 

....  7,43(,423 
....  7,2(1  J9( 

ll,l((,2(2 

17,599,(SS 

1»Z7  . 

12,(I(3,9M 

19,28S,291 

1(2S  . 

....  7,74(,S48 

12,929,2(( 

19,704(8 

1929  . 

....  8,943.2N 

11,7(S,113 

20,(4(413 

1938  . 

....  7,S22,7« 

«,7(2;4(S 

1(,2SS,1S3 

18,(82,40 

1931  . 

....  S,59(,043 

S,(12,42( 

1932  . 

....  Z,3S2,4(9 

2,879,(38 

5,082,(39 

1933  . 

....  Z,Z78,91S 

3,4SS,494 

5,734,412 

8438.214 

1934  . 

....  2,731,(24 

3,5(S,SM 

193S  . 

....  3,Zn,((7 

4,212,79$ 

7,4N,02 

months  of  national  networks  and  eleven 
months  of  other  broadcasting.  This, 
of  course,  does  not  include  talent  costs. 

For  eleven  months  the  average  gain 
for  broadcasting  of  all  sorts  was  20.1 
per  cent  over  the  corresponding  period 
of  1934. 

The  year  ended  strong.  Total  news¬ 
paper  linage  for  December  was  12.3 
per  cent  higher  than  in  December,  1934. 
November  had  been  10  per  cent  aliead 
of  1934.  Previous  to  November  the 
average  advance  over  1934  had  been 
only  5  per  cent. 

Reference  to  the  chart  of  actual  news¬ 
paper  linage  presented  herewith  will 
show  that  1935  was  the  first  year  in 
which  the  November  total  was  greater 
than  October,  and  December  greater 
than  November.  Even  in  1928.  in  the 
“new  era”  of  eternal  prosperity,  Novem¬ 
ber  and  December  showed  a  downward 
trend,  and  again  in  the  recovery  periods 
of  late  1933  and  1934  November  and 
December  witnessed  seasonal  declines 
from  the  October  peaks.  In  contrast 
with  this  seasonal  tendency,  the  1935 
increases  in  actual  linage  naturally  sent 
the  Linage  Index  booming.  From  the 
October  figure  of  97.7,  only  a  little 
higher  than  those  of  several  preceding 
months,  the  index  jumped  to  105.0  in 
November,  and  went  on  in  December 
to  109.7. 

General  advertising  was  an  especially 
strong  factor  in  the  Deceber  newspaper 
linage.  It  resisted  the  seasonal  decline 
so  well  that  its  Linage  Index  rose  to 
128.0 — the  highest  by  far  for  am- 
classification  this  year,  if  we  except 
the  freak  November  peak  for  auto¬ 
motive.  While  general  advertising  was 
less  than  in  November,  it  was  20.7  per 
cent,  higher,  than  in  December,  1934. 

Automotive  linage  got  back  nearer 
to  normal  after  the  unusual  peak  caused 
by  the  holding  of  automobile  shows  in 
November  instead  of  January.  Auto¬ 
motive  figures  for  the  year  now  show 
plainly  the  strategy  of  the  motor  men. 
The  first  two  months  were  about  even 
with  1934,  then  for  five  months  auto¬ 
motive  ran  about  10  per  cent  behind 
1934.  In  August  the  loss  was  19  per 
cent,  and  in  September  40  per  cent. 
The  money  thus  saved  was  slapped 
into  the  papers  in  October  and  Novem¬ 
ber.  With  December  only  slightly 
higher  than  December,  1934,  the  whole 
year  worked  out  at  99.5  per  cent,  of 
1934.  Incidentally,  this  fulfills  a  pre¬ 
diction  by  our  Detroit  correspondent 
some  months  ago,  when  automotive  was 


Sunday  gravure  linage  continued  its 
steady  rise  from  Jan.  1,  1933.  with  a 
20  per  cent  gain  over  1934.  Figures  to 
the  right  are  millions  of  lines. 

die  5.8  per  cent  increase  for  all  linage. 
These  two  classifications  are  four-color 
comics  and  gravure. 

Gravure,  both  monotone  and  color, 
considered  for  the  moment  as  a  news- 
paiier  medium  separate  from  black  and 
white  and  comic  advertising,  made  the 
best  performance  of  the  year. 

The  first  official  compilation  of  Sun¬ 
day  gravure  linage  for  the  full  year,  in¬ 
cluding  that  run  in  all  the  57  gravure 
papers,  was  released  this  week  by  Grav¬ 
ure  Service  Corporation.  It  showed  a 
20  per  cent  gain  over  1934  figures  com¬ 
piled  by  actual  measurement  of  the  same 
57  papers. 

Although  several  new  accounts,  in¬ 
cluding  Singer  Sewing  Machine,  Mc- 
Callum  Hosiery,  Libby,  McNeil  & 
Libby  and  Standirnd  Oil  Fuels,  entered 
the  lists  during  the  year,  most  conspic¬ 
uous  as  large  space  users  were  the  big 
cosmetic  accounts. 

The  first  of  last  October  Editor  & 
Pi  BLiSHER,  in  a  story  on  the  develop¬ 
ment  of  gravure  advertisers  and  adver¬ 
tising,  printed  the  prediction  of  leaders 
in  the  gravure  field  that  local  gravure 
linage  for  1935  would  total  3,000,000 
lines,  the  national  4,500,000  and  that  the 
total  would  run  to  7,500,000.  Local  did 
Iietter  than  expected,  with  3,277,807 
lines  and  national  fell  under  the  esti¬ 
mate  with  4,212,795  lines  for  the  year, 
totalling  7,490,602  lines. 

The  commercial  value  of  these  7,490.- 
tifl2  lines  is  something  over  $6,500,000. 

Year  by  year  local  and  national  grav- 


limping  badly,  that  the  whole  year 
1935  would  be  practically  on  a  level 
with  1934.  What  is  not  disclo^  is 
why  the  automotive  industry,  enjoying 
a  real  boom  in  1935,  should  have  been 
content  with  a  1934  model  advertising 
program. 

At  any  rate  it  is  obvious  that  the 
rise  in  the  Linage  Index  cannot  be 
traced  to  the  changed  calendar  of  the 
automobile  men. 

Department  store  advertising  and 
other  retail  advertising  were  strong  in 
December,  both  making  bigger  gains 
over  1934  than  they  had  in  any  earljer 
month.  Their  Index  figures  likewise 
rose  to  the  highest  yet  reached. 

Classified  did  even  better  than  total 
display  linage,  making  a  16  per  cent 
gain  over  1934,  and  reaching  112.5  in 
the  Linage  Index. 

Financial  advertising,  after  its  burst 
of  strength  in  November,  dropped  back 
to  about  the  October  level.  There  it 
was  still  in  better  position  than  the  pre- 
x’ious  months  of  1935. 


BAXTER  JOINS  A.  McKlM 

McKim,  Ltd.,  Montreal  agency, 
has  announced  fusion  of  the  Baxter  Ad¬ 
vertising  Agency,  Ltd.,  with  it.  Major 
James  M.  Baxter  becomes  vice-presi¬ 
dent  and  director  of  the  McKim  agency. 
A.  McKim,  Ltd.,  has  been  servicing 
Canadian  business  since  1889,  and  has 
directed  the  placement  of  more  than 
$100,000,000  of  advertising. 


$1,000,000  BROADCASTERS 
Following  is  a  list  of  broadcast 
advertisers  spending  more  than 
$1,000,000  each  on  the  National,  Co¬ 
lumbia,  and  Mutual  broadcasting 
system  in  1935,  as  reported  by  Na¬ 
tional  .\dvertisiiig  records: 

1935  1934 

Procter  &  Gamble 
Company 
(  Ivory  soap, 

Oxydol,  Crisco, 

Cbipso,  Camay, 

Dreft)  . $2,104,697  $969,236 

General  Foods 
C  orpo  ration 
(Maxwell 
House  coffee. 

Post  Toasties 
and  Bran,  Jello, 

Log  Cabin 
syrup,  G.  F. 
rooking  school, 

S  a  n  k  a  coffee, 

Certo,  and 

Grape-Nuts)...  1,948,509  1,450,575 
Standard  Brands, 

Inc.  (Chase  & 

Sanborn's  Cof¬ 
fee,  Fleisch- 
m  aim's  yea  St  for 
health  and  for 
haking.  Royal 
(ielatin.  Tender 
Leaf  Tea,  Aspic 
gelatin,  and 
Royal  ice  cream 

powder) .  1,938,577  1,847,178 

Ford  Motor  Com¬ 
pany  ( Ford  & 

Lincoln  auto¬ 
mobiles)  .  1,928,860  1,191,577 

Colgate-Palm- 
olive-Peet  Com¬ 
pany  (Palm¬ 
olive  soap 
Supersuds,  and 
Colgate's  dental 

cream  .  1,679,037  1,333,873 

Sterling  Products, 

Inc.  (Bayer  as¬ 
pirin,  Dr.  Ly¬ 
ons'  tooth  pow- 
der,  Phillips 
dental  mag¬ 
nesia,  Phillips 
Milk  of  Mag- 
si  a,  Fletcher's 
Castoria.  Cali¬ 
fornia  Fig  Syr¬ 
up,  and  ZBT 

baby  powder) .  1,422,640  1,148,651 
American  Home 
Products  (Koly- 
nos,  Bisodol, 

A  n  a  c  i  n  Co., 

Wyeth  Chemi¬ 
cal,  A.  S.  Boyle 
Co.,  Hill's  nose 

drops)  .  1,211,568  898,300 

Lady  Esther  Com¬ 
pany  .  1,100,998  963,836 

Pepsodent  C  o  m- 
pany  .  1,098,996  1,642,153 


mg  of  comic  hnage—this  was  the  uni,,ri 
timate  adventure  of  Come 
Click  into  tabloids,  a  venture  which*! 
quickly  dropped.  .Not  soon  enough 
it  discontinued  to  offset  sag  H  hJ 
caused  in  comic  linage  in  the  He^ 
group.  (Jn  the  basis  of  figures  J, 
\iously  published,  Comic-W^ly 
income  dropped  from  approxinuJ 
$2,084,000  in  1934  to  $1,986,000  in 
During  1934  81  full  pages  and  81 
pages  were  run.  During  1935  23 
l»ages  at  $16,000,  92  half  pages  at  9 


.Although  completely  comprehensive 
figures  are  not  yet  available,  comic  ad¬ 
vertising  in  four  colors  continued  its 
upward  spurt,  which  received  greatest 
impetus  during  1934.  Representative 
totals  place  the  percentage  of  gain  dur¬ 
ing  1935  over  1934  at  around  19  per 
cent.  Gross  revenue,  when  final  fig¬ 
ures  arc  readv,  will  probably  go  over 
$10,725,000. 

One  factor  held  back  the  total  show- 


ilHHIl 

HHBBI 

■■■ 

Foiir-eolor  romic  linage,  on  the  In 
of  incomplete  returns,  showed  ahont 
19  per  cent  gain  over  1934.  Figure, 
the  right  are  millions  of  dollars. 


H 
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and  79  tabloid  pages  at  $10,0(X)  (At 
were  run.  This  is  109  standard  ; 
pages  in  17  papers,  totalling  1,853  pae 

The  11  metropolitan  weekly  jiaw 
increased  the  total  number  of  cor 
pages  from  752^2  in  1934  to  1,084 
1935  and  brought  the  approximate  sr 
revenue  to  well  over  two  million  do! 
lars.  This  increase  in  space  is  n 
alent  to  over  40  per  cent  for  1935. 

Other  groups  did  not  do  so  w^. 
some  instances  independent  iiapers 
proached  this  increase,  but  in  the  m 
1935  was  not  the  boom  year  for  coir 
that  1934  was,  according  to  pre- 
bases  for  judgment. 

The  year  saw  a  slight  increase 
number  of  papers  offering  four  cob 
comic  space.  Camels,  (jeneral  Fooo 
atid  Lever  Brothers  were  the  large 
users  of  space  on  a  national 
Foods  and  medicals  held  strong  as  a 
thusiastic  users  of  colored  comic  sp^ 
The  year  was  marked  with  some  dif 
culties  over  copy  content  for  comic  acJ 
on  account  of  reactions  which  arca| 
over  certain  types  of  copy  thought 
suitable  for  general  circulation  atnoc^ 
children.  It  is  a  fact  that  there  at! 
many  rejections  of  copy  for  this  reascc. 
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reputation  in  order  not  to  decrease  b 
general  value  as  a  medium. 

The  trend  this  year  seems  to  hart 
been  to  lialf  pages,  if  the  followia 
figures  for  the  Metropolitan  Gnw 
compiled  to  be  available  in  this  issued 
Editor  &  Pi'BUsher.  are  a  just  cr- 
terion ; 


PAPER 

Baltimore  Sun  . 

Boaton  Globe  . 

Buffalo  Time*  . 

Chkaco  Tribime  . 

Cleveland  Plain  Dealer.. 

Detroit  New*  . 

New  York  New*  . 

Philadelphia  Inquirer  .... 

Pittsburcb  Preaa  . 

St.  Louis  Globe-Democrat 
Washincton  Star  . 
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Total  Stan4ard  Pages . 


B.  B.  B.  WINS  DISPUTE 

(S fecial  lo  Edito*  &  Pcblishu) 

Chicago,  Jan.  14 — The  Chicago  Bfj 
ter  Business  Bureau  has  accepted  j 
stipulation  of  Dr.  Ritholz  Optical 
pany  that  it  will  abide  by  the  buro^ 
regulations  as  they  relate  to  advertis* 
and  has  notified  local  newspapers 
radio  stations  of  its  intent  to  lolic 
all  regulations,  and  to  permit  the  hur^ 
to  shop  and  investigate  any  of  ^ 
company’s  advertising  offers. 
Company’s  decision  to  comply  with 
lean  rules  as  they  relate  to 
advertising  and  all  other  media, 
lowed  recent  dismissal  of  four 
naming  the  bureau  as  defendant 
attempt  to  prove  that  it  has  ente^ 
into  a  conspiracy  to  keep  Ritholz^ 
vertising  from  appearing  in  newspal^ 
or  being  broadcast. 
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HOW  LINAGE  GAINS  WERE  DISTRIBUTED 

Every  Section  of  United  States  Showed  Increases  in  Total  Advertising,  Ranging  From  1.8  to 
10.5  Per  Cent  Over  1934 — Only  Automotive  Fell  Behind 
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Total  newspaper  advertising  was 
extended  last  year  by  4.8  per  cent 
in  89  cities  of  the  United  States. 
Morning  iiapers  gained  4.5  ])er  cent. 
Evenings  showed  a  3.1  per  cent  in¬ 
crease,  while  Sunday  newspapers 
reach^  out  for  11.2  per  cent  more 
linage  than  they  enjoyed  in  J934. 

.Advertising  linage  results  given  Iierc 
have  just  been  compiled  by  Editor  & 
PcBLisiiKR  from  individual  newspaper 
linage  reports  supplied  by  Media 
Records.  Inc.  In  the  analysis  arc  used 
the  iiapers  in  89  cities,  which  include 
77  morning,  150  evening,  and  121  Sun¬ 
day. 

bn  another  iiage  will  be  found  tabu¬ 
lations  based  on  the  52  cities  used  in 
the  monthly  linage  reports  in  this 
paper.  The  iiercentages  for  the  two 
eroups  of  cities  naturally  dififer  some¬ 
what  from  each  other. 

Financial  advertising  led  in  percent¬ 
age  of  gains  among  the  totals  of  morn¬ 
ing,  evening  and  Sunday.  For  the  89 
cities  its  increase  was  32.4  jier  cent. 

Classified,  sometimes  referred  to  as 
■'the  people's  advertising,”  was  next 
with  an  increase  of  11.7  per  cent. 

Local  display  was  extended  4.8  per 
cent  in  the  aggregate. 

Xational  display  was  Iietter  l>y  1.8 
per  cent. 

.Automotive  linage,  in  spite  of  ad- 
yancement  of  announcement  dates  for 
new  models,  was  the  only  dark  spot  on 
the  newspaixtr  advertising  horizon  with 
a  national  loss  of  1.6  per  cent.  Auto 
losses  were  general  throughout  the 
country  in  seven  of  the  nine  areas. 

The  breakdown  for  retail  display 
>hows  a  4.8  jier  cent  gain  for  the  morn¬ 
ing  iiapers,  which  is  identical  with  the 
retail  gain  for  all  papers. 

Evenings  increased  retail  linage  by 
3.9  per  cent,  while  the  Sundays,  with 
one-iourth  the  volume,  registered  an 
87  per  cent  gain  to  maintain  the  aggre¬ 
gate  gain  at  4.8  per  cent. 

In  general,  or  national,  display,  the 
morning  iiapers  showed  but  a  negligible 
gain  of  less  than  two-hundredths  of  a 
per  cent,  eiiuivalent  to  nnly  15,00<)  lines 
in  89  cities. 

Evening  media  lost  U.2  iier  cent  on 
twice  the  space. 

Sundays,  carrying  60  per  cent  of  the 
volume  of  mornings,  gained  12.8  per  4  4 
cent  in  national,  which  brought  up  the 
aggregate  general  display  gain  to  1.8 
per  cent. 

-Automotive  display  dropped  10.8  tier 
cent  in  the  morning  papers  and  4.1  per 
cent  in  evenings.  Sunday,  however, 
made  a  wholesome  gain  here  of  16.6 
per  cent,  luit  this  fell  short  of  keeping 
antos  out  of  the  red,  by  1.6  per  cent. 

Although  linancial  display  is  the 
'inallcst  of  the  live  advertising  classi- 
ncations  in  p<jint  of  volume,  its  per- 
lormance  was  significant.  Morning 
sain  was  26.7  per  cent;  evening  in- 


By  L.  PARKER  LIKELY 


cent;  West  North  Central,  4.0  per  cent; 
West  South  Central,  3.5  per  cent; 
-Mountain,  4.1  per  cent;  and  Pacific, 
8.7  per  cent. 

In  making  these  compilations  and 
analyses.  Editor  &  Publisher  used  a 
1935  grand  total  of  1,762,106,311  lines 
for  89  cities,  exclusive  of  Canada. 


NEW  ENGLAND 

(-Maine,  New  Hampshire,  Vermont, 

-Massachusetts,  Connecticut,  Khcxle 

Island.) 

The  total  gain  for  all  papers  included 
in  this  supplementary  analysis  was  3.0 
IKT  cent.  Mornings  gained  3.9;  eve¬ 
nings  1.8;  and  Sundays  5.8. 

In  retail  display,  mornings  led  with 
4.3  per  cent.  Sundays  increased  by  3.8. 
11  veilings  gained  2.1.  Retail  gain  for 
all  was  2.9  per  cent. 

-Again  mornings  headed  the  group 
gains  with  4.8  in  national.  Sundays 
gained  4.3.  Evenings  lost  0.2  per  cent. 
■National  gain  for  all  was  2.0  per  cent. 

In  automotive,  mornings  dropped  1.5; 
iveiiiiigs  lost  3.6;  but  Sunday  pajiers 
gained  19.6.  This  produced  a  total  1 
per  cent  gain. 

I'inancial  showed  a  total  increase  >>f 
1 1.9  per  cent.  Here,  Sundays  lost  0.5 
per  cent,  while  mornings  and  ev’ening> 
gained  4.8  and  9.0  respectively. 

In  want  ads,  morning  gain  was  4.4 
evening,  6.0;  Sunday,  8.1,  and  the  total 
gain  was  5.9.  New  England  and  one  of 
tlie  Mid-West  areas  were  the  only  divi- 
'ions  that  showed  gains  for  combined 
morning,  evening,  Sunday  in  everv 
classification. 


evenings  showed  a  marked  gain  of  19.9. 

Classified  led  in  gains  with  15.5. 
Mornings  and  Sundays  each  registered 
16.2  and  evenings  increased  by  14.8. 

EAST  NORTH  CENTRAL 

(Ohio,  Indiana,  Illinois,  -Michigan, 
Wisconsin) 

Total  gain  here  was  average  with  5.3 
per  cent  for  all  classifications  among  all 
papers.  Mornings  gained  1.5;  evenings. 
4.3 ;  while  Sundays  ran  up  to  14.3. 

The  unique  circumstance  here  is  the 
comparatively  tremendous  gain  in  everj- 
classification  among  the  Sunday  papers. 

Retail  display  Sunday  increase  was 
11.7;  national  display  increased  15.2; 
automotive  soared  out  of  Ixiunds  from 
the  nation-wide  trend  to  a  Sunday  gait 
of  24.3;  financial  gain  outran  automo¬ 
tive  with  26.8;  while  Sunday  classified 
volume  flowed  18  per  cent  above  1934. 

Morning  papers  gained  2.8  in  local 
display;  lost  5.9  in  national  and  0.8  per 
cent  in  autos;  gained  8.9  in  financial 
and  9  per  cent  in  classified. 

Evening  media  increased  4.1  in  retail; 
lost  1.1  in  general;  gained  2.6  in  auto¬ 
motive;  and  11.2  and  11.9  in  financial 
and  classified  respectively. 

Including  all  papers  in  this  rich  agri¬ 
cultural-industrial  area,  the  retail  gain 
was  5  i)cr  cent ;  national  0.3 ;  auto  6.5 ; 
financial,  13.4;  and  classified,  12.5. 


ing  loss  was  16.4  and  the  evening  6.2. 
Sunday  did  well  by  a  gain  of  17.5,  but 
this  fell  short  in  lines  of  preventing  a 
net  loss. 

-Murning  gain  in  financial  was  33.8; 
evening  37.1 ;  Sunday  42.9;  and  the  gain 
for  all  papers  combined  was  37.5. 

Ldassified  advertising  here  gained  less 
than  any  other  division.  Mornings  in¬ 
creased  by  5.2;  evenings  by  3.5;  Sun¬ 
days  by  9.5 ;  and  the  net  gain  was  5.5. 


MIDDLE  ATLANTIC 

(New  York,  New  Jersey,  Pennsylvania) 

This  territory  made  the  least  total 
gain  among  the  nine  divisions.  -Aggre¬ 
gate  gain  for  all  classifications  was  Put 
1.8.  -Mornings  increased  3.4;  evenings,  total  up  of  27.2. 


(1.1  iH-T  cent;  and  Sundays,  6.8. 

Classified  advertising  registered  an 
8.0  pick-up,  and  this  area  includes  the 
live  metropolitan  centers  of  New  York, 
•Newark,  Philadelphia  and  Pittsburgh 
and  Iluffalo.  Morning  classified  was  up 


EAST  SOUTH  CENTRAL 

(Kentucky,  Tennessee,  .Alabama. 

Mississippi) 

This  division,  encompassing  govern¬ 
ment  power  and  miscellaneous  projects 
of  great  moment,  was  the  leader  for  the 
nation  with  a  net  gain  of  10.5  per  cent. 

Morning  papers  e.xtended  their  total 
linage  11.7;  evenings,  6.6;  while  Sun¬ 
days  topped  the  field  with  an  18  per  cent 
gain. 

Financial  le<l  the  classifications  with  a 
Mornings  accounted 


WEST  SOUTH  CENTRAL 

(Arkansas,  Louisiana,  Oklahoma, 
Texas) 

These  states  made  a  total  gain  of  3.5. 
Morning  was  up  3.8;  evening  1.0  per 
cent;  and  Sunday  9.9. 

In  national  linage  these  states  sus¬ 
tained  one  of  the  two  losses  among  all 
the  territories.  Its  loss  of  0.7  per  cent 
exceeds  that  of  New  York,  New  jersey 
and  Pennsylvania,  although  its  national 
volume  is  but  one-third  in  linage. 
Alornings  lost  0.9  per  cent;  evenings 
3.5 ;  but  Sundays  gained  14.5. 

The  automotive  deficiency  of  6.6  is 
greater  than  the  total  for  the  country. 
Mornings  lost  16.7;  evenings  8  per  cent; 
hut  Sundays  gained  10. 

Classified  gave  a  better  demonstration 
than  financial  in  this  territory.  Want 
ad  gain  of  11.9  was  allocated  15.2  for 
mornings,  8.5  for  evenings,  and  14.9 
for  the  Sunday  paiiers. 

Financial  gains  were  comparatively 
moderate.  The  net  was  9.5.  Sundays 
led  with  19.1  while  mornings  and 
evenings  increased  7.3  and  6.5  respec¬ 
tively. 


for  20.5 ;  evenings,  25.5 :  and  Sundays 
rose  to  a  gain  of  40.9. 

Classified  was  next  in  line  with  a 
19.1  (ler  cent  increa.se.  Here,  however, 
evenings  led  with  22.5,  followed  by  Sun¬ 
days  with  17.4  and  mornings  with  17 


14  tier  cent;  Sunday,  11.4;  and  evening,  ix*r  cent  increase. 

The  aggregate  local  display  gain  was 
Retail  gain  among  all  was  1.1.  Morn  12  per  cent.  Mornings  extended  16.1 ; 
ings  gained  2.9;  evenings,  0.2;  and  Sun-  Sundays,  13.3;  and  evenings,  8.7. 

'lays,  2.5.  National  advertising  gained  3.8  per 

In  national,  mornings  and  evenings  cent  in  spite  of  a  5.5  loss  by  evening 
lost  2.6  and  2.4,  respectively.  Sundays  papers.  Mornings  gained  e.xactly  the 


increased  11.1.  For  all  the  total  loss 
was  0.4  tier  cent. 

Here  the  auto  trend  followed  that  of 
national  display,  except  that  mornings 
lust  8.9.  Evenings  were  deficient  by  4.4. 


liercentage  lost  by  the  evenings,  although 
in  1934  the  evening  national  volume  ex¬ 
ceeded  that  of  the  mornings  by  a  million 
some  lines.  Sunday  national  gain  was 
35.3,  although  it  is  less  significant  when 


while  Sundays  gained  11.1.  Total  loss  linage  volume  is  weighted  with  morning 
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was  3  per  cent. 

Financial  was  next  liest  to  classified. 
.Morning  gain  was  14.2  per  cent;  Sun- 
'lay  increased  by  1.2  while  evening  lost 
0.8  to  bring  about  an  aggregate  gain 


crease  was  29.6  jier  cent;  Sunday  car¬ 
ded  an  excess  of  56.7  iier  cent  over  . 

1934,  which  IxHjsted  the  aggregate  to  of  4.6 
■13.4  per  cent. 

Classified  increased  13  ix;r  cent  in 
nioming  papers  and  9.8  per  cent  among 
the  evenings.  Here,  again,  Sunday 
papers  took  honors  with  a  14.4  tier 
extension  to  bring  about  a  total 
classified  gain  of  11.7  per  cent. 

t  *1^^^*^**  8aiiis.  .Aggregate  was  10.3  per  cent. 

«  rLBLiSHER  shows  gains  and  losses  — 


and  Sunday, 

.Automotive  display  showed  a  loss  in 
this  area,  the  net  being  2.4  per  cent  in 
the  red.  Mornings  suffered  by  9  per 
rent ;  evenings  by  8.4 ;  but  Sunday 
gained  23.9  to  cut  the  aggregate  loss 
flown. 


MOUNTAIN 

(Montana.  Idaho,  Wyoming,  Colorado, 

New  Me.xico,  Arizona,  Utah,  Ne¬ 
vada.  ) 

This  section,  in  total  classification 
percentages  follows  closely  after  the  pat¬ 
tern  of  the  preceding  area  with  the  ex¬ 
ception  of  national  and  financial. 

Net  gain  here  is  4.1  for  all  groups. 
Mornings  gained  2.8;  evenings  4.2;  and 
Sundays  7.3. 

National  display  increased  by  4.0  per 
cent  which  was  split  3.3  for  the  morn¬ 
ings  ;  4.5  for  evenings ;  and  3.6  for  Sun¬ 
days. 

h'inaiicial  .gained  3.3.  Sundays  lost 
7.9  but  mornings  and  evenings  gained 
6.2  and  4.2  respectively. 

Classified  was  practically  the  average 
in  net  for  the  country  with  a  gain  of 
ll.().  .Sundays  extended  by  14.2;  eve¬ 
nings  by  10.9;  and  mornings  by  10.8. 

Local  display  gained  4.8;  6.9  among 
the  evening  papers;  2.9  for  Sundays; 
and  2.5  among  mornings. 

-Automotive  suffered  a  6.5  loss.  Sun¬ 
day  gain  was  19.7,  but  evening  and 
morning  deficiencies  were  9.9  and  11.3 
respectively. 


SOUTH  ATLAN-nC 

(  Delaware,  Maryland,  District  of  Co¬ 
lumbia,  West  Virginia,  Virginia,  North 
Carolina,  South  Carolina,  Georgia, 
Florida) 

riiis  division  was  second  among  all  in 


^lately  for  morning,  evening,  Sun- 
®y.  and  total,  in  all  classificati'jns,  in 
Qcli  of  nine  geographical  territories  in 
Jht  United  States.  The  divisions  to 
^  referred  to  are  those  used  in  the 
Statistical  .Atlas  of  the  U.  S.  lUireau 
of  Census  of  the  Department  of  Com¬ 
merce. 

Total  percentage  gains  follow  for  the 
nine  geographical  territories 


Mornings  gained  10.2 ;  evenings,  9.2 ; 
and  Sundays,  13.4. 

Every  classification  e.xcept  automotive 
chalked  up  heavy  total  extensions. 

The  total  retail  gain  was  12.2  per 
cent;  mornings  increased  11.6;  evenings. 
12.3:  and  Sundays,  12.4. 

National  gain  among  all  was  8.3  per 
cent.  Sundays  stepped  up  by  17.4 : 
mornings,  7.0;  and  evenings,  5.3. 

Net  loss  in  autos  was  1.7.  Sundays 


WEST  NORTH  CENTRAL 

(Minnesota,  Iowa.  Missouri.  North 
Dakota,  South  Dakota.  Nebraska. 

Kansas) 

Net  gain  for  total  advertising  was  4 
per  cent.  Tabulations  for  this  division 
include  figures  for  the  Kansas  Citv 
papers  which  were  supplied  to  Editor  & 
Publisher  by  the  publishers.  Morning 
media  in  this  area  lost  0.2  per  cent : 
evenings  gained  2.1 ;  while  Sundays 
stepped  ahead  by  13.2. 

All  groups  gained  in  retail :  mornings 
0.9  per  cent;  evenings  1.9;  Sundays 
14.1 :  and  the  net  total  local  display  3.9. 

National  total  gain  was  2.6  although 
mornings  showed  a  4  per  cent  loss. 


PACIFIC 

(California,  Oregon,  Washington) 

These  west  coast  states  were  third 
among  the  nine  areas  in  achievement, 
although  they  suffered  the  worst  loss 
in  .automotive  display. 

The  total  advertising  gain  including 
all  groups  was  8.7  per  cent.  Mornings 
increased  8.2;  evenings  7.2;  and  Sun¬ 
days  14.3. 

l-'inancial  and  classified  tied  for  first 
place  here  with  net  gains  of  17.9  per 
cent. 

The  group  gains  in  classified  were 
consistent.  Mornings  showed  17.5; 
evenings  18.6;  and  Sundays  17.5. 

Financial  gain  among  Sundays  was 
38.5;  mornings  17.3;  and  evenings  14.3. 

Tlie  retail  display  increase  was  9.7. 
Mornings  made  8.9;  evenings  9  per 
cent :  and  Sundays  13.1. 

National  display  gained  5.4.  Sun- 


-  „  r -  -  loss  III  aUlOS  was  l./.  -SUIlUai.'  MI-JI  IUUKS  a  -I  I,,.!  VV..V  _ ^  ...--U  n  O  . 

-New  England,  3.0  per  cent;  Middle  gained  8.7,  while  mornings  lost  12.7  and  Evenings  and  Sundays  gained  2.1  and  ^ 

Atlantic,  1.8  per  cent;  South  Atlantic,  evenings  missed  1934  by  0.7  per  cent.  11.9  respectively.  iWe 

103  per  cent;  East  North  Central,  5.3  Financial  gained  15.2.  Although  Sun-  Automotive  and  financial  ran  true  to  ^1’^  ”‘tt  loss  in  automotiv e  Image  was 


pm'  cent;  East  South  Central,  10.5  per  days  lost  7.4.  mornings  gained  16.4  and  the  trend.  .Auto  loss  was  2.3.  Morn- 


{Contimted  on  page  24) 
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1935  LINAGE  TOTALS  FOR  100  CITIES 


AKRON,  OHIO 


Cities  and  Newspapers 

Display 

Display 

Uisplay 

Display 

Times  Press  . 

.(E) 

5,181.191 

702,917 

320,205 

58,285 

1934 

5,350,830 

711,551 

308,542 

43,567 

Times  Press  . 

.(S) 

1,654.001 

252,181 

214,798 

33,880 

1934 

1,596,259 

195,771 

126,555 

17,769 

Beacon  Journal  . 

.(E) 

8,040,836 

1,469,177 

639,170 

96,933 

1934 

7,985,763 

1,473,852 

575,990 

62,658 

ALBANY, 

N.  Y. 

Knickerbocker' Press 

.(.VI) 

1,583,528 

631,094 

143,808 

117,818 

1934 

1,833,975 

737,372 

127,217 

126.15b 

Knickerbocker- Press 

.(S) 

440,984 

173,561 

136,918 

83,069 

1934 

569,550 

188,311 

135,529 

67,996 

News  . 

.(E) 

3,986,394 

1,246,675 

512,996 

137,075 

1934 

4,159,478 

1.508,317 

529,226 

143.324 

Times-Union  . 

.(E) 

3,627,484 

1,355,250 

469,424 

100,756 

1934 

3,844,443 

1,289,243 

451,309 

116,431 

Times-Union  . 

.(S) 

674,563 

928,472 

240,006 

96,767 

1934 

739,874 

858,545 

224,800 

76,150 

Total  Ad- 
I  vertUlnc 


981,269 

857,465 

513,680 

422,575 

2,141,672 

1,741.368 


7,359,888 

7,350,016 

2,668,791 

2,359,551 

12,562,004 

11,945,778 


843,942 

911,070 

211,406 

199,828 

927,630 

896,781 

811,265 

788,673 

179,870 

175,332 


3,807,594 

3.891,299 

1,046,902 

1,162,509 

6,864,841 

7,767,113 

6,934,883 

7,366,540 

2,120,468 

2,075,509 


ALBUQUERQUE,  N.  M. 


Journal  . 

. (M) 

2,158,537 

676,655 

336,511 

1934 

1,979,643 

636,759 

372,523 

Journal  . . 

. (S) 

392,390 

76,131 

55,583 

1934 

385,326 

59,966 

42,478 

Tribune  . 

. (E) 

2,331,190 

623,381 

345,926 

1934 

2,080,207 

621,764 

372,547 

ATLANTA. 

GA. 

Constitution  .... 

. (M) 

3,070,611 

1,003,692 

318.871 

1934 

2,839,538 

995,418 

347,852 

47,092 

49,706 

3,231 

9,832 

42,324 

52,124 


456,946  3,710,644 
441,355  3,515,937 

92,658  620,718 

87,897  585,907 

454,016  3,830,177 
429,801  3,579,278 


Constitution  . tS) 

1934 

Georgian  . (E) 

1934 

.American  . (S) 

1934 

Journal  . (E) 

1934 

Journal  . (S) 

1934 


1,441,191 

1,403,721 

3,225,187 

2,716,178 

776,743 

636,017 

4,671.400 

4,188,172 

1,040,602 

955,809 


249.946 

233,286 

664,939 

688,111 

938,364 

876,028 

1,196,500 

1,291,404 

316,036 

245,209 


97,577 

96,161 

223,822 

274,376 

203.056 

203,246 

315,192 

370,495 

164,421 

155,500 


166,955 

150,933 

12,552 

17,230 

101.044 

89,028 

40,816 

45,583 

136.820 

102,309 

34,058 

43,378 


1,113,308 

925,408 

398,208 

332,434 

771,618 

626,345 

284,686 

242,081 

1,088,056 

943,531 

547,864 

476,383 


5,765,522 

5,271,113 

2,200,387 

2,084,302 

4,988,648 

4,447,824 

2.248.454 
2,007,924 

7.427.455 
7,062,249 
2,107,571 
1,878,836 


ATLANTIC  CITY,  N.  J. 


Press  Union  . 

. (M) 

2,710,138 

861,742 

308,638 

1934 

2,533,380 

872.518 

314.518 

Press  Union  . . . . 

. (S) 

481,006 

15,276 

32,740 

1934 

428,763 

18,552 

41,234 

BALTIMORE. 

MD. 

American  . 

. (S) 

1,938,537 

966,679 

238,431 

1934 

2,013.578 

910,722 

233,150 

News- Post  . 

. (E) 

6,592,263 

1,353,532 

504,959 

1934 

5,466,194 

1,330,512 

507,795 

Sun  . . 

. (M) 

1,651,961 

1,821,818 

422,187 

1934 

1,460,640 

1,974,042 

528,489 

Sun  . 

. (E) 

8,268,901 

1,839,515 

605,036 

1934 

8,197,530 

1,991,083 

703,664 

Sun  . 

. (S) 

3,128,118 

562,179 

245,126 

1934 

3,092,474 

418,098 

185,040 

BANGOR.  ME. 

Commercial  . 

. (E) 

1,322,580 

482,784 

163,478 

News  . 

. (M) 

2,293,750 

1,125,004 

357,486 

28,182 

36.433 

2,784 

9,705 


527,869  4,609,460 
529,903  4,458.116 

128,971  662,013 

132,720  634,558 


9,325 

8,770 

173,324 

150,812 

285,934 

240,900 

171,838 

129,989 

4,623 

6,241 


612,436 

547,896 

1,284,452 

1,233,095 

1,734,904 

1,610,020 

1,661,667 

1,537,251 

764,567 

676,435 


38,033 

25,296 


Age 


Herald  . (M) 

1934 

News  and  .\ge  Herald..  (S) 
1934 

News  . (E) 

1934 

Post  . (E) 

1934 


BIRMINGHAM.  ALA 

1,947,231 
1,492,884 
1,584,136 
1,391,032 
4,026,488 
3,458,836 
2,306,418 
2,333,835 


1.078,558 

1,152,782 

439,179 

307,637 

1,084,167 

1,158,145 

696,342 

738,891 


254,371 

333,551 

197,323 

166,536 

306,186 

367,825 

255,100 

237,622 


122,858 

93,191 

96,591 

55,434 

120,494 

92,685 

65,570 

48,265 


513,735 

386,850 

398,517 

317,719 

515,082 

389,137 

510,457 

392,569 


BOSTON.  MASS. 


Record  . (M) 


Advertiser  . (S) 


American  . (E) 


Globe  . (E) 

1934 

Globe  . (S) 

1934 

Herald  . (M) 


Herald  . (S) 


Post 


Post 


Transcript  . (E) 


Traveler  . (E) 


.(M) 

2,160,975 

639,411 

26,064 

6,5C0 

1934 

1,975,902 

635,346 

16,518 

7,274 

..(S) 

987,242 

960,461 

192,778 

7,242 

1934 

1,023,353 

871,188 

219,374 

12,257 

.(E) 

2,289,730 

848,044 

232,736 

79,151 

1934 

2,299,566 

861,039 

263,184 

53,930 

.(E) 

4,403,331 

1,722,437 

368,691 

107,970 

1934 

4,320,470 

1,695,616 

408,414 

78,775 

..(S) 

2,008,165 

428,713 

254,210 

1,847 

1934 

2,055,940 

347,018 

219,494 

6,972 

.(M) 

6,019,416 

2,084,096 

470,534 

289,588 

1934 

5,882,053 

1,960,445 

470,072 

270,928 

..(S) 

1,864,949 

492,789 

203,851 

8,434 

1934 

1,828.049 

428,803 

155,814 

11,616 

.(.M) 

3,186.551 

1,726,161 

382,531 

91,717 

1934 

3,244,941 

1,744.809 

381,965 

79,715 

..(S) 

641,216 

277,527 

101,755 

1,651 

1934 

622,517 

416,687 

87,309 

5,356 

..(E) 

1,447,103 

1,018,580 

95,431 

284,019 

1934 

1,443,499 

1,026,660 

94,998 

249,574 

..(E) 

7,422,543 

2,109,387 

550,758 

285,437 

1934 

7,279.937 

1,985,987 

550,848 

259,445 

9,594 

8,665 

363,161 

294,910 

611,205 

583,002 

608,828 

615,182 

862,718 

872,538 

1,129,055 

1,065,421 

760,475 

701,995 

340,853 

397,523 

212,690 

190,985 

1,030,951 

981,198 

1,200,798 

1,111,973 


Cities  aad  Newspapers 

Tribune  . (M) 

*934 

Tribune  . (S) 

1934 

Herald  Examiner  . (M) 

,  1934 

Herald  Examiner  . (S) 

„  1934 

Daily  News  . (E) 

1934 

American  . (E) 

1934 

Times  . (E) 

1934 

Times  . (S) 

1934 


3,769,925 

3,714,556 

10,023,274 

8,821,197 

6,017,650 

5,947,167 

12,581,775 

12,608.736 

4,704,641 

4,378,508 


547,630  2,641,698 
539,312  4,414,364 


BUFFALO.  N.  Y. 


Uisplay 


4.010,594 
3.690,461 
2,716.360 
2,239,212 
6  064,987 
5.481,557 
3,895,412 
3,764.982 


CHICAGO.  ILL. 

Ketall  General  Automotive 
Display  Uisplay 

2,335.902 
2,386,439 
901,583 
769,437 
986,805 
1,327,773 
1,013,424 
992,703 
2,006,145 
2,300,443 
1,765,380 
2,112,169 
572,001 
664,429 
83,014 
84.986 


5,848,493 

5,662,554 

3,655,667 

3,159,804 

2,592,851 

2,481,886 

1,385,233 

1,307,034 

7,021,311 

7,290,481 

4,607,128 

4,764,572 

3,253,936 

2,252,506 

459,736 

308,832 


326,493 

423,856 

367,532 

314,313 

159,371 

162,945 

459,520 

276,853 

583,014 

572,394 

462.711 

563,187 

118,899 

81,637 

34,056 

32,031 


Financial  Total  A4 

Display  CUsslIled  vsrti^ 

287,498  2,701.686  11.517},, 
239,967  2,477,706  llS 
18,789  1,393,495  6.H7SS 

21,256  1,247.597  5.513J» 
156,906  3,555,968  7%i£ 
127,642  3,428.565  8.02 lia 
166,113  1,273.686  3.98 
13,728  1.121.213  37lii« 
210,272  1,912.281  ll^iojM 

165,813  1.852,832  12  iM 
113,610  758,839  7,712J<1 

105,458  756,743  8^89  40 

49,048  4^07i5 

35.629  SOsi’S 

.  ’sSlS 

*.636  429271 


Enquirer  . (M) 

„  1934 

Enquirer  . (S) 

1934 

Post . (E) 

„  1934 

Times-Sur  . (E) 

1934 


CINCINNATI.  OHIO 

2,921,736  866,727  212,767 

936,305 
601,553 
538,178 
1,294,851 
1,227,835 
2,239,893 
2,087,624 


2,823,848 

2,799,519 

2,565,874 

3,447,293 

3,146,488 

6,177,992 

5,958.047 


216,922 

295,080 

241,976 

410,149 

382,937 

713,205 

676,456 


132,056 

145,158 

77,696 

69,097 

122,912 

136,137 

141,470 


945,839 

913,574 

1,234.540 


5.144,3Sj 

5.009.1M 


1,104,979  4,520’,t0S 
1.423,854  6,72l]o 


-.721241 

1,260,804  6,21sS. 
1,283,128  10, 699,743  t 


*s4 


•..piicliHi 


?:e$s 


Etnii-Nt' 


151,446  1,170,999  10,104.214  iTosnal-Ca 


l.f.a 


Plain-Dealer  . 

..(M) 

3,700,886 

1,456,509 

456,093 

1934 

3,711,511 

1,390,146 

383,164 

Plain  Dealer  . 

...(S) 

2,263,714 

905,635 

496,228 

1934 

1,980,986 

843,093 

447,655 

News  . 

..(E) 

4,640,821 

1,118,627 

472,945 

1934 

4.784,906 

1,100,698 

426,983 

Press  . 

...(E) 

7,485,810 

1,872,852 

704,682 

1934 

7,265,573 

1,781,580 

621,863 

COLUMBUS. 

OHIO 

Dispatch  . 

...(E) 

6.345,963 

1,950,293 

526,250 

1934 

6,229,058 

1,920,752 

561,008 

Dispatch  . 

...(S) 

1,394,784 

326,228 

202,966 

1934 

1,231,997 

367,422 

156,408 

Citizen  . 

...(E) 

4,703,057 

870.201 

419,585 

1934 

4,637,727 

997,785 

393,464 

Ohio  State  Journal.. 

..(M) 

1,083,844 

487,886 

136,317 

1934 

887,863 

547,662 

101,167 

Star  . 

...(S) 

331,848 

111,668 

19,878 

1934 

331,334 

144,804 

31,923 

183,903 

161,606 

31,412 

28,799 

161,769 

146,048 

134,731 

116,482 


1,533,971 

1,333,344 

715,281 

620,967 

642,168 

659,412 

1,520,787 

1,326,881 


7,362231 
7,02i;i)|  [ 
4.412,434 
3,922201  L 


11.12S21I  ^ 


‘Sar  Tele 


194,380 

170,933 

98,386 

68,388 

144,878 

101,644 

267,420 

244,996 

15,933 

15,697 


1,485,947  10,522254 
1.342,373  10,249260 
668,610  2,691,194 
6  1  8,366  2,443,013 
929,998  7,111221 
861,373  7,013J7I_ 
4  94,874  2,642J7l  P 
414.066  2,344.431 
47  6  479203 

4  5  8  52421t 


P)»  Tnb 


DALLAS.  TEXAS 


News  . 

. (M) 

4,018,433 

1,187,276 

329,127 

News  . 

1934 

3,528,098 

1,185,661 

394,963 

. (S) 

1,662,329 

410,953 

243,627 

Times  Herald  . . . . 

1934 

1,409,631 

323,895 

188,408 

. (E) 

6,669,211 

1,313,932 

292,640 

Times  Herald  . . . . 

1934 

6,679,134 

1,474,984 

295,064 

. (S) 

2,124,997 

229,893 

154,619 

1934 

1,920,891 

185,307 

159,210 

J ournal  . 

. (E) 

3,170,498 

838,047 

215,714 

1934 

2.922,869 

873,924 

232,416 

Dispatch  . 

. (E) 

1,681,683 

562,481 

81,919 

1934 

1,607,465 

600,148 

79,905 

Dispatch  . 

. (S) 

616,731 

124,335 

40.911 

1934 

670,830 

109,721 

34,537 

135,936 

120,264 

67,263 

65,583 

90.054 

86,176 

29,666 

38,171 

151,421 

93,277 

61,507 

43,488 

17,439 

18,157 


1,158,505 

970,546 

536,911 

460,698 

874,236 

824.858 

305,849 

298,368 

1,161,032 

972,707 

387,527 

342,624 

117,061 

116,070 


62732« 
6219,m  f 


Pitnol.. 


Ttkpiph 


2.935291 
2,464221 
9,25828 
9,370,915 
2,84724: 

2,604,139 

5.672.410 
5.185253 

2.792.411  ■ 
2,692219  • 

920283  jCwnnt 
951253  i 

luunnt 


[Xm.... 


DAYTON.  OHIO 


r=a 


3,117,352 

2.902,138 

2,511,260 

2,421,126 

4,115,413 

4,111,019 

7,253,920 

7,159,512 

3,555,677 

3.502,012 

10,028,015 

9,689,684 

3,330.550 

3,126,332 

5,765.813 

5,868,137 

I, 234,891 
1,322,912 
3,991,393 
3,927,823 

II, 623,315 
11,263,821 


Journal  .. 

...(.M) 

944,525 

530,017 

95,678 

88,552 

769,325 

2,486,(12: 

1 

Journal  .. 

1934 

865,276 

609.983 

100,388 

46,810 

483,302 

2,187,111 

....(S) 

617,015 

127.575 

109,897 

46,835 

389,295 

1,291311 

Herald  _ 

1934 

965,676 

171.644 

115,517 

45,823 

363,595 

1.662311 

CaroBiclc 

,...(E) 

5,291,022 

869,147 

380,299 

119,047 

1,263.336 

7.975391 

1934 

6,090,312 

1,019,581 

410,493 

75,088 

1,272,829 

8,91038 

Omide 

News  .... 

,...(E) 

6,059,250 

1,569,765 

526,119 

114,857 

1,274,626 

9,849,41 

1934 

6,086,312 

1,460,553 

501,726 

85,690 

1,119,564 

9,51638 

Pm  ... 

News  . . . . 

....(S) 

646,759 

206,795 

132,790 

49,854 

354,115 

1,39035! 

1934 

823,946 

231,734 

136,987 

49,472 

320.415 

1,562,64 

P«  ... 

DENVER.  COLO. 

Pwl  ... 

Rocky  Mt. 

News. . . 

...(M) 

2,370,007 

717,518 

275,884 

71,564 

816,349 

4.3963I; 

1934 

2,408,270 

714,972 

306,335 

73,020 

775,652 

4,46532: 

Rocky  Mt. 

News. . « 

....(S) 

477,331 

41,130 

67,595 

17,143 

273,296 

87832 

1934 

549,741 

62,450 

48,711 

10,218 

262,248 

934>' 

Post  . 

....(E) 

5,919,919 

1.839,611 

497,070 

127,311 

1,175,600 

9,5893* ' 

•4s* 

1934 

5,543,788 

1,817,708 

567,961 

121,919 

1,090.662 

9.1663* 

Post  . 

....(S) 

885,901 

331,971 

206.778 

33,162 

919,066 

2.377.6I:  ’ 

'‘-if 

1934 

883,264 

324,760 

151,817 

32,605 

823,045 

2,215351 

. 

DES  MOINES 

.  lA. 

Register  . . 

....(M) 

1,490,567 

1,163,025 

407,074 

68,464 

989,968 

4,14832; 

1934 

1,430,478 

1,238,371 

462,554 

41,261 

908,712 

4,113.1!tl 

'  "■ts  UE 

Tribune  . . 

....(E) 

3,590,198 

1,185,637 

525,440 

70.932 

985,020 

6,365,7t; 

1934 

3,945,642 

1,264,816 

570,965 

45,015 

905,017 

6.7443*1 

Register 

. (S) 

1,145  867 

442,969 

272,087 

12.212 

474,830 

2,34931<| 

1934 

1,052,788 

407,030 

208,522 

14.066 

433,141 

2,117.K 

Courier  Kxjtress  .  . 

...(M) 

3,724,591 

1,070,815 

294,455 

169,052 

569,255 

5.997,599 

MICH. 

1934 

3,350,859 

1,142,113 

437,902 

168,764 

565,099 

5740,579 

I/E.  I  KCFl  i  p 

Courier  Kxpress 

....(S) 

1.175,724 

371,563 

251,505 

10,902 

228,344 

2,038.789 

Free  Press  . 

. (M) 

3,048,751 

1,449,626 

467,875 

184,044 

1,149,060 

6,314,g:  ',m»I 

1934 

1,085,788 

379,729 

228,833 

24,766 

185,693 

1,905  098 

1934 

2,850,417 

1,395,206 

465,831 

192,363 

925,230 

5.83«5«! 

News  . 

....(E) 

6,633,526 

1,868,704 

714.702 

165,911 

1,717.087 

11.141,557 

Free  Press  . 

. (S) 

915,138 

402,303 

178,340 

113,988 

719,757 

1934 

6,611,597 

1,884,727 

801,120 

181,567 

1,602,299 

11.112,971 

1934 

764,778 

269,733 

145,590 

90,847 

581,161 

1,852^1  (!' 

Times  . 

.  ..(E) 

4,678,356 

916,886 

339,497 

122,239 

680,814 

6,815  860 

News  . 

. (E) 

8,467,926 

2,174,914 

639,924 

98,148 

2,286,560 

13,671)^:1=. 

1934 

3,761,511 

901,530 

263,132 

124,875 

721,305 

5,944,230 

1934 

8,059,069 

2,319,315 

758,896 

114,895 

1,871,853 

13,139, r 

Times  . 

....(S) 

904.415 

461,621 

119,835 

2,666 

266,634 

1,755,383 

News  . 

. (S) 

1,399,970 

719,291 

342,436 

58,426 

2.168,117 

4,68!,41j  -.-v, _ 

1934 

552,154 

275,228 

87,313 

9,982 

208.058 

1,132,735 

1934 

1,153,176 

422,496 

308,878 

58,412 

1,765,537 

3.70tJ»r 

Times  . 

. (E) 

4,976,042 

1,401,698 

546,134 

109,446 

1,258,461 

8,2933« ! 

rAMDRN.  N 

J. 

1934 

4,793,473 

1,407,457 

.348,720 

116,592 

975,634 

, 

(Courier  . 

....(E) 

3,993,491 

1,360,895 

450,001 

77,039 

941,940 

7,171,915 

Times  . 

. (S) 

1934 

1.730.142 

1,808,108 

1,019.610 

886,144 

311,277 

274,366 

52,310 

58,197 

667,178 

475.979 

3,780J*  -'Tw 
3,502jli  1  , 

1934 

3,937,207 

1,481,066 

529,328 

79,127 

853,614 

7,324,404 

■ 

CHATTANOOGA 

,  TENN. 

EL 

PASO, 

TEXAS 

.. 

Times  . 

....(M) 

2,447,148 

793,155 

204.581 

110,661 

596.574 

4,187,900 

Times  . 

2.222,886 

607,599 

255,894 

22.473 

740,732 

1934 

2,097,615 

690,422 

246,666 

113,839 

573,083 

3,743,508 

1934 

2,421,875 

561,892 

255,974 

30.091 

658,714 

Times  . 

. (S) 

844,071 

202,483 

131.341 

15,374 

199,072 

1,393,752 

Times  . 

. (S) 

1,053,003 

131,602 

127,939 

8,636 

231,557 

fear 

1934 

780,534 

160,993 

106,390 

13,425 

193,426 

1,256,216 

1934 

994,718 

93,856 

187,277 

6,539 

185,520 

1 

News  . 

. (E) 

3,332,449 

922,305 

340,588 

88,980 

654,868 

5.388,633 

Herald  Post  . . . . 

. (E) 

2,516,048 

875,240 

375,291 

21,485 

787,243 

1934 

3.052,900 

938.965 

362,876 

92,471 

623,262 

5,113,488 

1934 

2,885,289 

923,253 

385,999 

30,227 

811,989 
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EASTON,  PA, 

Uener&l  Automotive  Iflnanrial 


Hid 

liiaplay 

Ulsplay  Display  Display  (lasslfled 

vertlsing 

. (E) 

4,406,855 

1,102,925 

366,413 

185,121 

598.980 

6,888,095 

jifito  •• 

1934 

4,128,513 

1,018,017 

392,859 

173,414 

493,974 

6,401,275 

ERIE,  PA. 

. (E) 

2,620,626 

1,118,450 

370,972 

40,848 

1,022,938 

5,287,745 

1934 

2,453*685 

1,018,571 

380,127 

35,714 

1,078,411 

5,141,969 

ilrvd 

. (S) 

523,896 

196,524 

80,759 

5,561 

253,190 

1,060,120 

1934 

414,814 

122,888 

75,066 

19,342 

293,566 

926,356 

1 

. (E) 

2,892,492 

1,303,923 

383,929 

47,254 

790,807 

5,588,542 

1  " 

19.14 

2..490.641 

1,212,146 

426,240 

52,358 

737,698 

5,147,897 

EVANSVILLE, 

IND. 

. (.M) 

3.662,673 

755,283 

353,714 

82,741 

521,101 

5,470,221 

1934 

3,626,854 

818,920 

322,027 

89,088 

523,591 

5,464,911 

1,071,070 

204,942 

106,093 

63,521 

164,792 

1,610.418 

1934 

852,565 

125,949 

104.863 

64,383 

140,663 

1,288,618 

. (E) 

738,946 

521.577 

170,997 

71,370 

511,887 

2,062,610 

1934 

840,816 

582,701 

164,876 

77,395 

518,549 

2,231,926 

.  . 

. (E) 

4,717,410 

830,890 

361,122 

73,173 

525,826 

6,543.582 

1934 

4,234,613 

713,949 

374,445 

73,334 

394,596 

5.821,473 

. (S) 

1,009,044 

66,249 

136,217 

42,343 

156,051 

1,409,904 

■' 

1934 

588,417 

37,527 

84,401 

42,037 

97,077 

849,607 

FALL  RIVER,  MASS. 

. (E) 

3,080,062 

1,110,903 

441,097 

63,463 

351,464 

5,152,545 

1934 

2,959,757 

1,062,657 

548,656 

69,320 

352,685 

5,108,338 

FORT  WAYNE 

,  IND. 

Toarnil-(j»'e'<e 

. (M) 

2,124,855 

787,942 

262,331 

31,206 

762,362 

4,208,753 

1934 

2,084,895 

691,612 

313,377 

33,868 

618,226 

3,939,068 

. (S) 

1,441,938 

332,553 

138,168 

69,946 

229,410 

2,218,831 

1934 

1,245,398 

299,591 

119,208 

61,541 

202,179 

1,928,800 

. (E) 

6,002,342 

1,323,180 

474,864 

126,627 

816,648 

8,914,435 

1934 

5,117,712 

1,353,521 

415,039 

97,038 

747,757 

7,838,861 

FORT 

WORTH, 

TEXAS 

-  i:  Telegram  . 

426,221 

1,180,850 

254,856 

58,175 

719,965 

2,690,777 

1934 

445.581 

1,099,923 

303,128 

42,753 

520.915 

2,439,278 

jar  Telegram 

. (E) 

3,151,587 

1,188,590 

333,342 

60,122 

716,770 

5,510,791 

1934 

3,133,076 

1,142,881 

416,743 

44.633 

519,611 

5,290,583 

Sar  Telegram 

. (S) 

828,011 

250,565 

178,815 

28,641 

227,665 

1,573,958 

1934 

837,808 

226,690 

144.426 

30.680 

231,013 

1,487,065 

. (E) 

2,456,521 

699,273 

159,654 

44,498 

712,665 

4,126,481 

1934 

2,403,029 

764,893 

159,258 

41.007 

673,251 

4,072,388 

FREEPORT-HEMPSTEAD,  N. 

Y. 

Imew  . 

. (E) 

2.276,960 

383,658 

237,657 

104,760 

760,849 

4,567,953 

1934 

2,471,523 

382,072 

276,594 

117,937 

647,185 

4,521,271 

. (E) 

1,441  R.57 

40,70^ 

9. 

1934 

i;269;713 

346,402 

182,620 

44,490 

376,677 

2;293;50i 

GARY,  IND. 

Pj»  Tnbune  . 

. (E) 

5,099,317 

638,798 

364,661 

99,491 

635,227 

6,983,750 

GLENS  FALLS, 

N.  Y. 

PoitStar  . 

. (M) 

3,332,680 

579,414 

275,321 

252,338 

434,909 

4,956,074 

1934 

2,947,857 

626,592 

280,323 

239,621 

405,349 

4,599,631 

HARRISBURG, 

,  PA. 

PatlUt . 

. (.M) 

3,121,606 

1,134,493 

602,540 

100,598 

541,544 

5,563,995 

1934 

3,156,051 

1,124,802 

673,112 

84,922 

509,814 

5,596,579 

Tdegrapli  . . . . . 

2,577,770 

1,126,409 

242,596 

41,126 

476,745 

4,596,004 

1934 

2,254,693 

965,637 

235,883 

31,697 

393,172 

4,025,120 

Ne*s . 

. (E) 

3,121,606 

1,134,493 

602,540 

100,598 

541,544 

5,563,995 

HARTFORD,  CONN. 


2041; 

Cwam  . 

. (M) 

2,213,209 

1,164,063 

239,879 

51431 

Coirat  . 

1934 

2.312,466 

996.796 

268,876 

2,309.560 

452.217 

477,936 

1934 

2,111,230 

407,570 

332,013 

.  r  . 

. (E) 

8,616,626 

1,627,975 

864,333 

1934 

8,426,540 

1,876,950 

789,639 

Cknsicle 
f*  .... 


Prn, 


.\nr) 


HOUSTON,  TEXAS 

3,739,326  1.459,961  419,469 

1,392,392  438,472 

315.493  231,631 

301,284  189,380 

843,915  249,052 

948,816  306,062 

188.836  118,334 

166,680  99,948 

844,825  313,514 

867,607  296,572 


.(E) 

1934  3,362.501 
..(S)  1,421,420 

1934  1,120.255 

.(M)  2,359,250 
1934  2,382,066 
..(S)  1,579,625 

1934  1,497,267 

,.(E)  3,472,913 

1934  3,255,096 


Sor 


INDIANAPOUS,  IND. 

. (E)  5.508,528  1,842,676  679,128 

1934  5,069,207  1,723,007  676,651 

. (M)  3,346,140  760,812  233,889 

1934  3,375,664  852,593  222,826 

. (S)  1,745.392  509,231  283,211 

1934  1.602,746  387,842  242,642 

_  (E)  5,779,597  800.274  279,696 

1934  5,484,234  911,739  275,321 


. 

jwj!  -  . 

. 

i  1934 


IH.Piwisri'.a'. 

S3«j«  ! 


. (E) 

1934  2,742,692 

. .  2.811.053 

1934  2,528,838 


552,a  . 

4 

129.41  I 

688.41  Lv, 

■08,4»V.  .  (E) 

29U<;i 
845.^3, 

Pom . (E)  2,606,711 

IliiBrn  1  B  1934  2,756,494 

f ^  Pott  . (S)  957,868 

1934  968,750 


JACKSONVILLE,  FLA. 

2,682,632  1.575,531  414.777 

2,496,294  1,328,119  388,326 

1,445,252  257,039  168,209 

1,364,283  202,325  143,977 

3.322,695  831,697  338,971 

2,971,534  126,870  311,638 

JAMESTOWN,  N.  Y. 

2,964,249  512,195  247,284 

553,011  224,303 

467,066  265.200 

568,260  244,204 


192.181 

189,431 

106.599 

106,322 

300,769 

307,089 


101,333 

72,174 

45,757 

44,643 

96.302 

90,857 

51,051 

40,411 

67.370 

50,296 


111,618 

107,324 

166,728 

189,166 

10,945 

5,259 

125,908 

119,634 


195,755 

187,030 

9,817 

9,054 

105,303 

94,849 


64,581 

74,392 

67,080 

75,301 


509,280  4,456,918 
484,676  4,358,926 
202,550  3,552,595 
173,860  3,134.389 
1,202,261  12.734,876 
1,081.274  12,583,388 


1,686,051 

1,395,981 

567,313 

469,574 

1,162,453 

909,062 

364,485 

312.542 

696,819 

714,312 


1,660,904 

1,599.001 

1,414,365 

1,394,657 

915,238 

712,674 

837,099 

888,937 


7,463,031 

6,705,924 

2.593.733 

2.135.734 
4,778,560 
4,671,636 
2,314,504 
2,129,574 
5,593,832 
5,210,164 


9.854,259 

9,225,229 

5,994.689 

6.160,009 

3,464,765 

2,952,289 

7,887,581 

7,734.245 


955,430  6,126.961 
924,729  5,402,812 
454,877  2.337,646 
405,053  2,125,410 
995,542  5,643,725 
972,246  5,413,271 


579,685  4,436,832 
556,518  4,296,343 

428,404  4,200,633 
373,409  3,993,691 


JOHNSTOWN.  PA. 

5,295,614  1,019,152  485,860 


53,356  572,530  7,484.756 


,.(E)  4,924,034 

1934  4,812,553 
.(M)  4,226,765 

1934  4,243.785 
..(S)  2,253,749 

1934  2,123.491 


KANSAS  CITY,  MO. 

1,166,575  111,010 

1,057,762  103,407 

182,974  69,723 

162,255  64,551 

1,400,747  515,586 

1,449,691  603,249 

1,384,153  402,061 

1,404,670  518,552 

506,965  385,037 

475,853  324,531 


17,865 

11,677 

1,293 

298 

130,161 

103,369 

129,237 

96,694 

165,602 

97,754 


Kansas  City  Figures  Supplied  By  Publishers. 


399,836 

413,584 

149,239 

144,194 

1,827,950 

1,679,804 

1,804,849 

1,657,523 

1,090,648 

967,731 


4,313,436 

4,358,249 

1,362,310 

1,339,940 

8,978,478 

8,648,666 

7,947,065 

7,921,224 

4,402,001 

3,989,360 


KNOXVILLE,  TENN. 

Retail  Uemeral  Automotive  Finanrial  Total  Ad- 


Cities  uad  NewMimpers 

Display  Dlapluy  1 

Display 

DiHpla.v  ClaitHlfled 

vertlsIUK 

Journal  . 

(.M) 

2,174.743 

708  .192 

227,114 

133,594 

580,697 

3,949,408 

1934 

1,841,179 

570,318 

199,810 

127,526 

472,740 

3,313,426 

Journal  . 

.(S) 

859,268 

127,165 

60,701 

59,579 

209.510 

1,317,380 

1934 

710,013 

120,048 

56,987 

48.916 

170,333 

1,106,872 

News  Sentinel  . 

.(E) 

3,834,988 

991,889 

210,472 

138,826 

643,508 

5,S61,548 

1934 

3,237,664 

925,353 

246,744 

124,910 

474,386 

5,0.12)599 

News  Sentinel  . 

.(S) 

1,226,822 

205,900 

118,377 

50.938 

222.304 

1,825,739 

1934 

996,808 

119,440 

137,846 

51,390 

177,931 

1,484,027 

LOS  ANGELES, 

CALIF. 

Examiner  . 

.(M) 

2,805,8.53 

1,517.562 

241,030 

188,676 

2,747,556 

7,512,194 

1934 

2,580,769 

1,450,792 

396,943 

145,651 

2,532,788 

7,116,779 

Examiner  . 

.(S) 

2,059,086 

1.044,027 

477,866 

12,562 

l,Oo7,353 

4,661,802 

1934 

2,330,264 

935,839 

408,963 

15,320 

1,000,525 

4,691,927 

Illustrated  News  . . 

.(M) 

1,740,125 

445,.t79 

136,002 

82,356 

607.140 

.1,013,814 

19.14 

1.267,170 

450,086 

242,215 

86,445 

493.240 

2,550,143 

Times  . . 

.(M) 

4,875,889 

1,394,641 

285,915 

255,932 

3,291.240  10,120,.306 

1934 

4,165,654 

1,323,169 

436,588 

206,890 

2,701,226 

8,848,841 

Times  . 

.(S) 

2,410,064 

392.873 

351,975 

19,342 

1,191.354 

4,367,647 

1934 

2,179,721 

383,455 

249,563 

15,740 

1,064,588 

3,894,347 

llerald-Express  . 

.(E) 

6,178,685 

2,034,436 

501,640 

159,664 

1,488.047  10,367,126 

1934 

5.421.402 

1,925,691 

619,119 

135,329 

1,367,780 

9,473,679 

Post  Record  . 

.(E) 

1,378,790 

469,087 

104,964 

78,342 

357,527 

2,400,356 

1934 

1,396,048 

572,480 

130,251 

86,412 

185,549 

2.378,878 

LOUISVILLE, 

KY. 

Courier-Journal  . 

.(.M) 

4,729,769 

1,519,822 

344,814 

209,015 

1.172,216 

7,996,198 

Courier-Journal  . 

.(S) 

2,876,402 

29.3,588 

260,660 

122,201 

380,358 

3,934,505 

Times  . 

.(E) 

4,641.132 

1,508,591 

341,955 

198,330 

1,164,837 

7,902,478 

Herald  Post  . 

.(E) 

2,391,361 

615,746 

210,456 

156,835 

622,044 

4,120,968 

MANCHESTER, 

N.  H. 

Union-Leader  . 

.(M) 

3,203,682 

840,395 

485,646 

52,722 

354,442 

4.986,160 

1934 

2,934,250 

829,598 

496,333 

43,661 

345,168 

4,707,220 

MEMPHIS.  TENN. 

Commercial  Appeal  . . 

.(M) 

5,062,019 

1,439,948 

330,216 

118,085 

1.158,756 

8,148,386 

1934 

4,467,307 

1,431,455 

384,755 

80,569 

1,014,779 

7,431.452 

Commercial  Appeal  . . . 

..(S) 

2,135,933 

398,756 

215,342 

45,727 

593,310 

3.393,370 

1934 

1,977,789 

258,780 

163,185 

16,967 

542,838 

2,965,258 

Press  Scimitar  . 

.(E) 

3,138.028 

665,915 

404,639 

115,387 

562,478 

4,912,017 

1934 

3,165,695 

800,900 

428,167 

72,179 

437,194 

4,916,110 

MILWAUKEE, 

WIS. 

Sentinel  . 

.(M) 

1,744,700 

616,296 

138,858 

90,145 

917,535 

3.562,362 

1934 

1,954,923 

760,209 

187,942 

74,519 

1,070,260 

4,132,136 

Sentinel  . 

..(S) 

800.193 

938,545 

266,894 

22,934 

470,575 

2,499,368 

1934 

633,372 

885,195 

239,985 

30,956 

443,219 

2,232,855 

Journal  . 

.(E) 

6,490,993 

1,769,579 

451,373 

74,839 

2,063,908 

10.861,037 

1934 

6,532,718 

1,680,452 

510,273 

74,744 

1,978.529 

10,785,166 

Journal  . 

..(S) 

1,519,427 

475,345 

305,950 

38,231 

1,086,348 

3,426.496 

1934 

1,368,122 

338,736 

230,584 

30,868 

879,787 

2,848.235 

Leader  . 

..(E) 

1,102,392 

375,947 

55,504 

20,335 

145,416 

1,838,077 

1934 

978.441 

404,269 

51,802 

31,912 

175,454 

1,816,892 

Wisconsin  News  ..... 

..(E) 

3,864,054 

927,986 

289,920 

69,054 

783,857 

5,938,689 

1934 

3,405,691 

959,605 

313,104 

78,358 

641,837 

5,421,271 

MINNEAPOUS 

,  MINN. 

Journal  . 

..(E) 

4,729,224 

1,509,860 

401,006 

93,601 

635,516 

7.372,878 

1934 

4,693,452 

1,380,122 

465,356 

64,148 

652,808 

7,262.450 

Journal  . 

..(S) 

1,100,617 

236,684 

156,887 

5,798 

435,591 

1,935.796 

1934 

693,768 

131,440 

104,346 

7,031 

425,806 

1,363,185 

Tribune  . 

..(E) 

3,838  058 

1,511,674 

392,503 

125,824 

1,143,227 

7,013,742 

1934 

3,663,142 

1,400,826 

404,332 

86,977 

1,073,494 

6,633,484 

Tribune  . 

..(S) 

1,661,471 

439,564 

248,432 

8.364 

783,662 

3,141,572 

1934 

1,490,092 

409,751 

204,345 

9,080 

727,685 

2,841,101 

Star  . 

..(E) 

3,253,603 

838,714 

195.880 

77,688 

760,487 

5,505,749 

1934 

3,147,466 

873,278 

191,794 

49,401 

639,041 

5,291,183 

MONTREAL,  CANADA 

Star  . 

..(E) 

8.600,514 

2,705,489 

471,430 

206,501 

1,317,383 

13,361,827 

1934 

8,680,447 

2,511,993 

427,302 

253,948 

1,278,813 

13,221,493 

Gazette  . 

.(M) 

2,325,099 

1,512,564 

366.223 

261,218 

120,766 

4,753,587 

1934 

2,445,194 

1,502,950 

372,469 

322,635 

129,072 

4,839,461 

La  Presse . 

..(E) 

6,178.750 

2,657,209 

557,192 

130,571 

1,305,410 

10,903,424 

1934 

6,589,449 

2,431,995 

488,232 

163,953 

1,201,143 

10,954,068 

l.a  Patrie  . 

. .  ( E) 

1,469,975 

585,923 

140.880 

52,133 

305,544 

2,609,043 

1934 

1,922,576 

632,288 

128,317 

75,174 

374,445 

3,190,458 

La  Patrie  . 

..(S) 

123,599 

196,533 

71,615 

6.117 

15,336 

413,368 

1934 

MUNCIE,  IND. 

Press  . 

..(E) 

2,857,084 

628,214 

213,522 

62.235 

534,522 

4,336,933 

Star  . 

.(M) 

2,804,064 

547,764 

214,411 

34,697 

648.293 

4,319,741 

Star  . 

..(S) 

729,422 

167,511 

56,056 

36,397 

150,687 

1,140,073 

NASHVILLE, 

TENN. 

Banner  . 

..(E) 

2,478,988 

1,051,988 

313,579 

102,920 

500,334 

4,509,357 

1934 

2,345,664 

1,162.400 

355,094 

73,038 

449,087 

4,439,054 

Banner  . 

..(S) 

1,085,346 

341,429 

181,170 

73,898 

200,856 

1,886,917 

1934 

976,432 

279,304 

106,830 

45,871 

167.630 

1,579,308 

Tennessean  . 

.(M) 

2,716,348 

758,873 

276,749 

78,848 

715,910 

4,567,216 

1934 

2,460,669 

686,126 

256.557 

53,150 

600,844 

4,073,956 

Tennessean  . 

..(S) 

890,608 

230,137 

107,716 

69,934 

224,413 

1,524,995 

1934 

782,348 

191,077 

79,129 

60,427 

174,426 

1.287,923 

NEWARK.  1 

N.  J. 

Call  . 

..(S) 

1,630,207 

365,535 

173,009 

197,866 

232.929 

2,841,554 

1934 

1,674,664 

376,042 

150,867 

157,964 

207,291 

2,859,933 

Ledger  . . 

..(M) 

1,937,091 

367,582 

82,886 

70,033 

1,919,773 

4,598,356 

1934 

2,227,472 

388,057 

149,688 

67,397 

586,847 

3,784,808 

Ledger  . 

..(S) 

966.919 

55,973 

28,325 

7,082 

421,083 

1,485,077 

1934 

794,834 

46,648 

28,017 

4,073 

129,991 

1,012.272 

News  . 

..(E) 

7,330,871 

2,157,657 

879,030 

216,228 

2,542,802 

13,635,377 

1934 

6,985,293 

2,219,075 

1,013,118 

218,601 

2.376,259 

13,210,334 

Star-Eagle  . 

...(E) 

3,926,607 

1,015,105 

208,302 

106,126 

539,122 

6,045.905 

1934 

4,083,360 

1,097,918 

217,025 

124,594 

405,701 

6,232,575 

NEW 

ORLEANS.  LA. 

Times  Picayune  .... 

..(M) 

5,471,815 

1,857,984 

351,369 

142,376 

1,490,316 

9,503,500 

1934 

5,217,332 

1,746,974 

390,631 

137,409 

1,344,479 

9,020,164 

Times  Picayune  &  States.  (S) 

2,426,969 

331,401 

249,466 

50,861 

738.520 

3,955,814 

1934 

2,399,570 

318,301 

199,989 

27,299 

580,611 

3,680,395 

Tribune  . 

..(M) 

1,604,024 

574,956 

65,742 

74,375 

1,169,733 

4,234.130 

1934 

1,459,438 

767,283 

69,436 

84,854 

1,142,753 

4.050,925 

Item  . 

...(E) 

4,254,400 

1,011,387 

310,492 

94,341 

1,180,850 

7,125,197 

1934 

3,979,993 

1,047,880 

339,621 

94,200 

1,185.832 

6,845,985 

Item  Tribune  . 

...(S) 

2,300,200 

176,641 

117,295 

31,028 

436,152 

:  3,200,798 

1934 

2.277,652 

119,617 

68,420 

20,809 

322,367 

'  2,902,275 

States  . . 

...(E) 

2.273,735 

771,525 

103,700 

65,179 

1,344,849 

4,743,368 

1934 

2,017,112 

801,762 

136,563 

86,623 

642,347 

'  3,868,184 

10 
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1935  LINAGE  TOTALS  FOR  DAILIES  IN  100  CITIES 


NEW  YORK,  N.  Y. 


Citips  and  Npwiipapprs 
Times  . ( 


Herald  Tribune 


Herald  Tribune 


Journal  . 


World-Telegram  . 


Retail 

Difiplay 

5,4«1,.S55 
5,184,6.19 
4,400,183 
3,937,698 
I  3,558,217 
3,416,209 
I  .1,037,814 
2,567,032 
2,445,752 
2,423,168 
1,7.10,165 
1,981,358 
10,142,876 
8,909,816 
4,344,234 
4,011,866 
1,991.774 
1,502.412 
669,723 
477,.560 
5.668,892 
5,924,144 
2,732,679 
1,705,849 
8.496,758 
8,527,8.16 
7.746.638 
7.570,616 


General  Antomotis-e 
Display  Display 


2,448,008 

2,544,7.18 

1,800,903 

1,698,157 

2,162,518 

2,426,156 

1,533,491 

1,518,483 

1,070,995 

1,261,272 

1,214,897 

1,186,496 

1,815,979 

1,762,.106 

694.594 

472,085 

644,515 

692,588 

36.5,249 

302,328 

1.711,288 

2,050.269 

939,568 

650,366 

2,712,453 

2.755.797 

2,210.533 

2,421,748 


Financial 

Display 

925,770 

782,752 

93,038 

91,617 

622,101 

.538.212 

44,124 

46,538 

216.292 

166,696 

37,183 

33,284 

264,525 

252,425 

55,980 

47.505 

51,975 

63,772 

5,168 

3,542 

191,214 

199,402 

116,607 

122,386 

414,035 

355,650 

277.974 

299,084 


Classified 

1,832,771 

1,784,175 

1.744.247 

1.628.854 

831,149 

795.185 

782,407 

721,929 

2,894.503 

2.953.577 

1.187.646 
1,133,719 

38,005 

21.744 
9,028 
6,620 

237,547 

227,646 

96,623 

68,855 

24.745 
52,233 
54,898 
42,179 

246,747 

243,797 

1.357.646 
1,441,236 


Total  Ad¬ 
vertising; 

11.126,2o6 

10.816.850 

8,204,760 

7,561,502 

7,582,462 

7,652,974 

5.641,742 

5,043,022 

6.785,130 

6.970.170 

4.434.171 
4,635.416 

12,626,714 

11,2.36,315 

5,190,776 

4.614,564 

2,991,813 

2,511,782 

1,180,808 

861,972 

7,987,527 

8.605.815 

4.033,833 

2,671,474 

12,262,028 

12,253,852 

11,968,446 

12,083,672 


BROOKLYN.  N. 


. (El 


Times-Union  . (E) 

1934 

Times-Union  . (SI 


.(El  5,031,578  1.610.954 

1934  5,940,846  1,719.167 

.  (S)  1,1.56.959  3(.8.109 

1934  1,467,310  378,528 

.(El  826,762  661,435 

19.34  915,157  802,655 

.(SI  125,332  34,623 


1934  141,867  63,938 


225.286  1,964.742  11,109,872 

279,860  2,740,351  12,300,955 
15,3.39  .586,371  2,287,115 

23.570  750,760  2,786,2.50 

116,191  751.357  4,358.348 

107,978  672,817  4,222.600 

5,970  228,374  467,775 

11,532  198,936  488,333 


BRONX.  N.  Y. 


Home  News  . 

. . . . (El 

1.399.056 

471,170 

82,297 

42,903 

585,007 

1934 

1.853,375 

541,286 

58,224 

67,393 

413,976 

Home  News  . 

....(SI 

723,525 

11,094 

70.679 

31,962 

279,160 

1934 

763.704 

68,482 

62,267 

33,934 

253,589 

NIAGARA  FALLS 

1,  N.  Y. 

Gazette . 

....(El 

4,781  866 

716,539 

387,335 

81,077 

441,366 

1934 

4,203,997 

757,787 

367,533 

104,180 

351,839 

OAKLAND,  CAUF. 

Post  Emquirer  . . . . 

....(E) 

3,775,383 

907.000 

317,983 

97,079 

1,043,389 

1934 

3,176,578 

838,762 

357,424 

88,235 

916,084 

Tribune  . 

....(El 

4,069.547 

1.715,640 

321,827 

114,180 

2,172,635 

1934 

3,822,490 

1,592,650 

447,447 

101,486 

2,087,667 

Tribune  . 

....(SI 

418,868 

182,813 

273,040 

8,375 

835,894 

1934 

370,136 

183,121 

203,294 

11,369 

709,266 

OKLAHOMA  CITY 

.  OKLA. 

Oklahoman  . 

....(M) 

2,383,829 

1,167,554 

269,127 

51,892 

819,747 

1934 

2.497,547 

1,159,864 

371,119 

37,301 

802,035 

Oklahoman  . 

....(S) 

1,453,216 

284,061 

227,397 

39,585 

411,983 

1934 

1,335,244 

262,188 

259,392 

36,543 

400,835 

Times  . 

- (E) 

4,163,119 

1,220,513 

318,368 

73,772 

817,592 

1934 

4,057,668 

1,222,030 

427,409 

54,391 

801,329 

Oklahoma  News. . . . 

....(E) 

1,571,194 

522,917 

252,735 

22,567 

609,251 

1934 

1.212,899 

524,511 

200,162 

28,382 

516,838 

Oklahoma  News  . , 

. (S) 

448,004 

105,057 

70,795 

29,382 

257,981 

1934 

426,824 

125,198 

53,934 

20,189 

232,327 

4,702,337 

4,874,931 

2,417,746 

2,295,419 

6,603.433 

6.570,606 

2,995,566 

2,497,632 

913,475 

861,485 


OMAHA.  NEB. 


Bee  News  . 

...(E) 

3,518,769 

870,049 

282,987 

47,384 

505,388 

Bee  News  . 

1934 

3,518,823 

739,259 

267,583 

24.971 

493,180 

. . . .  (.S) 

944,726 

974,758 

289,185 

16,944 

246,114 

World  Herald  . 

1934 

868,147 

872,589 

239,273 

9,245 

218.787 

...(E) 

4,998,031 

1,381,133 

439,650 

56,782 

985,019 

World  Herald  . 

1934 

4,841,327 

1,238,252 

513,105 

44,532 

927,976 

....(S) 

1,340,137 

360,758 

237,304 

23,524 

565,309 

1934 

1,190,876 

233,988 

177,622 

10,640 

543,172 

PEORIA,  ILL. 

Journal  . 

,...(E) 

4,404,823 

1,118,700 

336,579 

49,860 

909,471 

Transcript  . 

1934 

4.660.074 

1,076,401 

326,384 

41,550 

767,623 

...(M) 

3,794,667 

1,098,149 

320,071 

49,082 

893,219 

1934 

3,796,772 

1,055,353 

326,778 

42,695 

753,607 

Journal-Transcript  . 

....(S) 

966,410 

194,935 

148,666 

34,551 

253,853 

1934 

908,222 

183,297 

122,031 

19,600 

200,996 

Star  . 

....(E) 

4,852,568 

1,258,925 

311,402 

46,533 

883,357 

Star  . 

1934 

4,075,865 

1,202,616 

309,780 

31,249 

715,832 

....(S) 

914,273 

238,486 

119,449 

28.342 

248,925 

1934 

795,156 

182,957 

118,991 

16,722 

189,508 

5,280.342 

5,203,672 

2,472,150 

2,208,319 

7,990,448 

7,590,984 

2,527,411 

2,156,680 


7,000,199 

7,025,185 

6,227.738 

6.072.725 

1.599,704 

1,446,264 

7,473,454 

6,416,569 

1,550,132 

1,304,297 


Bulletin  . (E| 

1934 

Inquirer  . (Ml 

1934 

Inquirer  . (S) 

1934 

News  . (E) 

1934 

News  . (SI 

1934 

Public  Ledger  . (E) 

1934 

Record  . . . i  .M I 

1934 

Record  . (S| 

1934 


PHILADELPHIA, 

6,138,916  2,450,669 
5,337,219  2,858,334 
2,712,395  1,734,279 

3,202,884  1,611.669 
3,197,320  1,008,632 

3,031,758  817,320 


3,251,225  816,203 

3,860,100  954,056 


8,486,563  1,777,009 

9,151,774  1,904,696 

3,104,270  1,766,580 

3,657,906  1,616,124 

2,701,955  636,446 

2,812,930  598,107 


1,677,015 

1,625,958 

1,589,793 

1,481,282 

1,154,392 

965,092 

31,604 

42,073 

2,905 

36,549 

585.053 

666,201 

1,333,370 

1,248.262 

715,835 

649,275 


PORTLAND.  ORE. 


Retail 

Gmeral  Automotive  Flnanrlal 

t'lfles  and  Newspapers 

Display 

Display 

Display 

Display 

Oregonian  . 

(M) 

1,797,034 

1,260,256 

232,071 

108,821 

1934 

1,800,726 

1,213,287 

275,359 

87,839 

Oregonian  . 

.(S) 

1,054,800 

298,364 

287,083 

7,957 

1934 

1,002,893 

310,516 

234,921 

13,827 

Journal  . 

.(E) 

4,239,771 

1,722,776 

314,727 

75,177 

1934 

3,730,676 

1,513,841 

407,042 

63,802 

Journal  . 

AS) 

544,833 

140,514 

146,196 

8,623 

1934 

404,441 

94,869 

95,693 

5,602 

News  Telegram  . 

.<E) 

2,602,294 

692,655 

213,181 

41,200 

1934 

2,323,289 

771,563 

211,808 

43,299 

Classified 

1,158,003 

1,003,004 

779,884 

656,196 

898,143 

772,145 

413,353 

356,978 

726.821 

640,114 


PROVIDENCE.  R.  1. 


PHOENIX.  ARIZ. 


Republic  . 

. (M) 

2,779,814 

886,707 

331,494 

1934 

2,719,505 

903,801 

423,297 

Republic  . 

. (S) 

632,342 

160,631 

177,286 

1934 

465,087 

139,993 

217,608 

Gazette  . 

. (E) 

3,274,461 

1,014,101 

508,411 

1934 

3,076,584 

1,021,392 

633,250 

PITTSBURGH, 

,  PA. 

Post-Gazette  .... 

. (M) 

3,575,746 

1,437,095 

308,604 

1934 

3,554,408 

1,368,134 

302,538 

Press  . 

. . (E) 

9,487,345 

2,072,640 

493,923 

1934 

9,885,096 

1,965,699 

549,500 

Press  . 

. (S) 

1,230,690 

592,301 

240,920 

1934 

1,364,755 

405,525 

181,940 

Sun-Telegraph  . . 

. (E) 

7.922,394 

1,454,683 

331,072 

19.34 

8,363,078 

1,391,444 

372,375 

Sun-Telegraph  . . 

. (S) 

1.303,393 

1,080,773 

322,514 

1934 

1,359.609 

919,966 

322,252 

928,791 

570,297 

1,527,554 

1,370,560 

1,032,404 

855,996 

661,227 

626,372 

564,330 

476,726 


Bulletin . . 

. (E) 

8,334,721 

1,930,629 

768,458 

270,967 

1934 

7,947,947 

1,778,685 

779,182 

245,998 

Journal  . 

. (M) 

1,193,998 

792,979 

389,615 

150,457 

1934 

1,101,762 

651,275 

390,164 

159,694 

Journal  . 

. . (S) 

1,402,055 

321,199 

324,349 

38,657 

1934 

1,305,487 

343,945 

290,218 

22.068 

News-Tribune  ... 

. (E) 

1.396,405 

663,775 

161.436 

115,834 

1934 

1,660,818 

752.292 

192,878 

102,575 

READING. 

PA. 

Eagle  . 

. (E) 

4,441,815 

1,477,576 

561,032 

84,440 

1934 

4,753,247 

1,382,266 

570,906 

97,935 

Eagle  . 

. (S) 

197,235 

86,341 

53,479 

1,490 

1934 

239,027 

75,612 

58,979 

3,917 

Times  . 

. (M) 

4,550,954 

705,357 

336,661 

48,025 

1934 

4.690,737 

701,056 

321,600 

66,863 

1.442,279 

1,373,586 

1,481,454 

1,402,545 

372,131 

346,326 

93.779 

94.087 


679,327  7,5flrjr 
60  4.516  7,67o3» 


809,455  6,624;i4j 
656,599  6,656,52*1 


News-Leader  . (E) 

1934 

Times-Dispatch  . (Ml 

1934 

Times-Dispatch  . (S) 

1934 


RICHMOND, 

6,183,293  1,617,115 

5,404,556  1,536,055 

3,290,627  1,047,036 

3,118,297  874,108 

1.905,514  320,195 

1,681,314  286,275 


208,741  1,356,861  10,09011? 

176,487  1,187,380  9,040411 

147,541  1,2  1  3,279  6,03o’,5« 

132,903  1,0  58,140  5,581J«I 

46,639  394,494  2,894  99i 

42,966  334.710  2,539  ?Sj 


Democrat  &  Chronicle.  .(MJ 
1934 

Democrat  &  Chronicle.  .(SI 
1934 

Times-Union  . (El 

1934 

Journal  . (E) 

1934 

.\merican  . (SI 

1934 


ROCHESTER, 

4,579,187  1,096,491 

3,908,297  1,183,590 

1,274,478  288,521 

1,228,755  298,745 

6,530,248  1,275,217 
6,120,464  1,394,780 

4,005,301  1,109,510 

3,806,889  1,013,517 

905,134  960,930 

935,690  887,325 


N.  Y. 

353,753 

387,856 

284,727 

237,274 

675,369 

654,402 

429,114 

429,319 

254,287 

235,704 


1,875,417 

1,753,486 

930,415 

845,729 

485,180 

257,084 

826,790 

752,707 

23S.968 

215,106 


7,56g./Si  I 
2.873211  k. 
2.717JU*  r  - 


6,679232*^  ‘ 

2,39428 1|  r  .caa 
2,321211  “ 

ft.:--' 


ROCKFORD.  ILL. 


Register  Republic  . , 

. . . . (E) 

1,359,134 

346,606 

126.350 

12,336 

224,187 

2,167,(l« 

Star  . 

...(M) 

1,015,351 

315,133 

97,685 

6,393 

162,902 

l.l.W  j 

Star  . 

,...(S) 

309,609 

39,444 

27,344 

5,961 

63,561 

4462j(  1 

ST. 

LOUIS. 

MO. 

1 

Globe  Democrat  . . . 

...(M) 

3,619,239 

1,424,822 

401,987 

198,280 

749,856 

6,436.Mi‘f 

1934 

3.629.641 

1,468,416 

471,310 

150,527 

835.805 

6,607, SC  ^ 

Globe  Democrat  . . . 

....(S) 

819,954 

481,829 

195,026 

13,867 

768,453 

2281,101  ■ 

1934 

735,222 

374,310 

146,878 

13,248 

745,214 

2,017.US  f 

Post  Dispatch  . 

,...(E) 

6,913,922 

1,957,514 

543,623 

91,556 

1,526.230 

11,066301 

1934 

6,701,869 

1,873,104 

489,529 

73,160 

1,600,232 

10,733.W 

Post  Dispatch  . 

...AS) 

1,550.801 

398,393 

264,483 

14,519 

1,893,213 

4,122,435 

1934 

1,482,019 

355,157 

222,074 

18,634 

1,752.750 

3,8}1345 

Star  &  Times  . 

....(E) 

3,975,192 

1,219,035 

291,684 

61,319 

796,340 

6.36738?  ir 

1934 

4,021,243 

1,241,032 

317,377 

57,601 

956.447 

6,631371 1 

ST. 

PAUL, 

MINN. 

* 

1 

Pioneer-Press  . 

...(M) 

3,566,537 

1,519,827 

431,333 

108,358 

1,025,706 

6.684,0E  * 

Pioneer- Press  . 

....(S) 

810,113 

376,664 

140,994 

17,644 

401,222 

1,746;31 1 

Dispatch  . . 

....(E) 

4,613,887 

1,766,525 

482,635 

137,672 

1,028,478 

8,0S8;2» 

News  . 

....(E) 

2,693,568 

862,896 

195,804 

65,515 

616,688 

4,523332  , 

News  . 

....(S) 

551,344 

71,482 

82,769 

34,406 

175,771 

915,834 

SALT  LAKE  CITY,  UTAH 


11,178,076 

10,673,430 

7,229,852 

7,407,808 

5,691,737 

5,109,601 

4,813,448 

5,767,957 

65,293 

265,867 

11,931,001 

12,390,633 

6,911,928 

7,210.955 

4,236,749 

4,195,756 


Tribune  . 

. (M) 

3,708,484 

1,295,599 

452,406 

1934 

3,638,679 

1,205,557 

472,295 

Tribune  . 

. (S) 

1,225,584 

262,723 

214,140 

1934 

1,229,646 

255,107 

141,921 

Deseret  News  . . . . 

. (E) 

2,218.316 

634,181 

306,962 

1934 

2,233,608 

510,838 

297,513 

Telegram  . 

. (E) 

2,445,448 

1,315,726 

455,011 

1934 

2,208,353 

1,221,311 

475,262 

SAN  ANTONIO, 

TEXAS 

Express  . 

. (M) 

776.101 

655,100 

151,022 

1934 

786,792 

658,488 

173,937 

Express  . 

. (S) 

1,148,956 

132,840 

95,964 

1934 

905.144 

95,851 

85,880 

News  . 

. (E) 

3,255,318 

923,204 

323,390 

1934 

3,019,303 

853,892 

274,503 

Light  . 

. (E) 

3,437,957 

980,691 

265,775 

1934 

3,401,290 

1,132,403 

396,258 

977,828  6, 
863,962  6, 
383,125  2, 
291,819  1, 
557,503  3, 
514,143  3, 
972,989  5, 
864,181  5, 


386,441  " 

,i27;a  B., 
ottia  S‘- . 


.325.M 

,0382# 


1,250,265 

972,327 

505,389 

419,425 

1,262,029 

983,324 

497,670 

927,473 


3,089231 1 
2,814,511  ps  ... 
1,938231  L 
1.549251 
5,883221  [ 

5251, - 
3,309151  f  , 

5,970252  I 


SAN  DIEGO.  CALIF. 


Union  . (M)  2,180,696  1,511,679  317,646 

1934  1,987,305  1,320,173  357,928 

Union  . (S)  1,909,215  242,494  274,560 

1934  1,493,678  205,280  257,704 

Sun  . (E)  3,401,115  778,831  401,093 

1934  2,846,335  692,421  380,525 

Tribune  . (E)  4,700,064  1,618,835  563,681 


1934  3,936,504  1,399,326  598,566 


1,445,673 

1,226,925 

401,425 

369,845 

791,125 

602,920 

1,450,954 

1,248,852 


5.6522^  ^ 


5,163285  iSp, 

2.892,«'I  Wash 

2.3762«i-. 
5.35I2K|.  , 
5.4642a|yla 

8,582.C--  id  pro\ 


852,520  4,944.672 
719,960  4,809,614 
333,294  1,326,300 

287,375  1,142,263 

868,321  5,763,798 
734,772  5,543,421 


6,908,838 

6,359,352 

13,991,139 

14,139,973 

3,101,022 

2,816,794 

10,873,076 

11,209,549 

3,282,300 

3,096,785 


SAN  FRANCISCO. 

Chronicle  . (M)  2,579,448  1,254,550 

1934  2,508,525  1,315,369 

Chronicle  . (S)  1,093,083  317,286 

1934  962,666  273,378 

Examiner  . (M)  2,519,755  1,437,109 

1934  2,452,641  1,447,142 

Examiner  . (S)  1,851,396  1,052,478 

1934  1,706,929  955.848 

Call-Bulletin  . (E)  3,448,790  1,836,028 

1934  3,245,060  1,800,014 

News  . (E)  3,795,838  1,123,903 

1934  3,665,759  1,129,492 


CAUF. 

225,818 

325,369 

295.214 
230,461 

300.215 
376,547 
452,777 
422,875 
396,862 
483,663 
321,116 
369,100 


1,744.179 

1,742,078 

689,074 

699,666 

2,684.920 

2.436,790 

1,069,593 

921,750 

1,005,817 

901,741 

1,423,413 

1,068,596 


SCHENECTADY.  N.  Y. 

Gazette . (Ml  4.991,946  1,074,347  374.046 

Union-Star  . (E)  4,394,739  962,762  421,203 


SS  -.:  ■■■ 

6.915.19  ^ 
4,440J9  (Its 
4,0M4» 

'the 

6,592,*  -.Tr 
6.874,*  - 

6,721J»  ' 

iny, 

7,61499  :d 

6.733.19 
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1935  LINAGE  TOTALS  FOR  DAILIES  IN  100  CITIES 


11 


S4.(I4« 

73^91 

17434 

:314« 

90,94) 

97,931 

79432  f? 

94444 

21411 


67, (W 
'20409 
i464j4 


,ii4 


SEATTLE,  WASH. 

K^tail  (ieoifiral  Automotive  Ftnam-iaJ 


.jildlifcoccr 


1934 

...(S) 

1934 

...CK) 

1934 

...(E) 

1934 

...(S) 

1934 


.  (Daily) 
1934 
....(S) 
1934 
....(E) 
1934 


l>l«l>lay  ItiHplay 

1.300,261  1,085,716 

1,263,770  1,137,320 

1,165,249  996.629 


985,717 

1,849,504 

2,197,201 


889,428 

687,199 

800,091 


ltli»|ilay 

191,767 

278,150 

352,353 


UUplay 

127,824 

95,955 

31,785 


Total  Acl- 
Claititlllecl  vertlsIiiK 


Uetall 

niNplay 


2,272,192 

1,541,294 

795,940 


4,990,168 

4,326,378 

3,342,562 


I'itlfH  anti  »»kpaper8 
Record  . (M)  2,062,316 


TROY,  N.  Y. 

lleneral  Aut<»inollve  J'ltiauelal 
ItiMplay  lllxplay 

516,282  172,582 


. .  Total  .4d- 

lllwplay  ClasBlIletl  vertlslng 

45.021  340,255  5,265,434 


TULSA,  OKLA. 


5,011.717  1,685,128 

4,880,593  1,519,000 


1,234,057 

957,342 


2,330.587 

2,230,655 

784,775 

636,246 

2.621,029 

2,325,389 


205,209 

207,836 


841,600 

831,845 

147,143 

136.256 

7(.4,130 

794,005 


.  limes  . (E)  3,395,075 

1934  3,344,189 


limes 


:  Review 

,rj!ua  Review 


750,968 

716,262 

82,927 

85,017 


.(S)  477  225 

1934  436,255 

.(E)  4,284.701  1,055,971 

1934  4,096,274  1,084,537 

.  (S)  624,805  158,563 

1934  529,176  146,902 


155.990 

98,423 

744,516 

3»546,l65 

Tribune  . 

. (E) 

3.874,946 

594,840 

303,492 

43,231 

187,214 

74,150 

671,931 

3,960,157 

1934 

3,643,337 

680,187 

342,382 

40.971 

388,249 

109,408 

1,861,505 

9,075,895 

Tribune  . 

. (S) 

639,445 

155,972 

106,968 

37,342 

461.681 

88,636 

1,620,093 

8,581,420 

1934 

649,301 

129,551 

102.280 

29,536 

217,226 

34,476 

834,921 

2,527,263 

World  . 

. (.M) 

3,007,725 

984.215 

283,344 

63,568 

175,653 

20,588 

644,722 

2,006,273 

1934 

3,004,606 

1,009,457 

387,956 

60,925 

World  . 

1,171,893 

316.069 

189,481 

77,498 

lA. 

1934 

1,160,810 

296,069 

183,970 

60,502 

238,726 

257,401 

8,646 

8,319 

423.926 

374,807 

3,861,243 

3,782,324 

WASHINGTON, 

D.  C. 

62,456 

13,010 

193,981 

1.201,655 

Herald  . 

. (M) 

2,917,858 

1,054,790 

1.39,634 

123,370 

81,049 

8,083 

164,457 

1,026,282 

1934 

2,274  070 

994,160 

225,587 

99,179 

255,858 

15,844 

541,034 

4,331,064 

Herald  . . 

. (S) 

2,536,993 

1,031,196 

222,690 

30,584 

249,372 

13,242 

665,414 

4,101,184 

1934 

1,685,825 

924,966 

248,604 

29,493 

News  . 

. (E) 

4,295,007 

781,329 

243,791 

59,567 

I9.)4 

3,788,415 

651.053 

179,761 

39,418 

Times  . 

5,709,926 

1,349,972 

527,707 

69,964 

289,451 

86.950 

886,420 

5,469,065 

1934 

4,488,905 

1,299  521 

486,610 

61,077 

314,424 

98,145 

731,025 

5,278,897 

Post  . 

. (M) 

2.783,785 

1,215,507 

278,454 

153,514 

63,163 

42,646 

197,266 

863,227 

1934 

2,508,730 

1,050,925 

274,482 

110,935 

58,277 

43,547 

166,284 

789,478 

. 

. (S) 

2,181,517 

223,858 

103,560 

19,348 

446,989 

78,149 

881,218 

6,826,203 

1934 

1,699,360 

164,484 

90,667 

24,212 

483,671 

102,842 

692,935 

O,505,9Ol 

Star  . 

. (E) 

11,590,682 

1,757,790 

751,247 

196,876 

90,097 

46,625 

184,045 

1,104.197 

1934 

10,719,548 

1,902,254 

707,967 

176,348 

77,774 

44,193 

155,235 

953,280 

Star  . 

.  (S) 

3,108,919 

590,827 

290,979 

33,705 

1934 

2.826,408 

385,126 

254,723 

33,973 

1,91,962 

1,060,551 

253.367 

289,006 

878,136 

827,330 

351,896 

300,092 


1,429,572 

1,065,099 

395,999 

297.611 

910,645 

664,267 

1,440,116 

1,079,267 

1,194,930 

993,500 

341,585 

300,409 


5,539,721 

5,780,251 

1,195,592 

1,201,838 

5,256,652 

5,313,357 

2,110,617 

2,005,646 


5,886,879 

5,007,596 

4,217,651 

3,187,749 

6,358,339 

5,331,816 

9,136,769 

7,444,872 

5,744,420 

5,081,877 

2.870,222 

2.280,280 


2,222,720  16,774.916 
1.979,530  15,852,179 
1,036,447  5,062,273 

887,732  4,391,197 


.(.\1) 

1934 

..(S) 

1934 

..(E) 

1934 

..(E) 

1934 


SPOKANE.  WASH. 

1,198,852  933,471  219,146 

1,148,232  827,746  209,238 

1,013,207  313,394  239,389 

672,726  299,894  225,717 

3,675,310  1,092,343  403,228 

3,208,295  971,889  399,520 

1,048,190  656,855  146,222 

1,076,830  562,758  147,800 


.(E) 

1934 

.(S) 

1934 

.(E) 

1934 

..(S) 

1934 

.(.M) 

1934 

..(S) 

1934 


SYRACUSE, 

4,253,926  1,018,894 


4,054,972 

430,706 

389,263 

4,185,547 

4,306,770 

522,877 

566,599 

2,807,135 

2.784,037 

313,368 

268,301 


1,079,428 

137,243 

119,896 

1,113,768 

1,082,816 

942,061 

843,445 

843,048 

790,343 

182,470 

154,490 


N.  Y. 

344,137 

446,418 

169,306 

153.867 

418,811 

440,295 

211,041 

201,510 

323,198 

306,621 

129,173 

83,036 


I®';®  is,  Tribune 


L, 

55,6«  1 
22,4>5ll 
I314«  ! 
16741; 
iiijn 


.(M) 

1934 

..(S) 

1934 

..(E) 

1934 

..(E) 

1934 


TACOMA.  WASH. 

450,510  552.060  74,920 

519,240  502,377  69,819 

630,131  151,827  174,222 

534,590  149,702  148,589 

2,667,230  1,090,168  311,073 

2,661,160  1,020,665  329,032 

2,134,038  598,104  289,332 

1,916,046  624,471  353,720 


S9UIi 

!86.M 

I27;a 

)53.43 

i6I.42i 

898,1.’; 

32S.U 

D38,8« 


(  Empire. 


08933.’ 

814.su 

93823) 

5492S1 

8«W.’< 

251,492 

309ISI 

9703? 


P . . 

L...  J934 

p-Wvert.ser  . (S) 

1934 


,6523?: 

,16331! 

,892,41) 

3763* 

,55131! 

,4646* 

,582.9*, 

,391,444 


,4163* 

,191.1?? 

;i856S 

,915.1* 


,'026394 


:Bee  .... 


.(M) 

1934 

..(S) 

1934 

..(E) 

1934 

..(E) 

1934 


812, 

639, 

1,788, 

1.489, 

5,371, 

5,040, 

3,332, 

2,716, 


TOLEDO,  OHIO 

337  184,518  76,680 

309,920  37,681 

239,748  270,146 

359  209,748  127,270 

352  1,642,194  780,610 

451  1,508,625  694,121 

366  615,068  334,267 

353  638,337  264,906 


58,201 

33,286 

158.810 

105,257 

109,341 

77,462 

53,301 

32,696 


80,525 

71,133 

36,573 

50,896 

86,938 

99,479 

26,747 

31,564 

114,752 

105,917 

52,266 

56,890 


54,863 

63,324 

24,674 

6,966 

51,799 

43,362 

41,812 

28,262 


72,086 

57,863 

75,890 

80,756 

83,887 

88,599 

70,395 

66,527 


978,497 

735,431 

372,897 

259,558 

868,649 

674,039 

562,434 

248,234 


927,571 

821,537 

243,540 

209,227 

957,974 

826,605 

221,014 

177,669 

829,923 

760,745 

193,173 

154,090 


892,095 

749,221 

389,181 

346,914 

907,398 

769,187 

773,326 

624,408 


132,996 

148,642 

155,856 

177,052 

1,139,618 

1,050,820 

630,370 

591,261 


3,398,232 

2,964,724 

2,098,156 

1,564,320 

6,240,830 

5,412,845 

2,497,581 

2,098,669 


WESTCHESTER  COUNTY  GROUP,  N.  Y. 


7,502,538 

7,226,504 

1,039.810 

937,763 

7,200,079 

7,119,819 

1,958,908 

1,820.787 

5,417,065 

5,163,824 

941,057 

734,555 


Mamaroiieck  Times  . . . 

.(E) 

1,031,943 

494,630 

158.088 

75,692 

1934 

947,341 

535,389 

179,179 

30,267 

Mt.  Vernon  Argus  .. 

.(E) 

3,038,302 

567,636 

374,266 

89,523 

1934 

3.796,862 

595,582 

369,379 

110,337 

New  Rochelle  Standard- 

Star  . 

.(E) 

3,214,724 

611,769 

303,405 

97,293 

1934 

3,124,742 

622,562 

325,803 

110,516 

Ossining  Citizen  Kegister 

(E) 

1,092,810 

496,742 

245,466 

38,726 

1934 

1.191,894 

535,888 

235,805 

30,046 

Peekskill  Star  . 

.(E) 

1,621,815 

470,522 

275,374 

30,859 

1934 

1,564,124 

484,351 

280,528 

41,207 

Portchester  Item  . 

.(E) 

2,231,256 

526,292 

215,691 

124,573 

1934 

2,227,023 

573,534 

253,613 

116,564 

Tarrytown  News  . 

.(E) 

1,423,871 

544,020 

295,326 

118,052 

1934 

1,418,653 

562,424 

299,169 

115,353 

Yonkers  Herald-States- 

man  . 

.(E) 

2,150,937 

690,083 

281,949 

192,504 

1934 

2,356,008 

683,653 

320,642 

211,554 

White  Plains  Reporter 

(E) 

4,235,398 

597,133 

483,682 

198,324 

1934 

4.052,984 

625,110 

460,524 

148,564 

107,735 

102,951 

578,889 

491,427 

459,081 

470,787 

190.576 
167,526 
262,884 
250,895 

309.576 
302,936 
116,023 
114,680 

706,876 

722,662 

796,571 

798,174 


WICHITA,  KAN. 


2,034,014 

1,919,654 

1,371,063 

1,188,256 

5,038,489 

4,834,630 

3,847,733 

3,565,449 


1,309,303 

1,208.578 

2,530,570 

2,084,677 

9,054,521 

8,403,284 

5,039,344 

4,314,182 


. (E) 

3,788,496 

1,034,388 

313,992 

34,181 

923,420 

1934 

3,494,830 

1,043,495 

346,051 

22,414 

737,520 

Beacon  . 

. (S) 

1,659.346 

435,757 

238,918 

50,878 

384,942 

1934 

1,225,425 

422,635 

233,752 

42,734 

282,765 

Eagle  . 

1,417,538 

563,096 

182,815 

18,645 

1,031,595 

1934 

1,356,454 

611,782 

214.250 

21,450 

949,809 

Eagle  . 

. ( E) 

2,709,143 

821,611 

370,928 

72.373 

1,036,225 

1934 

2,623,902 

980,173 

422,868 

54,566 

953,468 

Eagle  . 

. (S) 

1,207.962 

305,920 

189,614 

55,778 

314,561 

1934 

1,051,575 

411,602 

213,261 

36,431 

260,518 

2,114,817 

2,073.310 

4,888,207 

5,647,973 

4,934,588 

5,043,805 

2,202,197 

2,297,855 

2,705,821 

2.663,660 

3,592,546 

3,628,872 

2.793,695 

2,991,788 

4.377,379 

4,640.014 

6,637,387 

6,505,620 


6,100,892 

5,648,565 

2,770,249 

2,207,486 

3,257,265 

3,184,304 

5,106,758 

5,123,743 

2,074,964 

1,975,078 


Record  . (M) 

19.14 

Times-Leader  . ( E) 

1934 

News  . (E) 

1934 

Independent  . (S) 

1934 


WILKES-BARRE.  PA. 

6,048,659  1,365,189  379,513 

6,421,768  1,387,812  483,895 

6,182,139  1,268,848  473,265 

6,581,840  1,172,516  568,301 

3.979.853  617,081  173,899 

3,819,464  534,469  213,841 

1,549,119  374,723  110,316 

1,585,604  306,685  127,525 


TORONTO,  CANADA 


.  (Weekly) 
1934 


1,365,309 

1,051,424 

342,529 

221,958 

881,194 

3,908,083 

Telegram  . 

. (S) 

1,174,333 

197,081 

151,353 

1b(>15,J57 

1,080,025 

292,122 

341,590 

881,580 

4,254,690 

1934 

1,059,255 

186,156 

122,749 

1,875,284 

1,098,289 

377,480 

251,185 

506,301 

4,144,575 

Telegram  . 

3,412,148 

1,033,386 

518,121 

1  ,/  1 4 

1.206,811 

374,067 

387,868 

500,069 

4,359,503 

1934 

3,050,161 

1,080,486 

525,532 

9.569,890 

2,399,560 

533,244 

162,146 

3,460,093 

16,159,932 

. (E) 

3,945,651 

l',100;452 

564,850 

9,629,503 

2,303,727 

471,829 

261.823 

3,021,580 

15.724,006 

1934 

3,518,202 

1,147,722 

557,310 

114,375 

1,012.956 

180,366 

8,988 

90,244 

1,407,887 

Post  . 

. (E) 

2,361,623 

788;381 

290,407 

127,436 

763,251 

199,918 

9,604 

88,634 

1,188,843 

1934 

2,572,167 

756,965 

309,592 

8,812,090 

2,048.496 

502.664 

133,889 

3,921,949 

15,471,900 

8,922,914 

2,080,635 

434,272 

232.291 

3,641,860 

15,358,654 

YOUNGSTOWN, 

OHIO 

TRENTON, 

N.  J. 

Vindicator  . 

. (E) 

1934 

4,676,598 

4,098,882 

1.208,303 

1,158,892 

498,730 

407,428 

4,133,142 

1,338,250 

441,657 

114,382 

520,592 

6,722,160 

Vindicator  . 

. (S) 

1,124,942 

164.814 

176,472 

4,187,296 

1,316,391 

515,437 

128,817 

466.651 

6,761,439 

1934 

850,493 

122,457 

103,493 

531,888 

46,248 

84,574 

79,812 

121,023 

865,266 

Telegram  . 

. (E) 

3,127,380 

754,530 

477,936 

521.606 

29,916 

84,905 

74,600 

111,538 

824,916 

1934 

2,861,147 

800,850 

387,331 

81,555 

81,608 

68,270 

80,793 

83,289 

88,230 

65,191 

42,278 


34,026 

34,946 

68,128 

61,789 

90,626 

84,361 

74,298 

83,645 


96,293 

53,128 

55,527 

44,870 

103.878 

71,166 


952,174 

903,508 

513,448 

536,235 

109,715 

98,231 

10,195 

9,701 


318,752 

277,954 

742,741 

668,827 

742,188 

671,770 

299,501 

290,987 


8,916,759 

9,401,920 

8,649,647 

9,013,685 

5,052,106 

4,888,785 

2,185,142 

2,097,102 


1.875,652 

1,681,803 

5,915,076 

5,546,629 

6,572,738 

6,092,284 

3,969,601 

4,138.429 


961,996 

746,675 

252,677 

209,379 

764,394 

675,653 


7.476.745 
6,514,994 
1,774,538 

1.330.746 
5,253,190 
4,818,011 


FALSE  ADS  CURBED 

Fnblithert,  One  Radio  Station, 
^  Agreement*  With  FTC 

iSptcial  to  Editor  &  Publisher) 

t|ASHiNCTON,  D.  C,  Jan.  14 — Three 
"1SWS  and  one  broadcasting  com- 
f  Mve  agreed  to  observe  the  terms 
;J'”?’['S'ons  of  stipulations  previously 
I  "w  into  between  the  Federal  Trade 
^■^snission  and  certain  respondents  in- 
false  and  misleading  repre- 
in  advertising  matter.  They 

Evans  Publishing  Corporation,  400 
,7...--');^'’  Avenue,  New  York,  published 
•  ®*8azine.  The  Family  Circle, 
'?‘^*nts  for  “Malt-0- Meal,”  sold 
T?  ^mpbell  Cereal  Company,  of 
The  publisher  agreed 
by  the  terms  of  a  stipulation 
by  the  Campbell  Cereal  Com- 
to  discontinue  the  use  of  false 
l^***ding  advertising. 

JWnal  Printing  Company,  Minne¬ 


apolis,  Minn.,  publisher  of  the  Minne¬ 
apolis  Sunday  Journal,  also  carried  ad¬ 
vertisements  for  “Malt-O-Meal,”  and 
entered  into  a  similar  stipulation. 

Western  Broadcast  Company,  Holly¬ 
wood,  Cal.,  operator  of  radio  station 
KNX,  admitted  broadcasting  advertise¬ 
ments  for  Sterling  Royal  Remedies,  sold 
by  John  D.  Myers,  trading  as  John 
Sterling  Remedy  Company,  Kansas 
City,  Mo.  The  broadcasting  company 
agreed  to  abide  by  the  terms  of  a  stipu¬ 
lation  previously  signed  by  the  John 
Sterling  Remedy  Company,  to  discon¬ 
tinue  misleading  advertising. 

Specialty  Salesman  Magazine,  307 
North  Michigan  avenue,  Chicago,  pub¬ 
lished  advertisements  for  the  Holford 
Company,  14  North  6th  street,  Minne¬ 
apolis,  Minn.,  dealer  in  a  treatment  for 
colds  and  catarrh,  which  had  previously 
entered  into  a  stipulation  to  discontinue 
misleading  advertising.  The  publisher 
agreed  to  abide  by  the  terms  of  the 
stipulation. 


TARIFF  ON  MATS  REDUCED 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C.,  Jan.  14 — Latest 
of  the  reciprocal  trade  agreements  to 
be  negotiated  by  the  United  States  with 
a  foreign  country,  the  compact  with 
Switzerland  which  becomes  effective 
Feb.  15,  reduces  tariff  on  importations 
of  stereotype  matrix  mat  or  board  used 
by  newspapers,  syndicate  advertisers  and 
others.  The  duty  was  cut  from  35  to 
20  per  cent  ad  valorem.  Switzerland 
is  the  principal  supplier  in  the  higher 
price  range,  although  the  importations 
average  only  $75,000  annually. 


BILL  TAXES  DAILIES 

Payment  to  the  state  of  10  per  cent 
of  all  money  received  by  newspapers 
and  magazines  for  liquor  advertise¬ 
ments  is  demanded  in  a  bill  filed  in  the 
Massachusetts  Legislature.  The  pro¬ 
posed  tax  was  inspired  by  a  belief  that 
newspapers  and  magazines  were  receiv¬ 
ing  revenue  from  liquor  advertisements 
that  they  had  been  deprived  of  by  pro¬ 
hibition  for  several  years  and  could  af¬ 
ford  the  tax. 


PREDICTS  UNAGE  GAINS 

An  increase  of  20  to  25  per  cent  in 
local  newspaper  advertising  was  pre¬ 
dicted  for  1936  by  J.  R.  Ozanne, 
Chicago  retail  marketing  counsel,  who 
recently  completed  a  survey  of  20,000 
mid-west  retailers. 


CONFIDENCE  LAW  URGED 

The  legislative  committee  on  judi¬ 
ciary  in  Massachusetts  was  urged  Jan. 
14  to  support  a  bill  which  would  pro¬ 
tect  newspapermen  from  compulsion  to 
disclose  news  sources  at  legal  or  legis¬ 
lative  proceedings.  There  was  no  op¬ 
position.  Edward  Allen,  secretary  of 
the  Boston  Newspaper  Guild,  led  the 
arguments. 
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REPORTERS  WADE  INTO  DARK  SWAMP 
TO  COVER  FATAL  PLANE  CRASH 


American  Airlines  Tragedy  Reported'  From  Memphis  and  Little 
Rock — Many  Work  All  Night  Under  Worst  Conditions  at 
Ghastly  Scene  of  Wednesday’s  Accident 


^By  telegrapk  to  Editob  &  Pubushcr) 

EAIPlliS,  Temi.,  Jan.  15. — Mud- 
dy,  bedraggled  newsmen  waded 
out  of  a  dismal  Arkansas  swamp  just 
before  dawn  today  witli  one  of  the  big¬ 
gest  stones  of  the  new  year.  It  was 
the  crash  of  the  American  airliner 
which  Cost  17  lives. 

It  was  a  story  which  ta.xed  the  en¬ 
durance  of  men  as  well  as  their  ingen¬ 
uity.  Pile  plane  craslied  in  a  foot  of 
water  and  mud  in  the  heart  of  a  wild 
swamp,  about  four  miles  iroin  the  high¬ 
way. 

It  was  hours  overdue  before  its  fate 
became  known,  and  the  staffs  of  the 
Memphis  l^rcssSeimitar  and  Commer- 
cial  Appeal  were  at  work  from  8  to 
midnight  frantically  checking  with  Ark¬ 
ansas  towns.  When  a  farmer  located 
the  tragedy  spot  and  advised  Forrest 
City,  Ark.,  Memphis  news  services  and 
newspapers  leaped  into  action. 

The  Commercial  Appeal  dispatched  a 
private  plane,  piloted  liy  Ceorge  Stokes, 
who  landed  at  Forrest  City.  He  was 
joined  there  by  auto  loads  of  reiKirters 
who  reached  the  scene  in  less  than  an 
hour.  .Among  them  were  City  Editor 
Bob  Marks.  Photographers  Curley 
Bruner  and  Bill  IJay,  Reporters  Dick 
Breese.  Dick  Lane.  Jack  Lockhart. 
Walt  Hurt.  Ted  Northington.  Emmett 
Maum  and  Bruce  Tucker.  In  the  office 
Bill  Zeimer.  executive  editor;  Jack 
Carley.  night  city  editor ;  Reporters 
Charley  Phillips  and  Ralph  Roddy 
waited  on  rewrite  phones. 

.At  Goodwin,  a  village  near  the  crash 
scene,  there  was  a  frantic  search  for 
boots,  for  the  sw'amp  was  all  but  im¬ 
passable.  First  men  on  the  scene  waded 
into  the  four-mile  morass  without  boots 
to  si)eed  coverage.  These  included 
Bruner,  who  was  clad  in  spats  he  had 
donned  for  an  evening  of  pleasure. 

Press-Scimitar  reporters  had,  in  the 
meantime,  organized  searching  itarties 
at  Goodwin.  One  of  them,  Paul  Fair- 
leigh,  staggered  back  through  the  swamp 
after  the  wreckage  was  located  and, 
with  the  aid  of  a  lineman,  tapited  the 
telephone  on  the  closest  highway. 
There,  strapped  to  a  pole,  he  relayed 
bulletins  to  his  palter.  Commercial  Ap- 
l>eal  Reixtrter  Bruce  Tucker  adopted 
the  same  expedient.  On  the  scene  for 
the  Press-Scimitar  were  Fairleigh, 
Clark  Porteous,  Photograpliers  Hill¬ 
man  Pinegar,  Mervin  Rosenbush  and 
runners. 

Waiting  in  the  office  for  bulletins 
were  News  Editor  Ewing  Johnson,  City 
Editor  George  Carmack,  Assistant  City 
Editor  Null  Adams  and  a  number  of 
rewrite  men. 

Reixtrters  reached  the  scene  with  res¬ 
cuers,  exhausted  after  fighting  their  way 
through  foot-deep  mud.  Flashlights  and 
torches  illuminated  the  gliastly  scene. 
No  single  body  was  left  whole  and  re¬ 
porters  helped  assemble  scattered  re¬ 
mains,  first  sending  word  to  aides  on 
the  highway  that  all  were  dead. 

Immediate  identifications  were  impos¬ 
sible,  and  office  staffs  began  checking 
the  passenger  list.  A  long  distance  call 
to  tlie  Fort  Worth,  Texas,  office  of  the 
airlines  established  the  victims’  names. 

The  Press-Scimitar  rushed  200  sets 
of  mats  to  NEA  and  Acme  services  by 
plane,  and  first  photos  of  the  night 
scene  to  Chicago  and  New  York.  Pho¬ 
tographer  Rosenbush,  also  a  pilot,  flew 
back  during  the  morning  for  air  photos. 

The  staff  of  the  Press-Scimitar,  af¬ 
ternoon  iiaper,  who  had  gone  on  duty 
at  7  a.  m.  Tuesday,  remained  through 
the  night  and  had  not  closed  their  eyes 
by  the  final  edition  Wednesday  after¬ 
noon. 

About  8  p.  m.  Tuesday  the  first  inti¬ 
mation  came  that  the  airliner  had  met 
mishap.  The  next  four  hours  they  al¬ 
ternately  kept  ’phones  hot  into  Arkan¬ 
sas  and  sat  in  agonized  inaction,  know¬ 
ing  a  major  story  lay  within  an  hour’s 
drive,  but  they  were  unable  to  put  a 

finger  on  it. 


Don  Whitehead,  night  editor  of  the 
.Associated  Press,  and  Valeo  Lyle,  bu¬ 
reau  manager  of  the  United  Press  were 
on  duty  throughout  the  night,  with  full 
right-of-way  over  the  nation's  wires. 
The  United  Press  found  it  necessary  to 
put  in  a  sjiecial  wire  outside  its  office 
to  handle  the  great  volume. 

Ernest  Vaccaro,  .As.sociated  Press  bu¬ 
reau  manager,  chartered  a  special  plane 
at  dawn  to  rush  photos  to  the  St.  Louis 
hiireau,  whence  they  were  telephoned  to 
memlier  papers. 

There  was  none  of  the  secrecy  which 
characterized  the  early  days  of  airlines. 

( Ifficials  cooiterated  m  every  way  with 
news  men.  only  withholding  statements 
as  to  a  probable  cause  until  an  inquiry 
developed. 

.Although  Coming  when  night  crews 
were  preparing  to  leave  and  day  shifts 
were  still  asleep,  coverage  on  the  crash 
of  the  Douglas  liner  was  fast  in  nearby 
Little  Rock. 

When  the  Memphis  -A.  P.  bureau 
messaged  Little  Rock,  airiKjrt  afficials 
feared  a  tragedy.  Bureau  Chief  T.  S. 
Adams  returned  to  the  office  to  assume 
charge  of  coverage.  Night  Editor  Ed 
L.  Campbell  took  over  the  assignment. 

The  entire  staff  of  the  Arkansas 
Gazette,  morning  daily,  began  develop¬ 
ing  their  own  story.  First  news  of  the 
disaster  reached  the  A.  P.  bureau  at 
midnight  by  phone  from  a  string  cor¬ 
respondent  at  Brinkley,  12  miles  from 
the  scene. 

The  flash  was  the  signal  for  City 
Editor  John  Wells  and  Staff  Photogra¬ 
pher  Joe  Wirges  to  depart  for  the  scene. 
W.  T.  Sitlington,  managing  editor, 
Arkansas  Denwerat,  dispatched  Re¬ 
porter  Harlan  Hobbs  and  Photographer 
J.  R.  Scott.  Night  Editor  Campbell 
departed  at  the  same  time. 

Wells  and  Wirges  returned  to  Little- 
Rock  at  S  :30  a.  m.  after  phoning  from 
the  scetie  and  three  hottrs  later  two 
hours  of  it  consumed  in  driving,  the 
Gazette’s  extra  was  on  the  streets,  the 
entire  front  page  devoted  to  pictures  atid 
by-line  stories. 

The  I.  N.  S.  coverage  of  the  plane 
crash  was  handled  under  the  direction 
of  Robert  Nixon,  southeastern  division 
manager,  who  dispatched  a  staff  corre- 
sp<indent  from  Memphis  to  the  scene  of 
t'ne  tragedy. 

Two  Nashville  newspaper  executives 
were  among  four  passengers  who  left 
the  plane  before  the  crash. 

They  were  Jennings  Perrv,  associate 
editor  of  the  Tennessean  papers,  and 
William  S.  Howland,  managing  editor 
of  the  Evening  Tennessean  and  Editor 
&  Publisher  Nashville  correspondent. 

Perry  disembarked  at  Washington  to 
see  friends  and  Howland  took  his  seat 
to  Nashville. 

“The  plane  was  functioning  perfectly 
all  the  way  from  Washington  to  Nash¬ 
ville,  a  stretch  of  some  S.SO  miles  re¬ 
garded  as  the  most  perilous  hop  of 


the  entire  coast  to  coast  trip  because 
ot  the  high  mouiuams  to  be  crossed” 
ilowiana  told  nuixog  &  Puulisuek. 

"there  was  nut  the  slightest  miss  trom 
the  two  iiiuiurs  or  tiie  siigntest  teeltng 
of  instability  in  the  plane,  he  addeu. 
"in  tact,  it  was  the  smoothest  and  most 
pleasant  trip  1  think  i  ever  have  made 
in  12  years  of  hying  m  all  kinds  oi 
planes.  The  plane  soared  over  the 
tJlue  Ridge  as  easily  as  a  gull.  Every¬ 
one  in  the  plane  was  in  a  lestive  spirit 
liecause  of  the  capers'  of  a  little  boy, 
Seba  Horowitz,  of  Boston,  who  was 
celebrating  his  fifth  birthday  aboard  on 
the  way  to  Arizona  with  his  mother 
and  grandmother. 

"Un  one  other  occasion,  1  came  over 
this  same  route  on  this  same  plane 
when  one  of  the  motors  went  out  three 
hundred  miles  from  Nashville  aiMl  we 
had  to  come  in  on  one  motor  thnnigh 
several  thunderstorms.  That  was  rather 
disturbing,  but  the  trip  yesterday  was 
as  smooth  as  sailing. 

"When  the  A.P.  awakened  me  after 
midnight  to  tell  me  the  plane  had 
crashed  with  all  aboard,  it  was  like  a 
nightmare.  I  could  not  realize  that 
all  those  jieoiile  with  whom  I  had  talked 
were  dead  and  esi>ecially  the  little  lioy 
who  was  havitig  such  a  good  time.  I 
don’t  think  any  of  us  who  were  lucky 
enough  to  get  off  before  the  crash  ever 
will  remember  that  without  thinking 
of  that  bov.” 


EMPLOYER  RESERVE 
PLAN  FAVORED 


New  Jersey  Press  Association  Co, 
mittee  Reports  on  Social 
Security  Law — Pool 
Plan  Excessive 


Recommendation  that  the  individual 
employer  reserve  account  lie  adopted  in 
preference  to  the  pool  plan  for  an  un- 
employment  compensation  system  jj 
made  in  a  report  by  the  social  security 
committee  of  the  New  Jersey  Preg 
Association. 


TELEVISION 
F.  C 


FIVE  YEARS  AWAY 


C.  Chairman  Says  Economics 
Delaying  Facsimile,  Too 

W.\SHiNGTON,  D.  C.,  Jan.  l-l — Gen¬ 
eral  use  of  television  and  facsimile 
reproduction  of  newspapers  is  proliably 
five  years  off,  possibly  longer,  and  its 
introduction  will  not  be  unduly  hastened 
by  the  Federal  Communications  Com¬ 
mission.  Chairman  Anning  S.  Prall  de¬ 
clared  in  a  radio  speech  last  night. 

Facsimile  is  an  accomplished  technical 
fact,  insofar  as  its  commercial  uses  are 
concerned,  said  Chairman  Prall,  but 
the  time  for  transmission  of  daily  news- 
Iiapers  apparently  has  not  arrived,  con¬ 
sidering  the  matter  from  an  economic 
standpoint. 

Continuing,  he  said:  “In  television, 
it  is  another  story.  The  laboratory 
development  has  progressed  remarkably 
hut  it  is  not  yet  ready,  I  am  told,  to  be 
brought  into  the  sunshine  of  practical 
operation,  either  from  the  technical  or 
the  economic  standpoint.  Suffice  it  to 
say,  on  that  score,  that  our  engitieers 
at  the  commission  have  tiot  yet  seen 
fit  to  recommend  that  television  lie  used 
in  any  way  other  than  under  rigid  ex- 
jierimental  limitations.” 


DAILIES  BUY  WSGN 

The  Birmingham  Nervs  and  Age- 
Herald  this  week  acquired  the  ownership 
and  operation  of  radio  station  WSGN, 
Birmingham,  from  the  R.  B.  Broyles 
Furniture  Company.  Licenses  for  this 
station  were  obtained  three  years  ago, 
the  SGN  meaning  “The  South  Greatest 
Newspaper,”  a  term  applied  to  the 
News.  The  station  had  been  leased  to 
an  operating  company  until  recently. 
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The  reiKirt  was  submitted  Jan.  10  to 
the  State  Social  Security  Commission. 

The  commission  advised  the  committet 
its  views  would  be  given  consideration 
in  the  preparation  of  its  report  for  tl» 
Legislature. 

The  committee  states  it  believes  ant 
unemployment  compensation  system 
which  may  be  adopted  in  New  Jerset 
should  be  so  constructed  as  to  afforil 
every  practicable  aid  and  incentivt 
toward  the  larger  purposes  of  stabilia- 
tion.  The  report  sets  forth  principles 
which  should  be  incorporated  in  such  a 
system. 

The  report  maintains  the  pool  plan 
penalizes  the  employer  who  keeps  men 
steadily  at  work  and  provides  no  in¬ 
centive  to  any  employer  to  stabilia 
employment.  Asserting  there  is  no  good 
reason  why  an  employer  should  sub^ 
dize  other  employers  who  do  not  givt 
steady  employment  the  report  declared 
social  insurance  against  industrial  haa- 
ard  does  not  necessarily  involve 
of  risks  by  employers. 

The  report  holds  that  under  the  pool 
plan  excessive  unemployment  in  certain 
industries  might  develop  which  would 
.so  drain  reserves  that  healthy  industries 
would  be  deprived  of  the  proteetkn 
they  had  built  up.  It  adds  a  single 
state  pool  would  be  more  subject  to 
political  pressure  than  individual  em¬ 
ployers’  reserve  accounts. 

'Hie  committee  believes  the  resent 
account  would  provide  a  real  incentm 
to  employers  to  regularize  employment 
as  each  would  be  charged  with  Iht 
cost  of  compensation  to  his  own  work¬ 
ers.  It  also  would  enable  each  em¬ 
ployer  to  build  up  his  own  resent 
account  with  the  prospect  that  when  it 
reached  certain  levels  he  would  gel 
tax  reductions. 

The  report  adds: 

“In  no  case  should  this  ratio  be  set 
higher  than  the  lYi  per  cent  level  re 
quired  by  the  federal  law.  Proviske 
should  also  be  made  for  an  automatic 
reduction  of  these  reserve  requirements 
in  the  event  that  federal  requirements 
are  reduced  by  amendments  to  the  fed¬ 
eral  act.  In  the  case  of  certain  s^ 
industries  such  as  the  newspaper  it  is 
believed  that  this  level  of  adequate  re 
serves  will  in  all  likelihood  not  need  to 
exceed  2}4  per  cent  of  the  annual  tax¬ 
able  payroll.” 

The  committee  recommends  the  state 
tax  be  based  on  rates  in  the  federal  aft 
but  not  to  exceed  90  per  cent  of  tbe 
federal  rates,  or  such  rate  as  hm- 
after  may  be  determined  by  amendmot 
to  the  federal  act.  The  federal  act  nw 
provides  for  an  offset  of  only  90  (W  „ 
cent  of  the  federal  tax.  The  repon 
IKiinted  out  this  would  prevent  the  cotc- 
bined  federal  and  state  payroll  taxe  ^ 
from  exceeding  the  gross  federm  tax 
The  report  recommends  the  individa  ^ 
employer  reserves  be  built  from 
ployer  contributions  only.  If  the 
type  is  adopted  it  went  ont,  emplo«| 
contributions  should  be  required. 

There  should  be  a  ceiling  to  tKE|r, 
amount  of  wages  and  salaries  taxm 
the  report  says  and  urges  that  w 
scale  of  benefits  should  be  left  oW 
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later  determination  as  a  result  of 


ful  study  during  the  initial  penodc 
which  the  law  may  be  in  operation  am 
during  which  no  benefits  would  Pjri 
to  the  end  that  reserve  funds  estabhw 
may  not  be  made  insolvent  in  a 
of  declining  employment  by  promsm 
benefits  greater  than  reserve  funds  cax 
provide.”  . 

The  report  was  presented  by 
Karney  Jr.  of  the  Trenton  Times  I'tW’ 
liapers,  chairman  of  the  committee. 
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Editor  &  Publisher  for  January  18,  1936 


DAILIES  MEETING  INCREASES  IN  COSTS 

flew  Year  Brings  Social  Legislation  and  Other  Factors  Boosting  Cost  of  Operation— Situation 
Being  Met  With  Elimination  of  Many  Wasteful  Competitive  Practices 


PKEUOMINANT  as  t'le  newspaper 
industry  gets  into  its  New  Year 
^  are  many  and  varied  reiv)rts  of 
^  by  publishers  to  meet  increased 
^  of  oiteratiun  resulting  from  social 
legislation  and  other  factors. 

In  virtually  every  newspaper  plant 
ajinstments  are  Iteing  made  to  meet 
mounting  expenses— most  significant  is 
tint  most  of  these  adjustments  seem 
Jyv  to  fall  within  the  category  of 
ymination  <>f  wasteful  competitive 
joctkes.  On  the  positive  side,  many 
^ard  revisions  in  advertising  and  cir- 
cn^ion  rates  are  going  into  effect 
,ithin  the  coining  year. 

The  experiences  of  the  publishers 
jiaoted  herewith  present  only  a  scat- 
KTtd  representation,  hut  they  do  offer, 

0  brief  form,  a  summary  of  virtually 
all  methods  being  resorted  to  in  eiforts 
to  meet  increased  costs occasioned  by 
r«)nnal  economic  exjiansion  and  by  leg¬ 
islative  enactments  which  effect  news¬ 
papers  along  witli  all  other  businesses. 
The  methotls  employed  by  these  typi¬ 
cal  publishers  are  outlir.ed  in  their  own 
clear  terms ; 

M.utK  Kthkiik;e,  publisher.  Rich- 
mud  (Va.)  Tiuti’s  Dispatch — 

“The  steps  which  we  have  taken  dur¬ 
ing  the  past  year  to  meet  increasd  costs 
are  in  part : 

"The  elimination  of  non-productive 
nrculatitm— that  is  papers  being  deliv¬ 
ered  at  great  cost  to  people  outside  of 
cur  actual  trading  territory — and  a  con- 
lemrated  effort  on  the  part  of  our 
circulation  department  to  increase  our 
circulation  coverage  within  our  trading 
temtory.  Naturally  this  eliminated 
considerable  exiiense,  and  our  circula¬ 
tion  was  more  productive  to  our  adver- 
tisers. 

“A  concentrated  effort  on  our  part 
to  sell  our  salesmen  the  tyiK-  of  news¬ 
paper  we  are  publishing  and  the  cir¬ 
culation  coverage  of  this  ne\vsi>ai)er,  so 
that  they  arc  now  selling  more  adver¬ 
tising  in  the  Times-Oispatch  upon  its 
merits,  and  not  in  the  old  way  of 
Please,  nia\  we  have  an  ad  today, 
mister,'  and  take  what  was  given  them. 

With  increased  circulation  and  a 
I'lresight  on  our  iiart  of  many  increased 
expenses,  we  announced  an  increase  in 
our  national  advertising  rate  to  be  ef- 
lective  April  1st,  Ib.iti.  We  have  dis¬ 
cussed  a  revision  of  our  local  rate  when 
»t  feel  the  advert i.-.er  has  the  fullest 
confidence  in  our  paper,  and  our  cir¬ 
culation  story  has  been  told  until  it 
>  believed. 

“With  increased  business,  which 
cant  increased  mechanical  costs,  more 
artful  and  thorough  supervision  was 
''ipt  over  all  our  mechanical  depart- 
citnts,  to  the  extent  of  eliminating  a 
freat  deal  of  waste  and  meeting  the 
increa.'ed  prcxluction  at  very  little  extra 
tost. 

“More  attention  has  been  given  to 
credits  on  accounts  running  in  our 
P“Per,  which  has  resulted  in  the  elim¬ 
ination  of  considerable  loss.  This  was 
proved  conclusively  in  Xovemlser.  when 
nr  rollections  wxre  over  100%. 

“We  have  eliminated  all  free  servi¬ 
ces,  such  as  cuts  used  in  the  printing  of 
iior  advertising,  or  any  other  advertis- 
r*  appearing  in  our  ivaiser — in  other 
*'crds,  selling  white  space  according 
c  our  rate  and  circulation,  with  no 
’^^ctrris  attached  to  it. 

,  "e  are  now  in  the  midst  of  a  cam- 
“ign  for  early  advertising  copy.  No 
l’*stioii  that  this  will  hold  down  a 
leeat  deal  of  expense  in  our  composing 
Mm. 

In  order  to  help  increase  produc- 
we  changed  the  slug  on  our  news 
^ which  gave  us  more  lines,  and  in 
not  to  increase  the  size  of  our 
^r,  due  to  this,  we  have  shortened 
®  stories,  with  an  endeavor  to  run 
"A  *^°*^'®* — ^  saving  in  white  paiver. 
A  closer  supervision  of  the  make 
P  of  our  paper  has  been  kept  by  the 


By  BICE  CLEMOW 

business  office  in  an  endeavor  to  climi-  the  cost  of  social  legislation.  Expenses 
nate  a  great  number  of  pet  positions,  were  reduced  to  bed  rock  during  the 
which  has  saved  us  many  times  from  depression.  Whether  circulation  or  ad- 


two  to  four  iiages  a  day. 


vertising  rates  are  to  be  raised  is  the 


■‘We  have  watched  our  newspaper  uuestion  to  be  determined. 


delivery  system  more  carefully  to  elimi¬ 
nate  waste  mileage. 


“1  lK*lieve  we  will  find  that  business 
generally  will  have  to  devise  methods 


"W  e  have  cut  down  all  miscella-  to  increase  its  revenues  because  of  the 


neons  ex|)enses,  working  on  the  theory 
that  when  wc  stiend  motiey  we  must 
almost  have  a  guarantee  that  we  will 
have  a  return  it|Hin  the  investmeitt.” 


increasing  costs  of  doing  btisiness.  We 
have  just  begun  to  realize  the  aggregate 
stuns  involved. 

"Our  experts  in  the  business  office 


Motikis  J.  Horkiz,  publisher,  hi  Paso  have  just  recently  sharpened  their  pen- 
ITorld-Acus:  In  November  we  an-  cils  and  figured  out  the  costs.  The  re- 
laatnced  an  iiicTease  in  sitbscription  price  suit  has  caused  consternation.  Social 
from  lUc  to  15c  on  home-delivered.  At  instirattce  will  cost  the  Tribune  alone 
the  sante  time  we  inaugurated  an  in-  $1,U()0  a  month  to  start,  aitd  it  increases 
crease  in  price  in  our  street  sales  from  later. 

2c  to  3c.  "This  is  a  common  probletn  and  will 

"The  results  front  our  price  iticrease  have  to  be  met  jointly.  We  will  need 
were  extremely  satisfactory.  We  concerted  action.’’ 

showed  tio  loss  whatsoever  on  our  street  Joskpii  M.  Stei'iienson,  editor  and 
sales  because  of  the  increase  in  price.  publisher,  South  Bend  (Itid.)  Nnvs- 


■■()tir  first  home-delivered  collection  Times:  This  is  a  3-cent  newspaper, 
period  showed  only  a  slight  loss  of  34‘>  We  net  $1.50  per  httndred  atid  do  not 
subscribers.  We  had  expected  a  con-  feel  that  higher  rates  are  fair  to  the 
siderable  greater  loss  in  circulation  on  newsboy. 

the  increased  price  to  l:'c.  The  results  "We  are  following  the  trend  in  the 
showed  us  beyond  a  question  of  a  doubt  closing  of  the  gap  between  local  and 
that  subscribers  want  our  paper  and  national  advertising  rates.  All  adver- 
wtre  willing  to  pay  any  reasonable  price  tising  of  general  distribution,  such  as 
for  it.  1  he  loss  based  on  hontc-deliv-  automotive  accessories,  electrical,  liquor 


eied  average  for  the  si.x  months  enditig 
Septetnber  .>(lth  was  7  per  cetit. 

"The  tiew  price  allowed  us  to  give 
our  carrier  boys  a  50  per  cent  iticrease 


atid  radio  have  tieen  on  national  rates 
for  a  number  of  years.’’ 

W.  R.  Burkiiardt,  editor,  San  Fran¬ 
cisco  Xczvs:  “Platts  to  limit  the  cost 


in  their  weekly  earnings  making  it  pos-  j)er  order  on  subscriptions  to  the  actual 
sible  for  us  to  get  larger  boys  and  have  price  of  the  first  tnonth  of  the  subscrip- 
better  coittrol  over  them,  thereby  ren-  tion  have  been  accepted  by  Sati  Fran- 
deritig  a  better  delivery  service  to  our  cisco  and  Oakland  publishers  as  the  first 
subscribers.’’  step  in  a  move  to  obtaiti  economies  to 

F.  .'\.  Miller,  president  and  editor,  care  for  the  new  expenses  we  are  facing. 
South  Bend  Jribune,  which  has  an-  “Wc  arc  hopeful  of  reaching  a  basis 
nounced  substantial  advertising  rate  in-  of  cooperation  and  ttndcrstandine  that 


creases;  “hew  newspaper  A  but  can  re-  will  enable  us  to  obtain  further  econo- 

duce  expenses  if  they  have  the  courage  mies.  .Among  further  moves  is  a  pro- 

to  do  so.  One  of  the  most  gratifying  posal  to  agree  on  edition  times.  Under 
enects  of  the  depression  in  respect  to  this  we  would  restore  7  p.  m.  as  the 
newspapers  has  been  that  it  has  caused  time  for  the  first  edition  of  the  morning 
many  of  them  to  carefully  study  their  papers  and  10  a.  m.  for  the  first  edition 
economic  structure  to  determine  where  of  afternoon  papers  to  retilace  the  6 
reductions  could  be  made.  Prosperous  p.  m.  and  9  a.  m.  times  now  prevalent, 

coitditions  had  resulted  in  an  extrava-  'I'bis  would  be  in  line  with  the  move 

gant  attitude  toward  nearly  everything  taken  recently  in  New  York. 


enteritig  into  newspaper  production. 
With  the  advent  of  the  depression  it 
became  evidettt  that  survival  meant 
ecotioiny  wherever  it  was  found  ecoti- 
omy  could  lie  practiced  without  seriously 
impairing  the  business  structure. 

“After  this  discovery  it  was  surpris¬ 
ing  how  ntany  avenues  of  economy  pre¬ 
sented  themselves.  Taking  advatitage 
of  these  discoveries  many  .American 
newspapers  placed  themselves  on  an  al¬ 
most  tiew  economic  basis  which  did  not 


"Virtually  all  business  e.xcept  the 
newspaper  business  already  has  been  able 
to  cooiierate  to  effect  economies.  There 
is  no  reasoti  why  newspapers  should  not 
eliminate  suspicions  and  past  prejudices 
and  economize  toward  meeting  the  new 
exiienses  to  be  faced  in  Federal  and 
State  tax  legislation.” 

.Arthur  K.  Whyte,  publisher,  San 
Diego  Sun: 

“The  San  Diego  evening  newspapers 
are  and  have  been  on  a  3-cent  basis. 


dis  urb  ptdicies  and  which  continued  to  ^  return  of  approximately 

yield  profits  that  were  gratifying  and  -q  hundred  on  the  Sun  and  no 
hat  still  are  satisfactory  within  certain  returns;  for  the  Tribune,  $1.85,  with 
,  privilege  of  returns;  the  Daily  Union, 

"Even  greater  economies  could  be  selling  on  the  streets  at  5  cents,  approxi- 
practiced  today,  in  many,  perhaps  most,  matcly  $2.50  per  hundred,  and  the  Sun- 
cities  if  competitors  would  cooperate  in  day  Union,  retailing  at  10  cents,  $7.50 
a  spirit  of  fairness  and  complete  con-  per  hundred. 

fidence.  Tliousands  of  lines  of  valuable  “In  the  past  year  the  trend  to  a  more 
space  are  being  devoted  to  private  and  uniform  rate  between  national  and  local 
public  causes  which  could  _be_  reduced  advertising  has  been  marked.  Chain- 
and  in  some  instances  eliminated  if  store  copv,  however,  remains  on  local 
competitors  would  work  together  for  rate  structure. 

that  purpose.  Subscription  methods  "Increasing  costs  are  forcing  a  gen- 
arc  used  that  could  ^  dispensed  with  eral  tightening  up  on  operations  and  the 
with  profit  if  competitors  could  agree,  discontinuance  of  a  number  of  wasteful 
And  so  on  through  a  list  of  unnecessary  practices  ” 

processes  which  require  expenditure  of  Bailey,  publisher,  Utica 

brain  i^wer  labor  and  money  which  y.)  Observer  Dispatch  and  Utica 

are  of  doubtful  benefit  and  which  could 


be  eliminated  under  mutually  satisfac¬ 
tory  arrangements. 

“Competition?  Yes.  Competition  is 
an  essential  to  the  production  of  a  satis- 


Daily  Press — “The  trend  towards  5-cent 
papers  is  strong.  I  believe.  We,  like 
other  3-cent  papers,  will  accept  that  rate 
when  the  trend  moves  this  far  East. 

“To  meet  increasing  costs  we  are 


factory  newspaper,  but  competition  pursuing  the  same  careful  expenditure 
should  be  fair,  clean  and  wholesome.”  policy  that  has  governed  our  actions  for 
J.  R.  Knowland.  publisher,  Oakland  several  years.  Last  year  the  Observer 
(Cal.)  Tribune:  “Some  methods  of  in-  Dispatch  took  over  publication  of  the 
creasing  revenues  are  necessary  to  meet  Press.  The  Observer  Dispatch  is  pub¬ 


lished  afternoon  and  Sunday,  the  Press 
mornings.” 

Samuix  O.  Bennion,  general  man¬ 
ager,  Salt  Lake  City  Deseret  Nesvs, 
evening  paper: 

"To  meet  increasing  costs,  the  news¬ 
papers  will  have  to  reduce  expenses  for 
materials  going  into  the  making  of  their 
product.  Paper  is  too  high;  also  all  the 
other  materials.  Advertising  rates  could 
be  adjusted  to  conform  with  a  general 
IHTcentage.  1  would  like  to  see  better 
cooperation  between  the  papers — co¬ 
operation  that  would  be  fair  to  all.” 

Lit  j.  Pardue,  publisher,  the  Nash¬ 
ville  Tennessean  paper.s — "The  Tennes¬ 
see  Publishing  Company  publishes  a 
morning  paper  and  an  afternoon  paper, 
in  Nashville,  Tenii.,  both  papers  pub¬ 
lished  from  the  same  plant.  Within  the 
past  two  years  we  discontinued  the  pub¬ 
lication  of  a  late  siiorts  edition  of  the 
afteriKKin  paper,  and  later  di.scontinued 
a  9:30  P.  M.  edition  of  the  luorning 
liaiier.  There  was  a  slight  loss  of  street 
sales,  but  otherwise  no  impairment  of 
circulation. 

"Only  the  morning  paper  is  distributed 
by  mail,  and  the  yearly  subscription 
price  by  mail  has  been  increased  one 
dollar.  This  change  in  subscription 
price  was  made  last  year,  and  while  it 
is  apparently  causing  a  small  loss  of 
mail  subscribers,  the  results  of  this 
change  are  better  from  a  financial  stand- 
IKiint,  as  was  the  case  in  the  omission  of 
the  two  editions  above  mentioned. 

"Of  course,  we  realize  that  in  a  city 
of  this  size  (165,000)  the  percentage  of 
street  sales  are  not  as  large  as  in  a 
larger  city.” 

$5,000  DRIVE  BROUGHT 
$1,750,000  IN  TAXES 

Special  Concessions  Granted  by  Utah 

Legislature  Broadcast  In  Dailies 
and  Weeklies  at  Cost  of 
Only  $5,000 

(Special  to  Editor  &  Publisher) 

Salt  Lake  City,  Utah,  Jan.  14— Col¬ 
lection  of  $1,750,000  in  taxes  and  the 
saving  of  6,()00  homes  of  citizens  fol¬ 
lowed  the  two-month  advertising  cam¬ 
paign  by  the  Utah  State  Tax  Commis¬ 
sion,  which  set  out  at  the  end  of  last 
October  to  sell  the  delinquent  taxpayers 
of  the  state  on  the  lienefits  to  be  ob¬ 
tained  by  themselves  and  the  state,  by 
availing  themselves  of  the  special  con¬ 
cession  allowed  delinquent  taxpayers  as 
the  result  of  an  act  passed  by  the  1935 
legislature. 

The  Commission  estimated  that  $1,- 
000,000  would  be  obtained,  but  $1,750.- 
(;<KI  has  already  been  accounted  for,  and, 
L^litor  &  Puplisher  was  told  today  by 
an  official  of  the  Commission  that  when 
all  the  figures  have  been  checked  this 
sum  may  be  increased.  Very  little  at¬ 
tention  had  been  paid  to  the  concessions 
allowed  before  the  advertising  campaign 
was  started. 

“We  decided  to  educate  the  public 
to  the  importance  of  their  taking  ad¬ 
vantage  of  the  offer,”  said  the  official, 
"and  an  advertising  drive  was  consid¬ 
ered  the  way  to  do  it.” 

The  drive  cost  $5,000  and  was  con¬ 
ducted  by  two  Salt  Lake  City  agencies, 
each  handling  a  certain  number  of  med¬ 
iums.  The  principal  medium  used  was 
newspapers — daily  and  weekly.  Radio, 
street  car  cards  and  folders  were  also 
f-mployeil. 

AHLGREN  LEAVES  TEXAS 

Frank  R.  Ahlgren  has  resigned  as 
labor  commissioner  of  the  Texas  Ne_ws- 
paiier  Publishers  Association  to  join 
the  Cles'eland  (O.)  Press.  His  suc¬ 
cessor  has  not  been  selected.  SNPA 
I-abor  Commissioner  Joseph  G.  Camp  is 
in  Texas  aiding  in  labor  negotiations 
and  arbitrations  not  completed  by  Mr. 
Ahlgren  before  his  departure. 
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A.P.  CLARIFIES  RADIO  NEWSCASTING 
SITUATION  BY  BOARD  RULING 

Directors  Hold  Local  News  Not  Subject  to  Special  Assess* 
ment — More  Careful  Membership  Increase  Policy  Intimated  in 
Expression  from  Directors — No  Decision  on  Larger  Board 


SCHLITZ  JOINS  SCOTT  CO. 
Pressman 


In 


Added  to  Sales  Force 
Eastern  Territory 

Walter  Scott  &  Co.,  Plainfield,  N.  J., 
this  week  announced  the  appointment 
ot  Edward  F.  Schlitz  as  sales  repre¬ 
sentative  for  the 


PRESS- RADIO  TIE-UpI 
IS  QUESTIONED 

Commissioner 


A 'matter  ot  radio  newscasting  was  dis¬ 
tinctly  clarified  by  the  decision  ot  the 
board  of  directors  at  their  meeting 
which  closed  last  weekend  that  broad¬ 
casts  of  purely  local  news  would  not 
be  subject  to  the  Oct.  5  assessment. 

\\  hen,  in  1933,  the  original  .K.P.  stand 
on  newscasting  was  formulated,  there 
was  no  commercialization  of  news  prob¬ 
lem  so  that  a  uniform  rule  of  live  per 
cent  on  general  and  first  wire  charges 
met  with  no  difficulties. 

Recently  opposition  was  expressed  in 
some  quarters  to  A.P.  assessments  for 
broadca.st  where  no  so-called  ‘'general” 
news  was  employed.  The  ruling  that 
the  A.P.  would  not  charge  for  this 
broadcasting  of  local  news  in  no  wise 
affects  the  status  of  the  .\.P.  by-laws, 
governing  all  member  papers,  that  all 
local  news  gathered  by  a  memlier  is  the 
e.xclusive  property  of  the  A.P. 

Where  there  are  two  or  more  mem- 
Ijers  in  either  fiekl,  morning  and 
evening  being  distinct,  it  was  decided 
also  that  the  assessment  for  broadcast¬ 
ing  should  be  against  the  division  of  the 
assessment  rather  than  for  the  total  for 
the  field  where  only  one  member  broad¬ 
casts. 

Refunds  will  l>e  made  to  memliers — or 
additional  assessments  made — so  th.ii 
there  will  exist  no  inequity  for  news¬ 
casting  assessments.  Jackson  Elliott, 
assistant  secretary  of  the  .\.P..  is  ad¬ 
justing  the  various  accounts. 

L’se  of  .‘\.P.  news  for  bulletins  of 
tran.scendent  imiKirtance  by  members 
will  continue  to  be  free  from  assess¬ 
ment.  .Approximately  60  .A.P.  members 
have  regular  newscasts  on  owned  or 
operated  stations.  These  will  pav  the 
assessments,  which  are  from  a  dollar 
weekly  upward. 

Some  members  urged  the  Hoard  to  do 
away  with  radio  assessments  entirely, 
hut  it  was  ruled  that  as  the  charges  ac¬ 
corded  with  the  expression  of  the  mem¬ 
bership  in  annual  session  the  assess¬ 
ments  should  continue  until  the  members 
again  have  opixirtunity  to  vote  upon  the 
iwlicy. 

Most  of  the  reactions  to  the  iwartl's 
attitude  on  the  radio  question  has  proven 
commendatory,  it  was  reported  at  last 
week’s  meeting,  so  that  the  r,adio  deci¬ 
sion  did  not  consume  an  unusually  large 
part  of  the  session. 

The  board  also  heard  .A.P.  lawyers 
discuss  the  pending  National  Labor  Re¬ 
lations  Board  hearing  on  the  Morris 
Watson  case.  .Another  topic  of  discus¬ 
sion  was  the  matter  of  a  new  board 
setup  to  allow  for  more  representation 
of  smaller  paper  members.  The  matter 
was  referr^  to  the  board  by  the  mem- 
Irership  last  -April,  hut  discussions  of 
the  hoard  have  shown  there  is  no  una¬ 
nimity  of  opinion.  However,  it  is  ex- 
IKtcted  that  the  board  will  either  rec- 
.nnmend  for  or  against  changing  the 
Iviard  representation  at  the  time  of  the 
annual  meeting  this  soring. 

.An  interesting  sidelight  of  last 
week’s  meeting  was  the  expressed  opin¬ 
ion  of  individual  Iward  members  that 
the  .A. P.’s  attitude  on  membership  ex- 
iiansion  will  be  on  an  increasingly  firm 
basis.  Two  suits  against  the  .A.P.  by 
papers  contracting  for  service  as  long 
as  two  years  in  advance  of  the  begin¬ 
ning  of  service  emphasized  during  the 
pa.st  year  that  such  tactics  could  he 
employed  as  a  lever  to  break  down 
prices  paid  to  a  competing  service.  Tins 
situation  is  regarded  as  a  closed  chap¬ 
ter  in  .A.P.  affairs.  However,  it  has 
undoubtedly  led  to  a  decision  that  appli¬ 
cants  for  member.shin  will  be  called  on 
to  prove  an  earnest  desire  to  gain  mem- 
l)ership  and  a  loyal  intention  to  nartici- 
nate  in  .A.P.  activity  in  a  fnllsome 
fashion. 


and  Herald,  has  been  appointed  adver¬ 
tising  manager  of  both  these  news- 
l)ai)ers.  .Mr.  Doyle  succeeds  Frank  C. 
.Addlemau,  who  has  resigned  because  of 
ill  health.  Before  going  to  Dayton  Mr. 
Doyle  was  with  the  Boston  Herald- 
Iraveler  and  the  St.  Lotus  Star-Times. 


TEN  ARE  NOMINATED 
FOR  A.P.  BOARD 


Five  Will  Be  Chosen  At  Annual 
Meeting — Directors  Whose  Terms 
Expire  Are  Renominated — A.  L. 
Miller  Chairman  of  Committee 


eastern  territory. 

-Although  Mr. 
Schlitz  is  a  prac¬ 
tical  pressman  he 
has  devoted  a 
great  number  of 
years  to  making 
a  study  of  all 
mechanical  de- 
liartments  o  f 
newspapers. 

He  started  in 
the  pressroom  of 
the  San  Diego 
.S'lin  in  1906  and 
with  the  excep- 


Stewart  Say.  Tk,, 
Newspaper  Ownership  of  Broad- 
casting  Facilities  Should  Be  Sub. 
ject  to  Closer  Scrutiny 


u. 

Kii 


Five  directors  of  the  -Associated 
I’ress,  whose  terms  expire  in  -April, 
have  Ir-cu  nominated  for  re-election  by 
the  -A  P’s  nominating  committee  which 
met  in  New  York  Jan.  H 
The  five  are  W.  H.  Cowles, 

(Wash.)  .'iffokesinan-Beiiew;  E.  Lan¬ 
sing  Ray,  St.  Louts  ulohe-Democrat ; 
UolR-rt  R.  -McCormick,  Chicago  Tri¬ 
bune;  (jeorge  H.  l.ongan,  Kansas  City 
Mur.  and  L.  K.  Nicholson,  .\'ew  Or¬ 
leans  Tiines-Picayiine. 

-Also  nominated  for  directorsiiips  arc 
!•'.  K.  (iaylord.  Oklahoma  City  Okla¬ 
homan  and  ]  imes;  .Alfred  G.  Hill,  kort 
Collins  (Colo.)  li.vprcss-C.ttirier ;  J. 
Lawrence  Horne,  Jr.,  Rocky  Mount 
( N.  C. )  Telegram;  W'illiam  J.  Pape. 
H'aferl’ury  (Conn.)  Republican,  and 
Howard  C.  Rice,  Brallleboro  (\T. ) 
Reformer. 

.A.P.  ndes  re<|uire  that  at  least  ten 
names  he  placed  in  nomination. 

The  selections  of  the  nominating 
committee  arc  considered  significant 
this  year  in  yiew  of  the  recent  move¬ 
ment  for  larger  representation  of 
smaller  <lailies  on  the  .A.P.  Ixiard.  The 
election  will  1r*  held  at  the  .A.P.  an¬ 
nual  meeting  in  New  York  .April  20. 

-A.  L.  Miller.  Rattle  Creek  (Mich.) 
linquirer  and  Xe^i's,  is  chairman  of  the 
nominating  committee,  and  Oscar  S. 
Stauffer.  .Irkansas  City  (Kan.) 
Traveler,  secretary.  Other  members 
R.  Stevenson.  H'aterbury 
.  Unerienn :  Henrv  W’alser. 
(Pa.)  .'Standard  .‘Sentinel:  .A. 
W’.  Hnckle.  Roek  Hill  (S.  C.)  Her¬ 
ald ;  J.  L.  Mapes.  Renumont  (Tex.) 
Journal,  and  E.  G.  Leipheimer.  Rutte 
(Mont.)  .‘Standard. 


F-.  F.  ScHtirz 
tion  of  sO.Tte  years  when  he  was  with 
the  tioodycar  Tire  &  Rublier  Company, 
Eastern  l)i vision,  in  charge  of  sales  of 
rubber  blankets  and  rollers,  has  been 
directly  connected  with  various  news¬ 
papers.  both  on  the  Pacific  Coast  and 
in  the  liiast,  in  a  mechanical  cajiacity. 


SUES  COLUER’S  FOR  $200,000 

tStecial  to  Editor  &  Pcblisher) 
W'.ysiiixt.TON.  1).  C..  Jan.  Ki — Ran¬ 
dolph  Leigh,  who  will  oppose  Senator 
Carter  Glass  for  the  Democratic  Sena¬ 
torial  nomination  in  X’irginia  this  year, 
lias  instituted  a  libel  action  agaitist 
Collier's  ll'eekly.  and  its  W’asbington 
cmresiMindent,  George  Creel,  asking 
SJ(K),(KKI  damages.  IDiscussing  Leigh’s 
chances  for  defeating  Glass,  the  petition 
charges.  Creel  wrote  and  Collier’s 
printetl.  among  other  things,  the  fol¬ 
lowing  ;  ‘‘When  X’irginians  gather  for 
a  meeting  of  any  kind,  even  a  church 
social,  they  ixist  pickets  to  make  sure 
that  the  (iresumptious  creature  does  not 
sneak  his  way  into  the  hall.”  Tins. 
Leigh  avers,  has  caused  him  to  suffer 
social  ostracism. 


ni'.vj 


a^e ;  F. 
( Conn.) 
Hazetton 


GERMAN  DAILY  SOLD 

The  Sheboygan  (XX'is.)  Daily  Press 
has  announced  the  jntrehase  of  the  She¬ 
boygan  .Imericka,  for  .several  years  the 
only  German- language  daily  newspatier 
published  in  XX’isconsin.  Daily  publi¬ 
cation  of  the  -Americka  has  l>een  sus¬ 
pended  and  the  paper  is  tiow  published 
as  an  eight-page-eight-column  weekly. 
W  alter  Knit>i>el.  editor,  continues  in  that 
caiwcitx,  while  Bert  Rowland  continues 
as  advertising  manager.  New  German 
type  will  lie  used  by  tbe  paper  under 
tile  tiew  ownersbip. 


COVERING  THE  WAR  IN  AFRICA 


(.Srecial  to  Editor  &  Pcblisher) 
XX'ashinoto-x,  D.  C.,  Jan.  R 
Evidence  that  the  Federal  t)imnmnj.r 
tions  Comnnssion  will  soon  be  forc^^ 
declare  a  policy  with  regard  to  nett* 
paper-radio  stations  was  seen  here  n 
the  dissenting  opinion  of  the  grantim 
of  the  Brooklyn  Eagle  Broadcashui 
Company’s  application  for  an  operatii- 
permit. 

In  this  opinion.  Commissioner  I 
1 .  Stewart  questioned  whether  it 
in  the  public  interest  to  lodge  ojiiu.t 
of  "two  principal  sources  of  ciirrel 
jiublic  information  and  eiilighienmcn  i 
in  ffie  hands  of  one  group. 

The  FCC  split  broadcasting  time  ‘ 
one  channel  Ix-tween  two  Brooklyn 
tions,  XX'BBC  and  the  Brooklyn  > 
Company.  '  ;; 

Dr.  Stewart’s  opinion  stated:  “It  i* 
not  clear  from  the  opinion  that  cor.,'  ‘ 
eration  was  given  to  the  matter  of  pj. 
lie  interest  involved  in  the  granting  ' 
a  broadcast  station  license  to  an  ap’ 
cant  controlled  by  a  newspaper,  lini 
cast  stations  and  newspapers  are 
princii>al  sources  of  current  public 
formation  and  enlightenment ;  in  a 
mundane  field  they  are  the  two  iirinci; 
media  of  local  advertising  and  two  ; 
the  principal  media  for  national  advo- 
tising  in  ar.v  community,  (.umbini^ 
the  two  under  the  same  control  inev;: 
ably  presents  a  problem  of  major  m 
incut  which  should  l>e  squarely  faced  F 
the  commission  in  its  determinatioo 
■public  interest,  convenience  and  rece- 
sity.’  1  ilo  not  helieye  that  it  was 
ficicntly  considered  by  the  lirnada- 
division  in  the  present  instance." 

Dr.  Stewart  declined  to  estimate 
w  hat  e-\tent  he  thought  newspaper  bJ 
liltration  into  the  radio  broadcastml 
might  eventually  lie  carried,  or  wt 
effect  this  dual  control  would  hi' 
However,  as  a  member  of  the  group 
the  FCC  which  looks  skeptically 
concentration  of  broadcasting  facilit'--^ 
as  to  the  actual  benefits  in  entertaisfl 
ment,  “public  service,  convenience  aix 
necessity”  to  the  .American  public, 
may  lie  marked  as  one  who  will  foref 
the  adoption  of  a  definite  policy  inthi| 
controversial  issue.  Dr.  Stewart  faw^ 
decentralization  of  the  broadcasting  ir 
(lustry,  and  if  newspaper-radio  o 
of  facilities  becomes  too  dominant 
will  iirobablv  lie  an  outspoken  opponal 
of  this  practice. 

Meanwhile,  it  is  expected  that 
decision  on  the  application  of  the  CItu- 
land  Plain  Dealer  to  acquire  control 
a  radio  station  in  the  Cleveland 
may  lie  cornerstone  of  the  future 
in  this  matter.  The  case  has  bew  (q; 
for  a  rehearing  shortly.  i 
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LINTON  WELLS  INJURED  ! 

CompenMtini 


R  a  i  •  e  •  Workmen’* 

Question  In  Filing  For  InsurBBBr 

Injuries  received  by  Linton  XVtb'; 
Neiv  York  Herald  Tribune  corresp- 
dent  in  Ethiopia,  when  the  Itatu^!: 
Ix.mbed  Dessye  Dec.  5  have  raised 
ticklish  question  of  workmen’s  comp- 
sation.  He  suffered  contusion  m  i 
shoulder  and  two  broken  bones  in 
band. 


Nvw'  Y'oik  Industrial  Coinmisswzii  pre 


DAILIES  PROMOTE  DOYLE 

Joseph  J.  Doyle,  national  advertising 
manager  of  tbe  Dayton  (O.)  Journal 


Photo  taken  recently  of  American  correspondents  and  cameramen,  and  one 
British  writer,  at  -Asmara,  Eritrea,  where  they  have  been  covering  developments 
in  the  Ethiopian  war.  Left  to  right:  Bill  Chaplin,  Universal  Service;  Joe 
Carnevas,  -Associated  Press  Photos;  Gen.  John  F.  C.  Fuller,  famous  British 
military  expert  for  London  Daily  Mail;  Edward  Hunter,  International  NewfS 
Service;  .Andrue  Berding,  .Associated  Press;  John  Whitaker,  jVeu’  York  Herald 
Tribune:  Reynolds  Packard.  United  Press;  Ray  Rosseau.  Acme  photos. 


Elmer  F.  /Xndrews  said  that  detenr.:»x 
tion  of  whether  XX’ells  is  entitled  J 
comiiensation  for  his  injury 
hinge  on  three  points :  ... 

XX'hethcr  iiis  employment  was  m 
■  fixed”  hvearion  of  Ethiopia  or  w^- 
he  was  engaged  in  transitory 
XX'hether  he  is  a  “free  lance 
his  work  wherever  possible  and  f 
exclusively  to  the  Herald 
his  employer.  If  this  latter  is  theO^ 
he  probably  would  not  be  coverw  ■ 
tbe  New  A  ork  State  XVorkmensU* 
I'cnsation  Law.  , 

XX'hether  he  had  actually  suften* 
loss  of  pay  or  was  in  some  wa.v  r  | 
manetitlv  disabled. 


Editor  &  Publisher  for  January  18,  1936 
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“  U.  S.  LISTS  HIGH  NEWSPAPER  SALARIES 

Additional  Names  of  Those  Receiving  More  Than  $15,000  a  Year  Reported^Demand  That 

Publicity  Clause  Be  Repealed  Dies  Down 
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(Sptcial  to  Loitor  &  Pcblishek) 

Washington,  d.  c.,  jan.  is— 
Led  by  William  Randolph  Hearst, 
who  was  paid  IpStXI.OOO,  the  list  of  news- 
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coved  115,000  or  more  as  1934  salary, 
iurms  a  substantial  piortion  of  the  18,000 
persons  in  this  salary  bracket  named  in 
i  report  submitted  to  Congress  by  the 
Treasury  Deiiartment  last  week. 

Publication  of  the  list  caused  a  flurry 
in  Congressional  circles,  but  already 
this  has  died  down  to  a  mere  rustle, 
almost  a  standstill.  The  campaign 
which  started  immediately  to  stop  re¬ 
lease  of  this  information  resulted  in 
introduction  of  a  bill,  by  Senator  Royal 
S.  Copeland.  1),  of  New  York,  to  amend 
the  law  by  repealing  the  section  permit¬ 
ting  publicity. 

While  expressing  criticism  of  the  pub¬ 
lication,  Senator  Copeland  admitted  that 
resentment  is  not  universal  and  that  no 
substantial  backing  has  appeared  for  his 
bill. 

Chairman  Robert  Doughton  of  the 
House  ways  and  means  committee  who 
held  back  the  report  until  the  Treasury 
handed  down  a  legal  ruling  that  the 
salary  listing  is  a  public  document,  de¬ 
clared  he  could  see  no  useful  purpose 
sened  by  publicity. 

Senator  Kenneth  D.  McKellar  of 
Tennessee,  has  promised  to  fight  the 
Copeland  bill  and  all  other  legislation 
of  that  nature.  He  advances  the  argu¬ 
ment  that  stockholders  are  entitled  to 
know  what  salaries  are  paid  the  officials 
of  the  firms  in  which  they  have  invested 
their  money.  He  also  points  out  that 
publicity  will  prevent  excess  deductions 
from  income  tax  returns  under  the  guise 
of  salary  expenses. 

Two  schools  of  thought — that  which 
subscribes  to  Senator  Copeland’s  senti¬ 
ments,  and  that  which  backs  Senator 
McKellar’s  stand — exist  in  Congress. 

The  absence  of  many  names  of  per¬ 
sons  known  to  be  in  the  higher  salary 
brackets  may  lie  e.xplained  on  either  of 
two  grounds.  It  is  common  knowledge 
that  many  publishers  and  owners  of 
newspapers  draw  their  compensation  in 
the  form  of  corporate  dividends,  and 
these  are  not  considered  salaries,  there¬ 
fore  are  not  reportable  under  this  sec¬ 
tion  of  the  law.  Other  newspaper  ex- 
eMives  and  writers  are  in  the  employ 
of  corporations  whose  fiscal  year  con¬ 
flicts  with  the  calendar  year  to  a  point 
which  makes  reiiorting  difficult.  They 
have  been  given  additional  time,  and 
their  salary  iiayments,  in  excess  of 
$15,000  will  appear  on  a  supplementary 
report  which  will  lie  issued  several 
months  hence. 

Names  of  newspaper  executives  and 
writers  on  the  treasury  list,  and  the 
amount  of  their  compensation  which 
takes  the  form  of  salary,  are  printed 
below.  Many  of  those  on  the  list  have 
changed  titles  and  positions  since  1934, 
and  a  number  have  died. 

Arizona 

Arizona  Publishing  Co.,  Phoenix,  Clias. 
Stauffer,  president.  $33,782;  W.  W.  Knorpp, 
rice-president,  $33,782. 

Aricona  Democrat,  K.  A.  Engel,  president, 
L’1,500. 

California 

Francisco  Chronicle,  Geo.  T.  Camer.'n, 
tr""ient,  $18,000. 

Hollyvood  Cithen  Neuts,  Harlan  G.  Pal- 
president,  $18,000. 

hat  Angeles  I'.Tcning  Herald,  Frank  H. 
Mrbain.  president,  $68,039. 

Francisco  Examiner,  George  Hearst, 
WWisher,  $46,707:  Clarence  R.  Lindner,  gen- 
W  manager.  $37,700;  Mrs.  VV.  B.  Bonfils, 

t.’0.;66. 

Hearst  Consolidated  Publications,  Inc.,  \Vil- 
'Randolph  Hearst,  president  and  director, 
•w.OOO;  John  Francis  Neylan,  attorney, 
'astern  manager, 

1  i*’  Angeles  Exapniner,  G.  G.  Young,  pub- 
441,600;  B.  P.  Guild,  business  man- 
®>rr.  $42,440;  S.  P.  Bartlett,  advertising  di- 
^or.  $28,641. 

K  Pub.  Co..  Sacremento,  Cal..  C. 

w- McClatchy,  president.  $60,083;  J.  (  .  Ham¬ 


ilton,  vice-president,  $30,000;  J.  E.  Langdon, 
iiianagiiig  editor,  $30,000. 

Easadena  Star-News,  Pasadena,  Cal.,  Char¬ 
les  H.  Brisk,  president,  $15,925. 

i’eiiiiisula  Newspapers,  Inc.,  Palo  Alto, 
George  F.  Morell,  president,  $20,902. 

Oakland  Post  Enquirer,  K.  A.  Carrington, 
Jr.,  president,  $20,000. 

I’ress-lJeinocrat  i’ub.  Co.,  Inc.,  and  the 
Santa  Rosa  I’ub.  Co.,  E.  L.  Finley,  president, 
$20,400. 

Los  Angeles  Times  .Mirror,  Harry  Chandler, 
president,  $24,100;  K.  \V.  Trueblood,  execu¬ 
tive  editor,  $24,000;  Frank  X.  Pfalfinger, 
treasurer,  $19,150;  j.  Baum,  business  man¬ 
ager,  $25,000. 

Oakland  Tribune,  J.  R.  Knowland,  presi¬ 
dent,  $18,000;  B.  .-X.  F'orsterer,  secretary- 
treasurer,  $18,000. 

Colorado 

Pueblo  Star-Journal,  Frank  S.  Huag,  presi¬ 
dent,  $18,000. 

Connecticut 

II  aterbury  American  Republican,  Win.  J. 
Pape,  president,  $36,009. 

New  Lundan  Day,  Theo,  Bodenwein,  presi¬ 
dent,  $24,015. 

Hartford  Courant,  Henry  11.  Conland, 
president,  $18,900. 

Hartford  Times,  Frank  E.  Gannett,  presi¬ 
dent,  $22,000. 

Bridgeport  Post,  Edward  F'licker,  president, 
$25,000. 

Florida 

-Miami  .\r-,cs,  lames  .\1.  Cox,  owner,  $21,- 
060. 

Georgia 

.Atlanta  Journal,  John  S.  Cohen,  president, 
$18,750. 

Illinois 

Alton  Telegraph,  P.  15.  Cousley,  president, 
$22,500;  J.  U.  .McAdams,  secretary,  $22,500. 

.durora  Beacon  News,  A.  M.  Hirsh,  presi¬ 
dent,  $33,183. 

Chicago  Daily  News,  Frank  Knox,  presi¬ 
dent,  $75,000;  Lynn  E.  Aldrich,  treasurer, 
$19,000;  tieo.  F.  Hartford,  advertising  di¬ 
rector,  $27,700. 

t  liieago  Times,  .S,  E.  Thomason,  president, 
$16,866. 

Decatur  Herald  and  Review,  11.  C.  Schaub, 
president,  $16,000;  F.  M.  Lindsay,  vice-presi¬ 
dent,  $16,000. 

Elgin-Courier  .\'ews,  R.  E.  Fedou,  president, 
$17,720. 

Chicago  Evening  American,  Herman  Black, 
t  br.,  $16,000;  Merrill  C.  Meigs,  general  man¬ 
ager,  $49,316;  Wm.  M.  MeXamee,  advertising 
director,  $32,621;  F.  J.  McCarty,  executive 
editor,  $17,550. 

Chicago  Herald  and  Examiner,  Homer 
Guck,  publisher,  $50,353;  Victor  Watson  as¬ 
sistant  publisher,  $33,239;  J.  A.  Dickson,  na¬ 
tional  advertising  manager,  $20,992;  W.  H. 
Murphy,  advertising  director,  $20,452;  M.  H. 
Lord,  business  manager,  $16,475;  W.  W. 
Brown,  sports  writer,  $15,654. 

Journal  of  Commerce,  Chicago,  John  D. 
.\mes.  President,  $23,661;  Phil.  S.  Hanna, 
editor,  $16,572. 

Chicago  Tribune,  E.  M.  Antrim,  assistant 
business  manager,  $20,000;  E.  S.  Beck,  man¬ 
aging  editor,  $50,000;  1).  M.  Deininger,  com¬ 
ptroller,  $45,000;  VV.  E.  Donahue,  advertising 
manager,  $50,000;  R.  M.  Lee,  assistant  man¬ 
aging  editor,  $42,500;  \V.  E.  Macfarlane, 

business  manager,  $100,000;  1).  F.  McMahon, 
local  advertising  manager,  $45,000;  John 
Park,  production  manager,  $21,749;  Louis 
Rose,  circulation  director,  $90,000;  Arthur 
Sehmon,  mill  manager,  $26,973;  J.  .\.  Der- 
ham,  assistant  comptroller,  $20,000;  Saul 
Hershenhorn,  assistant  circulation  director, 
$22,800;  R.  R.  McCormick,  president  and 
editor,  $50,000;  Tiffany  Blake,  editorial  wri¬ 
ter,  $17,999;  Cary  Orr,  cartoonist,  $29,450; 
Clifford  Raymond,  editorial  writer,  $17,999; 
(  liesser  Campbell,  assistant  advertising  man¬ 
ager,  $26,500;  VV.  R.  Blend,  classified  adver¬ 
tising  manager,  $17,000;  VV.  J.  Byrnes,  pro¬ 
motion  manager,  $16,000;  C.  S.  Benham, 
national  advertising  manager,  $28,000;  John 
McCutcheon,  cartoonist,  $27,835;  A.  S-  Hen¬ 
ning,  correspondnet,  $19,400. 

Peoria  Journal  Transcript,  Carl  P.  Slane, 
vice-president-treasurer,  $20,975. 

Springfield  State  Register,  Geo.  M.  Clen- 
denin,  president.  $19,000. 

Indiana 

Gary  Post-Tribune,  11.  B.  Snyder,  presi¬ 
dent,  $21,978;  J.  R.  Snyder,  treasurer,  $17,- 
133. 

Fort  fPayne  News-Sentinel,  Oscar  G.  Foel- 
linger,  president  &  manager,  $30,075 

Indianapolis  Star,  J.  C.  Shaffer,  president, 
$18,900;  B.  F.  Lawrence,  vice-president,  treas¬ 
urer,  $22,800. 

Iowa 

Iowa  City  Press  Citizen,  Merritt  C.  Spei- 
dcl.  president,  $18,000. 


Mason  City  Globe-Gazette,  Lee  P.  Loomis, 
treasurer,  $17,576. 

Davenport  Times,  E.  P.  Adler,  publisher, 
$28,900. 

Des  Moines  Register-Tribune,  Gardner 
Cowles  president  &  treasurer.  $48,000;  John 
Cowles,  vice-president  8;  assistant  treasurer, 
$48,030;  Gardner  Cowles,  Jr.,  vice-president, 
$48,020;  Harvey  Ingham,  editor,  $30,000; 
Henry  P.  .Vlartin,  Jr.,  syndicate  manager, 
$29,315. 

Kansas 

ICichila  Beacon,  Max  M.  Levand,  presi¬ 
dent,  $48,557;  Louis  Levand,  $40,557;  John 
R.  Levand,  circulation  manager,  $21,961. 

Louisiana 

-Monroe  News-Star,  C.  E.  Faulk,  president, 
$18,000. 

Times  Picayune  Publishing  Co.,  New  Or¬ 
leans  Times  Picayune,  L.  K.  Nicholson,  presi¬ 
dent,  $16,000. 

Maine 

Augusta  Kennebec  Journal,  Fred  R.  Lord, 
vice-president,  $15,322. 

District  of  Columbia 

Ih’ashington  (D.  C.)  Star,  Frank  B.  Noyes, 
president,  $42,120;  Theodore  VV.  Noyes,  chair¬ 
man  of  board,  $42,120;  Fleming  New  bold, 
business  manager,  $31,543. 

VV'.  .VI.  Kiplinger,  Kiplinger  &  Babsou, 
Inc.,  (newsletter),  $20,333. 

Thomas  R.  Shipp,  president,  Thomas  R. 
.Shipp  Co.,  Inc.,  (newsletter),  $19,999. 

IVashington  United  States  News,  David 

I. aiwrence,  $18,700. 

VVhaley-Eatoii  Corp.  Washington,  (news¬ 
letter).  P.  H.  Whaley,  president,  $19,200; 

II.  R.  Eaton,  treasurer,  $19,200. 

Massachusetts 

Boston  Herald  Traveler.  E.  VV.  Preston, 
general  manager,  $36,000;  W.  C.  VVenderoth, 
treasurer,  $18,000;  R.  B.  Choate,  manager, 
$18,000. 

Pittsfield  Eagle,  Kelton  B.  Miller  presi¬ 
dent  &  Treasurer,  $20,000;  Donald  B.  Miller, 
vice-president,  $20,000. 

Globe  Newspaper  Co.,  Boston  Globe,  Wil¬ 
liam  O.  Taylor,  president,  $54,964;  Charles 
H.  Taylor,  treasurer,  $39,988. 

Lynn  Telegram,  Frederick  VV.  Enright, 
treasurer,  $20,000. 

Malden  Evening  News,  Frank  A  Bayrd, 
treasurer,  $38,183. 

Boston  American  &  Sunday  Advertiser, 
Carl  Dreyfus,  executive  representative,  $29,- 
067;  John  J.  Cremmen,  advertising  director, 
$17,269;  John  VV.  Kenney,  manager,  $15,600. 

Boston  Record,  John  T.  Cushing,  president, 
$26,473;  Carl  Dreyfus,  executive  representa¬ 
tive,  $21,925;  Ernest  Hoftyzer,  advertising 
director  &  treasurer,  $20,701. 

Boston  Post,  Richard  Grozier,  president, 
editor,  publisher,  $75,000;  Alfred  H.  Mar- 
chant,  advertising  manager,  $32,700;  Charles 
E.  L.  Wingate,  Sunday  editor,  $22,300;  Clif¬ 
ton  B.  Carberry,  managing  editor,  $22,775; 
Elijah  VV.  Cunningham,  sports  columnist, 
$20,800. 

Salem  News,  Harry  E.  Flint,  treasurer, 
$17,500. 

Waltham  News-Tribune,  -Mbert  P.  Langtry, 
publisher,  $23,005. 

Michigan 

Detroit  Evening  News.  Wm.  E.  Scripps, 
president,  $35,550;  Geo.  G.  Booth,  director, 
$20,343;  Herbert  Ponting,  general  manager, 
$17,199. 

Detroit  Saturday  Night,  T.  E.  Robinson, 
vice-president,  secretary,  $24,654. 

Detroit  Times,  Wm.  E.  Anderman,  vice- 
president,  $24,778;  Jesse  W.  Fleck,  adver¬ 
tising  director,  $15,600;  Jack  Stenbuck,  cir¬ 
culation  director,  $16,000;  Albert  E.  Dale, 
editor,  $16,194. 

Monroe  News,  J.  S.  Gray,  president,  $18,- 

000. 

Minnesota 

St  Paul  Dispatch  and  Pioneer  Press,  Leo 
E.  Owens,  president,  $21,000. 

Minneapolis  Journal,  G.  B.  Bickelhaupt, 
business  manager,  $44,553;  Carl  VV.  Jones, 
president,  $20,217;  Lydia  A.  Jones,  $17,082. 

Minneapolis  Tribune,  F.  E.  Murphy,  presi¬ 
dent,  $31,623. 

Missouri 

St.  Louis  Globe  Democrat.  E.  L.  Ray, 
president,  $25,392;  Joseph  J.  McAuIiffe,  man¬ 
aging  editor,  $16,095. 

Kansas  City  Star,  Geo.  B.  Longan,  presi¬ 
dent,  $40,000;  Earl  McCollum,  vice-president, 
$30,000;  H.  J.  Haskell,  vice-president,  $25,- 
000;  J.  T.  Barrens,  secretary,  $25,000;  E.  E. 
Robertson,  treasurer,  $20,000;  Roy  A.  Rob¬ 
erts,  assistant  treasurer,  $20,000. 

St.  Louis  Post-Dispatch,  Joseph  Pulitzer, 
president,  $134,524;  J.  T.  Keller,  treasurer, 
$23,378;  A.  G.  Lincoln,  secretary,  $17,896; 
Ct.  K.  Bovard,  managing  editor,  $52,019;  C. 
G.  Ross,  editor,  $20,262;  George  M.  Burbach, 
advertising  manager,  $20,628;  George  S. 


Jones,  associate  editor,  $18,807;  Dwight  S. 
Perrin,  assistant  managing  editor,  $15,105; 
Daniel  R.  Fitzpatrick,  cartoonist,  $20,277. 

Kansas  City  Record  (commercial  paper), 
.-Vlbert  E.  Smith,  president,  $24,000. 

Star  Chronicle  Pub.  Co.,  if.  Louis  Star, 
E.  M.  Roberts  president,  $21,131;  F.  W. 
Taylor,  Jr.,  managing  editor,  $18,067. 

Nebraska 

Omaha  Bee  News,  Louis  B.  Tobin,  presi- 
ilent,  $26,626. 

Lincoln  State  Journal,  J.  C.  Seacrest,  presi¬ 
dent,  $16,420;  Fred  Seacrest,  vice  president, 
$16,420;  Jos.  VV.  Seacrest,  secretary  and 
treasurer,  $16,420. 

Omaha  World-Herald,  H.  Doorly,  presi¬ 
dent,  $32,000;  H.  E.  Newbranch,  vice-presi¬ 
dent,  $22,400;  W.  R.  Watson,  secretary,  $15,- 
499. 

New  Jersey 

Camden  Courier  Post,  J-  David  Stern,  presi¬ 
dent,  $24,194. 

Elizabeth  Daily  Journal,  Fred  L.  Crane, 
publisher,  $58,500;  Elmer  E.  Stanion,  sec¬ 
retary.  $23,853;  George  VV.  Swift,  editor, 
$23,853. 

Jersey  City  Jersey  Journal,  Joseph  .\. 
Dear,  president,  $24,225;  Walter  M.  Dear, 
secretary-treasurer,  $24,225. 

Newark  Evening  News,  Edward  VV.  Scud- 
der,  publisher,  $136,224;  Eugene  W.  Farrell, 
business  manager,  $39,494;  Arthur  J.  Sin- 
nott,  editor,  $39,372;  Harry  J.  Kallop,  cir¬ 
culation  manager,  $18,342;  Lloyd  M,  Felmly, 
managing  editor,  $16,776, 

New  Brunswick  Home  News,  Elmer  B. 
Boyd,  president,  $18,200;  Ruth  O.  Boyd, 
vice-president,  $18,200. 

Jersey  Pub.  Co.,  Hoboken  Jersey  Observer, 
G.  .V.  Seide,  president,  $30,240;  F.  A.  Seide, 
vice-president,  $27,240;  Joseph  Kahrs,  sec¬ 
retary,  $30,240;  Artur  L.  Fagan,  treasurer, 
$27,240. 

Newark  Star-Eagle,  Paul  Block,  president, 

$20,000. 

Paterson  News,  Harry  B.  Haines,  presi¬ 
dent,.  $26,000. 

-Atlantic  City  Press-Union,  Albert  J.  Feyl, 
president.  $18,580;  Francis  E.  Croasdale, 
vice-president  and  editor,  $18,580. 

New  York 

.Albany  Times-Union,  Henry  H.  Fris,  vice- 
president,  $17,004. 

New  York  American,  Wm.  R.  Hearst,  Jr., 
vice-jiresident,  $16,284. 

American  Weekly,  Inc.,  New  York  City, 
Charles  W.  Goddard,  writer,  $15,512;  Morrill 
Goddard,  editor,  $161,222;  A.  Merritt,  assist¬ 
ant  editor,  $32,853;  Lee  F.  Conrey,  arti.st, 
$17,100;  Mortimer  Berkowitz,  president, 
$69,780;  Guy  Bolte,  solicitor,  $17,393;  Wm. 
S.  Patjens.  editor  and  advertising  manager; 
$19,303;  VV.  C.  Spargo,  vice-president,  $23,- 
767;  H.  J.  C.  Henderson,  vice-president, 
$39,780;  James  B.  Meigs,  writer,  advertising 
manager,  $28,320;  Edgar  M.  Swasey,  vice- 
president,  $59,347;  Leon  VV.  .Stetson,  branch 
manager.  $19,180;  Frank  C.  Brown,  branch 
manager,  $15,968;  Franklin  L.  Miller,  branch 
manager,  $15,479;  Robert  P.  Davidson,  ad¬ 
vertising  manager,  $19,734;  Ralph  W.  Fulton, 
solicitor,  $17,836;  Hawley  Turner,  solicitor. 


$17,9.50. 

Binghamton  Press,  W.  S.  Kilmer,  presi¬ 


dent.  $25,000. 

Paul  Block  and  Associates,  Inc.,  New  York 
City.  Paul  Block,  president,  $33,000;  Charles 
1.  Boyle,  vice-president,  $18,460;  Max  Block, 
treasurer,  $18,200;  C.  A.  Regan,  secretary, 
$16,250. 

Brooklyn  Citizen,  David  L.  McLean,  presi¬ 
dent,  $17,420. 

Brooklyn  Daily  Eagle,  Charles  .\.  Reynolds, 
chairman  of  board,  $18,333;  M.  Preston  Good- 


fellow.  president,  $53,324. 

Buffalo  Courier-Express,  Wm.  J.  Conners, 
president,  $24,300. 

New  York  Daily  News,  R.  C.  Holliss, 
second  vice-president.  $122,146;  J.  W.  Barn¬ 
hart.  secretary,  $120,716;  J.  M.  Patterson, 
president,  $40,000;  R.  T.  Wilkin,  advertising 
manager.  $120,716;  F.  J.  Hause,  managing 
editor,  $120,716;  Max  Annenberg,  circula¬ 
tion  manager.  $120,716;  Harvey  Deuell,  as¬ 
sistant  manager,  editor,  $29,973;  L.  E.  Mc- 
Givena,  promotion  manager,  $44,415;  Paul 
Gallico,  sports  editor,  $24,173;  J.  J.  Murphy, 
auditor,  $22,473;  H.  B.  Sherwood,  national 
advertising  manager,  $18,169;  T.  J.  Cochrane, 
Jr.,  local  advertising  manager,  $18,169;  W. 
B.  Dixey,  Jr..  Brooklyn  advertising  manager, 
$15,688;  J.  H.  Glass,  assistant  local  advertis¬ 
ing  manager,  $15,688;  L.  J.  Mohr,  Western 
advertising  manager,  $15,688;  B.  L.  Moyer, 
classified  advertising  manager,  $15,688. 

Chicago  Tribune-New  York  News  Syndi¬ 
cate.  Inc.,  A.  VV.  Crawford,  second  vice- 
president.  $31,042;  Walter  Berndt,  cartoonist, 
$20,126;  M.  Brenner,  cartoonist.  $39,259; 


(Coiilinued  on  page  50) 
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LAWYERS  WOULD  CURB 
TRIAL  PUBUCmr 


Committee  of  American  Bar  Asso¬ 
ciation  Draws  Rules  Governing 
Conduct  of  Lawyers, 

Press  and  Radio 


(.By  telegraph  to  Editos  &  Publishes) 
Chicago,  Jan.  16 — President  William 
L.  Ransom  of  the  American  Bar  As¬ 
sociation  made  public  here  today  the 
specific  recommendations  of  the  special 
committee  created  by  the  association,  in 
its  section  of  criminal  law,  to  consider 
and  report  as  to  the  ways  and  means 
of  curbing  excessive  publicity  in  con¬ 
nection  with  criminal  trials.  The  spe¬ 
cial  committee  was  composed  of  ex- 
Judge  Oscar  Hallam,  of  Minneapolis; 
John  Kirkland  Clark,  of  New  York 
City ;  Dean  .Albert  J.  Harno,  of  the 
law  school  of  the  University  of  Illi¬ 
nois,  and  Qiarles  P.  Taft,  2d,  of  Cin¬ 
cinnati. 

.Although  this  report  originated  in 
various  phases  of  the  press  atul  radio 
activity  in  connection  with  the  Haupt¬ 
mann  trial,  the  executive  committee  of 
the  .American  Bar  .Association  consid¬ 
ered  the  matter  in  its  broader  a.spects, 
as  to  the  prevention  of  publicity  inter¬ 
fering  with  fair  trial  and  orderly  de¬ 
termination  in  connection  with  other 
judicial  and  quasi- judicial  pnx'eedings, 
including  civil  as  well  as  criminal  trials. 
The  incidents  of  the  Hauptmann  trial 
were  not  legarded  as  solitary.  The 
association  will  create  a  special  com¬ 
mittee  of  its  members  to  act  in  cooper¬ 
ation  with  committees  from  press  and 
radio  organizations  to  see  if  sound  and 
practicable  standards  can  be  formulated. 

The  recommendations  of  the  .  special 
committee  are: 

“In  the  foregoing  report  we  have 
tried  to  make  a  fair  presentation  of 
salient  facts.  We  have  been  moved 
less  by  spirit  of  censure  than  by  hope 
of  remedial  action.  The  excesses  we 
have  described  differ  from  practices  in 
many  other  cases  mainly  in  degree. 

“The  trial  of  a  criminal  case  is  a 
business  that  has  for  its  sole  purjxise 
the  administration  of  justice,  and  it 
should  be  carried  on  without  distract¬ 
ing  influences. 

“Passing  from  the  general  to  the 
specific  we  recommend : 

“That  attendance  in  the  courtroom 
during  the  progress  of  a  criminal  trial 
be  limited  to  the  seating  capacity  of 
tlie  room. 

“That  the  process  of  subpoena  or  any 
other  process  of  the  court  should  never 
be  us^  to  secure  preferential  admis¬ 
sion  of  any  person  or  spectator;  that 
such  abuse  of  process  be  punished  as 
contempt. 

“That  approaches  to  the  courtroom 
be  kept  clear,  to  the  end  that  free 
access  to  the  courtroom  be  maintained. 
"That  no  use  of  cameras  or  photo- 


the  progress  of  the  litigation  be  not 
tolerated. 

“That  featuring  in  vaudeville  of 
jurors  or  other  court  officers,  either 
during  or  after  the  trial,  be  forbidden. 

“That  the  giving  of  paid  interviewers 
or  the  writing  of  jiaid  articles  by  jurors, 
cither  during  or  after  the  trial,  be  for¬ 
bidden. 

“That  the  atmosphere  of  the  court¬ 
room  and  adjacent  premises  be  main¬ 
tained  as  one  of  dignity  and  calm.” 

At  the  officers  of  the  association  to¬ 
day,  it  was  said  to  be  unlikely  that  the 
contents  of  the  report,  by  way  of  review 
of  the  incidents  of  the  Hauptmann 
trial,  would  be  made  public  while 
Hauptmann  is  under  sentence  of  death. 


ADAMS  REJOINS  JOURNAL 


Former  Managing  Editor  of  Minne- 
apolU  Daily  Resume*  Former  Position 

The  Minneapolis  Journal  announced 
the  apiKiintment  of  George  H.  .Adams 
as  managing  editor,  effective  immedi¬ 
ately,  Jan.  16.  Mr.  .Adams  was  asso- 
ciatetl  with  the  Journal  for  20  years 
under  the  late  Herschel  V.  Jones,  as  a 
reporter,  city  editor,  and  managing 
alitor.  For  the  jtast  few  years  Mr. 
.Adams  has  Iteen  editor  of  the  Minnea¬ 
polis  Star,  which  position  he  rcsignetl 
siKin  after  the  ownership  and  control 
of  that  newspaiier  passed  to  John 
Cowles  and  Gardner  Cowles,  Jr.,  of  the 
Des  Moines  Rcyister  and  Tribune,  last 
J  line. 

Harkness  went  to  the  Minneapolis 
Journal  after  working  on  Duluth  and 
Siqierior  paixrs  to  sit  in  on  the  copy 
desk.  Sept.  15,  1924.  In  succession  he 
liecame  rewrite  man  and  city  editor, 
Itecoming  managing  etlitor  in  1930.  He 
lias  announced  no  plans  for  the  future. 


ALABAMA  PRESS  MEETS 


Plan  Mid-Summer  Session  in  Havana, 
Start  Weekly  Advice  Service 

(Special  to  Editok  &  Publish ek) 

Mo.nti.omkrv,  .Al.\.,  Jan.  14. — Hav¬ 
ing  completed  plans  for  a  delegation  of 
at  least  200  newspapermen  on  the  an¬ 
nual  mid-summer  trip  slated  for  Hav¬ 
ana.  Cuba,  starting  June  10,  the  04th 
mid-winter  convention  of  the  .Alaliama 
Press  .Association  adjourned  here  Sat¬ 
urday  afternoon.  .A  two-day  business 
session  was  held.  President  F.  W. 
Stanley,  of  Greenville,  presided  at  all 
sessions. 

.Addresses  were  made  by  Governor 
Bibb  Graves,  of  .Alabama,  and  Mayor 
William  .\.  Gunter,  of  Montgomery. 

.A  new  committee  was  appointed  to 
disseminate  news  to  all  weekly  editors 
with  regard  to  the  conduct  of  their 
business. 

N'isitors  and  members  who  attended 
only  the  closing  .session  Saturday  after¬ 
noon  were;  Ray  Hickman,  Birming¬ 


ham;  Mrs.  W.  J.  Baldwin,  Montgom 
graphic  appliances  be  permitted  in  the  cry;  B.  Meredith,  Moundville;  Jack  M 
courtroom,  either  during  the  session  of  Fratt,  Carrollton ;  G.  A.  Carleton, 


the  court  or  otherwise. 

“That  no  sound  registering  devices 
for  publicity  use  be  jiermitted  to  oper¬ 
ate  in  the  courtroom  at  any  time. 

“That  the  surreptitious  procurement 
of  pictures  or  sound  records  be  con¬ 
sidered  contempt  of  court  and  be  pun¬ 
ished  as  such. 

“That  the  courtroom  and  the  court 
house  be  kept  free  from  news  distrib¬ 
uting  device;s  and  equipment. 

“That  newspaper  accounts  of  crimi¬ 
nal  proceedings  be  limited  to  accounts 
of  occurrences  in  court  without  argu¬ 
ment  of  the  case  to  the  public. 

“That  no  popular  referendum  be  taken 
during  the  pendency  of  the  litigation 
as  to  the  guilt  or  innocence  of  the  ac¬ 
cused. 

“That  broadcasting  of 


G.  A. 

(irove  Hill;  Kvelyn  Harris,  Atlanta, 
(ia. :  T.  O.  White.  Birmingham,  and 
J.  H.  Sams,  Lineville. 


FAITHFULL  SUITS  DISMISSED 


$600,000  Action  Against  N.  Y.  Sun 
Dismissed  by  Judge 

Motions  to  dismiss  the  latest  amended 
complaints  in  actions  for  libel  brought 
by  Stanley  and  Helen  Faithfull  against 
the  New  York  Sun  for  $600,000  were 
dismissed  by  Justice  Meyer  Steinbrink 
in  the  Supreme  Court  of  Richmond 
County  on  Jan  11. 

The  h'aithfulls,  represented  by  .Arthur 
(jar field  Hays,  filed  amended  complaints 
against  the  Sun,  World-Telegram  and 


public,  by  lawyers  in  the  case  during 
the  progress  of  the  litigation  be  definite¬ 
ly  forbidden. 

“That  bulletins  by  the  defendant  is¬ 
sued  to  the  public  during  the  progress 
of  the  trial  be  definitely  forbidden. 

“That  public  criticism  of  the  court 
or  jury  lawyers  in  the  case  during 


EDITOR  &  PUBLISHER 
CALENDAR 

Jan.  19 — New  York  Associated 
Dailies,  annual  meeting.  Hotel 
Syracuse,  Syracuse. 

Jan.  20-21 — N.  Y.  State  Publish¬ 
ers  .AsBn_  meeting,  Syracuse. 

Jan.  20-21 — Pacific  Advertising 
Clubs  Assn.,  conference,  San 
Francisco. 

Jan.  20-25 — Winter  Golf  League 
of  Advertising  Interests,  tourna¬ 
ment,  The  Breakers,  Palm  Beach, 
Fla. 

Jan.  21 — New  England  Daily 
Newspaper  Association,  winter 
meeting,  Copley  Plaza  Hotel 
Boston. 

Jan.  22-24 — North  Carolina 
Newspaper  Institute,  U.  of  North 
Carolina,  Chapel  Hill. 

Jan.  23-24 — Oklahoma  Press 
Assn.,  meeting,  Oklahoma  City. 

Jan.  23-25 — 24th  annual  News¬ 
paper  Institute,  U.  of  Washington, 
Seattle. 

Jan.  24-25 — Pennsylvania  News¬ 
paper  Publishers  Assn.,  annual 
meeting,  Penn-Harris  Hotel,  Har¬ 
risburg. 

Jan.  25 — Utah  Press  Assn.,  an¬ 
nual  meeting,  Sait  Lake  City. 

Jan.  27-28 — Advertising  Depart¬ 
mental,  N.  Y.  State  Publishers 
Assn.,  meeting.  Hotel  Syracuse. 
Syracuse. 

Jan.  27-28-  -  Association  of  News¬ 
paper  Classified  Advertising  Man¬ 
agers’  regional  convention.  Hotel 
Syracuse.  Syracuse,  N.  Y. 

Jan.  30-Feh.  1 — New  York  Press 
Assn.,  annual  meeting,  Onondaga 
Hotel,  Syracuse. 

Jan.  31-Feb.  1 — interstate  Ad¬ 
vertising  Managers’  Assn.,  winter 
meeting,  Adelpliia  Hotel,  Phila¬ 
delphia. 


NEWSPAPER  BEST  INFORMANT 


KELLY  WILL  JOIN  HEARST 


So  Supreme  Court  Rule*  ia  Deci^ 
Township  Election  Suit 

(Special  to  Editob  &  I’l  BLisim)  * 
Philadelphia,  Jan.  14 — A  State  S*. 
preme  Court  decision  declaring  ne» 
jiapers  are  the  best  medium  of  gi^ 
information  to  the  public  was  reniJS 
here  recently  by  Justice  Willia^ 
Schaffer  in  a  taxjiayers’  suit  agaimi 
use  of  handbills  as  a  substitute  legallT 
to  notify  voters  of  an  impending  reftr 
endum.  He  feels  handbills  are  a  pocr 
medium  in  such  a  case.  ^ 

Justice  Schaffer  wrote  his  opinion  i 
a  suit  against  the  commissioners  d 
West  Norriton  Township,  .Montgomm 
county.  The  commissioners  were  allei* 
upon  to  hold  a  referendum  bwause  a 
proposed  $189,(XX)  sewer  loan  bond  isnt 
would  have  pushed  the  indebtedness  d 
the  township  above  its  legal  limit  with-  ^ 
out  the  approval  of  the  voters.  S 
No  newspaper  is  published  in  Wtsi 
Norriton  township,  so  notice  of  therei.P 
erendum  was  given  in  handbills.  i! 

More  than  500  taxpayers  who  jointoi 
in  the  apjieal  gave  as  one  of  four  ro-^ 
sons  the  fact  that  the  law  calls  foil 
pubiication  of  notice  of  such  a  refertn-I 
dum  in  “a  newspaper  of  general  cirosj 
lation.”  They  pointed  out  that  a  news-  i 
jiaper  circulating  generally  in  the  town-  \ 
ship  is  published  daily  in  a  nearby  bor-t 
ough,  the  Norristown  Times-Herald. 

Justice  Schaffer  placed  the  cost  oni 
the  commissioners  and  ordered  the  pro- . 
cedure  for  a  special  referendum  astht  ' 
law  requires. 

“These  provisions  as  to  the  publka-i 
tion  of  notices  are  most  important  undB 
present  day  conditions,”  said  the  opin¬ 
ion.  "Handbills  are  a  poor  mediae  j 
tcxlay  for  conveying  information  to  tht  j 
electors :  newspapers  are  the  best." 

The  court  jxiinted  out  that  less  thai  i 
half  of  the  approximately  1800  electors] 
voted  on  a  “proposition  which  con-i 
cerned  them  all.” 


It 


A.N.P.A.  Labor  Expert  Leaves  July 
1,  1936 

The  general  management  of  the 
Hearst  Newsjiapers  announced  Thurs¬ 
day  the  apixiintment  of  Harvey  J.  Kelly 
as  general  counsel  on  lalxir.  Mr.  Kelly 
will  assume  his  duties  July  1,  1936. 

Mr.  Kelly's  heademarters  will  be  in 
Chicago,  and  M.  M.  Lord  will  continue 
to  help  on  labor  matters  in  the  New 
A'ork  offices  of  the  Hearst  Newspapers. 

For  the  past  ten  years  Mr.  Kelly  has 
been  chairman  of  the  Special  Standing 
Committee  of  the  American  Newspaper 
Publishers’  Association,  handling  labor 
matters  for  the  publishers’  association. 

Harvey  Kelly  succeeded  the  late  H. 
N.  Kellogg  as  chairman  of  A.  N.  P.  A. 
Special  Standing  Committee  in  1926. 
Prior  to  that  he  was  executive  secre¬ 
tary  of  the  Pacific  Northwest  News¬ 
paper  Publishers’  Association  for  five 
years.  Previous  to  that  he  was  secre¬ 
tary  of  District  No.  1  State  Safety- 
Board  in  Washington.  He  entered 
safety  work  following  experience  as 
a  reporter  on  the  Spokane  Chronicle, 
where  his  beat  including  the  reporting 
of  labor  organization  news.  During 
the  VV’orld  War  he  enlisted  in  the  army 
and  was  assigned  to  the  infantry  offi¬ 
cers  training  school  at  Camp  Pike,  Ark. 
Before  entering  newspaper  work  he  was 
engaged  in  railroad  and  highway  con¬ 
struction. 


DEUEL  TO  MOSCOW 


Will 


Replace  Baird  as  United  Praij 
Correspondent  in  Soviet 

Norman  B.  Deuel,  former  assisUKi 
manager  of  the  Los  Angeles  bureau  o.f 
the  United  Press,  is  leaving  Loodotl 
soon  for  Moscow  to  become  U.P.  cor-* 
resixindent  there. 

He  succeeds  Joseph  H.  Baird,  whoii 
has  been  in  Moscow  three  years  ia^i 
U.P.  Mr.  Baird  will  return  to  tk 
United  States  and  probably  will  rejoic 
the  U.P.  Washington  staff,  where  for' 
years  prior  to  his  Moscow  assignmot 
he  handled  stories  of  international  in- 
ixirt. 

Mr.  Deuel,  son  of  Charles  II.  DeueL 
co-publisher  of  the  Chico  (Cal.)  Rtc- 
ord,  came  to  New  York  early  in  De 
cember,  and  has  been  with  the  Lotidoc 
bureau  for  several  weeks.  He  jowc 
the  U.P.  in  1930. 


MOONEY  IN  NEW  YORK 

Martin  Mooney,  Nezv  York  Americtii 
reporter,  who  has  been  sentenced 
jail  for  refusing  to  divulge  the  souto! 
of  his  information  before  a  New  Yorij 
grand  jury,  arrived  in  New  York  freoS 
Hollywood  Jan.  13,  and  through  1»| 
counsel,  James  D.  C.  Murray,  tofc 
notified  the  district  attorney  that  he 
prepared  to  surrender  whenever 
court  so  orders.  Last  week  230 

lost  an  appeal  before  the  New  Yonfc 
t  ourt  of  Appeals  to  set  aside  the  cai-|j 
tempt  sentence  growing  out  of  his  n-B 
fusal  to  answer  the  grand  jury’s  (1*^3 
tions.  The  .-Ymerican  is  printing 
ly  Mtxmey’s  “Crime  Incorporated, 
is  urging  a  state  “confidence”  law.  I 


Herald-Tribune  following  the  settlement 
_  _  arguments,  of  libel  action  brought  against  the  Daily 

giving  out  of  argumentive  press  bul-  Nervs.  In  the  new  complaints  the  Faith- 
letms,  and  every  other  form  of  argu-  fulls  set  forth  a  general  statement  of 
ment  or  discussion  addressed  to  the  matter  they  claimed  was  published  in 


New  York  newspapers  and  elsewhere 
concerning  them,  relying  upon  this  his¬ 
tory  of  prior  publications  to  furnish  a 
background  of  extrinsic  facts  for  the 
purpose  of  imparting  a  libelous  mean¬ 
ing  to  the  articles  published  in  the  Sun. 
DeWitt  &  Van  Aken  were  attorneys 
for  the  Sun. 


GETS  NEWSPAPER’S  BONDS 

(Special  to  Eduok  &  Publisiiek) 

Washing-ton,  D.  C.,  Jan.  15 — Paul 
M.  Davis,  Nashville,  Teiin.,  banker,  this 
week  forwarded  his  demand  note  for 

$250,000  to  the  Reconstruction  Finance  lUFU/  pnWER 

Corporation,  consummating  a  deal  fkruiv.  ljpi  r<ic.vv  rv/ww' 

whereby  Davis  will  obtain  bonds  of  the  KFBK- Sacramento,  the  McCl^w* 
Nashiille  Tennessean,  newspaper  which  station  of  the  Sacramento  Bee, 
was  owned  and  published  by  Col.  Luke  another  milestone  in  its  growth  Jan" 
Lea  for  many  years,  but  which  has  been  when  it  made  the  first  broadcast_oB^ 
operated  by  a  receiver  for  several  years. 

The  deal  caused  a  furore  in  Southern 
publishing  circles  some  months  ago 
when  information  that  it  had  been  nego¬ 
tiated  leaked  out.  Davis  is  a  brother 
of  Norman  Davis,  President  Roosevelt's 
European  ambassador  at  large. 


wiicil  11  iiKiuc  iiic  mat  ui 

new  power,  5,()(X)  watts  on  1490 
cycles.  The  broadcast  was  made  tjjjl 
its  new  studio,  and  G.  C.  Hanniji 
business  director  of  the  McClathy  dwi 
of  newspapers,  presided  ‘^*’*^***?rrt' 
switch-over  from  the  old  pioneer 
studios. 
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Editor  &  Publisher  for  January  18,  1936 


M.  E.  Foste* 


Magnkk  White 


Allan  Barti.ett 


FOSTER  IS  NAMED  EDITOR  EMERITUS 
IN  HOUSTON;  BARTLETT  EDITOR 

**Mefo,’'  Noted  for  Crusading  Journalism,  Will  Continue  His 
Column — Magner  White  Named  Editor  of  San 
Diego  (Csd.)  Sun 

IMPORTANT  executive  changes  on  the  age  of  o5  and  my  family  pliysician 
the  Salt  Diego  Sun  and  the  Houston  says  I  must  shorten  my  working  hours 
Press  were  announced  by  the  Scripps-  aiul  ‘slow  down.’ 

Howard  News-  “I  still  feel  equal  to  the  daily  tasks, 
papers  this  week. 

-Mian  C.  Bart¬ 
lett,  until  recently 
editor  of  the  .San 
Diego  Sun,  l)e- 
comes  editor  of 
the  Houston 
Press.  Marcellus 
K.  Foster,  noted 
editor  o  f  the 
Press,  iK'comes 
editor  emeritus. 

Magner  White, 
who  was  manag¬ 
ing  editor  of  the 
-San  Diego  Sun 
under  Mr.  Bartlett.  Itecomes  editor  of 
the  Sun. 

In  this  change  Mr.  Fo.ster’s  famous 
column,  "W'hy,”  will  be  restored  to  the 
Press  as  a  daily  feature.  In  that  col¬ 
umn  he  will  express  his  personal  opin¬ 
ions  about  affairs. 

This  change  in  set-up  was  necessi¬ 
tated  by  desire  on  the  part  of  the 
Scripps-Howard  general  management  to 
lighten  the  duties  of  Mr.  Foster  whose 
health  has  not  Iteen  of  the  best  m  the 
past  two  or  three  years. 

Mr.  F'oster  was  horn  in  Pembroke. 

Ken.,  in  1870.  He  attended  the  Uni¬ 
versity  of  Texas  for  one  year  and  then 
worked  as  a  reporter  on  the  Houston 
Post.  In  l‘J0I  he  established  the 
Houston  Chronicle.  The  Chronicle 
was  a  pioneer  advocate  of  woman  suf¬ 
frage  and  prohibition,  and  fought  vigor¬ 
ously  for  civic  reform.  Mr.  Foster’s 
tight  against  the  Ku  Klux  Klan  is  still 
remembered  as  a  journalistic  achieve¬ 
ment.  He  sold  the  controlling  interest 
in  the  Chronicle  in  1924  and  Itecame 
editor  of  the  Press. 

Bartlett  began  his  newsitaper  career 
on  the  .Sioux  City  (la.)  Tribune  and 
when  war  was  declared  joined  the 
navy,  serving  as  radio  operator. 

After  tile  .■\rmistice,  he  joined  the 
staff  of  the  Denver  Kocky  Mountain 
Hews,  later  transferring  to  the  Denver 
Post.  His  next  connection  was  with 
the  western  division  of  the  .Associated 
Press.  He  became  city  editor  of  tbe 
San  Francisco  News  and  was  promoted 
to  tbe  managing  editorship,  a  post  he 
held  until  1932  when  he  went  to  San 
Diego  as  editor  of  the  Sun. 

In  a  typical  chatty  column,  the 
white-haired  Foster,  Monday  told  how 
the  doctor  had  ordered  him  to  take  a 
rest,  reviewed  40  years  of  editorship  in 
Houston  and  invited  readers  to  still 
consider  him  a  friend  who  had  the  in¬ 
terest  of  Houston  and  Houstonians  fore¬ 
most  at  all  times. 

Magner  White,  born  in  Texas  41 
years  ago,  and  started  his  career  at 
Cheyenne,  Okla.  He  became  a  reporter 
on  the  Spokane  Chronicle  in  1916  and 
then  ran  a  small  daily  in  Moscow, 

Idaho.  He  worked  as  capital  corres¬ 
pondent  for  Boise  dailies  and  later 
joined  the  Chico  (Cal.)  Enterprise.  He 
went  to  the  San  Diego  Sun  in  1920, 
and  while  on  that  paper  in  1923  was 
awarded  the-  Pulitzer  reporting  prize 
for  his  story  on  the  solar  eclipse.  He 
then  took  up  magazine  work,  subse¬ 
quently  going  to  El  Paso  where  he  was 
managing  editor  of  the  Times.  After 
14  months  in  Los  .Angeles  he  returned 
to  the  San  Diego  Sun. 

In  his  column  Jan.  13  Mr.  Foster,  or 
“Mefo”  as  he  has  long  signed  himself, 
whose  brilliant  editorial  leadership  has 
helped  shaped  the  course  and  progress 
of  Houston,  thinking  back  on  his  cru¬ 
sading  past  said: 

“I  am  happy  to  be  an  editor  emeritus. 

Right  at  this  moment  there  isn’t  a  per¬ 
son  or  thing  that  I  want  to  fight. 

“Forty-five  years’  active  work  in  the 
newspaper  business  and  now  I  am  quit¬ 
ting  the  daily  grind.  I  have  reached 


JOHN  DICKSON  PROMOTED 


l)ecause  they  have  seemed  a  part  of 
my  life,  but  the  man  who  watches  over 
my  health  says  I  must  stop  worrying 
i)ver  the  many  duties  that  are  the  lot 
of  an  editorial  manager. 

“W’hen  I  made  this  announcement  to 
officials  of  the  ScrippsHoward  organi¬ 
zation  in  New  A’ork  they  made  me  a 
pro|Hisition  that  ought  to  please  any  old 
erlitor. 

"They  decided  that  I  must  remain  on 
the  Press  as  its  editor  emeritus,  and 
that  my  only  work  would  be  to  write 
the  Mefo  ‘Why’  column  each  day. 
Iliat’s  ea.sy,  for  writing  is  my  real  de¬ 
sire,  although  I  love  every  department 
of  the  newspaiter  game.  I  enjoy  the 
meetings  with  the  staff  and  our  con¬ 
ferences  to  solve  the  daily  problems  of 
a  newspaper. 

"During  my  45  years  of  newspaper 
work  I  have  Iteen  reporter,  advertising 
solicitor,  etlitor  of  various  departments, 
managing  editor,  general  editor  and 
publisher.  I  would  rather  be  a  good 
reporter  than  an  editor.  That’s  why 
we  have  so  many  good  reporters  on  the 
Press.  Those  voung  men  and  women 
write  what  all  our  subscribers  read. 
What  the  editor  writes  may  be  read  by 
less  than  half  of  tbe  subscribers. 

So  now  we  are  to  have  a  new  editor, 
on  whom  will  rest  all  the  burdens  of 
the  editorial  department,  and  I  will  be 
free  to  read,  to  write,  to  visit  with 
friends,  to  sit  in  the  sunshine  and  to 
enjoy  my  declining  years. 

“No  longer  will  I  be  forced  to  worry 
about  the  proper  handling  of  news 
stories,  the  make-up  of  each  edition,  the 
cost  per  page,  or  which  employes  on 
the  editorial  staff  deserve  commenda¬ 
tion,  and  which  deserve  reprimands.  .  .  . 

“I  will  counsel  with  the  new  editor 
on  local  and  state  problems,  and  wish 
to  assure  you  that  the  Press  will  con¬ 
tinue  to  fight  for  the  right;  that  it  will 
give  the  news  and  the  features  that 
have  made  it  so  popular  in  Houston.” 


Will  Superviae  Advertiaing  Depart* 
menta  of  Chicago  Herald  A  Examiner 

(Sfecial  to  Editor  &  Publisher) 

Chic.vgo,  Jan.  1+ — .Appointment  of 
John  .A.  Dickson,  national  advertising 
manager,  as  general  advertising  man¬ 
ager  of  the  Chicago  Herald  and  Exam- 
itwr,  with  complete  supervision  of  all 
advertising  departments  of  the  organi¬ 
zation,  was  announced  here  today  by 
Homer  Guck.  publisher  of  the  Herald 
and  Examiner. 

“Mr.  Dickson  will  function  in  com¬ 
plete  coordination  with  William  H. 
Murphy,  advertising  director,’’  Mr. 
Guck  stated. 

In  addition  to  his  new  duties,  Mr. 
Dickson  will  continue  to  direct  the 
national  department.  F'ormerly  associ¬ 
ated  with  tlie  Herald  and  Examiner  in 
an  e.xecutive  capacity  and  later  resign¬ 
ing  to  enter  the  advertising  agency 
business,  Mr.  Dickson  is  well  known 
among  advertisers  in  Ixith  the  local 
and  national  field.  It  is  understood  he 
will  devote  part  of  his  time  to  con¬ 
tacting  State  street  department  store 
advertisers. 

APPEALS  SENTENCE 

J.  H.  Wendler,  publisher  of  a  Miami 
Beach  weekly  newsiiaiier,  sentenced  to 
one  year’s  imjirisonment  for  assault,  has 
tilt'd  a  bond  for  appeal  to  the  Florida 
State  Supreme  Court.  Wendler,  the 
criminal  court  jury  found,  struck  R.  1,. 
Downey.  Miami  Daily  Ni~tcs  collector, 
with  an  iron  l>ar  after  Downey  trietl  to 
collect  a  disputetl  $10  subscription  ac¬ 
count. 


281,0;04 

was  the  averase  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Morning 
and  Evening  issues)  for  the  month  of 

DECEMBER,  1935 

This  represents  A  GAIN  OF  9,173 
OVER  DECEMBER,  1934  .  .  . 
The  Sunday  Sun  circulation  averaged 
199,917  per  Sunday  for  December, 
1935 — a  gain  of  8,069  over  Decem¬ 
ber,  1934. 


Epmrythint  0>  Bmttimoro 

Roooicat  Around 
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SUN 

Morning  Evening  Sundey 


TRAVERSED  FLOODED  RQAO 

Oregon  Journal  Men  “Navigated*  ( 
Through  90-Mile  Gale 

Ralph  Vincent,  cameraman  for 
Portland  Oregon  Journal,  iierfor 
rare  feat  of  navigation  in  carr 
camera  and  a  reiwrter,  IJudie^ 
Clure,  by  automobile  to  Puacoat 
on  the  Washington  coast,  where^ 
freighter  Iowa  went  down  with  34  ] 
lost  Jan.  12. 

Because  the  ferry  which  coiu, 
Oregon  with  North  Head  across 
broad  Columbia  river  mouth  did 
dare  brave  tbe  90-mile  gale,  Vin, 
determined  to  take  the  Hooded  No_ 
Bank  Beach  highway.  Twenty  mil^ 
the  route,  from  Cathlaraet,  Wash,? 
Gray’s  river,  was  almost  ontinooj 
under  water. 

It  was  ilark  and  still  storming 
X’incent’s  car  nosed  into  the 
stretch.  Fence  jiosts,  the  only  _ 
an  unfamiliar  road,  frequently 
lost  under  water.  Suddenly  headlig 
would  dip  under  the  surface  and 
would  he  black  for  several  seconds. 

At  Gray’.s  Harlxir  "Skipper”  Vit* 
asked  advice  on  conditions  ahead, 
you’ve  come  this  far  you'll  make  kl 
< ).  K..”  a  service  station  man  ta 
him.  "That  road  you  just  came  on 
has  lieeii  declared  impassable  by 
state  liighway  department.” 


$32,000  AD  BUDGET 

.An  .advertising  budget  of  $32,000  ' 
adojited  for  193fi  advertising  of 
Evergreen  Playground  -Associ: 
community  advertising  organization, ; 
the  annual  meeting  in  Seattle. 


Worcester,  Massachusetts 

The  DAY  of  DECISION 

In  New  England — more  than  any  other  section  of  the  country — Sunday 
remains  a  quiet  day,  a  family  day,  a  day  when  law  and  custom  put  th« 
brakes  on  many  week-day  activities.  The  result:  tremendous  pulling 
power  in  the  pages  of  the  Sunday  newspaper  read  at  home  the  entin 
family  while  family  expenditures  are  discussed  and  DECIDED. 

ONE  Sunday  newspaper  serves  the  Worcester  market,  city  and  suburban, 
on  this  day  of  decision  when  the  family  council  has  time  to  give  the 
spending  of  money  the  consideration  it  deserves. 

The  more  important  the  purchase,  the  more  necessary  it  liecomee 
for  the  family  council  to  “talk  it  over.”  Only  through  the  Sunday 
Telegram  can  advertisers  contact  Central  Massachusetts  familiee 
In  Sunday  council  assembled. 

7  OUT  OF  EVERY  10  WORCESTER  FAMILIES  READ  THE 
SUNDAY  TELEGRAM  IN  THEIR  HOMES  EVERY  SUNDAY 

Average  Net  Paid  Circulation 

YEAR  1934-52,430  YEAR  1935-56,743 


A  Net  Gain  of  4,313 


OCT.  1935  58,201 

Stl04  More  Than  in  Oct.  1934 


A  n««b  allo 
tim«  record 


NOV.  1935  60,752  timo  record 

7,402  More  Than  in  Nov,  2934 

DEC.  1935  62,666  tim*  record 

9,343  More  Than  in  Dec.  1934 

Morning,  evening  and  SUND.AA',  the  rich  and  responsive  Worcester 
Market  (concentrating  a  population  of  more  than  433,000  in  tl» 
city  and  average  18-mile  suburban  trading  area)  is  effectively  culti¬ 
vated  through  these  newspapers  .ALONE. 

THE  TELEGRAM -GAZETTE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Auociate*.  National  Repretenutivea 

New  York  Chicago  Detroit  Bostoo  Philadelphia  San  FranciKO  Los  Angeles  Cinannati 
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Ton  ICHT . THE. 

Buffalo  Evening  News 

WILL  BE  READ  IN  MORE 
HOMES  THAN  ANY  OTHER 
BUFFALO  NEWSPAPER  .... 
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CHAIN  STATIONS  REBUFF  REPUBLICANS 
ON  DEMANDS  FOR  AIR  TIME 

Paley  and  Lohr  Tell  Fletcher  That  They  Distinguish  Between 
President  as  Such  and  as  Candidate — WGN  Time  Available 
for  Dramatized  Skits  Attacking  New  DeaJ 
By  JAMES  J.  BUTLER 


acting  and  scrupulous  impartiality,  let 
tliem  too  come  out  openly  and  declare 
for  their  candidate,  if  on  the  other 
hand,  there  is  any  question  of  this  ad¬ 
ministration  or  any  other  administration 
using  its  power  to  coerce  the  radio  com- 
l>anies,  let  the  people  know  it  and  the 
cause  will  be  removed. 

“This  nation  will  not  tolerate  govern¬ 
ment  by  l)lackmail.” 


WASHINGTON,  D.  C,  Jan.  15.— 
Whether  the  two  major  broad¬ 
casting  companies  are  engaged  in  “un¬ 
warranted  censorship”  of  iKjlitical  pro¬ 
grams  or  are  merely  exercising  “edi¬ 
torial  judgment,”  was  debated  in  a 
warm  exchange  this  week  between 
tihairman  Henry  P.  Fletcher  of  the 
Republican  national  committee  and  the 
broadcasters. 

Fletcher  precipitated  the  battle  by  an 
open  letter  in  which  NBC  and  CBS 
were  castigated  for  refusing  to  sell 
time  for  presentation  of  political  skits. 
The  charge  that  the  comitanies  live  in 
fear  of  the  F'ederal  Communications 
t'ommission  was  made. 

Columbia  Broadcasting  System  an¬ 
swered  with  a  declaration  that  paid  i>o- 
litical  speeches  are  barred  from  the  air¬ 
waves  until  after  the  national  iiarty 
conyentions,  and  that  the  exercise  of 
“editorial  judgment”  is  a  prerogative 
which  it  intends  to  invoke.  National 
Broadcasting  Company’s  reply  was  along 
similar  lines. 

Both  comiKinies  countered  with  sharp 
criticism  of  the  type  of  program  Cliair- 
man  Fletcher  sought  to  have  broadcast, 
and  both  systems  hotly  denied  the  charge 
of  F'CC  domination. 

When  the  air  cleared  the  political 
skits  were  still  barred  from  radio  on  a 
national  scale,  but  the  Republican  na¬ 
tional  committee  Tue.sday  night  inaug¬ 
urated  the  hrst  of  a  series  of  paid 
dramatized  radio  programs  over  WGN, 
Chicago  TriDmc  station.  Entitled  “Lib¬ 
erty  at  the  (Crossroads.”  it  dealt  chietly 
with  the  public  debt  and  the  agricul¬ 
tural  problem  and  was  staged  as  a 
show  with  a  cast  of  characters. 

This  week’s  controversy  wrote  a  some¬ 
what  belated  chapter  into  the  wrangle 
<jver  allocation  of  time  on  the  air  which 
arose  following  President  Roo.sevelt’s 
announcement  that  he  would  address 
congress  at  a  night  session  on  “the  state 
of  the  Union”,  the  speech  Iteing  carried 
over  both  networks.  Chairman  Fletcher 
immediately  demanded  radio  facilities 
for  Republican  partisans  to  reply  to  the 
presidential  declarations.  The  broad¬ 
casting  companies  were  willing  to  give 
such  time,  but  made  it  clear  that  they 
could  not  be  held  to  a  policy  of  match¬ 
ing  political  speech  with  political  siteech 
to  a  mathematical  certainty.  Tlie  dis¬ 
tinction  between  Mr.  Roosevelt  as  Presi¬ 
dent  of  the  United  States,  and  as  a  can¬ 
didate  for  office,  also  was  stressed. 

Replying,  Chairman  Fletcher  said ; 
“I  cannot  free  myself  of  the  impression 
that  the  attitude  you  have  taken  is 
affected  and  perhaps  controlled  by  the 
]K)litical  party  in  power  which  regulates 
the  issuance  of  your  licenses.”. 

b'urther,  he  declared  the  decision  not 
to  sell  time  until  after  the  conventions 
would  “leave  in  the  minds  of  the  Amer¬ 
ican  public  the  distinct  impression  that 
you  are  either  exercising  an  unwarranted 
tlegree  of  censorship  or  that  you  fear 
punitive  action  by  the  Federal  Commun- 
iiations  Commission.” 

“The  services  of  the  great  radio  chains 
should  be  as  nonpartisan  and  free  from 
governmental  domination  as  are  great 
news  services  like  the  A.P.,  U.P.,  Inter¬ 
national  News,  etc.,  and  give  both  sides 
an  absolutely  equal  break,”  Fletcher  ar¬ 
gued. 

The  programs  which  widened  the 
breach  between  the  Republican  commit¬ 
tee  and  the  broadcasters  are  dramatiza¬ 
tions  of  political  issues.  Fletcher  con¬ 
tends  that,  since  they  would  be  an¬ 
nounced  as  skits,  they  could  not  be  mis¬ 
interpreted. 

President  William  L.  Paley  of  Colum- 
l)ia  Broadcasting  System  answered  Flet¬ 
cher’s  letter  with  assurance  that  CBS 
does  not  fear  political  action  by  the 
Federal  Communications  Commission, 
since  there  is  nothing  in  the  law  to  .sanc¬ 
tion  such  action,  and  the  courts  would 


protect  the  broadcasters  against  over¬ 
stepping.  He  quoted  statistics  to  show 
that  Republican  party  speakers  have  had 
more  time  on  the  air  than  Democrats, 
and  that  the  national  committee  has 
failed  to  avail  itself  of  an  offer  of  time 
to  respond  to  the  President’s  speech. 
That  address  was  characterized  by  Paley 
not  as  a  donation  of  time  to  a  ixilitical 
liarty,  but  “a  donation  to  the  American 
jieople.”  Tlie  distinction  between  the 
president  and  the  candidate  was  again 
stressed. 

Answering  the  jiortion  of  the  Fletcher 
letter  making  relerence  to  the  fairness 
of  press  associations,  Paley  wrote:  ”1 
assure  you  that  no  reputable  or  respon¬ 
sible  press  association  is  run  on  a  mathe¬ 
matical  basis  under  which  .so  many 
words  on  a  given  day  are  alloted  to  each 
IKilitical  party.  The  press  associations 
follow  the  breaks  of  the  news  and  the 
shifting  of  public  interest  from  issue  to 
issue  and  from  jierson  to  person.  We 
would  not  lie  doing  anything  but  an 
automaton's  job  if  we  tried  to  run 
broadcasting  otherwise. 

Concluding  criticism  of  the  type  of 
program  offered  by  the  Republican  com¬ 
mittee,  the  reply  states :  “The  dramatic 
method  in  the  hands  of  skilled  dramatists 
will  serve  to  confuse  ideas,  to  over¬ 
emphasize  minor  ixiints  which  have 
dramatic  value,  and  generally  to  distort 
IKilitical  discussion.” 

National  Broadcasting  Company, 
through  President  Lenox  R.  Lohr,  reit¬ 
erated  its  willingness  to  give  IKilitical 
liarties  free  time  prior  to  the  conven¬ 
tions,  but  not  to  surrender  responsibility 
for  the  manner  in  which  its  facilities  are 
utilized. 

With  reference  to  the  specific  pro¬ 
grams  under  discussion,  Mr.  Lohr 
wrote :  “The  programs  which  you  have 
offered  to  us  using  actors  to  give  dra¬ 
matic  skits  on  the  air  involve  fictional¬ 
izing  of  important  political  issues  now 
liefore  the  country.  These  presentations 
would  violate  the  policies  upon  which 
the  National  Broadcasting  Company  has 
based  its  service  to  the  radio  listening 
pulilic.  To  accept  such  dramatic  pro¬ 
grams  as  you  have  offered  would  place 
the  discussion  of  vital  political  and  na¬ 
tional  issues  on  the  basis  of  dramatic 
license  rather  than  upon  a  basis  of  re¬ 
sponsibly  stated  fact  or  opinion.” 

Chairman  Fletcher  prolonged  the  dis¬ 
cussion  with  a  letter,  sent  Tuesday  to 
the  broadcasters,  stating :  “I  think  our 
corresiKindence  plants  tlie  issue  squarely 
liefore  the  American  people  and  I  am 
willing  to  leave  it  to  their  calm  and 
unbiased  judgment  whether  or  not,  on 
the  record  thus  made,  your  system  is  or 
is  not  exercising  censorship  of  the  air.” 

The  letter  explained  that  no  time  was 
utilized  for  reply  to  the  President’s 
speech  to  congress  liecause  the  commit¬ 
tee  felt  the  concession  was  unsatisfac¬ 
tory  and  hedged  about. 

From  his  home  in  Georgia,  Governor 
Eugene  Talmadge,  arch-foe  of  the  New 
Deal,  leaped  into  the  fray  with  a  com¬ 
plaint  that  the  broadcasters  had  refused 
to  “cover”  the  Convention  of  Constitu¬ 
tional  Democrats  at  Macon,  Ga.,  Janu¬ 
ary  29. 

In  a  sharply  critical  statement  he  ob¬ 
served  that  the  two  systems  had  refused 
to  broadcast  dramatics,  and  commented: 
“At  the  same  time  they  ardently  em¬ 
brace  Mr.  Roosevelt’s  dramatics  when 
he  used  the  Capitol  as  a  stage  prop  and 
the  Congress  as  a  stooge  to  make  his 
appeal  to  sweet  reason  by  setting  class 
against  class  and  inviting  internal  ha¬ 
treds. 

“Any  newspaper  worthy  of  the  name 
is  honest  enou^  to  declare  its  politics 
and  to  make  its  campaign  openly  rather 
than  by  indirection  under  the  camou¬ 
flage  of  non-partisanship. 

“If  the  editorial  policies  of  the  radio 
companies  do  not  involve  the  most  ex- 


INSULL  CONTRACTS  SENT 

Fourteen  Stations  Sought  As  Basis 
for  New  Midwest  Chain 

(Special  to  Editor  &  Publisher) 

CiiKX&GO,  Jan.  H — While  no  official 
word  was  furthcoming  this  week  from 
Samuel  Insull’s  radio  venture,  it  was 
understood  that  contracts  have  been  sent 
to  14  central  western  broadcasting  sta¬ 
tions  for  the  purpose  of  definitely  or¬ 
ganizing  the  proposed  Affiliated  Broad¬ 
casting  Company. 

Contracts,  it  was  reported,  call  for 
initiation  of  network  service  in  about 
90  days.  The  promoters  were  said  to 
have  won  a  majority  of  the  broad¬ 
casters  by  promising  to  deliver  five 
hours  of  free  unsponsored  programs, 
telephone  line  charges  included,  in  ex¬ 
change  for  three  hours  of  time  daily, 
which  the  network  will  endeavor  to  sell 
to  advertisers. 

The  list  of  mid-west  stations  reported 
to  have  received  contracts  include  three 
in  Illinois,  four  in  Indiana  and  seven 
in  Wisconsin,  some  of  which  are  owned 
by  or  affiliated  with  newspapers.  Those 
to  whom  contracts  were  sent  are: 

In  Wisconsin.  KFIZ.  Fond  du  Lac 
Reporter  Printing  Co.;  WHBY, 
WHBY,  Inc.,  Green  Bay;  WKBH. 
WKBH,  Inc.,  LaCrosse:  WOMT, 
Francis  M.  Kadow,  Manitow’oc; 
WIBU,  W.  C.  Forest.  Poynette; 
WRJN,  Racine  Broadcasting  Corpora¬ 
tion,  Racine;  WHBL,  Sheboygan  Press 
Publishing  Co.,  Shebovgan.  In  Illinois, 
WCLS,  WCLS.  Inc.;  Joliet;  WHBF, 
Rock  Island  Broadcasting  Companv, 
Rock  Island;  WT.^X.  Springfield.  In 
Indiana.  WTRC.  Elkhart  Truth  Radio 
Corpor.ation,  Elkhart ;  WOE.A,  Evans¬ 
ville:  WW.^E.  Hammond-Calumet 

Broadcasting  Corporation.  Hammond : 
and  WBOW.  Banks  of  Wabash.  Inc.. 
Terre  Haute. 

-Ml  of  the  stations  arc  100  watt  out¬ 
lets  except  LaCrosse.  which  has  1.000 
watts,  and  Sheboygan  with  .500  watts,  j 


LANSING  GUILD  ELECTS 

iSpecial  to  Editor  &  Publisher) 
L.tnsing,  Mich.,  J.an.  13 — Frank  H. 
Sallows,  city  hall  reporter  for  the  State 
Journal,  local  daily,  was  named  presi¬ 
dent  of  the  Lansing  Newspapier  guild 
at  the  annual  banquet  of  the  organ¬ 
ization  Saturday  evening  at  the  Hotel 
Downey.  He  succeeds  George  Alder- 
ton,  sports  editor  of  the  same  paper. 
Other  new  officers  are:  Fred  L.  Smith, 
vice-president ;  F.  S.  Pritchard,  secre¬ 
tary,  and  K.  C.  Park,  treasurer.  Earle 
R.  Pitt.  .“Mderton,  Gerald  G.  Granger, 
Joseph  H.  Creighton,  and  David  Cleary 
were  named  to  serve  with  the  officers  on 
the  executive  committee. 


DAN  A.  CARROLL 

Publisher's  Representative 
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Representing  a  select  group 
of  Metropolitan  Evening 
Newspapers 

• 

Small  List 

Individual  Service 

no  E.  42nd  STREET 
NEW  YORK 


The  liol-stove  league,  which 
hums  warnith  into  s|)orts  i 
ptiges  in  oH'-seasou  months, 
has  its  heaviest  hitter  in 
Hurry  (Irayson.  NKA  Senice 
sports  editor.  LrA 


The.se  exclusive  series  by 
(irayson  are  being  given  bifj 
plays  in  NH.V  client  jiapers:  j 

"Joe  Humphreys, The  Winnahr!  ^ 

Reminiscences  ot  this  color-  ;  .uiii 
fill  figure  in  the  light  game.  juiii 


The  Man  Baseball  Forgot!  ^ 

Memories  and  new,  exclusive 
jiictures  of  Babe  Ruth.  Bour 

Era 

"The  Speediest  of  Sporbl”  »** 

The  story  of  the  growth  ol  Chtu 

ice  hockey.  Ptri 


Coming  —  A  series  on  oat-i 
standing  figures  of  the  National' 
League  during  its  60  years. 
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Grayson 

From  sports  editors  (vhoi 
know  what  thev  want; 
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“Thanks  for  series  on  hockey 
Rutlt  and  Humphreys.  They 
helped  us  through  the  holiday 
lull  and  were  swell  reading." 
— Chester  L.  smith.  Pittshvrs^ 
Press. 
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Pm 

Pn 

Radi 


“Congratulations  on  series 
on  Balie  Ruth  and  .Joe  Hum¬ 
phreys.  They  are  in  keeping 
with  other  tine  NE.A  sports 
copy.”  —  liroKtiie  Leach.  Let- 
int/toti.  Ky..  Leader. 


Rad 


“We  made  a  .smash  hit  of 
Grayson’s  hockey  .series."- 
John  F.  Kenney.  Lonell. 

Sun. 


“Keep  up  fine  work.” — 
hur  Kinley.  Chattanooga.  Teas- 
Seies. 


NEA  Service,  Inc 

J«1  Sll.  \v.  I-'OO  W.  S4!"- 


NEW  YORK 


CLEVELAND 
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These  are  the  Clients  of  LORD  &  THOMAS 

During  our  63  years  in  advertising  it  has  been  our  privilege  to  serve  almost  every 
field  of  American  industry.  As  a  result  of  the  wide  range  of  our  associations,  we  like 
to  think  of  ourselves  as  a  ''Clearing  House  of  Business  and  Advertising  Experience.” 
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TOBACCO 

jlmuican  Tobacco  Company 
UekjF  Strike  Cigarettes 

diug  and  beauty  products 

Umms,  Kotex,  Quest 

Ik  Pepsodent  Company 
Tooth  Piste,  Tooth  Powder, 

.titiieptic  Mouth  Wash, 

Josit  Facial  Cream,  etc. 

Bsrbara  Could,  Ltd. 

Bcaaty  Preparations 

Bostjou,  Inc. 

Ereaing  in  Paris 

iid  other  Cosmetic  Lines 

Chanel,  Inc. 

Ptriamei  and  Powders 

Imena  Corp. 

Ostneal  Facial 

Lsxor  Toiletries,  Soap  Products 
Pinand,  Inc. 

Coanetics  and  Toilet  Articles 

TRANSPORTATION 

Dollar  S.S.  Lines 
Dollar  and  American  Mail  S.  S.  Lines 

Islemadonal  Mercantile 
Marine  Co. 

Issoerelt  Steamship  Co., 

Usitad  States  Lines, 

Aaeiiean  Merchant  Lines, 

Aacrican  Pioneer  Line,  Cruises 

Menton  Steamship  Lines 
^oath  American  Steamship  Service 
ladCmisea 

•Vas  York  Central  System 
"The  Twentieth  Century  Limited'* and 
other  Railroad  Service 

ioatkem  Pacific  Company 
Roilrosd  Service 

MOTION  PICTURES 

Paramount  Pictures,  Inc. 

Pnamount  Pictures  and  Theatres 
IDidio-Keith-Orpheum  Corp. 

•Wio  Pictures  and  KKO  TheaUes 


ELECTRICAL  PRODUCTS  AND  RADIO 

Frigidaire  Corporation 
Household  and  Commercial  Refrigerators 
and  Air4!^onditioning 

Radio  Corporation  of  America 

RCA  Manufacturing  Company 

RCA  Victor  Radios,  RCA  Tubes, 

RCA  Victor  Phonographs  and  Records,  and 
RCA  Victor  Radio  Equipment 

RCA  Communications,  Itw. 

Radio  Messages 

The  Radiomarine  Corporation 

Electric  Vacuum  Cleaner  Co. 

Premier  Vacuum  Cleaners 

The  Prest-O-Lite  Battery  Co.,  Inc. 

Storage  Batteries 

PUBLIC  UTILITIES 

Commonwealth  EMison  Company 

Electricity  and  Electric  Shops 

The  Peoples  Gas  Light  &  Coke  Co. 

Gas,  Gas  Heat,  and  Gas  Appliances 

Public  Service  Co.  of  Northern 
Illinois 

Gas,  Electricity  and  Appliances 

Western  United  Gas  and  Electric 
Company 

Gas,  Electricity  and  Appliances 

PETROLEUM  PRODUCTS 

Associated  Oil  Company 
Associated,  CycoL  Flying  A  and 
Burntbrite  Petroleum  Products,  and 
Smiling  Associated  Stations 

Cities  Service  Company 
Cities  Service,  Koolmotor  and  Loreco 
Gasolenes  and  Motor  Oils,  Trojan  Lubri¬ 
cants  and  Power  Prover  Service 

Union  Oil  Company  of  California 
76  Gasoline,  Triton  Motor  Oil,  Stop-Wear 
laibrication,  various  Lubricants  and 
Specialties 

MEDIA 

The  Comic  Weekly 
Sunday  Comic  Supplement  of 
Hearst  Newspapers 

National  Broadcasting  Company 

NBC  Artists  Bureau, 

NBC  Broadcasting  Facilities 


FOODS  AND  BEVERAGES 

Armour  and  Company 

Meats  and  By-products 

California  Fruit  Growers  Exchange 
Sunkist  Citrus  Fruits  and 
Exchange  By-products 

Horlick’s  Malted  Milk  Corp. 

Malted  Milk  and  Malted  Milk  Tablets 

Quaker  Oats  Company 

Quaker  Oats,  Mothers  Oats, 

Aunt  Jemima  Pancake  Flour 

Schenley  Products  Company 
Golden  Wedding,  Old  Quaker,  Cream  of 
Kentucky,  Wilken  Family,  Old  Schenley 
and  other  American  Whiskies,  and  Liquors 

Schenley  Import  Corp. 

Imported  Wines  and  Spirits 

Adohr  Milk  Farms 

Dairy  Products 

Beatrice  Creamery  Company 

Meadow  Cold  Butter,  Ice  Cream, 

Milk  and  Cheese 

Calavo  Growers  of  California 

Calavos  (California  Avocados) 

California  Fruit  Exchange 

Blue  Anchor  Fresh  Fruits 

California  Olive  Association 

Ripe  Olives 

Golden  Nuggett  Sweets,  Inc. 

Quick  Fudge— (Powder  for 
Fudge  and  Frostings) 

Jell-Well  Dessert  Company 

Gelatine  and  Jiffy-Lou  (Pudding  Dessert) 

Lindsay  Ripe  Olive  Company 

Ripe  Olives 

M,  J.  B.  Company 
M.  J.  B.  Coffee,  Rice  and  Tree  Tea 
NestlFs  Milk  Products,  Inc. 
Condensed  and  Evaporated  Milk 

Rainier  Brewing  Company 

Beer  and  Ale 

Sparklets,  Inc, 

Syphons  and  Refill  Bulbs 

Sun-Maid  Raisin  Growers 
Association 
RaUiiu 


COMMUNITY,  HOTELS,  RESORTS 

All-Year  Club  of  Southern 
California 

A  non-profit  community  organization 
developing  tourist  travel  to  Southern 
California 

Californians,  Inc. 

A  non-profit  community  organization 
developing  tourist  travel  to  San  Francisco 
and  Northern  California 

Del  Monte  Properties 

Hotel  and  Resort 

Palmer  House,  Chicago 

Hotel 

BUILDING  MATERIALS  AND 
INDUSTRIAL  EQUIPMENT 

Anaconda  Copper  Mining  Co. 

American  Brass  Co. 

Anaconda  Wire  &  Cable  Co. 

Delco  Appliance  Corporation 

Delco  Heat 

Indiana  Limestone  Company 

Limestone  for  Building  Construction 

New  Departure  Manufacturing  Co. 

Coaster  Brakes. Ball  Bearings  and  Transitorq 

United  States  Gypsum  Co. 

Building  Matenals 

CLOTHING 

Hat  Corporation  of  America 

Dobbs,  John  Cavanagh, 

Berg  and  Knapp  Felt  Hats 

Rubens  &  Marble  Co. 

kfants’  Garments 


BANKING  AND 
INSURANCE  SERVICE 

The  Commercial  National  Bank 
&  Trust  Company  of  New  York 
Continental  Illinois  National  Bank 
&  Tnut  Co.,  Chicago 
First  National  Bank  of  Chicago 
American  Automobile  Insurance 
Company 


Note:  The  above  list  does  not  include  many  other  clients,  American  and  foreign,  served  by  onr  Canadian  and  European  offices. 

LORD  &  THOMAS  '  advertising 

There  are  Lord  &  Thomas  offices  in  New  York;  Chicago}  Los  Angeles;  San  Francisco;  Toronto;  Paris;  London. 

Each  office  is  a  complete  advertising  agency,  sdf- contained;  collaborating  with  other  Lord  &  Thomas  offices  to  the  client's  interest. 


22 


Editor  &  Publisher  for  January  18,  1936 


PERSONNEL  CALIBRE  IS  LIFEBLOOD 
OF  NEWS  AGENCIES,  JOHNSON  SAYS 


New  General  News  Manager  of  U.P.  Says  Equipment  and  Methods 
Are  Virtually  Worthless  Unless  Men  Know  Jobs — 
Started  As  Reporter  in  Kansas 


THK  siKcess  of  a  press  association 
is  dej^encleiit  uiK)n  its  iiersonnel, 
Karl  J.  Johnson,  newly  apixjinted  gen¬ 
eral  news  nian- 


Eakl  J.  Johnson 


ager  of  the  Unit¬ 
ed  Press  told 
Editor  &  Pub¬ 
lisher  this  week. 

Looking  out 
over  the  capa- 
eioous  U.P.  news 
room  Uirough  a 
large  plate-glass 
window  which 
sejiarates  his  of- 
lice  in  the  New 
York  Daily  News 
building  from 
what  he  referred 
to  as  tlie  "nerve 


center”  of  the  organization,  Mr.  John¬ 
son  said : 

"This  physical  equipment  is  notliing 
compared  with  tlie  calibre  of  the  hun¬ 
dreds  of  news  and  business  men  that 
make  the  United  Press.  Here  are  sev¬ 
eral  tluy-isands  of  dollars  in  typewriters 
and  traasniissioii  equipment.  But  un¬ 
less  the  jiersonnel  which  uses  this  equii>- 
ment  is  intelligent,  keen  and  enterpris¬ 
ing.  the  equipment  is  useless. 

"Unless  we  can  put  the  right  man 
in  the  right  place  at  the  right  time 
w’e  fail  in  our  purpose  of  laying  down 
on  the  desks  of  newspaper  executives 
the  best  and  most  usable  story  on  a 
big  news  event,  and  the  most  compre¬ 
hensive  and  intelligent  coverage  of  big 
and  little  news  throughout  the  world. 
A  good  man,  who  understands  news 
and  who  understands  the  aims  of  the 
United  Press,  is  a  priceless  asset. 

"They  are  hard  to  find.  The  aver¬ 
age  newspaperman,  geared  to  three  or 
four  editions  a  day,  does  not  realize 
that  a  press  association  must  keep  go¬ 
ing  at  full  speed  24  hours  a  day.  Some 
high-class  newspapermen  do  only  med¬ 
iocre  work  for  press  associations.  Their 
nervous  systems  simply  don’t  match  the 
tempo^  of  the  work.  They  are  inclined 
to  think  of  _  press  association  jobs  in 
terms  of  Richard  Harding  Davis  or 
popular  stage  plays  alwut  journalism. 
Our  job  is  merchandising  news,  selling 
news  wholesale.  We  are  large  scale 
importers  and  exporters.  News  is  our 
stock  in  trade,  accurate  news  distributed 
world  wide  with  all  possible  speed. 
Thus,  the  value  and  saleability  of  our 
product  depends  primarily  on  the  re¬ 
sourcefulness,  and  honesty  of  our  per¬ 
sonnel  throughout  the  world.” 

Because  of  the  importance  to  the  or¬ 
ganization  of  its  personnel,  Mr.  Johnson 
said,  the  U.P.  keeps  a  complete  card 
index  of  its  employes  showing  their 
ambitions,  professional  histories,  lan¬ 
guages  and  abilities.  These  are  con¬ 
stantly  checked  and  referred  to  in  the 
search  for  men  for  new  positions  in  the 
concern. 

"The  average  promising  U.P.  em¬ 
ploye,"  Mr.  Johnson  said,  “has  a  his¬ 
tory  something  like  this:  He  has  been 
graduated  from  college,  probably  in  the 
Middle  West  or  Pacific  Coast.  Per- 


Obtaining  the  kind  of  men  needed, 
Mr.  Johnson  said,  is  left  to  the  various 
bureau  managers,  and  if  the  applicant 
shows  the  needed  ability  it  is  apparent, 
and  he  is  encouraged.  Very  frequently 
one  big  story  is  sufficient  to  make  the 
man  conspicuous  enough  to  warrant 
keeping  an  eye  on  him,  Mr.  Johnson 
said.  Ife  cited  the  cases  of  many  men 
who  had  achieved  fame  from  modest 
beginnings  in  the  U.P.  “The  lure  and 
chances  of  fame  In  press  association 
work  are  alwavs  present,”  he  said. 

Mr.  Johnson  said  that  writing  for 
press  associations  is  primarily  based  on 
the  theory,  which  had  a  strong  basis 
in  the  old  days,  that  wires  were  un¬ 
dependable,  and  that  something  might 
go  wrong  with  them  at  any  minute. 
Therefore  the  whole  story  was  sup¬ 
posed  to  have  been  written  in  the  lead. 
“It’s  still  a  pretty  gotid  rule  for  news 
writing,”  he  said,  "although  the  wires 
are  more  dei>endahle  now,  and  their 
capacity  has  been  greatly  increased. 
Now.  however,  we  can  expand  in  word- 
age  where  it  is  warranted.” 

Mr.  Johnson  was  born  in  1900  in 
Winlield,  Kan.  He  went  to  grade  and 
high  school  there,  and  became  interested 
in  newspaper  work  as  a  high  school 
sports  reporter  for  the  Winfield  Cour¬ 
ier.  In  1917  he  served  briefly  as  city 
editor  of  the  Courier.  After  the  war. 
he  liecaiiic  assistant  manager  of  a  flour 
mill,  and  then  entered  the  University 
of  Kansas  at  Lawrence.  While  in  the 
University  he  worked  as  a  reporter  for 
the  Lawrence  Journal-World  and  as 
corresi>ondent  for  Kansas  City  dailies. 
During  vacation  periods  he  worked  as 
city  editor  of  the  Winfield  Free  Press. 
He  joined  the  Chicago  bureau  of  the 
United  Press  in  1921,  and  after  a  period 
of  training  was  placed  in  charge  of 
federal  courts.  He  obtained  a  beat 
when  Judge  Kenesaw  Mountain  Landis, 
a  spectacular  figure  in  Chicago,  resigned 
to  become  baseball  commissioner. 

In  June,  1922,  he  became  manager  of 
the  U.P.  bureau  in  Cleveland,  and  then 
went  to  Columbus,  O.,  to  become  mana¬ 
ger  of  the  Great  Lakes  division.  In 
1925  he  became  night  manager  in  uni- 
cago,  and  a  year  later  came  to  New 
York  where  he  served  as  night  editor. 

In  1928  he  was  appointed  manager  of 
the  Chicago  bureau  and  editor  of  the 
central  division,  subsequently  becoming 
central  division  manager  in  charge  of 
both  news  and  business.  In  1931  he 
resumed  his  executive  duties  in  New 
York,  and  two  years  later  switched 
jobs  for  ten  months  with  Webb  Miller, 
European  news  manager.  He  has  been 
acting  as  general  news  manager  for  the 
past  six  months. 

His  appointment  to  the  position  was 
announced  this  week. 


LIGGETT  SUBSCRIPTIONS 

^PHE  follow  iiig  subscriptions 

X  have  been  received  by  Editor 

&  Publisher  up  to  noon,  Jan.  9, 

to  the  fund  for  the  assistance  of 

Mrs.  Walter  W.  Liggett  and 

her 

two  children: 

Fred  Schilplin,  St.  Cloud 

( Minn.)  T imes-lournal.. . 

$1U0 

Editor  &  Publisher . 

100 

Cedar  Rapids  (la.)  Gazette 

50 

William  Field,  Rutland 

(Vt.)  Herald  . 

25 

Oklahoma  City  Daily  Okla- 

homan  &  Times . 

25 

Brush  •  Moore  Newspapers. 

Canton,  0 . 

100 

Walter  E.  Olson,  president. 

Olson  Rug  Company,  Chi> 

caso  . 

50 

A  Friend  . 

10 

Total  . 

$460 

HIGH  ADVERTISING  SALARIES 


EUROPEANS  PICTURE  FANS 


A.P.  Executive  Return*  With  Report 

of  High  Photographic  Interest 

Back  at  his  desk  this  week,  A.  N. 
Hicks,  picture  and  feature  editor  of  the 
.Associated  Press  gave  this  definition  of 
Europe  after  five  weeks  there:  A  vast 
collection  of  soldiers — and  cameras. 
Soldiers  in  blue,  black,  green,  brown, 
red;  cameras  in  all  shapes  and  sizes. 
People  arguing  about  what  the  soldiers 
will  do,  what  the  cameras  can  do. 

“If  there  is  another  European  war,  it 
should  be  the  most  photographed  war 
of  all  time,  judging  from  the  number 
of  camermen,  professional  and  amateur, 
mostly  the  latter,”  he  said. 

“.At  tea  they  talk  about  lenses,  light 
meters,  developers.  A  picture  taken  a 
thousandth  of  a  second  is  discussed  for 
a  thousand  hours.  Technical  facts  and 
figures  flow  from  the  tongues  of  busi¬ 
ness  men — and  their  wives.  To  them 
photograph  is  an  ‘exact  science.’ 

“The  miniature  camera  is  the  thing. 
-A  representative  of  a  dye  concern  in¬ 
vests  hundreds  of  pounds  in  the  newest 
equipment.  .A  group  surrounds  a  glass¬ 
ware  manufacturer  to  see  demonstrated 
his  little  camera  which  is  supposed  to 
correct  automatically  the  angles  of  a 
picture  taken  upward  along  a  building’s 
lines.  There  seem  to  lie  almost  as 
many  men  with  cameras  strapjied  on 
them  as  men  with  knapsacks.” 

“Man  is  eternally  busy  recording  him¬ 
self  in  Europe.  The  lens  is  more  curi¬ 
ous  than  ever  liefore.  -And  every  now 
and  again  an  amateur  gets  the  prize 
news  photo  because  he  is  on  the  spot 
and  knows  how  to  operate  his  box.” 


Many  Agency  Men  in  $50,000 

$100,000  BrackeU  ' 

Names  of  many  advertisers  and  i 
vertising  agents  appeared  in  the 
of  high  salaries  reported  to  Conn-e 
by  the  Treasury  Department.  In^.- 
tion  to  those  published  in  this  pine, 
last  week  are  the  following:  ^ 

•Arthur  C.  Dorrance,  president  of  t 
Camjibell  Soup  Comiiaiiy,  Camd^  v  i 
received  $112,500.  ’ 

F.  L.  Fuller,  counsel  for  Liggett 
Myers  Tobacco  Company,  $1W4« 
W.  \V.  Flowers  and  G.  VV.  Whiuke 
vice-presidents,  received  $57,4^ 

C.  \V.  Thomas,  another  vice  precis 
was  paid  $89,080. 

R.  \V.  Wo^ruff,  president  of  Ct, 
Cola  Company,  $100,350. 

William  B.  \Varner,  president,  Ur  I 
Call  Company,  $135,008. 

J.  P.  Roche,  president,  Roche,  V. 
Hams  &  Cunnyngham,  Chicago, 

B.  W.  Robbins,  General  Outdoor  ,V 
vertising  Company,  $56,390. 

Glen  Buck,  Chicago  adverti^K- 
agency  man,  drew  $26,050. 

E.  F.  Caples,  vice-president.  Cap 
Company,  received  $20,000  in  1934. 

Albert  D.  Lasker,  president  of  L- 
&  Thomas,  reported  salary  of 
in  1934. 

James  T.  Aubrey,  president  of 
brey,  Moore  &  Wallace,  Chicago,  k 
a  19.34  salary  of  $21,670,  while  Lit 
T.  Wallace,  vice-president,  ean- 
$29,086. 


UNDSAY  ACQUITTED 

J.  E.  Lindsay,  Pheonix,  Arii,  re 
dent,  has  been  acquitted  by  a  super! 
ctuirt  jury  after  trial  on  a  charge 
“furnishing  an  untrue  statement  to  i 
newspaper.”  He  was  appiealing  irr 
a  justice  court  conviction  and  $S)  f.: 
and  it  was  his  second  superior  a?, 
trial,  the  first  jury  having  failed 
agree.  Lindsay  denied  he  wrote  or  s. 
thorized  a  fal.se  classified  advertisen. 
submitted  to  the  Phoenix  (Arii.)  : 
fiuhlic  and  accepted  in  good  faiA  : 
publication. 


TESTING  DIGEST  POLL 

The  Richmond  (Va.)  News-Leader 
has  launched  a  poll  among  the  qualified 
voters  of  Virginia  asking  for  an  ex¬ 
pression  on  the  same  question  pro¬ 
pounded  by  the  Literary  Digest:  “Do 
haps  he  has  specialized  in  journalism,  juu  now  approve  the  acts  and  policies 
It  is  not  vital.  After  college  he  has  ® 


E.  M.  MILLS  MAKES  CHANGE 

Edward  M.  Mills,  executive  vice- 
president  and  a  member  of  the  execu¬ 
tive  committee  of  Crown  Zellerbach 
Paper  Company,  has  resigned  both 
posts  to  devote  his  attention  to  his 
duties  as  president  of  the  Rainier  Pulp 
&  Paper  Co.,  Grays  Harbor  Pulp  & 
Paper  Co.  and  Olympic  Forests  Prod¬ 
ucts  Co. 


O.K. 

You  win! 


worked  on  a  small-town  paper,  and 
has  become  conversant  with  individual 
newspaper  problems.  He  knows  make¬ 
up,  how  to  get  along  with  people  in 
print,  knows  news  and  how  it  gets  into 
the  paper,  has  some  idea  of  libel  laws. 
Then  when  he  joins  the  U.P.  he  knows 
what  kind  of  service  that  paper  wants 
and  can  handle. 

“It  is  the  needs  of  these  smaller  pa¬ 
pers  that  the  press  associations  must 
provide.  There  are  not  enough  big 
papers  in  the  world  to  support  a  news 
service  such  as  the  United  Press.  The 
big  papers  provide  an  excellent  show- 
window  and  require  great  speed,  but  in 
the  end  the  manner  in  which  the  hun¬ 
dreds  of  smaller  papers  are  served  by 
the  bureaus  presages  the  news  service’s 
success.” 


of  the  Roosevelt  New  Deal  to  date?’ 
The  object  of  the  poll  is  to  test,  among 
persons  who  actually  vote,  the  Literary 
Digest’s  figures  showing  that,  to  date, 
52.57  per  cent  of  the  18,647  representa¬ 
tive  Virginians  favor  the  New  Deal 
policies  and  47.43  per  cent  oppose. 


CITY  HALL  WRITERS  ELECT 

Bernard  R.  Mullady,  City  Hall  reporter 
for  the  New  York  City  News  Associa¬ 
tion,  was  elected  president  of  the  City 
Hall  Reporters’  Association  at  its  an¬ 
nual  meeting  Jan.  13.  Charles  Van 
Devander  of  the  Atnertcan  was  chosen 
vice-president  and  James  Niklad  of  the 
Bronx  Home  News  became  secretary. 
Max  Mencher,  retiring  president,  be¬ 
came  chairman  of  the  executive  com¬ 
mittee. 


1935  Record 


The  New  York  Herald 
Tribune  published  13,- 
224,052  lines  of  advertis¬ 
ing  in  1935,  and  ended 
the  year  Mith  a  gain  of 
over  half  a  million  lines. 


NEW  YORK 

Jietalb  STtibime 


\Mien  you  set  a  ROSS 
FP:DERAL  Certified 
Study  in  front  of  your 
prospective  client  all 
argument  stopsl  Clients 
ask  for  facts  only. 
Prove  your  contentions 
with  ROSS  FACTS  and 
you’ll  hear  —  “  O.K. 
YOU  WIN”quite  often! 


ROSS 

FEDERAL 

RESEARCH 

CORPORATION 


6  East  45th  St. 
New  York, 

N.  Y. 
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A  Feature  for  Young  Newspaper  Readers,  and 
Just  as  Good'^'^When  the  Boy  Grows  Older” 


No  subject  rivals  flying  in  the  interest  of  boys 
and  girls  today.  The  junior  aviation  movement, 
sponsored  by  the  Scripps-Howard  Newspapers  and 
others,  has  proved  that. 

Whenever  Major  Alford  J.  WilUams  appears  at 
an  air  show  under  the  auspices  of  a  newspaper 
which  publishes  his  daily  column,  a  visitor  may 
well  w  onder  if  the  Pied  Piper  of  Hamelin  has  come 
to  town.  All  the  young  people  are  moving  in  one 
direction — toward  the  flying  field. 

The  crow  d  grows  until  there  is  no  more  room 
for  spectators.  The  police  are  called  to  keep  clear 
the  landing  spaces  over  which  this  aerial  athlete 
will  do  his  double-barrel  rolls  and  outside  loops. 

But  the  “A1  Williams  fans”  are  not  all  youngsters. 
Not  by  a  long  shot!  Perhaps  the  youthful  en¬ 
thusiasts  have  brought  their  parents  to  the  field; 


or,  to  put  it  another  way,  the  elders  are  equally 
interested  on  their  own  account  in  Al’s  flying,  and 
in  listening  to  his  radio  explanation  of  each 
maneuver  through  loud  speakers  distributed  about 
the  field. 

Young  and  old,  all  of  them  know  the  flyer. 
''ThaCs  Alfl  they  say.  They  have  been  reading 
w  hat  this  master  airman  and  clever  writer  has  to 
say  about  the  exciting  adventures  in  flying,  the 
latest  developments  in  safer  air  travel,  the  news 
of  aeronautical  inventions  for  peace  or  war. 

Seventeen  of  the  Scripps-Howard  Newspapers 
are  already  printing  the  feature,  “Flying  with  A1 
Williams.”  We  take  pleasure  in  announcing  our 
arrangement  with  Major  Williams  to  distribute 
liis  column,  wdiich  we  predict  will  attract  a  lasting 
circulation  with  the  rapidly  growing  interest  in 
aviation. 


Doubleday-Doran  Syndicate,  Garden  City,  N.  Y. 
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BOTH  SIDES  APPEAL  IN 
PRESSMEN’S  CASE 


Union  U  First  to  Announce  Action 
On  Chicago  Decision  Given 
By  Arbitrator — No  In¬ 
crease  Granted 


{Special  to  Editor  &  Publisher) 
Chicago,  Jan.  1-1 — Professor  H.  A. 
Minis  of  the  University  of  Chicago, 
formerly  a  member  of  the  National 
Labor  Relations  Board  under  NR  A. 
handed  down  his  decision  this  week 
as  chairman  of  a  local  arbitration  board, 
which  recently  heard  the  controversy 
between  the  Chicago  Newspaper  Pub¬ 
lishers’  Association  and  Chicago  Web 
Printing  Pressmen’s  Union  No.  7.  The 
union,  however,  has  notified  the  pub¬ 
lishers  it  will  appeal  the  decision,  so 
the  publishers  have  done  likewise.  No 
date  has  been  set  for  the  hearing  be¬ 
fore  the  International  Board. 

Under  Prof.  Millis’  award,  wage 
rates  were  continued,  $1.10  per  hour  for 
day  work  and  $1.2261  for  night  work 
for  journeymen  pressmen.  The  pub¬ 
lishers  had  asked  for  a  10  per  cent  de¬ 
crease  in  hourly  rates  and  the  union’s 
wage  demand,  coupled  with  its  demand 
for  a  30-hour  week,  constituted  a  re¬ 
quest  for  a  50  per  cent  increase  in  the 
hourly  rate  of  pay.  Hours  were  con¬ 
tinued  as  at  present,  7j4  hours  per 
shift  for  day  work  and  seven  hours  per 
shift  for  night  work.  The  publishers 
had  asked  for  a  continuation  of  the 
present  hours,  while  the  union  requested 
a  six-hour  shift  and  a  five-day  week. 

In  leaving  the  hours  as  at  present, 
and  in  denying  the  union’s  request  for 
a  30-hour  week,  the  chairman  stated: 

“This  board  will  not  make  the  five- 
day  week  a  part  of  its  award  primarily 
because  it  does  not  desire  to  reduce 
possible  weekly  earnings  of  pressmen 
when  more  work  becomes  available  and 
because  of  its  view  that  the  present  is 
no  time  to  increase  labor  costs  of  press 
work  beyond  what  is  involved  by  an¬ 
other  part  of  the  award." 

Prof.  Millis  took  away  from  the  pub¬ 
lishers  the  right  to  determine  manning 
tables,  but  he  also  denied  the  number 
of  men  requested  by  the  union.  The 
manning  table  in  the  award  is  as  fol¬ 
lows  : 

“Four  journeymen  pressmen,  inrUidinR 
man-in-charge,  shall  he  employed  on  each 
quadruple  press,  consisting  of  four  double 
or  eight  single  width  plate  cylinders. 

“Five  journeymen  pressmen,  including  man- 
in-charge,  shall  be  employed  on  each  sextuple 
press,  consisting  of  six  double  width  plate 
cylinders. 

“Six  journeymen  pressmen,  including  man- 
in-charge,  shall  be  employed  on  each  octuple 
press,  consisting  of  eight  double  width  plate 
cylinders. 

“Seven  journeymen  pressmen,  including 
main-in-charge,  sh.all  be  employed  on  each 
decuple  press,  consisting  of  ten  double  width 
plate  cylinders. 

“Eight  journeymen  pressmen,  including 
man-in-charge,  shall  be  employed  on  each 
double  sextuple  press,  consisting  of  twelve 
double  width  plate  cylinders. 

“Any  pressroom  operating  presses  of  a 
larger  size  than  those  above  mentioned,  shall 
employ  one  additional  journeymen  pressman 
for  every  two  additional  double  width  plate 
cylinders  or  part  thereof  operated,  when 
printing  black  and  white. 

“When  color  is  run,  the  additional  man¬ 
ning  shall  be  in  accord  with  present  prac¬ 
tice.” 

W’.  G.  Hooker,  secretary  of  the  local 
publishers’  association,  presented  the 
ptiblishers’  case,  while  C.  A.  Pense  and 
E.  H.  Chant  represented  the  union  in 
the  local  arbitration  proceedings. 


DENTIST  ASKS  $100,000 

Dr.  Harry  Clarren,  Manhattan  den¬ 
tist,  brought  a  suit  for  $100,000  dam¬ 
ages,  alleging  libel,  against  the  New 
York  Daily  Mirror,  in  the  New  York 
County  Supreme  Court  this  week. 
According  to  the  complaint,  the  action 
arose  out  of  a  publication  in  the  Sun¬ 
day  Mirror  of  last  May  19  in  which 
the  suicide  of  a  Betty  Hamilton,  an 
actress,  “was  greatly  publicized  and 
wherein  the  cause  of  the  suicide  was 
attributed  to  the  plaintiff  and  his  cruel 
treatment  of  the  actress.’’  The  Mirror 
filed  a  general  denial.  Justice  Isidor 
Wasservogel  granted  the  dentist’s  peti¬ 
tion  for  a  preference  and  placed  the 
case  on  the  January  term  of  the  cal¬ 
endar. 


DAILY  BUYS  WEEKLIES 

The  Chillkothe  (Mo.)  Constitution- 
Tribune,  daily,  Jan.  10  announced  its 
acquisition  of  the  Chillicothe  News  and 
the  Chillicothe  North  Missouri  Press. 
The  News,  a  tri- weekly,  was  published 
by  Mrs.  Kathryn  M.  Sailor.  The  North 
Missouri  Press  is  issued  weekly. 


SOCIAL  CREDIT  PARTY 
BUYS  CALGARY  DAILY 

Albertan  Goes  to  New  Company 
Through  Sale  of  Stock  But 
Present  Management  Is 
Continued 

(By  tcleqraph  to  Editor  &  Publisher) 
Calgary,  Jan.  IS.  —  Completion  of 
negotiations  for  sale  of  the  Calvary 
Albertan  to  a  new  com|)any  controlled 
by  interests  ass(x:iated  with  the  Alberta 
Social  Credit  Party,  is  announced.  The 
party  last  August  elected  56  out  of  63 
members  to  the  provincial  legislature 
on  a  platform  featuring  $25  a  month  as 
a  “dividend”  to  adults. 

The  announcement  was  made  in  the 
Albertan  issue  of  Jan.  15  by  George  M. 
Bell,  publisher. 

The  transaction  involves  acquisition 
by  the  new  company,  for  which  pre¬ 
ferred  and  common  stock  will  be  of¬ 
fered  to  the  public,  of  the  Albertan 
radio  station  CJCJ,  and  merging  of  the 
Social  Credit  Chronicle,  weekly,  with 
the  Albertan. 

In  his  page  one  announcement,  Mr. 
Bell  said:  “For  the  first  time  in  the 
history  of  Canadian  journalism  the 
ownership  of  a  daily  newspaper  will 
be  offered  to  the  public  through  the 
sale  of  preferred  and  common  stock.” 

William  Aberhart,  Sexial  Credit  lead¬ 
er  and  premier  of  the  province,  was 
quoted  as  follows:  “I  am  very  glad  in¬ 
deed  to  hear  this  and  I  trnct  that  all 
Social  Creditors  will  avail  themselves 
of  the  oiiportunity  to  establish  an  organ 
that  will  give  them  the  news  of  the 
day  from  the  citizens’  viewpoint.” 

it  was  understood  tentative  plans  call 
for  publication  of  the  Social  Credit 
Chronicle  as  a  weekly  supplement  to 
the  daily  editions  of  the  Albertan.  It 
was  also  anticipated  a  larger  press  run 
would  be  ordered,  effective  at  the  end 
of  the  week. 

Mr.  Bell  told  Editor  &  Pi  ni.isHKR 
application  to  form  the  new  company 
was  being  made  to  the  Board  of  Utility 
Commissioners  and  until  that  body  has 
passed  on  details,  the  setup  could  not 
be  divulged.  Eight  members  of  the 
Social  Credit  Chronicle  will  be  absorbed 
in  the  new  company,  he  said,  without 
change  in  the  Albertan’s  present  man¬ 
agement. 

The  -Mbertan  began  in  this  city  as 
the  Bulletin  in  1902. 


HOW  LAST  YEAR’S  LINAGE 
WAS  DISTRIBUTED 

(Continued  from  page  7) 


7.9.  Morning  papers  bore  the  percent¬ 
age  loss  brunt  with  25.1,  while  evenings 
lost  12.5.  Sunday  media  registered  m 
automotive  gain  of  17.8  in  this  territory. 


CANADA 

(Cities  of  Montreal  and  Toronto  only) 

If  the  Canadian  trend  is  to  be  meas¬ 
ured  by  figures  from  the  papers  in  the 
two  cities,  newspaper  advertising  has 
fallen  behind  the  trail  set  in  the  L’.  S. 

The  total  loss  for  the  year  in  Mon¬ 
treal  and  Toronto  was  0.8  per  cent. 
The  morning  papers  lost  4.8  but  the 
evenings  gained  0.1  per  cent. 

Financial  took  a  trouncing  with  a 
30.4  loss.  Both  mornings  and  evenings 
suffered  alike  within  a  fraction,  30.2  and 
30.6  respectively. 

Local  display  was  down  3.5;  morn¬ 
ing  loss  5.6  and  evening  3.1. 

National  gained  2.2  per  cent.  Eve¬ 
nings  gained  4.4.  but  mornings  lost  3.4. 

An  absolute  reversal  is  found  in  auto¬ 
motive  by  a  10.1  per  cent  gain  among 
these  Canadian  papers.  Mornings  in¬ 
creased  4.6  and  evenings  13.1. 

Gassified  made  a  net  gain  of  7.2. 
Morning  papers  lost  0.2  per  cent,  but 
evenings  gained  8.3. 


J.  E.  PERSON  HEADS  DAIUES 


Succeeds  Late  G.  E.  Greff  As  Presi¬ 
dent  of  Williemsport,  Pe.,  Papers 

John  E.  Person  was  elected  president 
oi  the  Sun-Gazette  Publishing  Com¬ 
pany,  WilliamsiMirt,  Pa.,  at  the  annual 
meeting  last  week.  He  succeeds  George 
E.  Graff,  who  died  Nov.  12,  as  pub¬ 
lisher  of  the  Sun  (evening)  and  the 
Gazette  and  Bulletin  (morning).  Mr. 
Person  has  lieen  continuously  connected 
with  the  Sun  since  1907,  with  the  e.x- 
ception  of  a  period  at  Lehigh  Univer¬ 
sity.  In  1919  he  succeeded  Mr.  Graff 
as  editor  and  when  the  Gazette  and 
Bulletin  was  taken  over  in  1926  became 
executive  editor  of  both  papers.  He 
retained  his  position  after  his  appoint¬ 
ment,  in  1932,  as  general  manager,  upon 
Mr.  Graff’s  retirement  from  that  post. 
Mr.  Person’s  father,  Elmer  E.  Person, 
was  editor  of  the  Sun  for  ten  years 
prior  to  his  death  in  1912. 

Ernest  M.  Case,  business  manager  for 
10  years,  was  elected  secretary-treas¬ 
urer  of  the  company.  Mr.  Case  is  also 
a  director  of  the  company  and  is  presi¬ 
dent  and  treasurer  of  \V'R.\K,  Wil¬ 
liamsport  broadcasting  station  in  which 
the  newspaper  company  is  interested. 

Editorial  changes  bring  Bruce  A. 
Hunt  into  the  position  of  editor-in- 
chief  of  the  Sun.  Mr.  Hunt  started 
with  the  company  23  years  ago  as 
office  boy. 

WORLD  FOUNDATION  PLANNED 


Permanent  Corporation  Proposed  in 
Memory  of  Walter  William* 

(Special  to  Editor  &  Publisher) 

Columbia,  Mo.,  Jan.  13 — Plans  for  a 
permanent  corporation  to  be  known  as 
the  Walter  Williams  Memorial  Journal¬ 
ism  Foundation  were  drawn  up,  subject 
to  the  approval  of  the  board  of  curators 
of  the  University  of  Missouri. 

A  meeting  of  the  committee  recently 
named  to  plan  a  memorial  to  Dr.  Wal¬ 
ter  Williams,  founder  of  the  Missouri 
school  of  journalism  and  late  president 
of  the  University  of  Missouri,  was  held 
immediately  following  ground-breaking 
ceremonies  for  the  university’s  new 
journalism  building,  to  be  known  as 
W’alter  Williams  Hall. 

One  of  the  nine  proposed  objectives 
of  the  W'illiams  Fouiulation  would  be 
"to  disseminate  the  teachings  and  pre¬ 
cepts  of  Walter  W'illiams  and  such 
others  as  shall  advance  the  interest  of 
journalistic  ethics,  welfare  and  brother- 
liood.’’ 

The  purposes  of  the  world-wide  foun¬ 
dation  would  be  carried  out  by  the 
establishment  of  an  endowment  and 
foundation  fund.  Membership  in  the 
foundation  would  be  determined  by 
minimum  requirements  set  by  the  Uni¬ 
versity’s  board  of  curators. 


RETURN  FROM  WORLD  TOUR 

President  Adams  Brings  In  Party  of 
Newspaper  People  Thursday 

.\  group  of  nine  .American  newspaper 
people  returned  from  a  four  month 
world  tour  when  the  President  .Adams 
docked  in  New  York  City  Thursday. 

Those  in  the  party,  part  of  the  many 
newspaper  representatives  invited  to 
the  celebration  of  Philippine  indejiend- 
e.ice  Nov.  15,  were:  Clark  Howell,  Sr., 
publisher  of  the  Atlanta  Constitution; 
Marlen  E.  Pew,  editor  of  Editor  & 
Publisher,"  Gene  Huse,  publisher  of 
the  Norfolk  (Neb.)  News  and  Mrs. 
Huse :  Ben  McKelway,  of  the  IVashing- 
ton  Star;  Walter  I^rig,  chief  the 
Ni'ii’ark  Nezvs  Washington  bureau,  and 
Mrs.  Karig;  Ted  Cushing  of  the  New¬ 
ark  News  and  Miss  Vera  Brown, 
Detroit  Times. 

Dean  and  Mrs.  Carl  W.  .Ackerman 
and  son  were  members  of  the  party 
from  Manila  but  left  it  at  Marseilles. 
Mr.  and  Mrs.  Sevellon  Brown  and 
daughter  left  the  boat  at  Bombay.  Mr. 
Brown  is  managing  editor  of  the 
Prorndence  (R.  I.)  Journal. 

The  27,000  mile  trip  was  made  with¬ 
out  mishap.  The  presence  of  two  U.  S. 
Senators  aboard  gave  the  party  a  semi¬ 
official  capacity  and  the  newspapermen 
reported  they  had  had  many  inside 
glimpses  into  the  lives  of  people  in  the 
many  countries  they  visitetl. 


WESTERN  surcharge 
OFF  FEBRUARY  1 

Action  of  A.N.P.A.  Traffic  Depart. 

ment  Means  Big  Savings  to 
Western  Publisher* — Move 
Follows  Texas  Decision 

On  the  heels  of  a  decision  secured  m 
Texas,  the  .American  Newspaper  Pid). 
lishers  Association  traffic  departmen; 
has  secured  from  the  Trans-Continentai 
Committee  elimination  of  the  emergeno 
freight  surcharge  on  newsprint  deliw 
erics  West  of  the  Mississippi  to  the 
Coast.  The  elimination  is  effective 
Feb.  1. 

R.  .A.  Cooke,  manager  of  the  depan 
ment,  explained  tliat  this  means  a  con¬ 
siderable  saving  to  Western  publidien 
despite  the  fact  that  the  emergency  sur¬ 
charge  on  all  commodities  expires  June 
30  of  this  year.  There  is  some  talk  that 
an  extension  may  be  secured  by  the 
railroads  to  prolong  the  emergenq 
freight  measure  beyond  the  15-raonth 
limit  set  when  it  was  approved  AprJ 
18,  1935. 

Mr.  Cooke  said  that  the  surcharge 
had  amounted  to  approximately  GO  cents 
per  ton  of  newsprint  in  the  Western 
half  of  the  United  States.  The  Texas 
exemption  was  first  secured  and  paved 
the  way  for  the  more  general  ruling 
Attempts  to  secure  the  same  eliminatioii 
of  the  surcharge  in  the  East  and  Soutii 
were  unsuccessful  at  this  date. 

Although  newsprint  interests  had 
also  been  working  toward  elimination 
of  the  surcharge,  conditions  of  sale  of 
newsprint  to  Western  publishers  passed 
the  surcharge  on  to  newspajxrs.  For 
that  reason  the  Feb.  1  action  is  the  first 
major  concession  obtained  by  the  A  N. 

P.  A.  from  the  railroads  in  the  matto 
of  doing  away  with  the  emergency  rate 
surcharge. 

.An  .A.  N.  P.  A.  traffic  bulletin  issued ' 
this  week  said  that  the  move  may  have 
marked  the  beginning  of  national  re 
lease  from  the  surcharge.  “Based  upw. 
the  action  taken  by  the  Western  a' 
riers,”  the  Bulletin  said,  “the  Easter 
carriers  are  also  giving  consideratior.  ( 
to  the  elimination  of  the  emergeno’  | 
surcharge  on  shipments  of  newsprim 
moving  within  the  Eastern  territory. 
It  is  expected  that  the  action  will  be 
favorable  and  if  finally  approved  wil! 
mean  that  the  emergency  surcharge « 
newsprint  paper  will  be  largely  elim¬ 
inated  in  so  far  as  the  newspaper  ptA- 
lishing  business  is  concerned.” 


HARRY  B.  NASON,  SR.  'I 

Sunday  Editor  of  Philadelphia  li* 
quirer  40  Years,  Dies 

(By  telegraph  to  Editor  &  Publish*!) 

Piiiladixphia,  Jan.  16 — Harry  B 
Nason,  Sr.,  71,  retired  editor,  died  to¬ 
day  from  complications  of  pneumoniJ 
at  his  home  here  after  an  illness  of  sev¬ 
eral  months. 

Mr.  Nason,  who  for  40  years  prior  to 
his  retirement  in  1933  was  Sunday  ed-  . 
itor  of  the  Inquirer,  was  the  oldest 
Sunday  editor  in  the  country  in  the 
point  of  service.  He  was  the  fadief 
of  Harry  B.  Nason.  Jr.,  former  mann¬ 
ing  editor  of  the  Philadelphia  EvtsiK 
Ledger,  now  managing  ^itor  of  ti* 
New  York  Post. 

Born  in  Erie  Co.,  Pa.,  Mr.  Naw 
at  an  early  age  became  a  reporter  w 
the  Erie  Dispatch.  Before  he  becaw 
18,  he  was  editor  of  the  Northeast  Ai- 
rertiser,  of  Erie  Co.  In  1883  he  wti# 
to  Boston  as  a  reporter.  Coming  to 
Philadelphia  in  1885,  he  beca^  at'' 
porter  on  the  old  Philadelphia 
and  soon  became  assistant  city  Mitot 
He  went  to  the  Inquirer  in  1889 
night  editor  and  five  years  later  ^ 
made  Sunday  editor,  a  pijsition  he  heK 
continuously  until  his  retirement. 

At  Mr.  Nason’s  request  there  w 
be  no  funeral  services.  The  body  wiU 
be  cremated. 

NEW  N.  W.  AYER  ACCOUNT 

The  Window  Shade  Institute, 
York,  an  association  of  window  sn** 
and  window  shade  roller  manufactui^ 
has  placed  its  advertising  account  w® 
N.  W.  Ayer  &  Son,  Inc. 
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'"Thank  you  for  hurting 


my  business” 


When  you  announce  your  change  of  body 
type  to  a  face  of  the  Linotype  Legibility 
Group,  the  first  to  congratulate  you  will  be 
the  oculists  and  optometrists  of  your  city. 
Nobody  knows  better  than  they  how  many 
eye-cripples  can  blame  their  trou¬ 
ble  on  the  daily  effort  of  reading 
column  after  column  of  battered, 
smudged  and  fllled-up  type.  The 


FIFTY 

MHIlAlMkNT 

1886  1916 

,  Wl , 


five  faces  that  make  up  the  Linotype  Legi¬ 
bility  Group  were  carefully  designed  to 
hold  their  legibility  through  the  most  diffi¬ 
cult  printing  conditions.  There  is  one  of 
them  with  just  the  right  color  and  texture 
to  meet  your  particular  printing 
conditions  and  to  give  maximum 
eye-comfort  to  your  subscribers 
who  read  the  paper  day  after  day. 


THE  LINOTYPE  LEGIBILITY  GROUP 


LINOTYPE  IONIC  NO.  5 


7  POINT  ON  S  POINT  BODY 

There  are  two  hurdles  news  must  sur¬ 
mount  in  its  quick  trip  from  the  Lino¬ 
type  keyboard  to  the  reader’s  mind. 

One  is  in  the  newspaper  plant;  the 
other  is  in  the  reader’s  eye. 

Modern  newspaper  printing  condi¬ 
tions  offer  many  hazards.  To  survive 
the  ordeal  of  dry-mat  stereotyping,  a 
tJT)e  face  must  be  sturdy,  free  from 
thin  lines  and  delicate  serifs.  It  must 
be  designed  with  due  regard  for  the 
slurring  effects  of  rubber  rollers,  and 
the  tendency  of  thin  inks  to  collect 
in  sharp  angles  and  narrow  openings. 

The  well-designed  news  face  makes 
the  best  possible  use  of  space.  It  must 
be  compact  and  yet  not  look  crowded. 

This  is  achieved  by  careful  distribu¬ 
tion  of  the  white  space  in  and  around 
the  letter  so  that  it  actually  looks  big¬ 
ger  than  it  is.  Points  of  difference  be¬ 
tween  similar  letters  are  deftly  em¬ 
phasized,  and  the  individual  letters 
drawn  so  that  they  will  knit  firmly 
together  into  words  and  aid  the  swift 
movement  of  the  eye  as  it  skims  the 
column. 

All  these  things  help  the  newspaper 
reader  to  absorb  the  day’s  news  . 

q^ckly,  easily,  and  with  a  minimum  |  news  ((uickly,  easily,  and  with 
of  eye-strain.  I  minimum  of  eve-strain. 


LINOTYPE  PARAGON 

7  POINT  ON  a  POINT  BODY 

There  are  two  hurdles  news  must 
surmount  in  its  (luick  trip  from  the 
Linotype  keyboard  to  the  reader’s 
mind.  ()ne  is  in  the  newspaper  plant; 
the  other  is  in  the  reader’s  eye. 

Modern  newspai>er  printing  condi¬ 
tions  offer  many  hazar<ls.  To  survive 
the  ideal  of  dry-mat  stereotyping,  a 
type  face  must  be  stui-dy.  free  from 
tiiin  lines  and  delicate  serifs.  It  must 
be  designed  with  due  reganl  for  the 
slurring  effects  of  rubber  rollers,  and 
the  tendency  of  thin  inks  to  collect 
in  shai  j)  angles  and  narrow  openings. 

The  well-designed  news  face  makes 
the  best  itossible  use  of  space.  It 
must  be  comiiact  and  yet  not  look 
crowded.  This  is  achieved  by  careful 
distribution  of  the  white  space  in 
and  around  the  letter  so  that  it  actu¬ 
ally  looks  bigger  than  it  is.  Points  of 
difference  between  similar  letters 
are  deftly  emphasized,  and  the  indi 


LINOTYPE  EXCELSIOR 


LINOTYPE  OPTICON 


7  POINT  ON  8  POINT  BODY  7  POINT  ON  8  POINT  BODY 

There  are  tw'o  hurdles  news  must  sur-  There  are  two  hurdles  news  must 
mount  in  its  quick  trip  from  the  Lino-  '  surmount  in  its  quick  trip  from  the 
type  keyboard  to  the  reader’s  mind.  Linotype  keyboard  to  the  reader’s 
One  is  in  the  newspaper  plant;  the  mind.  One  is  in  the  newspaper  plant;  I 
other  is  in  the  reader’s  eye.  the  other  is  in  the  reader’s  eye.  | 

Modern  newspaper  printing  condi-  Modern  newspaper  printing  condi¬ 
tions  offer  many  hazards.  To  survive  tions  offer  many  hazards.  To  survive 
the  ordeal  of  dry-mat  stereotyping,  a  the  ordeal  of  dry-mat  stereotyping,  a  I 
type  face  must  be  sturdy,  free  from  type  face  must  be  sturdy,  free  from  j 
thin  lines  and  delicate  serifs.  It  must  thin  lines  and  delicate  serifs.  It  must  i 
be  designed  with  due  regard  for  the  be  designed  with  due  regard  for  the 
slurring  effect  of  rubber  rollers,  and  i  slurring  effects  of  rubber  rollers,  and 
the  tendency  of  thin  inks  to  collect :  the  tendency  of  thin  inks  to  collect 
in  sharp  angles  and  narrow  openings,  in  sharp  angles  and  narrow  openings.  I 
The  well-designed  news  face  makes  The  well-designed  news  face  makes 
the  best  possible  use  of  space.  It  must  the  best  possible  use  of  space.  It  must 
be  compact  and  yet  not  look  crowded,  be  compact  and  yet  not  look  crowded. 
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vidual  letters  drawn  so  that  they 
will  knit  firmly  together  into  words  j  firmly  together  in 
and  aid  the  swift  movement  of  the  j  the  swift  moveme 
eye  as  it  skims  the  column.  '  skims  the  column. 

All  these  things  help  the  news- 1  All  these  things 
jtaper  reader  to  absorb  the  day’s  |  paper  reader  to  a 

news  quickly,  eas 
minimum  of  eye-s 


careful  distribu- 
ce  in  and  around 
t  actually  looks 
ints  of  difference 
tters.  are  deftly 
e  individual  let- 
t  they  will  knit 
o  words  and  aid 
t  of  the  eye  as  it 


mergenthaler 

BROOKLYN,  N. 


LINOTYPE  COMPANY 


Y. 


SAN  FRANCISCO 


CHICAGO 


NEW  ORLEANS 


CANAOIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 
Representatives  in  the  Principal  Cities  of  the  Worid 


LINOTYPE  TEXTYPE 

7  POINT  ON  8  POINT  BODY 

There  are  two  hurdles  news  must  sur¬ 
mount  in  its  quick  trip  from  the  Lino¬ 
type  keyboard  to  the  reader’s  mind. 

One  is  in  the  newspaper  plant;  the 
other  is  in  the  reader's  eye. 

Modem  newspaper  printing  condi¬ 
tions  offer  many  hazards.  To  survive 
the  ordeal  of  dry-mat  stereotyping,  a 
type  face  must  be  sturdy,  free  from 
thin  lines  and  delicate  serifs.  It  must  be 

designed  with  due  regard  for  the  slur-  _ 

;  ring  effects  of  rubber  rollers,  and  the  i 
i  tendency  of  thin  inks  to  collect  in  sharp 
I  angles  and  narrow  openings.  ;  set  in 

I  The  well-designed  news  face  makes  ;  garamond, 

I  the  best  possible  use  of  space.  It  must  |  ^ 

;  be  compact  and  yet  not  look  crowded,  i 
j  This  is  achieved  by  careful  distribution 
of  the  white  space  in  and  around  the  cond.  no.  2  and 
letter  so  that  it  actually  looks  bigger  ;  indicated  faces 


s  help  the  news- 
bsorb  the  day’s 
ily,  and  with  a 
rain. 
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HEARST  DAILY  PAPERS 


ALBANY 
ATLANTA  . 
BALTIMORE 
BOSTON 
CHICAGO  . 
CHICAGO  . 
DETROIT 
LOS  ANGELES 


.  .  Times-Union 

.  Evening  Georgian 
.  Evening  News-Post 
.  Evening  American 
.  Evening  American 
Herald  &  Examiner 
.  .  Evening  Times 

Examiner 


LOS  ANGELES 
MILWAUKEE 
NEW  YORK 
NEW  YORK 
OAKLAND  . 
OMAHA  .  . 

PITTSBURGH 


Herald  6^  Express 
Wisconsin  News 
.  .  American 

Evening  Journal 
.  Post-Enquirer 
.  .  Bee-News 

.  Sun-Telegraph 


ROCHESTER 
SAN  ANTONIO 
SAN  FRANCISCO 
SAN  FRANCISCO 
SEATTLE  .  . 

SYRACUSE  .  . 

WASHINGTON  . 
WASHINGTON  . 


Evening  Journal 
.  Evening  Light 
.  .  Examiner 

.  Call-Bulletin 
Post-Intelligencer 
Evening  Journal 
.  .  .  Herald 

.  .  .  Times 


HEARST  SUNDAY  PAPERS 


ALBANY 
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BALTIMORE 

BOSTON 

CHICAGO 


.  .  Times-Union 

.  .  American 

.  .  American 

.  .  .  Advertiser 

Herald  &  Examiner 


DETROIT  . 
LOS  ANGELES 
NEW  YORK  . 
OMAHA 
PITTSBURGH 
ROCHESTER 


.  •  Times 

.  Examiner 
.  American 
.  Bee-News 
Sun-Telegraph 
.  American 


SAN  ANTONIO 
SAN  FRANCISCO 
SEATTLE  .  . 

SYRACUSE  .  . 

WASHINGTON  . 


.  .  .  Light 

.  .  Examiner 

Post-Intelligencer 
American 
.  Herald 


opturing 

new  morkets 


Advertising  is  like  a  barrage  fire.  The  wise  sales 
manager  does  not  send  out  men  to  capture 
new  and  competitive  markets  until  he  has 
substantially  reduced  sales-resistance  through 
an  ample  bombardment  of  advertising. 


ne-fift 

OWER  O 


PAPERS 

THE  PURCHASING 
HE  UNITED  STATES 


Hearst  newspaper  circulation  has  the  power 
to  force  the  manufacturer’s  sales-army 
through  to  its  objective. 


s> 
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RETAIL  SALES  MAINTAIN  AVERAGE 
DESPITE  COURT’S  AAA  DECISION 

Gains  Reported  Compared  With  Corresponding  Week  of  1935 
While  Wholesale  Situation  is  Called  “Wonderfully  Good” — 
Stores  Report  Good  1935  Gains 
By  RICHARD  WEBSTER 

THK  week  tliat  opened  with  the  iJeeeinIjer  l‘J35  as  (t  iht  cent  higher 
Supreme  Court  s  decision  against  the  than  in  Decenilier  l'>34.  This  is  indi- 
AAA  did  not  show  the  slump  in  retail  cative  only  of  what  happened  in  the 
trade  that  might  have  lieen  expected,  larger  stores  of  the  larger  cities,  as  the 
There  may  have  lieen  some  falling  off  figures  are  sales  of  488  reiKirting  stores 
in  farm  areas — and  the  weather  may  in  J37  cities.  For  the  wliole  year  the 
have  checked  the  volume  of  retail  trade  >ame  stores  showed  a  gain  of  5  per 
somewhat.  cent.  This  table  gives  the  comparison 

Compared  with  the  corresponding  hy  Reserve  districts, 

week  of  l‘)35  retail  business  was  up  by  Selected  Department 

3  to  10  per  cent,  according  to  tbe  re-  Stores  Fercentage  of 

ports  of  Dun  iS:  Bradstreet.  By  regions  Increase  in  Sales 

tbe  gains  over  a  year  ago  were ;  New  l<t35  over  1034 

Kngiand,  2  to  4  per  cent;  East,  4  to  December  12  inonths 

b  per  cent,  with  the  Iwst  increases  in  Rostoii  .  3  0 

the  small  towns;  Middle  West,  8  to  Xew  ^'ork  .  4  2 

12  per  cent,  wearing  apparel  l)eing  Rliiladelphia  ....  7  3 

especially  active  in _ the  extreme  cold;  ileveland  .  0  5 

Northwest,  10  to  15  iier  cent — the  big  Richmond  .  7  8 

volume  l>eing  due  to  severe  cold  and  Atlanta  .  0  b 

to  better  prices  for  dairy  products;  i),icagti  .  0  7 

South,  4  to  8  per  cent,  with  the  weather  ij,„is  .  2  1 

hindering  business;  Soufbw’cst,  7  to  15  Minnea]xilis  ....  5  7 

per  cent ;  Pacilic  Coast.  8  to  12  iter  cent.  Kansas  City  ....  3  b 

111  spite  of  heavy  rains.  Dallas  . .  8  b 

New  York  City  stores  probably  aver-  Rrancisco  . .  7  10 

agetl  5  to  7  per  cent  ahead  of  a  \ear  Twentv-two  chains  report  an  aggre- 

ago,  when  the  weather  was  Irad.  In  business  for  DccemlK-r  l'>35  alxiut 

Boston  department  store  sales  were  up  ^ 

about  3  per  cent  Irom  last  year  anil  mail-order  houses  (not  included 

the  total  retail  volume  was  probably  aggregate  sales  for 

alxiut  the  same  as  a  \ear  ago.  n  n-  i icj.,.„,ber  18.()  per  cent  better  than  a 
cago  the  large  department  stores  re-  whole  vear  sales 

IHirted  a  drop  ot  2  jier  cent  Iroiii  last 

year  same  pen  ,  ^  ^  Twelve  fixeil  price  stores  had  a  De- 

oiHnnngs  *;  increase  of  1.7  per  cent  and  a 

shoes  were  .^  o  ...i,,,!,..  twelve-months  gain  of  2  per  cent.  Three 

ir.  Januar\  1  3.  n  ^  ^  ,  grocerv  chains  with  a  December  gain 

sale  trade  was  10  per  cent  ^  Hver  the  preceding  Decemlmr  of  13.8 

ceiU^^'ln'lSL  rVail^m  was  ^  twelve-months  gmin  ot 

cciii.  Ill  oittiiaa  Ij  drug  chains,  up 

lietter  than  exjiec  •  .  ,  ]  4  cent  for  December,  gained  7.9 

The  wholesale  situation  is  cymder-  1  -  ^ 

fullv  good  The  Crand  Rapids  tur-  l>cr  cent  tor  tne  emire  year, 
luuy  ^  ^  ..  .1.*  .  ror  iiKlividual  store  chains  these  ng- 

niture  show  had  the  best  volume  since  .vailiihlp- 

1920.  In  the  Chicago  furniture  opening  nrts  are  aiananic. 
oXs  were  75  per  cent  more  than  in  Dominion  Mores  Ltd  had  a  gain  of 
S  Drvgoods  and  in  particular  tex-  3.8  i^r  cent  .tor  he  4  weeks  ending 
tiks  (couol  esiHiciallv)  are  upset  by  l>c.  28.  but  tor  the  52  weeks  ending 
l  e  alHilition  of  the  processing  tax.  but  Ite  same  date  sales  were  5.1  per  cent 

l  euncertaintv  is  larkvalnmt  details-  below  ffiose  ot  the  preceding  year. 

the  net  result 'is  favorable.  •  T.  Cra-'t  &  Co.  had  a  December 

Politico-econonjic  forecasters  say  that  9ain  ot  4.4  per  cent  and  an  all-year 
Covernment  funds  in  veterans’  Uinus  «ain  ot  8  per  cent, 
will  grease  the  wheels  of  retail  busi-  S.  b.  Kresp  Company,  with  De- 
ness  just  as  effectively  as  refunds  to  cember  sales  l.b  per  cent  above  1934 
farmers  Probably  not 'in  just  the  same  same  month,  showeil  only  0.3  per  cent 
spots  however.  The  Government  money  gam  for  the  whole  year  over  1934. 
mav  head  toward  the  big  cities  rather  S.  H.  Kress  &  Co.  sales  for  December 
than  to  tbe  rural  and  agricultural  dis-  were  11.1  per  cent  above  December  of 

19.14;  and  for  the  whole  year  the  gain 
A  inonth  ago  New  York  department  was  3.7  per  cent.  (November  gain,  10.7 
store  publicity  directors  were  canvassed  |)er  cent.) 

on  promotions  tieing  up  with  the  bonus,  Lerner  Stores  Corporation  sales  were 
and  the  vote  was  5  to  2  against  "ear-  up  7.6  ikt  cent  in  December  and  12.2 
marking”  promotions.  The  5  to  2  ratio  per  cent  for  the  eleven  months  of  the 
is  figured  to  hold  in  the  expenditure  li^cal  year. 

of  the  Ixmus :  5  for  the  wives  and  McClellan  Store  Corporation  in  De- 
children  to  2  for  the  men.  Clothes  and  cember  had  sales  1.7  per  cent  Iretter 
homewares  will  get  a  big  part  of  every  than  a  year  ago,  and  for  the  whole  year 
Ixinus  check — and  there  ought  to  be  an-  the  gain  was  1.3  per  cent.  (November 
other  Iwoin  in  auto  Intying.  gain  was  9  per  cent.) 

"The  voiding  of  the  .A.A.A  may  be  Montgomery  Ward  &  Co.  had  the 
as  bullish  for  agriculture  as  was  the  biggest  December  ever,  13  per  cent  more 
demise  of  NR.\  on  trade  and  industry.’  than  in  '34,  and  the  biggest  eleven 
says  one  financial  authority.  There  are  months,  17  i>er  cent  more  than  in  1934. 
tix)  many  differences  in  the  two  situa-  j  (j;  Penney  Company’s  Decemlx'r 
tions — notably  that  lietween  the  attitude  a„(|  whole  year  sales  set  new  highs, 
of  the  farmer  toward  and  the  per  cent  and  6.5  per  cent,  respec- 

manufacturer’s  opinion  of  N'R.\.  The  tively  above  1934. 

farmer  is  not  happy  over  the  decision  .<])iegel.  May.  Stern  Company  had  the 
and  he  is  going  to  have  less  money  to  largest  December  and  the  largest  whole 
spend.  Both  factors  bad  for  tbe  re-  year  in  their  history — December  up  16.9 
tailer !  .,1  35th  month  to  show  a 

Lower  prices  may  help  retail  volume,  jiain  over  preceding  year,  same  month) 
The  immediate  effect  on  profits  cannot  and  whole  vear  up  29.7  per  cent, 
lie  greatly  favorable.  Suddenly  de-  '  «  4,  « 

creased  pr'ices  for  many  factory  products  -pnE  annual  ’•flash"  report  of  the 
will  certainly  have  a  bad  effect  on  wages  1  Xational  Retail  Dry  Goixls  Asso- 
and  on  purchasing  power.  elation  shows  the  rate  of  gain  in  retail 

*  *  *  sales  for  the  year  1935  as  7.1  per  cent. 

DECEMBER  is  a  long  way  behind  The  vear  before  the  rate  of  increase 
us.  But  some  December  sales  bad  b'een  14.3.  Since  1925  the  NRDG A 
figures  may  still  be  valuable  and  in-  index  figures  are:  1926,  102;  1927, 
structive.  1(13.9;  1928.  107.5;  1929,  109.7;  1930, 

The  Federal  Reserve  Board  estimates  1(K).3;  1931,  88.5;  1932,  67.5;  1933,  65.3; 
dollar  sales  in  department  stores  during  19.i4.  74.9;  1935,  80.2. 


COVERED  4  EXECl TIONS 
THEN  OWN  WEDDlNt; 

Nothing  ever  happens  ill  the 
private  life  of  a  newspaper- 
iiiaii  — 

Earl  WilMiii,  of  tile  .Veie  York 
l‘osl  rewrite  battery,  covered  the 
execlltioll^  of  four  hoys  at  .Sing 
Sing  Jan.  M.  >ta>ed  up  all  night 
writing  his  ^tory,  went  home  to 
snatch  a  coiijile  hours  of  sleep, 
and  tlieii  went  to  C.ity  Hall  where 
he  was  married  to  Rosemary 
L\ons.  a  secretary. 

-Next  day  when  he  reported  at 
work  as  usual.  City  Editor  Wal¬ 
ter  Lister  and  .Managing  Editor 
Harry  Nason  awardeil  him  the 
Post’s  hoiiiis  for  the  hest  written 
story  of  the  week  for  his  Joh  on 
the  executions. 

The  execution  story  was  a  sur¬ 
prise  assignment  to  the  ahoiit-to- 
lie-hridegroom.  who  decideil  that 
he  wouldn't  let  business  interfere 
with  the  wedding. 

Wilson  was  reported  as  being 
completely  calm  during  the  ex¬ 
ecutions. 


BLACKWELL  CASE  TO  F.  T.  C. 

Final  Hearing  In  Oklahoma  Held  Last 
Week — Journal  Owners  Revealed 

F'inal  hearings  having  Ix-en  conchided 
m  Oklahoma  City,  the  case  of  the  I'ed- 
eral  Trade  Commission  against  the 
Hlackzi'cll  (Okla.)  Journal  for  alleged 
unfair  competition  with  the  Hhukzvcll 
rrihiinc  has  iK'en  moved  to  Washing¬ 
ton.  TTie  FTC  is  expected  to  hand 
down  a  decision  ne.xt  month. 

Hearings  in  Oklahoma  City,  once 
conchtded.  were  reoiieneil  by  the  deci¬ 
sion  of  the  FTC  that  William  C.  Reeves, 
trial  examiner,  erred  in  ruling  against 
the  admissibility  of  evidence  tending  to 
show  who  financed  the  Journal. 

The  hearings  were  to  determine 
whether  the  Journal  had  sold  advertis¬ 
ing  helow  cost  necessary  to  maintain 
the  paper  on  its  own  revenue  in  order 
to  injure  the  competitor.  Last  week’s 
l-.caring  brought  out  that  E.  .M.  .Mc¬ 
Intyre,  publisher  of  the  Journal,  did 
not  know  Lew  H.  Wentz,  Ponca  City 
oil  multi-millionaire,  was  a  heavy  con- 
trihutor  to  the  Journal.  McIntyre  also 
testified  he  did  not  contrihute  financially 
to  the  paper.  It  was  revealetl  that  C. 
B.  Haun.  Blackwell  oil  and  gas  oper¬ 
ator  and  J.  E.  Curran.  Blackwell  at¬ 
torney.  were  the  other  hnancers  of  the 
Journal. 

ANNUAL  INLAND  MEETING 

The  annual  meeting  of  the  Inland 
Daily’  Press  .Vssociation  will  be  held  at 
the  Congress  Hotel.  Chicago,  Feb.  18 
and  19,  according  to  John  L.  Meyer, 
secretary-treasurer  of  tiie  Inland.  Elec¬ 
tion  of  officers  will  take  iilace  at  this 
meeting.  The  Inland  Ixiard  of  directors 
recently  voted  to  hold  the  spring  con¬ 
vention.  June  9  and  10,  at  the  .Slierman 
Hotel,  Chicago. 


AS 

REVEALED 


Per  capita  Food  expendi¬ 
tures  in  Rhode  Island,  as 
revealed  by  the  Census 
of  American  Business  are 
48.2  per  cent  above 
national  average. 


PROVIDENCE 

JOURNAL-BULLETIN 


WILL  REOPEN  COAST 
SCHOOL  OF  Pi^INTING 

Pacific  Northwest  Putdishers  S*»I 
to  Forestall  Shortag.  of  Print, 
ers — S.  R.  Winch  K>-.elected 
President 

(S'tcciiil  to  Kditor  \  !•  i  ision) 

PokTi..\.si.,  Ore.,  Jan.  13- Step,  ,, 
forestall  a  liKuning  shoitage  of  com 
pttent  printers  in  tne  Pan  lie  -XorthwM 
were  taken  by  the  Paiii  c  Northwt! 
.Newspaper  Publishers’  -sociation  in 
annual  session  here  todai . 

The  35  delegates  11,. m  Oregu 
Washington,  Utah,  Idaho,  Montana  am 
British  Coluinhia  iiistnictid  their  board 
to  raise  sufficient  money  l>y  assesstnoi’ 
to  reopen  the  Xorthwi-vt  .Sch^]  „ 
Printing,  or  hy  other  means  to  providt 
tiained  comiKising  riKim  help. 

The  .mTukiI  was  operated  in  Spokane 
hy  the  assiK'iation  until  throe  years  ago 
T  he  assixiation  also  agreed  to  increase 
the  ratio  of  apprentice  to  jonrneytnai 
printers. 

S.  R.  Winch,  hiisiiion,  manager 
('ictjon  Journal,  Portland,  who  nerved 
last  year  as  president,  was  rc-eleued 
as  was  \  ice- President  W.  E.  Hartums 
Inisiiiess  manager  of  the  Morning  Ort- 
(ionian,  Portland.  .\.  E.  Logan,  b«i. 
ness  manager,  Seattle  I'iines, 
elicted  second  vice-president,  succeedini: 
1'.  J.  Biird,  publisher,  I'ancomr 
(  B.  C.)  Prennnee,  who  announced  fe 
ilecision  to  retire. 

The  following  directors  were  chosen 
W.  H.  Cowles,  Jr.,  hnsiiiess  manager. 
-SiKikane  .^ixikesman  Review  and 
Chronicle;  ( ).  S.  Worden,  publisher, 
ti'reat  l-alls  (Mont.)  Tribune;  Jok 
Russell,  husiness  manager,  VancoKv 
(B.  C.)  Province,  and  John  K.  Kellv 
piihlisher,  Walla  Walla  (Wash.)  Built- 
tin. 

The  retiring  directors,  in  addition  to 
Mr.  Biird,  are  J.  H.  ITickey,  Jr.,  genera! 
meager.  linttc  (Mont.)  Post,  and 
W.  H.  Cowles,  Sr.,  publisher,  Spoiam 
S'f’okcsinan-liez'ieie. 

.\  resolution  in  appreciation  of  Burd's 
18  years  of  service  was  nnaiiimouslT 
acioptcd.  He  has  Iveen  a  director  ot 
the  association  since  its  inception  Id 


INDICTED  FOR  EXTOR’nON 

Roland  E.  Markell,  Rochester.  N.  Y. 
messenger  Ixiy,  was  indicted  in  Bui- 
fall)  this  week  on  a  Federal  charge  « 
attempted  extortion  for  sending  letter- 
demanding  S250.(KK)  from  Frank  E 
Gannett,  publisher  of  tbe  Gannett  Xetis 
paiiers,  and  Louis  A.  W’ehle,  Rochester 
brewer.  Tbe  court  directed  him  to 
plead  not  guilty. 


lOMMENaNG  JANUARY  MCMXXXVI 
THE  BUSINESS  OF  THE  DAVIDSON  PRESS  INC 
Vl’ia  BE  CONTINUED  UNDER  THE  NAME  Of 

THE  GEORGIAN  PRESS  INC 

The  RETIREMENT  FROM  THE  FIRM  OF 
one  of  tlw  assocuus.  nccKslucQ  ih* 
change  in  name.  In  all  ocher  reipcdi 
the  organization  will  operate  as  heretofore.  The 
address,  facilities,  modem  machinery  and  shop 
personnel  with  its  trained  technical  staff,  temaiii 
uiKhanged.The  high  standard  of  crahsmanshy 
and  quality  will  be  mamtained:  the  same  helpful 
cooperation  and  dependable  service  rendeied. 
Please  accept  our  sincerest  appreciation  for  yout 
patronage,  and  we  will  endeavor  to  fully  jusdly 
)*our  contmued  conhdcnce. 

SAU,  LEHMAN 
A  I.OMASKIN 


•NV  I  ’J  Itnck  Sfirrt,  Wew  York  TtUfhgat.  Hiilker  yioyi 
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★  WIREPHOTO  MADE  ★ 
NEWSPAPER  HISTORY  IN  1935 


Life  quickened  its  tempo  in  1935.  .  .  .  One  of  the  powerful  contributing 
factors,  deserving  of  the  widest  possible  recognition  by  all  who  advertise,  was  “the 
most  important  development  in  journalism  since  the  first  news  dispatch  was  sent 
by  telegraph  in  1848”,  news  photographs  by  leased  wire — the  new  Associated 
Press  Wirephoto  Service,  which  celebrated  its  first  birthday  on  January  first. 


NEWS  by  WIREPHOTO 


For  18  hours  of  every  day,  in  1935,  A.  P.  Wirephoto 
i  sending  machines  in  26  cities  flashed  the  news  in  pic¬ 
tures  over  10,000  miles  of  leased  wire  to  55  of  America’s 
newspapers.  Eighteen  thousand  pictures,  travelling 
180  million  miles,  made  it  possible  for  the  news-hungry 
public  to  see,  with  the  keen  eyes  of  the  camera  that 
miss  no  detail,  the  what  and  how  and  why  of  every¬ 
thing  that  was  news — while  it  was  news. 

The  cost  was  estimated  at  one  million  dollars.  But 
it  brought  the  enthusiastic  acclaim  of  ten  million 
readers  who  found  new  zest  in  each  day’s  news  with 
News  Photos  to  make  it  alive  and  bring  it  close  to  home. 

For  Wirephoto  is  the  drama  of  the  news  played  on 
a  broader,  swifter  stage,  flashing  pictures  perfect  in 
detail,  from  coast  to  coast,  faster  than  the  earth 
spins  around  the  sun. 


It  has  greatly  increased  the  use  of  pictures  to  tell 
the  news.  With  40  for  general,  and  12  for  regional 
transmission  each  day  of  the  365,  some  newspapers  are 
giving  their  readers  as  many  as  25  Wirephotos  every 
twenty-four  hours.  Newspapers  are  able  to  print 
pictures  of  events  in  distant  cities  the  same  day  that 
they  occurred. 

Newspaper  practice  has  been  revolutionized  in  many 
cities.  Wirephotos  are  telling  the  news  not  only  in 
pictures  but  in  maps,  charts,  diagrams,  and  graphic 
tables.  There  is  greater  use  of  graphic  art  to  illustrate 
the  news;  and  newspapers  formerly  little  given  to 
illustration,  now  have  picture  editors  and  use  a  pro¬ 
fusion  of  photographs  that  tell  a  news  story. 


'  SPONSORED  BY  THESE  WIREPHOTO  SUBSCRIBERS 

I  Baltimore  Sunpapers  :  Buffalo  Courier  &  Express  *  Buffalo  Evening  News  *  Chicago  Daily  Illustrated  Times  *  Dallas 
News  •  Dallas  Times-Herald  •  Dayton  Daily  News  •  Hartford  Courant  •  Milwaukee  Journal  •  Minneapolis  Tribune 
Oakland  Tribune  •  Oklahoma  City  Oklahoman  *  Oklahoma  City  Times  •  Omaha  World-Herald  *  Peoria  Journal 
I  Peoria  Transcript  *  Philadelphia  Bulletin  •  St.  Louis  Globe-Democrat  *  Springfield  (Ohio)  News  *  Springfield 
(Ohio)  Sun  •  Syracuse  Herald  •  Washington  Star  •  Worcester  (Mass.)  Gazette  *  Worcester  (Mass.)  Telegram 


Hurricane  Takes  Heavy 
Toll  in  Florida. 


DISASTER 


Black  Dust  Storm  Plays 
Havoc  in  Central  West. 


Earthquilct 
W  r  e  c  ki 
Buildinst  in 


CRIME 


Most  Spectacular 
Criminal  Trial  of 
the  Century. 


Royal  Pair  Marry  in 
Buckinsham  Palace. 


SOCIETY 


snapped,  relayed  three  or  four  miles,  developed, 
printed,  captioned  and  mounted,  and  started 
over  the  network  to  26  cities.  Wirephoto  news¬ 
papers  had  pictures  of  the  game  on  the  streets 
before  the  game  was  over. 

The  first  picture  of  the  Baer-Braddock  fight 
was  moving  on  the  wire  35  minutes  from  the 
time  the  fight  began.  The  time  from  the  open¬ 
ing  gong  of  the  Louis-Carnera  bout  to  Wire- 
photo  machine  was  35  minutes;  Louis-Baer 
fight,  37  minutes. 

Another  record  was  set  when,  on  November 
6,  a  picture  of  the  Duke  of  Gloucester  and  his 


^ _ ^ _  _  Wirephoto 

was  credited 

with  one  of  the  greatest  photo  beats  in  news¬ 
paper  history,  when  photos  of  the  tragic  Will 
Rogers- Wiley  Post  airplane  wreck  that  stunned 
the  nation  in  August,  were  relayed  by  four  air¬ 
planes  to  San  Francisco  and  given  to  the  public. 
East  and  West,  North  and  South,  little  over  one 
hour  later. 

The  fastest  Wirephoto  Service  in  1935  was  of 
World  Series  Baseball  in  Detroit  in  October. 
In  24  minutes,  the  opening  day,  and  21  the 
second  day,  the  first  action  pictures  had  been 


SUBSCRIBERS  TO  A  P  WIREPHO 


'DAILY  STOCK.  AVERAGE! 


15  UflUTIEi 


HI6H 


(TPERVICE  MADE  HISTORY  IN  1935 


bride  was  flashed  from  London  to  Los  Angeles, 
just  3  hours  and  47  minutes  after  it  was  taken. 
Newspapers  were  on  the  street  at  11.30  A.M. 
with  a  picture  made  in  London  at  12.30  P.M. 

Still  another  record  was  made  when  a  photo¬ 
graph  of  the  entrance  of  Italian  forces  into  Ma- 
kale,  Ethiopia,  that  took  ten  days  to  get  to 
London  via  courier,  motor,  ship  and  plane,  was 
in  New  York  four  hours  later  and  across  the 
continent  in  another  eight  minutes. 

Swift  delivery  of  the  worth-while  pictures  of 
the  day  has  compelled  stimulation  of  new  picture 


sources,  new  picture  ideas,  and  new  forms  of 
graphic  newspaper  art  to  complement  the 
printed  word  in  telling  the  day’s  news.  A  de¬ 
mand  for  pictures  of  purely  local  interest  is  sup¬ 
plied  by  other  photographs  that  range  from  folks 
socially  prominent  on  the  beach  at  Miami,  to 
sport  or  crime  pictures  of  only  regional  interest. 

The  result  of  a  year  of  Wirephoto  is  a  new 
kind  of  reporter,  a  newsman  trained  to  see 
news  in  terms  of  pictures  which  can  be  delivered 
an  hour  from  now  instead  of  to-morrow,  or 
next  day. 
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1  WIREPHOTO 


Yale  Makes  First 
Touchdown  on 
Navy. 


SPORTS 


World  Series 
Baseball  Opens 
with  a  bis  Thrill. 


Louis  Knocks 
out  Baer. 


haombu^TRiALs 
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5  FINANCE 

-M 

-II  Daily  Stock 
3”  Averases  Up. 


THE  WEATHER 

Everywhere  in  the  U.  S. 

the  Weather 

FASHIONS 


Beautiful  Joan  Bennett 
Sets  Styles  in  Hollywood. 


NEWS  will  hold  the  center  of  the  stage  in  1936.  .  . 

What  a  year  for  newspapers !  What  a  year  for  NEWSPAPERS  WITH 
WIREPHOTO  SERVICE!  .  .  .  For  in  1936  there  will  be  new  frontiers  to 
explore.  America’s  appetite  for  news  will  be  insatiable.  News  and  more  news  will 
be  demanded,  will  be  devoured. 

Just  what  happened  and  how?  •  More  details!  •  Who  is  he?  •  What  does 
he  look  like?  •  What  are  the  facts — made  graphic? 


POLITICS 


The  President 
Addresses 
Consress. 


WAR 


World  Business 
and  Industrial 
Activity  Up. 


rorces  marc 
into  Makale. 


RECOVERY 


The  biggest  predictable  stories  of  the  first  half  of 
the  new  year  will  revolve  around  the  Supreme  Court, 
Congress  and  the  Presidential  Campaign;  the  second 
half  of  the  year,  Wirephoto  will  follow  the  Presidential 
Candidates  from  day  to  day,  reporting  their  activities 
and  Convention  happenings  hour  by  hour,  in  a  matter 
of  minutes. 

With  the  trans-Pacific  Clipper  bringing  photos  from 
the  Orient,  and  London  acting  as  clearing-house  for 


radio-photos,  world  news  will  be  depicted  with  history¬ 
making  vividness. 

And  the  increased  use  of  graphic  art  to  illustrate 
scientific  and  business  news  will  make  Wirephoto 
newspapers  great  favorites  with  Executives. 

Whoever  has  a  story  to  tell  in  1936  has  available  in 
these  Associated  Press  Wirephoto  Newspapers  a  re¬ 
vitalized  and  quickened  reader-interest. 


WIREPHOTOS  WILL  APPEAR  DAILY  IN  THESE  GREAT  NEWSPAPERS  IN  1936  F: 

Wo 


BALTIMORE  ....  Sunpapers 
BUFFALO  .  .  .  Courier  &  Express 

BUFFALO . News 

CHICAGO  .  Daily  Illustrated  Times 

DALLAS . News 

DALLAS . Times-Herald 

DAYTON . Daily  News 

HARTFORD . Courant 


MILWAUKEE . Journal 

MINNEAPOLIS  ....  Tribune 

OAKLAND . Tribune 

OKLAHOMA  CITY  .  Oklahoman 
OKLAHOMA  CITY  .  .  .  Times 

OMAHA . World-Herald 

PEORIA . Journal 

PEORIA . Transcript 


PHILADELPHIA  ....  Bulltth  | 
STTlOUIS  .  Globe-Democrt^  s  ij? 

SPRINGFIELD  {Ohio}  ..  News 
SPRINGFIELD  {Ohio}  .  .  Sen 

SYRACUSE . Herald  coSJ 

WASHINGTON . Star  | 

WORCESTER  {Muss,}  .  .  Gazette 
WORCESTER  {M^ss.}  .  .  Telegram  ^  S 
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features  adapted  to  radio  lose 

SPARKLE  FOR  DAILIES,  SAYS  OLDS 

HUiioari  Editor  Wonders  Why  Others  Don’t  Resent  Syndicates’ 
Sale  of  “Press  Stand-bys”  to  Our  Radio  Competitors 
for  Resale  to  Sponsors 


flight  long  enough  to  regain  their  jour¬ 
nalistic  equilibrium ; 


SPORTS  WRITERS  CHANGE  JOBS 

A  triple  shift  involving  San  Fran- 


fhat  they  study  some  of  their  orig-  cisco  newspaper  sports  writers  was  re- 


By  GEORGE  OLDS 

Managing  Editor,  Springfield  (Mo.)  Newt  and  Leader  &  Press 

\\J HY  aren’t  editors  raising  more  teners  get  the  cream,  you  get  the  skim- 
W  hell  ever  the  feature  syndicates’  ming. 

ctcision  to  sell  their  newspaper-nur-  Your  comic  strips,  all  your  features, 
Hired  features  to  radio  sponsors?  when  put  on  the  air,  suffer  from  divi- 

The  syndicates  make  a  new  gold  sion  of  gags,  from  dilution  of  ideas, 
strike  and  the  newspapers  which  grub-  from  lack  of  applied  concentration. 

[  them  so  generously  and  trust-  But  criticism  ought  to  be  more  spe- 


inal  work  and  compare  it  with  their 
present  product ; 

That  *hey  give  their  readers  their 
best  work  and  all  the  "breaks  ”  and  let 
their  listeners  have  what,  if  anything, 
is  left — the  listeners  are  not  half  so 
critical  or  demanding  or  attention-giv¬ 
ing,  anyway ; 

That  they  permit  and  encourage  their 


vealed  this  week  as  Prescott  Sullivan, 
feature  writer,  San  Francisco  Chronicle, 
left  for  the  San  Francisco  Examiner 
sports  staff.  Mr.  Sullivan’s  place  on 
the  Examiner  will  be  filled  by  Will 
t'onnelly,  formerly  of  the  San  Fran¬ 
cisco  Nezvs,  while  James  McGee  left  the 
San  Francisco  Call-Bulletin  for  the 
News  sports  staff.  Mr.  Sullivan’s  de- 


itaked  them  so  generously  and  trust 


IIICUI  anu  ll  uai*  UUl  CIlilLlSlll  UUKill  UC  IllUlC  sue-  _ I  I _ . 

not  only  complacently  surrender  cific,  if  it’s  going  to  stand  up.  And  that  them  what  they  are  t^ay 


syndicate  managers  to  prod  them  imo  parture  indicated  an  end  of  the  depres 

keeping  up  the  quality  of  their  printed  >ion  for  sjwrts  writers,  as  it  was 

work;  learned  he  obtained  a  $1,000  bonus  for 

.■\nd  that,  all  else  failing,  they  let  signing  a  three-year  contract  starting 

their  syndicates  refund  to  the  news-  at  $125  per  week, 

papers  some  of  the  money  they  paid  to 


tbdr  share  of  the  profits  but  actually  criticism  is  difficult  to  document  with- 


!jce  a  loss.  out  hurting  feelings  or  reputations. 

It's  a  strange  situation,  full  of  ap-  There  are  some  “safe”  examples: 

jarently  overlooked  implications  and  Consider  Will  Rogers’  daily  “dis- 

liangers.  patch.”  It  was  great  stuff  at  the  start. 

Wiut  happens  when  the  authors  and  Y'et  every  editor  who  used  that  feature 
artists  of  established  newspaper  fea-  knows  how  it  faded — that  there  were 


The  money  might  be  held  in  trust 
against  the  day  when  the  stars  have 
worn  out  their  radio  audiences  and  been 
forgotten  iiy  the  newspapers. 

REAFFIRMS  RADIO  RULING 

The  federal  communications  comniis- 


CLARK,  JR.,  NEWS  EDITOR 

Harry  P.  Clark,  Jr.,  former  city  edi¬ 
tor.  Knoxville  CTenn.)  Journal,  and 
assistant  city  editor,  Birmingham  (Ala.) 
Afie-Hcrald,  has  been  appointed  news 
editor  of  the  Chattanooga  (Tenn.) 


I  artists  oi  csiduiisncu  iicwspapei  lea-  miuws  now  ii  laucu — iiiai  iiicic  wcic  .  *  a  .  t.,,,  1  tnctallpH 

I  'jres  volunteer  or  are  pushed  into  the  days  on  end  when  it  was  worthless,  recently  reaffrmed  its  grant  to  which,  effective  j  .  , 

I  ^  ....11  . . .  -.1 _ J  X-  rr.rt  r,  ctntw.n  VVTttV  tV,.-  a  iitnvprsa  desk.  Ouentin  P.  Gore. 


rther?  either  so  null  you  were  ashamed  to  ftidio  station  WJJI),  Chicago,  for  per- 

illut  happens  is  that  the  quality  of  print  it  or  so  blatantly  promoting  radio  mission  to  move  its  transmitter  from 
the  feature  supplied  to  the  newspaper  or  some  commercial  enterprise  that  you  Mooseheart,  111.,  to  Des  Plaines,  111. 

depreciates  immediately  and  conspicu-  simply  killed  the  day’s  release.  What 

oosly— depreciates  roughly  in  propor-  started  as  one  of  Rogers’  major  chores  J 

honto  the  thought  and  effort  that  goes  became  just  an  odd  job,  carelessly  done, 
into  the  radio  continuity.  inadequately  supervised. 

You  don't  believe  that  ?  And  there  was  the  newspaper  col-  W  W  ▼  #  1  1 

Do  you  ever  read  your  syndicate  fea-  umnist  whose  daily  feature  was  swell,  m  M  _ 

tures-the  features  you’ve  been  run-  real  circulation-holding  stuff,  so  long  as  | 

ning  so  long  that  the  standing  heads  he  stayed  on  his  newspaper  feet— and  ^  ^  Am  V 

are  battered  and  torn — the  features  that  which  eventually  we  killed,  without  a 

m  many  offices  only  the  foreman  re-  subscriber  squawking,  when  his  column  ^ 

members  and  only  the  proofreader  became  a  sideline  to  his  broadcasting  || 

and  vaudeville  engagements. 

Do  you  think  you’re  still  getting  the  Then  consider  Odd  McIntyre’s  col-  J.  1.1. 121  ’ 


radio  station  WJJI),  Chicago,  for  per-  a  universal  desk.  Quentin  P.  Gore, 
mission  to  move  its  transmitter  from  formerly  of  the  Knoxzille  Journal,  has 
Mooseheart,  111.,  to  Des  Plaines,  111.  gone  to  the  News  as  a  copy  editor. 


gone  to  the  News  as  a  copy  editor. 

- ^ 


sparkling  stuff  you  read  on  the  sample  umn.  A  good  many  people  razz  Mcln- 


Atets— that  you  bragged  about  in  your 
promotion  ads? 


tyre,  and  once  in  a  while  McIntyre 
merits  a  razzing,  but  his  column  is  con- 


Wilkes-Barre, 

Pennsylvsinia 


Well,  in  many  instances  you’re  not  sjstentjv  Rood.  McIntyre  doesn’t  broad- 


-and  if  you  check  back  you’ll  find  that 
the  features  which  have  rusted  are 


cast,  doesn’t  seem  to  have  any  side¬ 
lines  that  interfere  with  his  daily  stint. 


and  Environs 


mainly  the  features  which  have  gone  doesn’t  let  down.  He  is  one  syndicate 


Even  before  radio,  few  syndicate  fea- 


star  who  has  remained  loyal  to  his 
readers  and  to  the  publishers  who  ac- 


iiires  held  their  starting  pace.  Success  cepted  him.  And  he  doesn  t  seem_  to 


made  writers  and  artists  lazy  and  in-  ^'^ve  lost  any  money  by  that  policy, 
different:  some  of  them  quite  brazenly  Perhaps  if  others  would  remain  as  de- 
tumed  their  work  over  to  stooges  and  '’o^ed  to  their  original  work  there 
'ubstitutes— and  the  newspapers  let  would  be  fewer  cancellations  and  less 
I  them  get  away  with  it.  extra-curricular  activities. 

[When  an  editor  observes  his  own  So —  , 

staff  slipping,  his  stars  fading  or  fall-  We  charge,  that  when  an  established 

ing,  he  takes  immediate  steps.  By  prod-  newspaper  feature  is  adapted  to  radio, 
suggesting,  encouraging,  or  even  newspaper  which  helped  ^  make 

liriiig,  he  keeps  standards  up,  efficiency  feature  begins  to  receive  an  inferior, 
atp^.  But  when  members  of  his  sup-  ^  diluted,  an  adulterated  product— a. 
plemenury  staff,  perhaps  in  some  cases  product  of  aehnitely  lower  quality.  We 
bis  major  staff— his  syndicate  stars—  charge  that  this  is  certainly  a  breach  of 
itart  coasting,  or  getting  off  the  track,  ^^ith,  a  betrayal  of  confidence,  if  not  a 
be  very  likely  doesn’t  even  notice  it,  'I’rect  violation  of  contracts  and  prom- 
mu^  less  do  anything  about  it.  ’  '^es,  and  that  the  newspaper  suffers 

-Vow  he  sees  these  syndicate  geniuses  ac^rdingly. 
striking  out  for  more  fame  and  for-  The  defense  that  broadcasting  of  fea- 
tiDie.  dividing  their  efforts  and  talents,  t^res  helps  “sell”  them  to  newspaper 
ineyrtably  slighting  the  work  upon  readers  does  not  make  sense.  Because 
which  their  fortunes  rest,  altering  their  what  is  being  sold  the  reader  is  a 
newspaper  contracts  without  consent  or  depreciated,  duller,  staler  feature  and 


be  very  likely  doesn’t  even  notice  it, 
much  less  do  anything  about  it. 

-Vow  he  sees  these  syndicate  geniuses 
striking  out  for  more  fame  and  for- 


the 

n  the  2 


market 
nd  I 

state  « 


Exceeded  only  by  Philadelphia  and 
Pittsburgh  in: 


POPULATION 
INDUSTRIAL  PAYROLLS 
WEALTH 

NUMBER  OF  EMPLOYEES 
VALUE  OF  PRODUCTS 

Your  Question: 


BANK  CLEARINGS 
BANK  RESOURCES 
INVESTED  CAPITAL 
MOTOR  REGISTRATION 
INCOME  TAX  RETURNS 


compensation. 

Its  much  as  though  your  star  re- 


the  less  said  about  it  the  better. 

We  recommend  to  the  stars  in  their 


How  is  this  possible  if  Wilkes-Barre  itself 
is  only  a  city  of  approximately  90,000? 


POffer  announced  that,  without  your  syndicated  courses — 


sanction  or  without  a  pay  cut,  he  was 
gmng  to  work  for  you  only  half  a  day 
^devote  the  other  half  to  writing 
or  lecturing  or  cheese-making  or 
whatever  else  his  fancy  suggested  or 
bit  nurse  required. 

.  the  analogy  is  not  far- 

tctched--it’.s  as  though  he  announced  he 
going  to  devote  half  his  time  to 
tbe  opposition  paper,  but  would  expect 
*^.^bh  trust  and  compensation  as  ever. 
Would  he  get  away  with  it? 

Jour  syndicate  stars  are  getting  away 
wth  itl 

the  proof? 

Its  in  your  own  columns,  your  own 
■•^b«e-emblazoned  envelopes  —  if 
j^ll  Pother  to  study  them  and  check 
™  current  releases  against  the  copy 
J  ,8ot  when  you  began  the  features. 

Its  in  the  air — if  you’ll  bother  to 
o®pare  the  broadcasts  of  some  of  your 
^lutimists  with  the  stuff  they’re  writ- 
^  tor  you.  Their  broadcasts  have  the 
the  originality,  the  freshness, 
M«ii  *-?^ti*tms  used  to  have.  Nat- 
^.y>  they’re  trying  to  make  as  good 
.jJ^Ptession  on  the  air  as  they  made 
they  were  selling  you.  The  lis- 


That  they  turn  backward  in  their 


Our  Answer : 


Within  a  1 2J^-mile  radius  around  Wilkes-Barre 
live  400,000  people.  The  production  of  anthra- 
#  cite  coal  and  the  manufacture  of  lace,  silk, 
rayon,  metal,  food,  cigars  and  tobacco  products 
provide  payrolls  which  mean  business! 

Sell  this  big,  worthwhile  market  by  advertising^  in  the 
two  newspapers  the  people  depend  upon: 

WIL'KES-BARRE 

TIMES-LEADER 

— and — jj 

WILKES-BARRE  RECORD 

In  Wilke*-Barre.  the  Wilkee-Barre  Record  (morning)  and  the  Ttmea>Leader  (eirening) 
are  members  ol  Uie  Audit  Bureau  of  Circulations,  Associated  Press,  American  Newspaper 
f^Uishers  Association,  Bureau  of  Advertising,  Pennsylvania  Newspaper  Publishers 
Association  and  American  Society  of  Nevrspaper  Editors, 
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E  D  I 

THOSE  SALARIES 

X  OTHER  pages  of  this  issue,  we  print 
approximately  1,000  names  of  newsi>aper 
executives  and  writers  with  the  salaries  they 
received  in  1934,  according  to  reports  released  by 
the  Treasury  Department.  We  print  them  because 
they  are  available,  because  of  their  unchallengeil 
interest  as  news,  and  without  apology.  But  it  must 
lie  admitted  tliat  we  can  find  little  public  service 
ill  their  publication  in  the  present  form.  Standing 
alone  as  business  statistics,  divorced  from  other 
pertinent  unrevealed  facts  their  immediate  accom¬ 
plishment  is  the  stimulation  of  envious  curiosity, 
of  jealousy  within  organizations,  with  the  probable 
end  result  of  arousing  new  antagonism  between  em¬ 
ployes  and  management. 

For  many  years  this  paper  has  stood  for  frank 
]>ublication  of  business  .statistics.  It  pioneered  the 
codification  of  newspaper  circulation  and  advertising 
figures,  and  after  25  years  is  well  pleased  with  the 
results.  It  has  published  prevailing  wage  scales  in 
controlling  cities.  It  iias  advocated  the  publication 
of  income  tax  returns.  It  believes  that  corporation 
balance  sheets  should  be  published  regularly  in  a 
form  that  will  reveal  essential  facts  to  a  14-year-old 
child.  It  believes  that  newspaper  stockholders  are 
entitled  to  a  higher  return  on  their  investment  than 
in  most  commercial  lines,  due  to  the  inherent  risks 
in  newspaper  operation.  It  believes  newspaper  man¬ 
agement  should  be  generously  compensated  for  the 
high  degree  of  skill  required  in  successful  newspaper 
operation.  And  it  has  ceaselessly  advfKated,  in  gocxl 
times  and  bad,  that  the  unorganzied  workers  in 
journalism  should  be  paid  not  the  pittances  indicated 
by  an  overcrowded  profession  but  wages  that  will 
stimulate  them,  free  them  from  economic  oppression. 

With  this  background,  we  can  fairly  argue  that 
the  presentation  of  a  limited  group  of  salaries 
serves  none  of  the  purposes  that  we  have  forwarded. 

As  an  element  in  reports  available  for  publication 
or  for  public  inspection,  giving  a  complete  and  intel¬ 
ligible  picture  of  corporate  workings,  management 
salaries  have  a  place.  We  can’t  go  wrong  having 
too  much  of  that  information.  We  can’t  go  any¬ 
where  treating  it  as  a  news  sensation,  the  general 
public  reaction  to  which  has  been  “Did  you  see  what 
that  So-and-So  took  out  in  salary  last  year?  How 
does  he  get  away  with  it?” 


A  Garrison  finish  in  1935  put  neivspaprr  linape 
Tvcll  ahead  of  1934,  1933,  a}id  1932.  This  year 
the  total  should  top  1931,  niaybe  crvii  1930. 


FREEDOM  OF  THE  AIR 

CUTTLEFISH  cloud  of  politics  obscures 
the  important  issue  in  the  radio  controversy 
aroused  by  President  Roosevelt’s  message 
to  Congress.  That  issue  is  the  right  of  the  respon¬ 
sible  owners  of  broadcasting  facilities  to  edit  their 
programs,  to  accord  and  deny  their  facilities  as 
their  consciences  dictate,  subject,  of  course,  to  court 
processes  for  prevention  of  unfair  competition,  mis¬ 
representation,  or  restraint  of  trade. 

The  courts  have  generally  upheld  these  rights  as 
pertaining  to  the  editorial  and  advertising  contents 
of  newspapers.  Similar  reasoning  should  be  applied 
to  the  radio  problem.  Common  sense  should  dictate 
to  a  licensed  radio  system  that  it  apportion  its  facili¬ 
ties  evenly  among  political  parties. 

The  major  chains  are  on  solid  ground  in  dis¬ 
tinguishing  between  the  President  of  the  United 
States  and. a  candidate  for  office.  If  the  President 
chooses  to  play  politics  on  the  air  when  the  oc¬ 
casion  calls  for  statesmanship,  that  is  something 
the  broadcasters  cannot  control.  By  no  reasoning 
can  they  be  accorded  the  right  to  censor  a  Presi¬ 
dential  utterance.  Good  taste  and  a  sense  of  res¬ 
ponsibility  toward  a  medium  which  is  at  his  mercy 
must  govern  the  words  of  the  Chief  Executive;  if 
they  do  not,  he  is  open  to  unlimited  criticism  by 
his  opponents  on  the  air  and  in  the  press. 

The  press,  serene  in  its  right  to  select  and  reject 
what  it  offers  the  public,  must  not  permit  the  radio 
instrument  to  become  the  football  of  politicians. 
Press  and  radio  have  the  common  cause  of  free 
speech,  to  be  defended  at  all  costs  against  coercion, 
open  or  implied,  by  the  administration,  and  against 
bullyragging  by  the  opposition.  Free  press  and  free 
speech  ceased  to  be  a  political  issue  in  this  country 
200  years  ago. 


We  can  do  nothing  against  the  Iriilh,  but 
for  the  truth. — Corinthians.  XIII;  8. 


BAR  REGULATES  PRESS 

XCERPTS  from  the  report  of  the  .\merican 
Bar  .Xssociation’s  special  committee  on  trial 
publicity  indicate  that  the  lawyers  would  again 
attempt  reform  by  drastic  regulation  of  newspaiier 
conduct.  Little  attentifm  seems  to  have  l>een  given 
to  the  main  source  of  the  evils  that  reached  its 
zenith  last  year  during  the  trial  of  Bruno  Richard 
ILiuptmann.  That  source  was  publicity-hungry 
lawyers  and  a  presiding  judge  too  gentle  to  control 
the  hippodroming  which  marked  proceedings  from 
lieginning  to  end. 

\N'e  find  little  in  the  summary  advocating  stern 
penalties  for  lawyers  who  try  their  cases  in  print 
and  Itefore  a  microphone,  who  predict  the  testimony 
to  lie  given  the  next  day  and  discuss  without  rules 
of  evidence  to  check  them  the  testimony  already 
rendered.  We  see  no  attempt  to  control  the  antics 
of  ambitious  prosecutors  nor  of  unscrupulous  defense 
attorneys,  nor  any  instrumentation  which  would 
compel  them  to  abide  by  their  professional  cotle. 

Stern  measures  are  not  lacking  when  the  bar’s 
committee  turns  to  the  press.  They  don’t  like  polls 
of  public  opinion  on  a  pending  trial :  they  would 
limit  press  seats  drastically;  they  would  forbid  any 
news  pictures  during  a  trial;  they  would  bar  tele¬ 
graphic  equipment  from  the  court  building — not 
the  room,  but  the  building;  they  would  restrain 
newspapers  from  speculating  on  either  evidence  or 
verdict ;  they  would  bar  motion  pictures,  radio  dis¬ 
cussions,  and  “argumentative”  news  bulletins — what¬ 
ever  “argumentative”  may  mean  in  that  connection. 
The  courts  are  urged  to  exercise  freely  their  power 
of  citing  violators  for  contempt. 

Some  of  the  remedies  are  fair,  others  unjust  re¬ 
straints  on  normal  press  functions.  Limitation  of 
press  seats  to  working  reporters  is  a  reform  that 
courts  should  enforce.  Telegraph  instruments,  type¬ 
writers,  and  cameras  of  all  kinds  ought  to  be  kept 
out  of  the  court  room  if  their  use  disturbs  the 
orderly  trial  process  or  detracts  from  its  dignity — 
but  that  is  a  long  way  from  keeping  them  out  of  the 
court  building.  Conveniences  should  lie  provided 
for  the  speedy  .and  accurate  reporting  of  trials.  If 
the  physical  set-up  permits,  writing  and  wire  facili¬ 
ties  should  be  available  in  the  court  building,  far 
enough  from  the  tri.al  room  to  avoid  disturbance. 
News  pictures  should  be  permitted  within  limits 
controlled  by  the  trial  judge.  These  limits  should 
apply  to  all  and  should  be  strictly  enforced,  but  it 
is  a  long  step  toward  censorship  to  declare  that 
cameras  shall  not  be  brought  into  the  court  room 
under  any  conditions.  The  rule  is  unenforceable. 

But  the  crux  of  the  matter  is  not  the  alleged  mis¬ 
behavior  of  new'spapermen.  It  is  the  craze  for  pub¬ 
licity  among  lawyers,  police  officials  and  even  higher 
authorities.  No  newspaper  can  be  accused  of  stir¬ 
ring  up  the  confused  publicity  that  has  surrounded 
the  Hauptmann  case  for  the  past  month.  No  news¬ 
paper  originated  the  asinine  yarn  which  made  Satur¬ 
day’s  headlines  proclaim  the  order  to  arrest  Dr. 
Condon,  only  to  have  Sunday’s  papers  damn  the 
story  as  coming  from  the  governor’s  press  agent. 
The  whole  recent  performance  has  been  as  disgrace¬ 
ful  as  any  of  the  trial  stunts  and  the  motives  that 
underlie  it  may  some  day  be  made  clear.  Meanwhile, 
the  press  is  blamed  for  sensationalism  that  is  not 
of  its  own  creation. 

Let  the  bar  eliminate  the  theatricalism  of  its  own 
members.  Put  a  tight  lid  on  attorneys  who  adver¬ 
tise  themselves  as  having  never  lost  a  verdict.  Curb 
the  strutting,  shouting  prosecutor  who  turns  a  trial 
into  a  vendetta.  Compel  judges  to  uphold  the  dig¬ 
nity  of  the  court,  not  only  against  the  trespasses 
of  over-ambitious  journalists  but  against  the  assaults 
of  the  court’s  own  officers. 

Until  the  bench  and  bar  give  testimony  that  the 
reform  is  not  to  be  all  by  newspapers,  the  press 
should  accept  no  tyrannous,  one-sided  regulation. 


I  A.  L 

FEATURES  ON  THE  AIR 

ALW.W’S  provocative,  George  Olds,  of  Spri«. 
field.  Mo.,  is  now  wondering  why 
lepers  have  not  resented  the  projected  mko 
sponsorship  of  syndicated  features.  We  wonder  too 
as  we  have  wondered  why  newspapers  did  not  mort 
generally  resist  the  sale  of  news  service  reports  for 
broadcasting.  They  were  unitedly  opposed  a  ft* 
years  ago  to  the  inclusion  of  trade  names  in  pob. 
lished  radio  programs  and,  with  not  too  much  dela» 
they  closed  this  leak  in  their  revenue  channels.  Tbr 
explanation  may  be  that  the  advertising  and  busina, 
office  forces  are  more  alert  to  ideas  that  imperil 
revenues — an  immediate  reaction — than  are  pnblisli. 
ers  and  editors  to  “sideline”  schemes  that  seem  to 
take  nothing  from  their  newspapers,  and,  indeed, 
apjtear  to  afford  them  additional  promotion. 

Mr.  Olds  believes  that  syndicated  artists  ix 
writers  cannot  divide  their  attention  between  new 
Iiapers  and  radio  without  detriment  to  the  nen- 
liaper.  The  ether  audience,  he  contends,  gets  thr 
fresh  touch  tliat  made  the  feature  originally  nu: 
ketable  to  newspapers.  His  thesis  that  broadcastinr 
has  impaired  the  quality  of  newspaper  features  seam 
to  rest  on  too  narrow  a  base,  and  on  too  short  q- 
Iierience,  and  it  is  likely  that  it  can  be  refuted  bf } 
syndicated  artists  and  writers  and  their  silesj 
agencies. 

The  warning,  however,  is  timely.  The  newspjpe 
investment  in  syndicated  features  is  tremendous. 
No  other  division  of  a  newspaper  has  a  more  mi.  j 
versal  appeal  to  readers.  Personal  attentioc  d 
directing  editors  and  publishers  is  given  to  all  fa- 
tures  on  newspapers  which  get  the  most  out  d  i 
them,  but  it  is  probably  true,  as  Mr.  Olds  beliere 
that  in  many  shops  their  publication  is  routine  am! 
their  only  constant  follower  is  the  proofreader.  It 
that  is  true,  it  explains  the  apathy  toward  the  broad-  ■ 
cast  exploitation,  but  it  does  not  excuse  it. 

This  radio  stunt  should  be  watched  closely.  It  I 
probably  will  not  affect  newspaper  circulations  ad¬ 
versely.  There  may,  in  fact,  be  some  circulatkr. 
gain,  temporarily,  traceable  to  the  radio  stinnilatk 
The  effect  to  be  watched  is  where  Mr.  Olds  sn : 
it — in  the  quality  of  the  product.  Read  the  feature 
the  way  children  read  them,  quietly  learn  their  vire 
and  the  ideas  of  your  friends.  If  a  feature  is  slip¬ 
ping,  don’t  let  it  spoil  good  white  paper.  Uak 
crystal  clear  to  the  syndicate  the  reason  for 
cancellation.  Newspapers,  en  bloc,  are  paying  hand¬ 
somely  enough  for  their  features  to  be  entitled  to 
their  exclusive  use — free  from  competition  of  radic 
or  of  advertising  strips — but  their  rights  will  no: 
be  protected  unless  the  newspapers  themselves  val* 
them  and  assert  them  continuously. 


One  blown  fuse  in  a  Nnv  York  power  houu 
puts  four  million  people  in  darkness  for  hour:. 
IVhat  zvould  it  do  in  your  city? 


RIGHT  TO  TELL  TRUTH 

R.  EMIL  BRISACHER  believes  our  recee 
editorial  comment  misconstrued  the  porpost 
of  his  proposed  amendment  to  state  coc- 
stitutions  guaranteeing  to  advertisers  the  free  pw 
protection  now  afforded  to  editorial  parts  of  pit 
lications.  He  denies  our  contention  that  the  propoa 
would  involve  publishers  in  endless  litigatioo  t 
establish  the  truth  of  advertising  they  print,  a® 
declares  that  a  relatively  small  proportion  of  prints 
advertising  would  ever  be  called  into  question  as ij 
veracity.  He  believes  that  the  amendment  is  ns-i 
essary  to  protect  honest  advertisers  from  the  c»i 
tinual  sniping  to  which  they  are  subjected  mit 
various  state  and  municipal  regulatory  schemes, 
regards  it  as  a  positive  step  to  put  advertising 
the  protection  it  would  have  had  if  the  vv-ntf: 
of  the  Constitution  had  known  it  as  it  is  today. 

We  accept  Mr.  Brisacher’s  thesis  as  the  argumes 
of  a  man  guided  by  enthusiasm  for  his  calling, 
without  any  selfish  motives.  He  is  imdoubttc-l 
correct  in  complaining  that  many  existing  regw 
tions  of  advertising  and  many  proposed 
are  without  public  purpose  and  serve  selfish  o* 
But  there  are  other  considerations. 

Idealize  advertising  all  you  wish,  you  cannot  ra< 
it  on  a  plane  with  the  editorial  service  protetf 
by  the  Bill  of  Rights  as  a  public  safeguard  a|*f 
misgovernment  and  tyranny.  Advertising 
an  instrument  of  commerce. 
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PURELY  PERSONAL 

/^EORtiE  FORT  MILTON,  editor, 
(j  Chattanooga  (Tents.)  Ni'u’s,  re- 
rtntly  spoke  on  “The  Responsibility  of 
(In  Press  in  a  Democracy”  before  the 
American  l^litical  Science  Association 
in  Atlanta.  John  Pascball.  associate 
editor,  Atlanta  Journal,  presided  at  the 
lonchron. 

HenO’  J-  Haskell,  editor,  Kansas 
City  Star,  will  be  honor  guest  at  the 
jnnial  gridiron  dinner  Jan.  23  by  the 
Oklahoma  City  Press  Club. 

Lee  Ellmaker,  publisher,  Philadelphia 
Doily  Keu’s,  and  J.  David  Stern,  i>ub- 
lisher,  Philadelphia  Record,  were  mem- 
liers  of  the  committee  which  presented 
that  city’s  successful  $200,000  bid  for 
the  Democratic  National  Convention  in 
Washington  recently, 

William  J.  Connors,  publisher  of  the 
Buffalo  Courier-Express,  has  lieen 
elected  vice  president  of  the  Lake  Erie 
^hiphuilding  Co.,  which  will  operate  a 
large  ship  repair  and  construction  com¬ 
pany  on  the  Buffalo  waterfront. 

.\lbert  H.  Stackpole  has  lieen  ap¬ 
pointed  editor-in-chief  of  the  Harris¬ 
burg  (Pa.)  Telegraph,  succeeding  his 
father,  the  late  Ei.  J,  Stackpole,  Sr. 

Guy  P.  Gannett,  publisher,  Portland 
(ke.)  Press  Herald,  Evening  Express, 
and  Sunday  Telegram,  has  been  ap¬ 
pointed  to  the  new  aviation  committee 
of  the  New  England  Regional  Planning 
Commission. 

Mrs.  Zell  Hart  Deming,  president 
and  publisher,  Warren  (O.)  Tribune 
Chronicle,  is  spending  a  vacation  in 
Miami  Beach,  Fla. 

Lee  0.  Tustison,  publisher.  Defiance 
(0.)  Crescent-News,  has  been  re¬ 
elected  president  of  the  State  Bank  of 
Defiance,  a  post  which  he  assumed  upon 
the  death  of  the  bank’s  founder  last 
year. 

Because  of  the  prolonged  illness  of 
John  C.  Fisher,  publisher,  Cairo  (111.) 
Evening  Citicen,  appointment  of  H.  F. 
Ulsh  as  cditoi  has  been  announced. 

William  Cook,  co-publisher  of  the 
Hastings  (Mich.)  Banner,  and  his  son, 
Richard  Cook,  member  of  the  Banner 
staff,  have  been  named  to  serve  on 
committees  of  the  Hastings  Qiamber  of 
Commerce  for  the  ensuing  year. 

Mrs.  .Minnie  R.  Dwight,  publisher, 
Holyoke  ( il  ass. )  T ranscript-  Telegram, 
has  been  appointed  to  the  Soldiers’ 
Memorial  Commission  by  Mayor  Wil¬ 
liam  P.  Voerg. 

\V.  E.  Pittschke,  Daly  City  (Calif.) 
Record,  is  newly-elected  president  of 
the  San  Mateo  County  Press  Associa¬ 
tion.  Sam  Winklebleck,  Redwood  City 
Tribune,  was  named  vice-president  and 
R  Harris,  Menlo  Park  Recorder,  secre¬ 
tary. 

H.  Earl  Grift’ith,  publisher  and  editor 
oi  the  Mt.  Gilead  (.0.)  Sentinel,  has 
announced  liis  candidacy  for  the  Re¬ 
publican  nomination  for  Secretary  of 
State. 

,  Chester  Howell,  publisher,  Chesan- 
*u.<7  (Mich.)  Argus  and  secretary  of 
the  Michigan  Fair  association,  will 
speak  at  the  annual  banquet  of  the 
organization  at  Fort  Shelby  hotel,  De- 
h-oit,  Jan.  22. 

F.  I.  Drexler,  publisher  of  the  Mill 
Valley  (Calif.)  Record,  is  turning  over 
tumgement  to  his  sons.  Day  and  Fred, 
jud  is  beginning  a  newspaper  brokerage 
business. 

J.  F.  Hurley,  Sr.,  publisher  of  the 
ouisbury  (N.  C.)  Post,  who  has  been 
ul  at  a  Lakeland,  Fla.,  hospital  is  much 
™Proved.  Mr.  and  Mrs.  Hurley  went 
*0  Florida  several  weeks  ago  to  spend 
the  winter. 

Edgar  Koehl,  publisher  of  the  Ash- 
^  (0.)  Times-Gasette,  has  been 
*^ed  president  of  the  Ashland  board 
of  education. 


IN  THE  BUSINESS  OFFICE 

£)  W.  THACKER  has  been  ap- 
.  *  pointed  manager  of  the  national 
JJy't’tising  department  of  the  Oklahoma 
News,  John  H.  Payne,  business 
"^tt^er,  announced  this  week.  He 
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PAGE  FAMILY  IN  BARABOO,  WIS.,  HAS 
LONG  JOURNALISTIC  TRADITION 


The  fourth  generation  in  journalism 
is  represented  in  the  firm  of  H.  K. 
Page  &  Sons,  editors  and  publishers 
of  the  Baraboo 
(Wis.)  News- 
Republic.  Descen¬ 
dants  of  news- 
impermen  whose 
activity  in 
.America  as  edi¬ 
tors  dates  hack 
over  100  years, 
the  members  of 
the  firm  are  Har¬ 
lan  K.  Page  III 
and  his  two  sons, 
Harlan  Page  IV 
and  M.  C.  Page. 
The  senior  edi¬ 
tor  of  the  firm, 
who  recently  observed  his  25th  anni¬ 
versary  as  an  owner  and  publisher  of 
the  paper,  acts  as  editor-in-chief  while 
Harlan  Page  IV  is  the  firm’s  adver¬ 
tising  manager  and  M.  C.  Page  is 

managing  editor. 

Originally  known  as  the  Baraboo 

Nest'S,  this  paper  observed  its  golden 
anniversary  on  .May  26,  193-4—50  years 
after  the  founding  of  the  News  and 
79  years  after  the  establishing  of  the 
Republic  which  was  absorbed  by  the 
News  in  1929. 

Harlan  K.  Page  attended  Beloit  acad¬ 
emy  and  Beloit  college  in  the  90’s  leav¬ 
ing  to  attend  the  University  of  Wis¬ 
consin.  Upon  completing  his  work 
there  he  was  connected  with  the  Chi¬ 
cago  Tribune  in  various  capacities  for 
about  eight  years  and  was  chief  clerk 
of  the  business  department  when  he 
severed  his  connection  with  that  paper. 
In  1905  he  went  to  Madison,  where 
he  was  identified  with  the  Democrat  for 
five  years.  On  going  to  Baraboo  in 
1910,  Mr.  Page  renewed  his  acquaint¬ 
ance  with  a  town  he  had  left  as  his 
childhood  home  in  1888.  (Baraboo  is 
the  early  home  of  the  Ringling  brothers 
of  circus  fame  and  the  fact  that  the 
circus  wintered  there  for  many  years 
brought  the  city  national  recognition). 

After  having  been  one  of  the  editors 
of  the  Baraboo  News  since  1910,  Mr. 
Page  became  the  sole  owner  of  the 
paper  in  1928  at  the  death  of  his  part¬ 
ner,  H.  E.  Cole.  On  the  first  of  Jan¬ 
uary,  1929,  Mr.  Page’s  two  sons,  Har¬ 
lan  IV  and  M.  C.  Page,  became  his 
partners  in  the  business. 


Harlan  Page  IV  has  been  connected 
with  the  paper  since  his  graduation 
from  high  school  in  1917,  except  for 


H.  K.  rAC*  4th  M.  C.  Page 


a  period  devoted  to  service  in  the  World 
War,  and  M.  C.  Page  has  been  with 
the  i>ai>er  since  his  graduation  from  the 
University  of  Wisconsin  in  1926,  with 
the  exception  of  about  two  years. 

The  members  of  the  firm  are  all 
active  in  civic  enterprises  and  M.  C. 
Page  is  president  of  the  Baraboo 
Chamber  of  Commerce,  and  one  or  all 
are  affiliated  with  the  Masons,  Ameri¬ 
can  Legion,  Kiwanis  club,  Knights  of 
Pythias,  and  Baraboo  lodge  of  Elks  of 
which  latter  organization  the  senior  Mr. 
Page  is  past  exalted  ruler. 

Harlan  .\I.  Page,  father  of  Harlan 

K.  Page,  was  editor  of  the  State  Jour¬ 
nal  of  Madison  from  1860  to  1876  and 
was  an  eloquent  speaker  as  well  as  a 
writer  of  ability.  During  the  period  of 
the  Civil  war  he  was  one  of  the  guiding 
forces  of  the  State  Journal.  The  grand¬ 
father  of  Harlan  K.  Page,  whose  given 
name  was  also  Harlan,  was  the  first 
editor  of  the  American  Tract  society 
which  started  more  than  a  century  ago 
in  New  York  City. 

The  Baraboo  News-Republic  is  the 
only  daily  paper  in  Sauk  county  and 
both  daily  and  weekly  editions  are 
printed.  The  plant  is  up-to-date,  with 
all  modern  equipment  necessary  for  the 
publishing  of  a  live  daily  paper.  The 
publication  is  a  member  of  the  Inland 
Press  .Association  and  the  Wisconsin 
Daily  Newspaper  League.  The  News- 
Republic  has  the  advantage  of  radio 
facilities  through  a  nearby  broadcasting 
station  and  lias  found  this  to  be  helpful 
in  promoting  the  growth  of  the  news¬ 
paper. 


Since  January  13,  when 
this  comment  appeared, 
the  number  of  subscrib¬ 
ers  to  Mrs.  Roosevelt’s 
MY  DAY  has  risen  far 
above  the  approximate 
fifty  “Time”  mentions. 


And  wherever  MY  DAY 
is  appearing,  the  enthu¬ 
siasm  of  readers  is  daily 
rising  far  above  even  the 
confident  expectations  of 
the  publishers  of  the  fea¬ 
ture. 

My  DAY  has  won  favor 
fast.  It  is  holding  favor 
fast.  It  is  closing  terri¬ 
tories  fast. 

Write  for  samples  today 
and  terms 
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General  Manager 

220  East  42nd  Street,  New  York 


formerly  was  assistant  to  J.  W.  Stals- 
worth  and  has  been  acting  manager 
since  Mr.  Stalsworth  was  promoted  to 
the  position  of  advertising  manager. 

D.  M.  Corson  has  been  appointed  na¬ 
tional  advertising  manager  of  the  Pitts¬ 
burgh  Post  Gazette.  He  was  formerly 
in  charge  of  automotive  advertising. 

J.  R.  Brumby,  for  the  last  six  years 
assistant  publisher  of  the  Jackson 


(Miss.)  Clarion-Ledger,  has  been 
named  local  advertising  manager  of  the 
Atlanta  Journal.  From  1924  to  1928 
he  served  as  publisher  of  the  Clear¬ 
water  (Fla.)  Sun,  and  in  1928  and  1929 
was  manager  of  the  Greensboro  (N. 
C.)  Record. 

L.  J.  Van  Laeys,  general  manager, 
Wilkes-Barre  (Pa.)  Record,  stopped 
{Continued  on  next  page) 
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is  doing  a  grand  job  in  Hollywood,  writ¬ 
ing  a  human,  warm,  friendly  column. 

There  is  nobody  else  who  [has  the 
facilities  FIDLER  has  for  doing  this  kind 
of  thing. 

Fidler  is  on  the  air  every  Tuesday 
night,  coast  to  coast.  He  has  many  fans 
in  your  town. 

The  McNaught  Syndicate,  Inc. 


V.  V.  McNITT 
Chairman 
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in  Topeka,  Kan.,  his  former  home,  for 
a  short  visit  recently. 

Robert  F.  Emmons,  national  advertis¬ 
ing  manager,  South  Bend  N ms-  Times, 
has  returned  after  spending  a  winter 
vacation  at  Miami  Beach,  Fla. 

Clough  Gates,  general  manager,  Su¬ 
perior  (.Wis.)  Evening  Telegram,  has 
been  appointed  to  the  University  of 
Wisconsin  board  of  regents  by  Gov. 
Philip  LaFollette. 

Herliert  W’.  Klink,  advertising  man¬ 
ager  of  the  Xussau  Dady  News  of 
Hempstead  and  Freeport,  Long  Island, 
has  been  appointed  business  manager. 
Mr.  Klink  was  at  one  time  classified 
manager  of  the  Washington  Post,  Lan¬ 
caster  Intelligencer  and  other  news¬ 
papers  in  the  East. 

Clem  Ginther,  formerly  in  the  adver¬ 
tising  department  of  Lansing  (Mich.) 
State  Journal,  has  joined  the  advertising 
staff  of  the  Springfield  (Mass.)  News¬ 
papers. 

Paul  Hutchinson  has  joined  the  local 
display  advertising  staff  of  the  St.  Louis 
Globe-Democrat.  He  formerly  oper¬ 
ated  his  own  advertising  service  agency 
in  St.  Louis,  and  then  served  success¬ 
ively  in  the  advertising  dejiartment  of 
Garland’s;,  St.  Louis  women’s  apparel 
store,  and  in  the  sales  and  advertising 
departments  of  the  Mound  Gty  Brew¬ 
ing  Co. 

R.  E.  Langton,  credit  manager  of  the 


Salt  Lake  Tribune,  attended  the  Ninth 
Regional  District  Convention  of  the 
National  Retail  Credit  Association  in 
Denver  the  week  of  Jan.  6.  He  is  pres¬ 
ident  of  the  Utah  association. 

Leland  L.  Chase,  of  the  business  office 
staff.  Salt  Lake  Deseret  Nc7vs,  and  Mrs. 
Chase  are  the  parents  of  a  daughter 
bom  last  week. 

B.  C.  Dow,  manager  of  the  Sioux 
Falls  (S.  D.)  Daily  Argus- Leader,  to¬ 
gether  with  Mrs.  Dow  went  to  Cali¬ 
fornia  for  the  Rose  Bowl  football  game 
on  New  Year’s  day. 

Miss  Margaret  Keating  has  joined 
the  Danville  (N.  Y.)  Brecce  business 
office. 


FOLKS  WORTH  KNOWING 


An  editor  who  not  only  believes  in 
preaching  civic  betterment  and  busi¬ 
ness  progress,  but  who  also  believes  in 
practicing  what  he 
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IN  THE  EDITORIAL  ROOMS 

CHARLES  G.  ROSS,  editor  of  the 
editorial  pape  of  the  St.  Louis 
Post-Dispatch,  has  bought  a  large  Colo¬ 
nial  home,  located  on  a  five-acre  tract 
in  Ladue  Village,  a  suburb. 

Edward  Welty,  formerly  of  the 
Cleveland  Press,  has  been  namefl  man¬ 
aging  editor  of  the  Scranton  (Pa.)  Re- 
f/ublican  according  to  an  announcement, 
this  week.  Harold  Myers  will  serve 
as  Mr.  Welty’s  assistant. 

C.  E.  McBride,  sports  editor,  Kansas 
City  Star,  has  returned  from  the  Pacific 
coast,  where  he  covered  the  Rose  Bowl 
game  New  Year’s  day.  He  and  Mrs. 
McBride  also  visited  their  daughter  in 
San  Francisco. 

R.  W.  Simpson,  managing  editor  of 
the  Tampa  Tribune,  has  announced  the 
following  changes  in  the  editorial  de¬ 
partment  :  Red  Newton,  sports  editor 
for  the  past  six  years,  has  been  named 
assistant  managing  editor  in  charge  of 
the  city  desk.  Peter  Norton  sports 
editor  of  the  St.  Petersburg  Times,  has 
been  appointed  sports  editor  of  the 
Tribune  to  succeed  Newton.  Bill  Ab¬ 
bott,  heretofore  night  city  editor,  has 
been  detached  from  the  desk  and  given 
a  roving  assignment  as  special  staff 
writer  in  south  Florida,  and  to  handle 
the  coming  state  political  campaign. 

Jack  Stearns  has  resigned  from  the 
day  telegraph  department  of  the  New 
Pork  Herald  Tribune  to  join  the 
Yakima  (Wash.)  Republic. 

Mr.  and  Mrs.  James  Atwater  are  the 
parents  of  an  eight  pound  boy  born 
Jan.  11.  Mr.  Atwater  is  assistant  city 
editor,  Springfield  (Mass.)  Republican. 

J.  Edward  Wray,  sports  editor,  St. 
Louis  Post-Dispatch,  has  returned  from 
a  vacation  spent  in  Mexico. 

Silencer  P.  McCulloch  of  the  staff, 
St.  Louis  Post-Disp.  tch,  went  to 
Tampa,  Fla.,  for  his  paper  to  write  a 
special  story  of  the  recent  flogging  and 
tarring  and  feathering  of  three  men, 
one  of  whom  died. 

Kenneth  P.  Middleton  has  been  made 
assistant  city  editor  of  the  Kansas  City 
Journal-Post,  succeeding  Ray  Runnion, 
who  joined  the  Chicago  Tribune.  Wil¬ 
liam  G.  Secrest  has  been  made  a  second 
assistant  on  the  desk.  Mr.  Middleton, 
formerly  political  editor,  also  will  con¬ 
tinue  his  political  writing. 

Charles  K.  Brown,  of  the  news  staff, 
E'oening  Leader,  Staunton,  Va.,  has 
been  named  president  of  Shenandoah 
Valley,  Inc.,  a  regional  Qiambcr  of 
Commerce  to  boost  the  interests  of 
Shenandoah  Valley. 

D.  L.  Hartley,  day  reportorial  staff, 
Kansas  City  Star,  has  b^n  assigned  to 
the  Washington  bureau  for  a  few 
weeks  to  do  features. 

Doyle  L.  Buckles,  former  president 
of  the  Nebraska  Press  association,  has 
become  managing  editor  of  the  Mitchell 
(Neb.)  Index. 

Morris  Siegel  has  bee  named  finan¬ 
cial  editor  of  the  Atlanta  Constitution. 

Henry  Irving  Bowles,  until  recently 
of  Wilmington,  Del.,  has  become  asso¬ 
ciate  editor  of  the  Rappahannock  (Va.) 
Times. 

Kleber  Miller  and  Ben  Armistead 
have  joined  the  reportorial  staff  of  the 
San  Antonio  Evening  News. 

George  F.  Hull,  head  of  the  Chatta¬ 
nooga  (Tenn.)  Times  photographic  de¬ 
partment,  was  installed  as  executive 
vice-president  and  Gridiron  manager  of 


JOHK  C.  RoGESS 


preaches  by  get¬ 
ting  out  and  tak¬ 
ing  jjart  in  civic 
and  business  en¬ 
terprises  for  the 
good  of  his  city 
is  John  C.  Rog¬ 
ers,  editor,  pub¬ 
lisher  and  man¬ 
ager  of  the  Dy- 
ersburg  (Tenn.) 
State  -  Gazette, 
one  of  the  best 
known  small  city 
dailies  in  that  sec¬ 
tion  of  the  south, 
quarter  of  a  cen- 


F'or  more  than 
tury — 28  years  to  lie  exact — Mr  Rogers 
has  worked  for  the  betterment  of  the 
thriving  small  city  of  Dyersburg  where 
his  paper  first  was  circulated  as  a 
weekly  and  since  1928  as  a  daily  and 
Weekly.  That  his  efforts  have  not  gone 
unrecognized  by  his  fellow  citizens  is 
shown  by  a  long  list  of  civic  and  fra¬ 
ternal  offices  bestowed  upon  him.  com¬ 
ing  to  a  climax  in  his  recent  election 
as  president  of  the  Dyersburg  Chamber 
of  Commerce. 

Born  in  Memphis  and  educated  in 
the  city  schools  there,  Mr.  Rogers 
acquired  practical  newspaper  experience 
in  the  office  of  A.  N.  Kellogg  News¬ 
paper  Company,  which  later  became 
the  Western  Newspaper  Union. 

In  1907  with  Harvey  A.  Nelson,  an¬ 
other  young  worker  for  the  same  com¬ 
pany,  he  purchased  the  Dyersburg 
State-Gazette  from  Col.  Tom  W.  Neal, 
who  had  founded  it  in  1865.  Since 
then,  the  two  have  prospered  and  built 
up  their  paper  into  a  property  worth 
many  times  its  purchase  price.  Mr. 
Nelson  still  is  “on  deck’’  in  charge 
of  the  mechanical  end  and  acts  as  presi¬ 
dent.  John  Rogers  is  manager,  pub¬ 
lisher  and  editor. 

When  Rogers  and  Nelson  took  over 
the  State-Gazette,  things  such  as  good 
rtiads  never  had  been  heard  of  in  Dyer 
county,  which  borders  on  the  swampy 
land  of  the  Mississinpi  and  Reelfoot 
Lake.  Now  the  county  is  criss-crossed 
with  paved  roads,  Dyersburg  is  an  im¬ 
portant  stopping  place  on  the  Chicago- 
Gulf  Coast  tourist  route,  and  the  cam¬ 
paigning  of  State-Gazette  and  the  voice 
of  Editor  Rogers  are  given  much 
credit  for  this  accomplishment. 

,\nd  so  it  has  been  with  every  other 
campaign  for  the  promotion  of  “more 
abundant  life”  in  Dyer  county  and  that 
section.  The  idea  became  general  that 
when  a  campaign  was  to  be  put  over, 
the  Iiest  thing  to  do  was  to  call  in  John 
Rogers  at  the  start  and  let  him  do  most 
of  the  work,  which  he  generally  did. 

Mr  Rogers  has  been  president  of  the 
Tennessee  Press  -Association,  secretary 
for  14  years  of  the  county  Democratic 
executive  committee,  and  held  many 
other  important  civic  positions. 


the  Giattanooga  Press  Club  Jan.  5. 
Other  officers  installed  were:  Raleigh 
Cnimbliss,  of  the  Times  editorial  de- 
l>artment,  president,  succeeding  Alfred 
D.  Mynders.  editor  of  the  Chattanooga 
News;  James  Latimer,  of  the  News, 
secretary;  Murray  E.  Wyche,  the  News, 
treasurer;  R.  M.  Cooke,  of  the  Labor 
World,  chairman  of  the  board  of  direc¬ 
tors;  Julian  LaRose  Harris,  executive 
editor  of  the  Times,  and  Mr.  Mynders, 
directors.  Lapsley  G.  Walker,  veteran 
editor  of  the  Times,  was  named  honor¬ 
ary  president  for  life. 

Walter  Valerius  has  been  named  city 
editor  of  the  Corning  (N,  Y.)  Evening 
Leader. 

Albert  L.  Gelders,  formerly  of  the 
Macon  (Ga.)  Telegraph  staff,  has  been 
made  sports  editor  of  the  M acorn  (Ga.) 
Evening  News,  succeeding  Nathan  A. 
Gans,  resigned. 

John  B.  Danby  of  the  J ournal-Every 
Ezvning  has  been  elected  president  of 
the  Wilmington,  Del.,  Newspaper  Guild. 

(Continued  on  page  38) 
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EXTRA!  -j 

SPECIAL  SQUAD 


New  Ryley  Cooper  Story  -i 


I.  /'.'i/i/oc  Hoori’r  ;jivcs  Court- 
mil  liiiley  Coujirr,  author  of 
Sijiiiiil  .Squad”  a  first-hnrul 
ilfiiioiistratioii  of  the  liitegt 
riiii/rr  print  iiirthoilii  developed 
III!  Ill'  I'liiernl  Itureuu  of  In- 
lesiiipiiiuii. 


Because  of  liis  "10.090  Public 
Enemies’’  and  other  G-ineii 
stories.  Courtney  Ryley 
Cooper  has  become  known  as 
the  unotiiciul  historian  of  the 
Federal  Bureau  of  Investiga¬ 
tion.  Ill  "Special  .Squad,”  a 
hreatlitaking  story  of  the 
F.  It.  1.,  Cooper  has  outdone 
himself.  The  following  letter 
from  the  chief  of  the  C-men 
speaks  for  itself — 


— I 


OFFICE  OF  THE  DIRECTOR 
FEDERAL  BUREAU  OF  INVESTIGATION 
U.  S.  DEPARTMENT  OP  JUSTICE 
WASHINGTON,  O.  C. 


January  3.  1936. 
Mr.  Courtney  Ryley  Cooper 
22U  East  42nd  Street 
New  York,  New  York. 

My  dear  Ryley : 

CunKratulations  on  "Special 
Squad,"  your  new  novel  about 
the  Federal  Bureau  of  Inves- 
tiKation. 

To  tny  mind,  authenticity 
is  a  prime  requisite  of  the  fic¬ 
tion  of  today,  and  this  is  one 
reason  why  I  have  received  so 
much  enjoyment  from  "Spec¬ 
ial  Squad."  Certainly  no  other 
writing  man  could  have  done 
such  a  thorough  job  of  depict¬ 
ing  the  inner  workings  of  this 
lihase  of  F.B.I.  activities, 
plus,  of  course,  the  aims,  the 
achievements  and  ideals  of  this 
Bureau. 

As  I  have  remarked  before, 
your  long  familiarity  with  this 
organization,  as  exemplifi^  in 
your  many  authentic  writintre, 
IS  etiualed  by  no  other  civil¬ 
ian.  1  am  most  happy  that 
you  have  utilized  this  exten¬ 
sive  knowledge  in  such  a 
thrilling  story  as  “Special 
Squad.” 

With  kind  personal  regards. 

I  am 

Sincerely  yours, 

J.  Edgar  Hoover 


CHICAGO  TRIBUNE- 
NEW  YORK  NEWS 
SYNDICATE,  INC. 


ARTHUR  V,>.  CRAWFORD 

r  v/s  B  dg.,  27.0  Eos*  42nd  S' 
N:W'  YORK 
MUrray  Hill  21234 
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INTERTYPE  REGAL 

continues  to  make  a  hit  with  the 
newspapers  of  America  •  •  •  and  their  readers 

The  agreeable  appearance  and  easy  reading  qualities  of  Interlype  Regal  are  ap¬ 
proved  alike  by  type  experts,  eye  experts,  and  Mr.  and  Mrs.  Public.  That  is  why 
Intertype  Regal  is  a  circulation  builder.  One  of  the  most  recent  installations  of 
Interlype  Regal  was  made  by .  .  . 

IHE  AURORA,  ILLINOIS,  BEACON-NEWS 

which  announced  the  new  type  face  in  a  front-page  story  as 
follows:  'The  Beacon-News  today  appears  before  its  readers 
in  a  new  dress.  It  has  the  satisfying  consciousness  that  it  is 
'easier  to  look  at.'. . .  The  new  type  is  a  result  of  experiments 
carried  on  for  several  years.  It  was  the  choice  of  a  majority 
vote  by  Beacon-News  employees,  and  the  experiments  have 
shown  that  it  is  easier  for  young  and  old  to  read  than  the  type 
which  was  abandoned  with  yesterday's  editions."  Then,  in  a 
three-column  space  on  page  3,  the  Beacon-News  continued 
under  the  headline  "How  Do  You  Like  Our  New  Dress?" 

The  uniformly  favorable  reaction  of  newspaper  readers  to  the  use 
of  Intertype  Regal  is  remarkable.  All  readers  seem  to  notice  the  new 
type  face  and  like  it,  and  many  have  taken  the  trouble  to  say  so,  in 
letters  and  telephone  calls. 

Why  not  make  a  side-by-side  comparison  of  Intertype  Regal 
and  the  news  type  that  you  are  now  using?  Specimens  of 
Regal  will  be  furnished  on  request.  When  you  write  please 
uiention  the  point  size  that  you  are  using  or  might  like  to  use. 


STEP  AHEAD  WITH  INTERTYPE 


SPECIMEN  OF  REGAL 

7PointNo.  1  onSPoint 

(From  Aurora  Beacon-News) 

From  the  standpoint  of  newspaper 
readers,  the  importance  of  news  type 
legibility  cannot  be  overemphasized. 
This  fact  has  been  recognized  by  the 
newspapers  for  many  years,  but  only 
during  the  past  ten  years  or  so  has 
the  subject  been  given  the  careful 
study  that  it  deserves.  It  is  stated 
that  a  survey  made  some  years  ago, 
during  which  it  was  shown  that  fully 
two-thirds  of  all  the  employees  of  a 
large  industrial  organization  were 
nearsighted,  was  brought  to  the  at¬ 
tention  of  one  of  the  editors  of  a 
large  eastern  metropolitan  paper.  He 
was  so  impressed  by  the  facts  devel¬ 
oped  that  he  immediately  took  action 
toward  improving  the  legibility  of 
his  own  newspaper  and  thus  paved 
the  way  for  future  study  and  devel¬ 
opment  work. 

Another  reason  for  the  present  im¬ 
portance  of  news  type  legibility  is 
the  ever-increasing  speed  of  modern 
living.  While  it  is  true  that  the  aver¬ 
age  citizen  reads  more  of  his  newspa¬ 
per  today  than  ever  before,  it  is  also 
true  that  he  has  less  time  in  which  to 
do  it.  Hence  it  has  been  necessary  to 
accelerate  the  speed  of  newspaper 
reading,  just  as  we  speed  up  every¬ 
thing  else,  and  this  has  been  done  by 
the  scientific  development  of  modern 
news  types  like  Intertype  Regal.  In 
fact,  speed  of  reading  is  a  test  that 
is  commonly  used  in  studies  of  type 
legibility,  the  experiments  being  con¬ 
ducted  to  show  just  how  many  words 
set  in  the  type  to  be  tested  can  be 
read  in  a  specified  length  of  time. 


intertype  corporation 

Brooklyn,  n.  y. 


SET  IN  lETON  AND  V06UE  lOLO  CONDENSED 
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DAILY  SCORED  A  BEAT 
ON  HEWITT  SUIT 

San  Francisco  Chronicle  First  With 
News  of  Sterilisation  Case  Action 
— Overcame  Lawyer's 
Objection 


OKLAHOMA  DAILY  SOLD 

Sale  of  the  Clinton  tOkla.)  Morning 
Times  by  Dick  Mitchell  to  Joe  C.  Tof- 
felniire  and  Tim  Warren  was  an¬ 
nounced  Jan.  8.  The  ITcckly  Tinics- 
Trihunc  and  the  Morning  Times  are 
published  in  the  plant. 

CONNERY  asks”  PROBE 
OF  RADIO  GRANTS 


Development  of  an  office  tip  into  a  D  Ar|IO  PR  ANTS 

copyright  story  of  sufficient  importance 

to  gain  world-wide  attention  in  dis-  ;  | 

patches  quoting:  “The  San  Francisco  General  Investigation  of  Federal 
Chronicle  today  says”  was  hailed  Communications  Commission 
in  Pacific  Coast  newspaper  circles  last  Asked  for  in  House 

The  scoop  which  ran  into  a  two  and  Resolution 

a  half-page  spread  in  Monday  s  Chron-  (Special  to  Kditos  &  Publisher) 

icle  Jan.  6  was  die  first  inklmg^^^^^^  Washington,  D.  C.  Jan.  15- 

Ann  Cooper  Hewitt  smt  for  $500,000 

damages  cltargmg  a  sterilization  oper-  Communications  Commission 

ation  in  her  ol  her  ^  p  ^on- 

share  m  the  $10,000,0^  estate  of  her  :;ia5sachusetts.  introduced  a 

^  resolution  in  the  House  Wednesday 

John  G.  Robinson,  city  editor,  re-  ^^lling  for  a  general  investigation  of 


father.  Peter  (^per  Hewitt.  resolution  '  in  the  House  Wednes 

tu'  editor,  re-  ^^lling  for  a  general  investigation 

ceived  the  tip  on  the  story  Saturday  PCC 

afternoon.  Jan.  4.  Harry  Lerner  was  .^roused  by  stories  of  a  “G-man”  in- 
sent  to  investigate.  By  Sunday  o  n-  yestigation  of  projKised  bribery,  alleged 


mg  the  trail  1^  to  Ku^ell  P.  Tyler,  TT  th; 


attorney  for  Miss  Hewitt. 


^  , ,  . .  T-  I  _  •  „  units  of  the  broadcasting  industry,  and 

I  NT  ^  f *he  proposed  housecleaning  by  the 

dose  friend  of  John  Francis  Neylan,  W.  commission  itself,  the  Congressional 

‘■"i‘  ‘I  bloc,  led  by  Connery,  has  called  for  a 

with  Paul  Block,  the  Chiomcle  learne  .  gccrai  investigation  of  the  commission 
He  ^w  no  re^on  why  he  should  give  activities  of  the  past  year, 

tlie  Chronicle  die  story,  particularly  as  special  committee  will  be  apixiinted 


the  Chronicle  the  story,  particularly  as 
he  had  planned  to  call  a  conference 


to  handle  the  inquiry,  the  membership 


with  all  newspapermen  Monday  an  i^as  not  been  selected  as  yet 


give  the  story  to  all. 


Meanwhile  the  FCC  appointed  a  five- 


“1  talked  until  the  sweat  just  poured  tnan  board  to  sift  the  facts  of  the  story 
off  me,”  Mr.  Robinson  said.  “I  pointed  y{  projiosed  bribery  in  the  allocation  of 
out  as  best  I  could  that  we  had  found  a  radio  channel  in  upper  state  New 
the  story  and  had  a  right  to  the  first  York  that  cast  reflections  on  a  member 
break.  Mr.  Tyler  promised  an  answer  of  the  commission.  With  the  exception 
at  3  p.  m.  Sunday.”  of  Chairman  Anning  S.  Prall  and  Com- 

Sunday  afternoon  Mr.  Robinson  and  missioner  Eugene  O.  Sykes,  who  were 
Mr.  Lerner  met  Mr.  Tyler  in  his  of-  left  off  the  board  at  their  own  request, 
fice  to  learn  his  decision.  the  FCC  w'ill  do  “the  housecleaning,” 


Kansas  City  Journal-Post  rewrite  staff 
PERSONAL  has  joined  the  staff  of  the  JournaU 

-  Post. 

(Continued  from  Mae  36)  Berry  has  rejoined  the  re 

■  j  .  ix.rtorial  staff  of  the  Kansas  City  Star 

Other  oflheers  are:  vice-president,  after  an  absence  of  two  years. 

Sa^y!  Joh^rriSTo^rn^nriiewt  ry^rco^pf  del^a'^^^^^ 
Eve^'E;enb7''"  ^tate^ws  edkor  of  the  newsiSr,*^ 

Art  ille  Schaleben,  of  the  reportorial  comr^ni'Jht^’telegrap^ir'^dh^^^^  ^ 
staff,  Mthvaukee  Journal,  has  been  Atlanta  Constitution.  Mr.  Park’s  d1^ 
elected  president  of  the  Milwaukee  on  the  copy  desk  has  been  taken^ 
Press  Club  to  succeed  John  R.  Wolf,  Charles  Cooper  Etheridge  ^ 

veteran  newspaperman,  who  held  the  ^  ^  ^ 

office  for  two  terms,  and  who  declined  /Va  t  u.. 

re-nomination  ^«Per-Dij/)a/f/i,  has  issued  hi$ 

■  „  •  .  ,  I-  fourth  edition  of  Lights  o’  Day.  The 

Ralph  Crowell  assistant  city  editor,  volume  will  be  illustrated  with  aoDre! 
and  James  Chestnutt,  rewrite  man,  San  priate  camera  scenes  by  H  D  Vol 
bratKisco  Call- Bullet  in,  both  recently  imer,  staff  photographer  of  the  Ledirer' 
became  fathers.  In  each  instance  it  Dispatch. 

was  a  boy  in  the  seven-pound  classifica-  Lr,.,.:nl  • 

♦inn  Keville  Glennan,  managing  editor  of 

I)’ ,  T-  t  \A  A  u,  t  *1.  Korfolk  (Va.)  Ledger-Dispatch  is 

Patricia  Ziegfeld,  daughter  of  the  iu  at  his  home  with  grippe, 

late  rlorenz  Ziegfeld,  has  joined  the  i-  au  a  j  r  • 

staff  of  Will  Rogers  Jr.’s  Beverly  Hills 

(Cal.)  Citizen  as  columnist.  n  1 

m  -u  D  11  u  •  joined  the  Owosso  (Mich.)  .,4roiu- 

Miss  Martha  Bohlsen.  home  service  Press,  succeeding  Richard  Allgire  wl» 

director  o  the  Nebraska  Power  com-  resigned  to  take  a  publicity  job  with  the  f 

l>any.  has  l^n  named  homemaking  edi-  Renown  Stove  Company,  of  Owosso  v 
tor  of  the  Omalia  (Neb.)  Bec~Ncivs.  ^  \t  ty  .  , 

\  T  c*  ^  j  *  r  *u  ^*“5.  Peter  Rutherford 

Anna  Louise  Strong,  editor  of  the  Toronto,  celebrated  their  golden  wed-  ^ 
Moscenv  Daily  Sezos,  will  discuss  Die-  .jjng  there  Jan.  6.  Mr.  Rutherford  was  . 
tatorship  and  Dem^racy  Lnder  the  the  first  advertising  manager  of  T^-  ^ 
Soviets  m  Buffalo  Jan.  30,  under  aus-  Daily  Star  ; 

pices  of  the  American  Friends  of  the  r  u  .r  .  : 

Soviet  Union.  Snure.  of  the  New  York  Uerali 

j,  ,  ,  ,  ..  /  rtFwne  j  Washington  bureau,  IS  at  the 

Robert  Jones,  editorial  writer  until  United  States  Veterans’  Hospital™ 
recently  with  the  /y.i/ad^  Oteen.  N.  C.  an  institution  for  tte 

Ledger,  has  joined  the  Phtladel}  hia  In-  tubercular 
qititer  in  that  capacity. 


“I  felt  as  though  I  was  facing  a  if  any  is  dictated. 

_ »*  . .  “A.,  /' 


jury,”  Mr.  Robinson  said.  “As  he 
made  a  rather  wry  face,  I  was  sure 


Commissioner  Irwin  T.  Stewart  has 
lieen  appointed  chairman  of  the  group. 


our  work  had  been  in  vain.  Then  he  which  will  attempt  to  “determine  the 
said  that  he  had  decided  we  were  en-  facts  concerning  the  alleged  incident  in 


titled  to  the  story.” 


the  Willard  Hotel  here,  when  a  son  of 


Affidavits  to  support  the  facts  al-  Lliairman  Prall  overheard  a  conyersa- 
ready  learned  and  a  copy  of  the  suit  tion  relative  to  the  apparent  necessity  of 
which  was  to  be  filed  were  obtained  resorting  to  bribery  to  obtain  a  radio 
from  the  attorney.  Meanwhile,  the  channel.” 

Chronicle  library  staff  had  been  busy.  Tlie  proposed  Congressional  inquiry 
Pictures  of  all  the  principals  except  is  powered  with  several  political  griev- 
Miss  Hewitt  had  been  found  in  the  ances.  Rep.  Connery  is  seeking  to  find 
morgue.  Mr.  Tyler  promised  a  photo-  out  why  the  FCC  declined  to  take  dis- 
graph  would  be  sent  to  the  Chronicle  ciplinary  action  for  an  obscene  broad- 
by  6  p.  m.  Sunday.  When  hope  had  cast  on  a  Mexican  program  of  station 


b«n  virtually  abandoned,  a  messenger 
with  the  picture  arrived  at  the  (Chron¬ 
icle  office  at  7  ;30  p.  m.  Sunday. 


VVJZ,  New  York,  last  March,  which 
aroused  Catholic  groups  to  protest  vig¬ 
orously.  Also,  Rep.  Connery  is  the 


The  result  of  staff  enterprise  through-  spokesman  for  labor  in  its  quarrel  with 
out  Sunday  led  to  the  production  of  a  the  FCC  over  alleged  discrimination  in 
page  of  pictures,  an  inside  page  of  the  broadcasting  applications  of  several 
feature  and  affidavit  material  and  about  labor  stations.  Connery  feels  that  the 
a  half  page  more  of  copv.  Hale  action  of  the  commission  in  dividing  a 
Shields,  Stanley  Bailey  and  Tom  Irwin  radio  channel  l^tween  the  Brooklyn 
were  chief  collaborators  on  the  side  Itogle  Broadcasting  Company  and  sta- 
material,  although  Mr.  Robinson  said  tion  WBBC,  New  York,  and  remsing 
the  entire  staff  worked  so  hard  on  the  grant  the  application  of  WEVD,  the 
story  he  hesitated  to  single  out  any  5>ebs  Memorial  station,  was  illustrative 
individuals  for  mention.  FCC  s  favoritism  toward  the 

Finally  the  Chronicle  had  its  story  larger  units  of  the  broadcasting  groups, 
ready  for  printing.  At  3  a.  m.  it  was  .  ■ 

turned  over  to  the  Associated  Press  I  •  1 

for  release  on  the  eastern  circuit 

Meanwhile,  the  problem  of  guarding 
the  story  had  been  carefully  studied. 

As  too  much  precaution  might  prove  i/ /t/Prt/LtT/lyJ  ^ 

disastrous,  it  was  decided  not  to  lock 

any  doors  or  engage  in  any  mysterious  „  n  *  *  t_  *  1 

moves,  but  to  maintain  rather  a  routine  ...JrrilltlQg  t£l2.t  IS  CiCS.r 
attitude  so  as  not  to  arouse  any  undue  ,  ,  ,  , 

suspicion.  2.0(1  Sll2Ip  tOrOUgilOUt 

E.'trly  Monday  morning,  the  Chron-  ,  .  „ 

icle  printed  its  San  Francisco  home  tOC  COtlFC  rUO. 
edition  and  then  rushed  into  the  6  a.  m. 

street  edition  with  the  copyrighted  .  #•  w 

story.  Two  extra  men  were  added  to  Wrttt  for  list  qf 

the  staff  last  week  to  assist  in  hand-  prominent  msen, 

ling  new  developments. 

Following  its  beat,  on  the  suit,  the  _  xTitf  ertiM  iMr' 

Chronicle  obtained  and  presented  the  INlLllo  BL 
heiress’  own  story  over  her  signature.  Extimtht  DinrAuton 

San  Francisco  Examiiirr  also  has  ^  STREET.  NEW  YOSX 

been  presenting  a  story  on  Miss  Hew-  _  _ 

itt’s  life  using  the  by-line  “By  .-Knn  MADISTOI  ST„  CHICAGO 

Cooper  Hew’itt  as  told  to  Enid  Hub  _ 

bard.”  I  —  • 


Prescott  Sullivan  has  joined  the  San 
Francisco  Examiner  editorial  depart-  WEDDING  BELLS 

ment.  Mr.  Sullivan’s  place  on  the  \  A  RS.  .ADELAIDE  NOYES,  widow 
Chronicle  is  being  filled  by  Will  Con-  iVl  of  Theodore  P.  Noyes,  son  of  the 
iiolly,  formerly  of  the  San  Francisco  editor-in-chief  of  the  Washington  hz- 
Xeios.  James  McGee  completed  the  ning  Star,  to  Lawrence  Greene,  maiu- 
triple  shift  by  joining  the  News.  Mr.  ger  of  the  Racquet  Club,  Washington. 
McCiee  formerly  was  with  the  San  Jan.  15. 

Fram  isco  Call-Bulletin.  William  L.  Donnell  of  the  Lubbock 

.\mico  Barone,  political  writer  for  (Tex.)  Avalanche-Journal  staff,  to 
the  Springfield  (Mass.)  t/iiioK,  began  a  Miss  Mildred  Johnson,  in  Wichiu 
leave  of  absence  this  week  for  the  cam-  Falls,  Tex.,  Dec.  29. 

Iiaign  peric^.  He  is  serving  as  political  ^{55  j^ne  Isabelle  White,  daughter 

secretary  for  John  W.  Haigis,  candi-  and  Mrs.  Mitchell  White,  to 

date  for  governor.  William  Young  Burton  in  Universitv 

Mr.  and  Mrs.  Lynn  Carpenter  of  City,  Mo.,  a  suburb  of  St.  Louis.  The 
Dundee,  N.  Y.,  are  the  parents  of  the  bride  is  the  daughter  of  the  publisher 
first  1936  baby  born  in  that  village.  Mr.  of  the  Mexico  (Mo.)  Ledger,  and  a 
Carpenter  is  a  member  of  the  staff  of  graduate  of  Sweet  Briar  (Va.)  Gillege. 
the  Dundee  Observer  while  Mr^  Miss  Dorothy  Johnson,  business  oi- 

penter  is  the  daughter  of  Mr.  and  Mrs.  fi^e.  Logan  (O.)  Republican  to  Rich- 
Harrv  C.  Smith,  the  former  being  edi-  ard  \’ore  Dec.  28  at  Logan, 
tor  of  the  Observer  and  now  a  grand-  x,  , 

r  (1.  F.  Neuhauser,  editor  of  the  .:)o* 

.dntonio  Freie  Presse  fuer  Texas,Qia- 
Lee  Kelliher,  a  law  school  graduate  man-language  newspaper,  to  Edna  Earl 
and  a  son  of  Dan  T.  Kelliher  of  the  W'alling,  in  San  Antonio,  recently. 


^'<1 
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h  CARO  LINA 


69,743  New  Cars  Sold 

In  North  Carolina  in  1935 

A  22° fo  Increase  Over  1934's  Sales 


North  Carolina,  as  you  know,  boasts  a  system  of 
hard  surface  highways  second  to  none.  Naturally, 
North  Carolinians  love  to  use  them.  Fortunately, 
they  are  able  to  use  them! 

Last  year,  69,743  new  cars  and  trucks  were  added 
to  the  state’s  total  ...  a  healthy  increase  of  22% 
over  the  1934  sales  of  57,136. 

These  figures  we  submit  as  indication  of  the 
forging-forward,  forget-the-depression  spirit  that 
exists  here — and  exists  justifiably. 


And  good  as  1935  has  been  to  us,  we  are  reasonable 
in  expecting  1936  to  be  better  still.  Crops  are 
bringing  profitable  prices.  Tourists  are  leaving 
more  and  more  millions  in  the  state.  The  South’s 
industrial  leadership  rests  here.  Our  rich  mineral 
deposits  are  yielding  increasing  wealth. 

Come  with  us  in  1936 — use  our  columns  to  otfer 
your  products  and  services  to  this  state  that  leads 
the  Southeast  in  volume  of  retail  trade! 


These  NORTH  CAROLINA  D&i lies  Afford  the  Most  Complete  Covers, 


r 


Aiheville  Citizen 
Asheville  Times 
Burlington  Iimes-News 
Charlotte  News 
Charlotte  Observer 
Concord  Tribune 
Durham  Herald 
Durham  Sun 


Elizabeth  City  Advance 
Fayetteville  Observer 
Gastonia  Gazette 
Greensboro  News 
Greensboro  Record 
Greenville  Reflector 
Henderson  Dispatch 
Hendersonville  Times-News 


Hickory  Record 
High  Point  Enterprise 
Kinston  Free  Press 
New  Bern  Tribune 
Raleigh  News  &  Observer 
Raleigh  Times 
Reidsville  Review 
Rocky  Mount  Telegram 


Salisbury  Post 
Tarboro  Southerner 
Washington  News 
Wilmington  News 
Wilmington  Star 
Winston-Salem  Journal 
Winston-Salem  Twin  City 
Sentinel 
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NEW  FLASH  SYNCHRONIZER  SIMPLY 
DESIGNED,  USES  PENCIL  CELLS 

Device  Perfected  by  Harry  Grogan  of  Brooklyn  Eagle  Commended 
for  Light  Weight,  Absence  of  Detachable  Parts — 

Results  of  Tests  Told 


By  JACK  PRICE 

plfastd  to  note  that  an-  attached  to  the  camera  as  this  lamp  is 
sufficient  for  almost  any  type  of  story. 
The  necessity  for  using  the  tripod  has 
l>een  dispensed  with  except  for  special 
occasions. 


WE  ARh  , 

other  step  in  the  development  of 
(lash  synchronization  has  been  made. 
With  the  introduction  of  the  Hi-Speed 
dash  synchronizer  another  progressive 
move  in  the  right  direction  is  recorded. 

This  new  speed-gun  is  made  for  use 
»»nly  on  the  speed  graphic  cameras 
which  are  equipjied  with  Zeiss  13.5.cm 
lenses  either  F.4.5.  or  F.3.5.  The  present 
model  is  designed  for  titting  to  the  F.- 
4.5.  lens.  For  the  F.3.5.  a  special  fitting 
has  to  be  prepared.  .\11  lenses  must  be 
set  in  Conipur  shutters  for  use  with  the 
Hi-Speed  flash.  It  was  disappointing 
to  discover  the  limited  use  on  cameras 
of  this  new  “gun,”  but  we  have  been 
informed  that  the  manufacturers  con¬ 
template  devising  methods  of  annlica- 
tion  to  other  cameras  than  the  graphics. 

This  new  apparatus  offers  a  principle 
<liffenng  from  its  comiietitors  who  have 
enjoyed  success  in  this  field.  It  is  the 
third  synchronizer  to  appear  on  the 
market  since  the  adoption  of  the  flash 
bulb  in  speed  work.  The  first  speed- 
flash  gun  to  be  commercially  used  was 
the  Mendelsohn  lamp,  which  is  oper¬ 
ated  by  means  of  an  electric  magnetic 
tripi)er.  Tlie  magnet  was  the  iKtwer 
that  tripped  the  releasing  lever  when 
charged  by  three  battery  cells  having  a 
total  of  four  and  one-half  volts.  Tliis 
tripper  is  detachable  and  offers  diffi¬ 
culties  in  setting  it  accurately  each 
time  it  is  attached  for  use.  The  cells 
are  in  a  holder  which  is  hooked  to  the 
side  of  the  camera  by  mea'ns  of  a  metal 
slot.  Until  the  present  date  this  “gun” 
has  Iteen  practically  adopted  as  a  stand¬ 
ard  piece  of  the  press  photographer’s 
ei|uipment. 

The  next  speed-flash  apparatus  to 
make  its  presence  known  to  the  news- 
I»aper  cameramen  was  the  Kalart.  This 
device  was  operated  by  means  of  the 
regular  releasing  cable  which  comes 
with  the  camera.  In  order  that  the 
danger  of  the  cable  sticking  in  the 
shutter  could  be  eliminated,  a  si)ecial 
slee\e  was  made  to  keep  the  head  of 
the  wire  release  at  its  proper  distance. 
The  twwer  is  supplied  from  a  C  bat¬ 
ter)  of  at  least  four  and  one-half  volts. 
The  tripping  mechanism  is  huilt  into  a 
detachable  unit.  Again  we  have  a  mov¬ 
able  part,  such  as  found  in  the  Men¬ 
delsohn  lamp.  'Die  batteries  are  housed 
in  a  holder  which  it  attached  to  the 
camera  by  means  of  the  set  screw  used 
for  the  tripod  head.  The  most  favor¬ 
able  feature  of  the  Kalart  is  that  it 
could  be  adapted  for  almost  any  shutter 
operated  by  a  releasing  cable. 

The  Hi-Speed  the  third  speed  flash 
gun  to  come  to  us,  is  a  rigidly  con¬ 
structed  device  that  has  no  detachable 
part,  and  is  permanently  attached  to 
the  lens  board.  This  improvement  pre¬ 
vents  any  back-lash  or  doubt  as  to  its 
l>roi)er  position  for  operation.  It  was 
in\ented  by  Harry  Grogan,  art  director 
of  the  Brooklyn  Eagle,  an  old  hand  in 
the  photograj^  business.  At  one  tinte 
he  was  a  part-owner  of  the  former 
Cameranews  Service  and  is  thoroughly 
familiar  \yith  the  difficulties  besetting 
newspaper  photogranhers. 

The  Grogan  method  of  synchroniza¬ 
tion  is  a  new  departure  because  of  util¬ 
izing  the  action  of  the  cocking  lever. 
(Jnce  set  it  needs  no  further  adjustment 
and  its  simple  manner  of  operation 
should  appeal  to  the  press  cameraman. 
The  batteries  are  used  only  for  firing 
the  bulb  and  have  no  part  in  operating 
any  other  mechanism.  Three  small  pen¬ 
cil  cells  are  used  and  are  contained  in 
a  novel  grip-handle  which  is  fastened 
to  the  camera  by  means  of  the  set  screw 
used  for  the  tripod  head.  The  grip- 
handle  has  angles  on  each  end  which 
are  Itent  over  the  camera  in  order  that 
the  handle  may  hold  the  box  firmly.  It 
further  prevents  movement  by  opera¬ 
tions  required  for  working  the  flash 
»\'iichronizer.  The  handle  may  be  left 


This  photograph  of  the  new  Hi-Speed 
flash  synchronizer  ready  for  action  was 
taken  with  a  similar  outfit,  except  that 
the  lens  was  an  F.3.5.  The  exposure 
made  on  a  super->ensitive  panchromatic 
film.  The  lens  was  closed  down  to 
F.22.  and  the  time  was  l/200lh  of  a 
second. 

Its  light  weight  is  a  factor  in  its 
favor.  By  means  of  a  small  test  bulb, 
the  photographer  can  ascertain  the  con¬ 
dition  of  his  liatteries  and  the  working 
condition  of  the  gun.  The  reflector  is 
pre-focused  and  gives  the  maximum 
amount  of  reflection.  \  splendid  char¬ 
acteristic  of  the  apparatus  is  shown  in 
covering  assignments  which  call  for 
si)eed  of  manipulation  of  camera  and 
lamp.  If  the  photographer  must  run 
from  place  to  place  in  order  to  obtain 
his  shots,  he  will  find  comfort  in  the 
feeling  of  security,  that  jarring  of  his 
camera  has  caus^  no  looseness  with 
tlie  Hi-Speed  Flash  gun. 

The  method  of  actual  operation  is 
contained  in  the  make  and  break  circuit 
designed  for  control  by  the  cocking 
lever.  When  this  lever  is  freed  the 
upward  movement  it  takes  closes  the 
circuit  which  fires  the  bulb.  When 
cocked  for  action  the  circuit  is  broken 
and  the  bulb  is  never  in  danger  of  lieing 
set  off  prematurely.  This  new  outfit 
offers  cotnfort  to  the  photographer  for 
he  need  never  fear  the  loss  of  some 
part  of  his  flash  which  is  often  left  be¬ 
hind  when  he  is  packing  up. 

We  have  experimented  with  four  of 


the  Hi-Speed  synchronizers  for  the 
past  four  weeks  and  the  results  have 
been  most  pleasing.  In  order  that  a 
fair  and  unbiased  opinion  could  be  given 
the  manufacturer  was  kind  enough  to 
loan  us  different  stock  models  for  our 
tests.  In  a  series  of  tests  made,  at 
least  five  exposure  were  shot  with  each 
lamp,  siteeds  ranging  from  l/25th  to  a 
l/200th  of  a  second  and  apertures 
closed  to  F.22.  were  tried. 

Tlie  distances  were  from  six  to  20 
feet  from  camera  to  subjects.  Moving 
and  still  objects  were  shot  in  and  out¬ 
doors.  No  allowances  were  made  for 
cold  and  damp  weather,  the  lamps  were 
subjected  to  operations  under  the  most 
adverse  and  trying  conditions.  In  an¬ 
other  series  of  tests  snapshots  were 
made  at  I/IOOth  of  a  second,  aperture 
at  F.5.6.  of  crowds  at  a  distance  of  50 
feet  from  the  camera,  and  the  negatives 
were  perfectly  timed. 

During  the  tests  only  supersensitive 
panchromatic  films  were  used.  The 
reason  is  because  of  the  quality  these 
films  produce.  Perhaps  some  ultra  speed 
plates  might  prove  a  trifle  faster,  but 
in  the  final  analysis  quality  is  what 
counts.  The  whites  are  less  harsh  and 
the  contrast  is  not  so  great  in  films. 
Negatives  were  also  exposed  at  l/200th 
of  a  second  with  lens  closed  down  to 
F22  using  the  F.3.5.  outfit  and  with 
normal  develotmient  were  fully  timed. 

We  sincerely  hope  that  all  users  of 
these  lamps  will  have  the  same  success 
as  we  had,  and  they  should  unless  some 
accidents  occur.  With  the  addition  of 
this  modern  apparatus,  we  are  grateful 
for  the  inventive  mind  of  the  individual 
photographer  rather  than  the  efforts  of 


either  the  camera  or  flash  bulb  maaB. 
facturers.  As  in  the  i>ast  if  news^i 
photographers  hope  to  make  their  ^ 
less  difficult,  they  must  depend  um 
their  own  resources. 

If  only  the  flash  bulb  and  camera 
makers  could  sit  in  a  round  table  con¬ 
ference,  they  might  arrive  at  a  mutial 
understanding,  from  which  the  co#, 
sumer  of  their  products  might  derive 
great  benefit. 

*  * 

HM.  BOSTON--! t  is  quite  simple 
•  to  use  more  than  one  bulb  a 
speed  flash  work.  It  is  recommended 
that  when  more  than  one  bulb  is  used, 
do  not  fire  them  by  means  of  conraa 
with  each  other.  Allow  alxiut  l/bOthoi 
a  second  for  the  heat  expansion,  this  is 
enough  time  to  render  one  bulb  uselera. 
Use  the  two  or  three  way  socket  s: 
that  all  bulbs  will  be  fired  ^imultaae 
ously.  It  will  require  a  larger  reriector 
for  such  work  but  the  results  under 
some  circumstances  will  lie  worth  while 
There  need  be  no  change  in  the  manric 
of  operating  the  synchronizing  unit 
Thanks  for  the  compliments,  will  try 
to  report  the  trip  to  the  bulb  factory  ir, 
the  next  issue. 


IOWA  DAILY  SOLD 

Ues  Moines,  Jan.  13  —  Sale  of  li?; 
St’cticcr  Daily  Reporter  to  K.  L. 
White  and  associates  by  the  Mcfiiitr' 
Newsiiaper  Co.  was  announced  .''atar  j 
day  at  Spencer,  la.  White,  whoistrt  ' 
lisher  of  the  Spencer  Neivs-Hcraid.  i 
weekly,  will  lie  associated  with  Dent  E 
Green  and  Paul  H.  Martin  in  puhti-j 
ing  the  Reporter.  Frank  Miller  retirB.; 


AlaJce  1936 

show  an  increase 
in  your  circulation 


Engage  the  services  of  America’s 
foremost  and  most  successful  cir- 
eulation  promotion  organization. 
Investigate  now  the  self-financing 
reader-interest  contest  plans  that 
have  produced  results  for  many 
of  the  nation’s  leading  newspapers 
plans  owned  and  offered  to  you  by 

Publishers  Service  Company 

INCORPORATED 

75  WEST  STREET  NEW  YORK,  N.  Y. 
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2,400^000  EMPIRE  STATE 

CAR  eOMRINED  in  This 

Record  COXTRIRIJTIOX: 


Rates 

Circu-  'TsOO  10,000 

lation 

Lines  Lines 

’Albany  Evening  News . 

...(E)  41,242 

.13 

.13 

’Albany  Knickerbocker  Press.... 

...(M)  26,146 

.12 

.12 

’Albany  Knickerbocker  Press. . . 

...  (S)  41,961 

.17 

.17 

’Anuterdam  Recorder  Demoaat 

...(E)  9,047 

.05 

.05 

It  Auburn  Citizen-Advertiser . 

...(E)  8,022 

.065 

.055 

’Bingbamton  Press . 

...(E)  38,103 

12 

.12 

'Budalo  Courier- Express . 

..  (M)132,6n 

i5 

J5 

*  Buffalo  Courier-Express . 

....(S)148J56 

JO 

JO 

’Buffalo  Evening  News . 

....(E)  191,084 

J5 

J5 

’Corning  Evening  Leader . 

...  (E)  8,984 

05 

.05 

’Elmira  Star-Gazette  Advertiser  (EtM)  30,496 

.11 

.11 

’Goversvdie,  Johnstown  Morning 

Herald  &  Leader- Republican  (EtM)  13,447 

.07 

.07 

’Ithaca  Journal  News . 

....(E)  8,405 

05 

05 

’Jamestown  Morning  Post . 

...(M)  13,066 

04 

.04 

’Kingston  Daily  Freeman . 

....(E)  9180 

.05 

.05 

’Newburgh  Beacon-News . 

....(E)  14,882 

.09 

.09 

’Niagara  Falls  Gazette . 

...  (E)  23,203 

.08 

.08 

’Rochester  rnnes-Union . (E)  73,018 

'  Rochester  Democrat  k  Chronicle  ( MtS)  78,120 ' 

.40 

40 

’Syracuse  Post-Standard . 

...(M)  58,102 

20 

20 

’Syracuse  Post-Standard . 

...  (S)  64,150 

.20 

.20 

’Troy  Record . 

(M&E)  31,045 

.10 

.10 

'^Publbber’s  Affidavit,  Oct.  1  1935. 

’A.  B.  C.  Publisher’s  Statement  Oct.  1, 1935. 

.' V'X 

(/j//////////////H^ 


.\ew  York  State,  the  “Nation’s  Rieliest  Tentli,”  will 
pay  the  sum  of  about  S  12,987,258  for  automobile  regis¬ 
trations  anti  operators’  licenses  for  1986 — according  to 
a  statement  made  (‘arly  in  December  by  C.  \.  Ifartnelt, 
State  Motor  Commissioner. 

He  is  of  the  opinion  this  will  const  it  iite  a  record. 
Such  a  total  constitutes  several  records.  It  leads  all 
state  figures,  Ix'sides  lopping  tbos(^  of  the  Empire 
Stale’s  past  years.  And  it  foreshadows  a  rectord  1935 
total  registration — which  may  run  way  over  1934’s 
total  registrations  of  2,318, 100. 

New’  York  Slate’s  possibilities  as  an  automotive  and 
automotive  accessories  market,  continue  more  than 
ever  to  present  the  most  dazzling  sales  op])ortunity 
to  national  manufacturers.  In  light  of  its  steadily 
improving  business,  industrial  and  em})lo\nient  con¬ 
ditions,  Father  Knick’s  13,000,000  people  are  planning 
to  do  more  riding  than  ever  before,  during  1936. 

One  thing  is  certain:  Any  community  that  pays 
nearly  13  millions  just  for  the  privilege  of  riding,  has 
hundreds  of  millions  back  of  it,  with  which  to  buy 
new’  cars— “and  another  thing,”  national  automotive 
advertisers  whose  linage  appears  in  the  22  dominant 
papers  issued  in  the  16  cities  here  cited — will  sell 
MOST  cars  in  these  respective  key  territories.  This 
statement  does  not  admit  of  argument.  It  is  a  matter 
of  PROOF. 


The  EMPIRE  STATE<^the  UNION’S  FIRST  MARKET 
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HOFFMANN  FOR  IMMEDIATE  RAISE  IN 
PRICE  OF  NEWSPAPERS 

I.  C.  M.  A.  Head,  Addressing  New  England  Group,  Says  Now  Is 
the  Time  to  Make  the  Change — Year’s  Promotions 
Outlined  by  Circulators 

(Special  to  Editor  &  Publisher)  lie  lias  handled  in  liis  career  of  25 

DOSTON,  Jan.  15 — Louis  J.  Hoff-  years,  he  said.  Karl  L.  Hall,  circula- 
A-*  tnann,  president  of  the  Interna-  tion  inanaRcr  of  the  paper,  stated  that 
tional  Circulation  Managers’  Associa-  ivn  the  day  of  the  derby  he  sold  3,000 
tion.  speakinc  before  the  19th  annual  extra  copies,  and  that  the  entire  cain- 
inecting  of  the  New  England  Associa-  paign  was  to  lie  considered  very 


CARRIER  HELD  EMPLOYE 

DecUion  in  North  Carolina  Award* 

Boy  Compensation  in  Accident 

Brevard  Brookshire,  route  carrier  of 
the  Charlotte  (N.  C.)  Netvs,  is  an  em¬ 
ploye  of  the  newspaper  and  not  a  con¬ 
tractor  for  its  product,  the  State  In¬ 
dustrial  Commission  has  held.  The  boy 
suffered  a  broken  collar  bone  in  rough¬ 
housing  with  another  carrier. 

In  making  this  recent  decision,  ac¬ 
cording  to  the  Bulletin  of  the  Southern 
Xewsiaper  Publishers  Association,  the 
commission  awarded  compensation  of 
$7  per  week  for  30  days  to  Brookshire. 
Because  the  decision  was  made  by  tine 
member  of  the  commission,  W.  C'. 
Dowd.  Jr.,  publisher,  has  appealed  the 
decision  to  the  full  niemliership  of  the 
commission,  denying  that  carriers  are 
employes. 

SCHOOL  FOR  COACHES 

More  than  7(X)  high  school  and  col¬ 
lege  hasketball  coaches  representing 
some  500  Iowa  towns  and  cities  at¬ 
tended  the  first  basketball  coaching 
school  held  hy  the  Dcs  Moines  Register 
and  Tribtuie  during  the  latter  part  of 
the  (  hristmas  holidays.  The  school  was 
staffed  hy  11  coaches  including  Kollie 
Williams  of  the  State  University  of 
Iowa.  Bill  Williams  of  Drake  Univer- 


NEA  HAS  DIONNE  STORY 

The  newspaper  serialization  rights  t 
the  Twentieth  Century-Pox  Film  Ti,!! 
Country  Doctor”  in  which  the  Diomll 
quintuplets,  jean  liersholt  and  Dorodn 
Peterson  are  starred,  have  been  ob. 
tained  by  NE.^  Service,  Inc.,  Fr^: 
Ferguson,  president,  announced  thi- 
week.  The  book  rights  to  the  novthza! 
tion  of  the  film  were  also  placed  in 
hands  of  NE.\  and  Grosset  &  Dunlto 
will  publish  the  book  which  will^ 
illustrated  not  only  with  clips  from  tht 
film,  but  by  photographs  which  .\E\ 
has  made  of  the  quintuplets  during  Lh* 
past  year  under  its  exclusive  contma 
XE.\  will  release  "The  Country  Dv^. 
tor”  as  a  two  weeks  serial  on  .'.UfL, 
12.  The  novelization  was  done  w 
Willis  Thornton. 

PRINTED  LIST  OF  DEATHS 

The  Jackson  (Miss.)  Daily  Nes. 
inaugurated  a  journalistic  departure", 
the  end  of  the  old  year.  It  liad  a  re 
porter  get  from  the  bureau  of  vis 
statistics  the  names  of  practically  i 
residents  of  Jackson  who  died  in  19:'; 
It  jirinted  their  names,  otherwise  idtr, 
tified  them  in  their  relation  to  the  cos 
munity  and  gave  the  date  of  their  pi,' 
ing.  The  Daily  News  printed  the  iorn. 
idable,  if  incomplete,  list  in  its  editor!; 
column.  ! 


Leaders  in  the  annual  eonvention  of  the  New  England  Assoriatioii  of 
Cii-eiilution  Managers.  Seated,  left  to  right:  Karl  F.  Hall,  Boston  Herald- 
Traveler;  Louis  J.  Hoffmann,  president  International  Cirrulation  Managers 
A:'So<'ialion;  Waller  B.  Mills.  Aeie  Haven  Reffister,  new  association  president; 
Harold  H.  Sloan.  If  orcesier  Post,  retiring  president;  Edward  Byron.  Augusta 
Kennebec  Journal,  secretary -treasurer;  D.  E.  Byron.  Pawtucket  times.  Stand¬ 
ing;  T.  F.  Farrelly,  Providence  Journal-Bulletin;  Edward  I).  Dolhentv,  ff 'arres¬ 
ter  Telegram-tJazette;  Leo  Harrison.  Rutland  (Vt.)  Herald;  Sant  Rosoff. 

Bridgeport  Post-Telegram,  vice-president. 


tion  of  Circulation  Managers  here  this 
week,  directly  advocated  higher  circula¬ 
tion  rates. 

Hoffmann  said,  in  part: 

“I  supixise  that  each  of  yon  have 
noticed  in  the  past  year  that  publishers 
are  interested  in  net  revenue  in  addition 
to  circulation  totals.  Each  wants  to 
know  just  what  amount  he  is  netting 
for  his  product  and  if  he  is  really  get¬ 
ting  that  amount.  There  is  no  ques¬ 
tion  of  a  douht  that  publications  that 
are  selling  for  two  cents  or  less  are  de¬ 
feating  themselves  of  possibilities  of 
substantial  increased  revenue,  which  is 
justly  theirs  at  this  time.  In  prac¬ 
tically  every  city  on  record,  where  sub¬ 
scription  prices  have  been  increased 
over  the  past  two  or  three  years,  they 
are  jubilant  as  to  the  results  secured. 

■‘(.'irculation  revenues  are  as  impor¬ 
tant  a  factor  in  the  circulation  depart- 
ineiit  operation  today  as  circulation 
totals.  It  seems  to  me  that  the  trend 
should  tie  to  higher  circulation  rates 
on  all  publications,  which  would  lead 
to  a  greater  degree  of  stilidity  in  the 
circulation  total  of  that  particular  pub¬ 
lication. 

"The  newsjiaper  with  high  circula¬ 
tion  rates  is  in  a  sense  a  better  pur¬ 
chasing  value  to  the  advertiser  than  a 
newspaper  with  a  larger  circulation  at¬ 
tained  by  cheap  rates.  So  that  I  can¬ 
not  urge  you  too  forcibly  in  getting 
your  house  in  order  in  respect  to  the 
tyjie  of  circulation  revenue  that  your 
publication  is  entitled  to,  by  raising 
y  our  rates  to  the  point  that  tlie  financial 
structure  of  your  department  is  in  a 
healthy  condition,  and  now  is  the  time 
to  do  it!  ” 

He  also  stated  that  circulation  man¬ 
agers  will  "come  to  know  their  pub¬ 
lishers  better”  through  the  coming  year 
because  of  a  current  tendency  of  pub¬ 
lishers  to  look  to  their  circulation  de¬ 
partments  for  economies  and  sound 
policies  in  that  phase  of  the  business. 

.\t  round  table  conferences  the  cir¬ 
culators  described  their  most  successful 
promotion  stunts  of  the  past  year.  Paul 
Waitt,  of  the  executive  department  of 
the  Boston  Herald-Traveler,  told  of  the 
tremendous  success  of  the  “soap  box 
derby.”  Tried  here  for  the  lirst  time 
last  -August  the  Herald-Traveler  at¬ 
tracted  20,000  spectators  and  more  than 
650  entrants  at  the  run-off  of  the  event. 
Mr.  Waitt  said  that  adults  eviiKed  the 
same  interest  in  the  stunt  that  fathers 
do  over  their  sons’  toys  at  Christnia.s. 
It  is  one  of  the  most  successful  stunts 


successful  from  .his  point  of  view. 

Normal!  Johnson,  of  the  Hartford 
Times,  outlined  a  successful  automobile 
driving  safety  campaign.  .Asserting  that 
his  paper  was  probably  a  pioneer  in 
this  field,  Johnson  said  the  campaign 
had  snowballed  into  proportions  not 
forseen  at  the  start.  State-wide  inter¬ 
est  has  practically  compelled  the  paper 
to  continue  the  intensive  campaign  since 
last  -August  13.  State  authorities  have 
ci  edited  the  paper  with  helping  bring 
about  a  saving  of  41  lives  as  a  result 
of  the  drive. 

Carrier  campaigns  were  also  discussed 
and  it  was  noted  that  many  patiers  had 
found  trips  to  cities  like  New  York, 
W’ashington  and  Boston  had  been  suc¬ 
cessful.  Banquets  were  also  frequently 
used  as  incentive. 

T.  F.  I'arrelly,  of  the  Providence 
Journal-Bulletin,  told  how  his  paiier  had 
commandeered  sleighs  during  one  of 
last  winter’s  storms,  had  arranged  to 
transport  a  wedding  party  to  and  from 
the  church,  and  how  the  whole  town 
turned  out  to  witness  the  unusual  spec¬ 
tacle  of  a  wedding  sleigh  party. 

Sam  Rosoff  of  the  Bridgeport  Post 
Telegram,  took  his  newsboys  to  Wash¬ 
ington  and  through  the  bureau  of  in¬ 
vestigation.  This  attracted  city-wide 
attention. 

During  the  Wednesday  luncheon  P. 
F.  Veits,  of  the  Hartford  Courant,  read 
an  account  of  the  first  meeting  of  the 
organization.  Periods  of  silence  were 
observed  in  tribute  of  two  members  who 
had  died  during  the  past  vear:  C.  R. 
Bailey,  manufacturer’s  representative, 
and  William  E.  Potter,  former  circula¬ 
tion  manager  of  the  Manchester  (N. 
H.)  Union-Leader. 

Walter  B.  Mills,  of  the  .Vcw  Hai>en 
Register,  was  elected  president  of  the 
association. 

Sam  Rosoff,  representing  the 
Bridgeport  Post,  was  chosen  vice- 
president,  and  for  the  tenth  year  Ed¬ 
ward  Byron,  of  the  .Augusta  (Me.) 
Kennebec  Journal,  was  elected  secre¬ 
tary-treasurer. 

Elected  directors  fiir  two  years  were 
T.  F.  Farrelly.  of  the  Providence 
J ourtial-Bulletin,  J.  C.  Rowett,  of  the 
IVatcrbury  Republican  American,  and 
Max  Kramer,  of  the  New  Bedford 
Standard-Mercury  Times.  Harold  H. 
Sloan,  of  the  Worcester  Post,  and  re¬ 
tiring  president,  was  chosen  director 
for  the  year. 


sity,  and  Louis  Menze  of  Iowa  State 
College.  Bert  McGrane,  Des  Moines 
Register  and  Tribune  sports  writer, 
was  in  direct  charge  of  the  school. 

APPROVES  NEWSSTAND  DESIGN 

Commissioner  of  Public  Works  Oscar 
Hewitt  has  approved  the  general  design 
of  the  contemplated  Chicago  newsstand 
which  will  conform  with  the  recently- 
adopted  city  ordinance  calling  for  all- 
steel  stands  large  enough  to  permit 
double  display  of  all  daily  newspaper 
offered  for  .sale  during  prescribed 
lieriotls.  The  Chicago  Newspaper  Pub¬ 
lishers'  -Association  is  now  accepting 
bids  for  construction  of  the  new  stands- 
Tlie  deadline  for  bids  has  been  set  for 
Jan.  22.  _ 

HAS  U.  S.  MAIL  CONTRACT 

Contract  for  carrying  United  States 
mail  from  Stockton,  Cal.,  to  Jackson, 
Cal.,  90  miles  away,  has  been  granted 
to  the  ."itockton  Record,  it  was  an¬ 
nounced  Jan.  9,  the  service  to  start 
Jan.  20.  Service  will  be  rendered  by 
a  new,  fast  truck,  to  be  purchased  by 
the  Record  for  use  in  conjunction 
with  its  newspaper  deliveries. 

BUFFALO  TIMES  ALMANAC 

The  Buffalo  (N.  Y.)  livening  News 
this  week  issued  its  annual  almanac, 
which  has  liecome  a  standard  reference 
work  in  thousands  of  homes  •  West¬ 
ern  New  York.  The  liook  sells  for  25 
cents,  with  mail  orders  for  .K)  cents. 
David  E.  Peugeot  is  the  News’  promo¬ 
tion  editor. 


TWO  NEW  CONTESTS  I 

The  Boston  (Mass.)  Globe  has  ju:! 
announced  two  new  contests,  a  proverbs! 
contest  opening  Jan.  19,  with  S.lOOii ; 
cash  prizes,  and  a  Stove  League  Bar: 
ball  Contest.  The  proverb  contest  pr: 
vides  500  separate  cash  awards  forth 
who  correctly  interpret  45  proverb  ar 
toons.  In  the  baseball  contest,  fins 
are  given  a  chance  to  work  out  thej 
Boston  National  and  Boston  Ameriaaj 
positions  and  batting  orders  for  tttj 
ojK-ning  games  of  the  1936  season  wj|ii| 
a  season  grandstand  pass  to  each  paiti 
as  first  prize. 

BUYS  SOUND  CAMERA 

-A  new  sound  camera  purchased  bi| 
the  Rochester  (N.  Y.)  IJemocrat  tail 
Chronicle  will  be  used  in  covering  spe : 
cial  events  locally  and  will  provide  i; 
monthly  news  review  to  be  shown  tief 
first  of  each  month  under  the  auspicBj 
of  the  paper  at  the  principal  theat;- p 
in  the  city  and  vicinity.  Silent  meviri 
of  important  local  occasions  and  rev  ( 
events  have  proven  valuable.  1 

EDWARDS  TO  NEWARK  I 

Robert  L.  Edwards,  circulation  n’.r'  i 
ger  of  the  Long  Island  Daily  Pr.-  i 
Jamaica.  New  York,  has  been  tra:  1 
ferred  and  named  director  of  circiihi 
tion  of  the  Nezvark  (N.  J.)  Mon.  I 
I.edger.  William  Bennett  of  the  cita  t 
lation  department  has  been  named  c| 
culation  manager  of  the  Long  Fir  I 
Daily  Press. 

TWO  FEATURES— ONE  HEAD 


30,000  ATTEND  ICE  DERBY  Tlie  Nashville  Banner  is  feat;  | 

More  than  30,1)00  spectators  witnessed  Ixith  Mrs.  Eleanor  Roosevelt  and  M  l 
the  Chicago  Tribune’s  19th  annual  Sil-  .Alice  Longworth  in  their  | 

ver  Skates  derby  held  at  Garfield  Park  daily  syndicate  columns  under  oner.;.  I 
Jan.  12.  ".Alice  and  Eleanor.” _ I 

Your  halftones  .  .  .  could  theyt't 
improved?  Why  not  find  out-t^l 
sending  for  samples  of  FLEX  cri 
mats?  FLEX  dry  mats  have 
surface  and  mold  well  writh  a  rsinic- ) 
of  pressure,  hence  are  easy 
and  screen  dots  and  make  for  «lu-' 
unbroken  reproduction  of  both  tj? 

I  and  pictures.  Samples  of  FLEX  dr 

I  DRY  MATS  mats  will  be  sent  to  your  Stereotyi*j 
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i  ‘Tl  "'pHE  'J'W  1-N  riES,"  Mark  Sulli-  Three  of  the  articles  in  the  January 
***  1  >ans  sixtli  and  last  Volume  of  "Our  number  of  The  Rotarian  are  by  news- 

limes,”  is  more  than  a  thorough  and  papermen.  “Fallacies  Nobody  Uues- 
interesting  aeeount.  It  is  a  valuable  tions”  was  written  by  Fred  C.  Kelly, 
dirmiicle  written  with  clarity  and  un-  author  of  the  syndicated  “Kellygrams” 

*  •  ■  dersunding,  a  book  to  which  news  and  and  a  former  staff  member  of  the  Clei’c- 
political  writers  of  the  future  will  land  Plain  Dealer.  John  T.  Flynn,  who 
meritably  turn  for  an  accurate  expo-  was  city  editor  of  the  Nnv  Ilaz'en 
^  I.  jition  of  evuits  during  and  resulting  Register  and  later  became  managing 
ne  u  irom  the  Harding  administration.  The  editor  of  the  Nezv  York  Globe,  wrote 
™  list  of  excerpts  from  metroiiolitan  news-  "Whither  Voluntary  Codes.”  The  third 
jupers  makes  the  book  more  lively  and  article,  “Jobless  Youth — A  World  Wide 
HS  ^  more  authentic.  We  I’roblem,”  was  contributed  by  Albin 

V  read  Harding's  moving  siieech  at  the  Johnson,  one-time  Geneva  correspondent 
j  **  Washington  eoiifercnce  and  see  the  for  the  Nezv  York  World. — C.  G.  T. 
lieadline  of  the  .Vero  York  Times  of  ♦  *  * 

^  No'-  1^'  j  Hughes  pro-  connection  with  the  annual  busi- 

Jl,™  ^  ^  ness  reviews  of  newspapers  Time  for 

mg  m  mind  1  resident  Roosevelt  s  neu-  13  biographic  and  analyses 

.  r  trahty  demands  m  his  recent  address  r  ^  ^  ^ 


traiity  uemauos  m  ...S  .eee.u  auo.ess  ^  „„mber  of  prominent  newspaper 
w  Congress,  one  immediatelv  fccog-  financial  editors  and  writers.  In  the 
nizes  the  historical  value  ol  Mark  bul-  ^^^der  named,  they  are:  Elmer  C.  Wal- 


livan's  book. 


zer.  United  Press;  Claude  J  agger. 


" •  ,  •  1  r  •  fcvi,  i  teas* 

Harding  IS  shown  as  a  man  of  im-  Associated  Press;  B.  C.  Forbes  and 

peccable  honesty,  betrayed  by  his  klerryle  S.  Kukeyzer,  Hearst  News- 
I  iriends  and  inahpncd  d>  the  masses,  jj^pers;  John  S.  Piper,  San  Francisco 
!  The  dehghttul  neighbor  who  sat  on  Vm-j;  Edson  B.  Smith.  Boston  Her- 
J  front  porches  with  his  triends,  and  who  jjerhert  B.  Elliston,  Christian 

nOTBil  tellow  and  an  important  ^'dence  Monitor;  George  Williamson, 

3,0M  rr  nian  m  his  own  state,  had  neither  the  Memphis  Commercial  Appeal;  CAdtudeW 
t  Basel  insiKht  nor  the  ixjhrtcal  background  iJarrow.  Oklahoma  City  Oklahoman; 
est  pre-ii  affairs  m  Washington  \orth  Bigbee,  Dallas,  Morning  News; 

orthoKi;  he  became  the  tool  ot  his  pals  whorn  Gustave  Pabts.  Jr.,  Mihvaukce  Jour- 
fit  or-  i'®  had  placed  m  office,  was  Irustrated  Alexander  Dana  Noyes,  Nezv  York 

St,  fais :  and  disillusioned  at  every  turn,  accord-  Times;  C.  Norman  Stabler  and  Ed- 
out  thti  '"R  the  writer.  ,  .  „  ,  ward  H.  Collins,  Nezv  York  Herald 

!  M,  C..11.......  ,.n  Tribune;  Julius  George  Berens,  New 


merioal  Nlr.  Sullivan  touches  briefly  on  the  Tribune;  Julius  George  Berens,  New 
for  tfaej  issues  ol  the  iiarding  adminis-  York  American ;  Ralph  Hendershot, 

ion  tration,  the  \\  ashington  Conterence,  the  Nezv  York  World-Telegram;  Carlton 
ch  put  question  of  the  \\  orld  Court,  and  war  a.  .Shivelv,  Neze  York  .Sun ;  Roval  F. 
dtbt  settlements,  presentation  of  war  •  -  -  -- 


ch  put  question  ot  the  W  orld  C-ourt,  and  war  a.  .Shivelv.  .Vrrc’  York  .Sun ;  Roval  F. 
dtbt  settlements,  presentation  of  war  Mimger.  Chicago  Daily  Nezvs:  Howard 
irauds.  veto  ot  the  bonus  bill,  creation  Wood,  Chicago  Trilnme;  Robert  P. 
A  of  a  Budget  Bureau,  the  fiasco  of  pro-  Vanderpoel,  Chicago  Ez'cning  Ameri- 
lased  by  I  hihition  enforcement,  pressure  on  the  can. 

crat  nij  industry  to  establish  an  eight-hour  _ 

ring  sps;  day,  and  the  release  of  Eugene  Debs.  ^  PULITZER  PRIZE  ENTRIES 
roviii?  S^‘'hor  ^d  dimity  Newspaper  editors  were  reminded  this 

,own  ti*|  of  his  address  vetoing  the  bemus  Hard-  Columbia  University  that  en- 

ausucoi  mg  showed  courage  and  strength  of  p„]itzer  prizes  in  journalism 

theatri  mind,  as  in  many  other  thinp  he  did  ]  Nominations  should  he 

it  rnoviri  ^  tried  to  do.  His  desire  to  release  addressed  to  the  School  of  Tournalism, 
indwri  ^bs  in  time  for  the  prisoner  to  eat  Columbia  University.  New  York  Citv, 
Oiristmas  dinner  with  his  wife  sprang  nomination  blanks  and  full  in- 

1  ’[0*^  ?  admiration  and  the  fact  formation  arc  available  on  request. 

I  that  like  Debs  he  hated  war  and  felt  pspecial  attention  is  directed  to  the  new 
Dnmr^l  a  deep  compassion  for  the  underdog.  f„rmula  for  the  reporting  prize,  which 
^  ,  !l  ‘'t;  Sml'vau  says.  gives  preference  to  news  stories  pre- 

;n  I  The  section  on  the  oil  scandals  is  a  j.ared  under  pressure  of  edition  time. 


a  deep  compassion  for  the  underdog, 
Mr.  Sullivan  says. 

The  section  on  the  oil  scandals  is  a 
detailed  and  skillful  e.xpositiun  of  facts 
widely  misquoted  and  vaguely,  if  at  all, 
understood  by  most  readers.  The  Nan 
Britton  book  is  summarized  and  Gaston 
B.  Means  placed  in  the  generally  rec- 


ch-  ana  vaguely,  .1  ar  au,  gTARS  AND  STRIPES  REUNION 

ne  cu,.  understood  by  most  readers.  The  Nan  „  ^  „  ,  c  r-. 

imed  c-  Britton  book  is  summarized  and  Gaston  Former  staff  _  members^  of  the  Stars 
ig  Isii'  B.  Means  placed  in  the  generally  rec-  official  wartime  newspaper 

organized  category  of  a  "monumental  American  Army,  are  being  sought 

HFAD  and  facile  criminal.”  Even  James  <0  /orm  a  j^rmanent  organization  which 
Truslow  Adams  is  challenged  for  his  '"elude  all  men  assigned  to  the 

featunril  mystery  of  Hard-  P^Per  for  duty  during  its  existence, 

an**  f  ing's  death  has  never  been  cleared  up.”  staff  members  have  been  requested 

Th'  last  part  of  the  volume  drops  set  in  touch  with  v.het  Geesey,  100 
‘  ■  the  political  narrative  and  is  concerned  avenue.  New  York  CiW.  A  re- 
-  i  wth  the  books,  writers,  popular  music  ""'on  is  IJeing  planned  for  Feb.  27. 

.  a™l  ‘younger  generation”  of  the  ’20s. 

‘  ^  U  a" '•l'»"»natmg  discussion  of  Whal  Everyone  Should 

out-i?|  wography,  history  and  poetry  of  the  Ak«..* 

which  special  credit  is  given  ^  now  i^OOUI  ^ 

bEXi-J  to  Sinclair  Lewis  and  H.  L.  Mencken,  Newspaper  Advertising 
ive  a  di  "''iB  an  amusing  quotation  from  Irvin 

^  “MAKING  MILLIONS 

<**17  Seven  final  chapters  are  a  chronicle  RFAR  ANR  RIIY  ** 
for  shO  ?.  written  in  diary  form.  Sul-  111.111/  nill#  UU  I 

TT?"'*  intimate  and  homely.  By  WM.  A.  THOMSON 

™  Ml  profusely  and  admirably  Director  Bureau  of  Advertiaing,  Ameri- 

rLEX#  '"ustrated.  It  is  published  by  Charles  can  Newspaper  Publiahera’ Asaooiation 

^"Bner’s  Sons.  $3.75. — N.  C.  W.  newspapers  and  ad«.rtidnn— ih.i. 


I  “The  new  crusade,”  in  the 

i  January  Forum  is  written  by  Ber- 
B.  Fowler,  formerly  of  the  Chris- 
1™”  Science  Monitor.  The  article  con- 
Toyohiko  Kagawa  and  his  gospel 
**  economic  Christianity  which  is  based 
a  theory  of  consumer  co-operation. 
•  •.  The  current  issue  of  the  North 
Reziezv  contains  “New  Deal 
'jaflttrasis,”  by  Frank  Kent,  editor  of 
,  <he  Baltimore  Sun. 


NEWSPAPERS  and  advertisint  — Iheif 
ffowth— it  the  srowth  of  Aaicrica. 

Rcachlnf  niillioni  qakkly,  directly,  hat 
aiade,  eonliniict  to  makt  milllont  lor  thotc 
who  haow  how  to  ute  the  adveititint 
colaaint  of  ncwipapen. 

The  hew,  when  md  where  of  aewtpeper 
advertitini  it  pretanted  by  an  iHlhorily. 
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The  books  advertised  below  for  ANY  other  book,  new  or 
old)  are  available  to  EDITOR  flo  PUBLISHER  readers, 
by  return  mail,  at  list  price,  or  less  when  we  are  able  to  buy 
direct  from  publishers  at  bargain  prices. 

When  ordering  books  of  unknown  price,  please  send  $5.00  and 
we  will  return  the  proper  change.  Remit  the  stated  amount  by 
check,  P.  O.  money  order  or  postage  stamps. 


JournaUsm 

Newspaper  Writing  and  Editing,  by  W.  G.  Bleyer* 
Thoroughly  up  to  date,  the  second  Revised  Kditioo 
gives  just  the  information  and  illustration  material 

the  banner  needs.  493  pp.  Ulus . $2.25 

Main  Currents  in  ths  History  of  American  Journal¬ 
ism,  l>y  VV.  U.  Bleyer.  To  give  the  student  of 
journalism  a  background,  the  aim,  throughout  the 
book,  has  been  to  select  those  historical  threads  and 
materials  that  have  a  significant  bearing  on  the 
preaent-day  situation  in  American  journalism. 

tilua.  474  pp.,  formerly  $4.00.  Now . U-OO 

Newspaper  Management,  by  Frank  Thayer.  This 
book  covers  the  whole  held  of  newspaper  manage¬ 
ment  from  the  foundatioo  through  equipment  and 
orimnisation  of  plant,  otfice,  circulation  and  adver¬ 
tising  departments  to  the  formulation  of  an  editorial 
policy  for  service  to  the  community,  which  is  the 
basis  of  sound  and  iwrinaDent  newspaper  success. 

$4.00 

The  Writer’s  Market  for  1936,  edited  by  Aron  .M. 
Mathieu.  Here  is  one  of  the  most  comprehensive 
guide  books  for  writers.  It  is  simple  to  use,  and  up 

to  date  in  its  material . $3.00 

The  Community  Newspaper,  by  K.  P.  Harris  and 
F.  H.  Hooke.  A  full  and  practical  application  of 
the  principles  of  modern  journalism  to  the  needs  of 

the  local  newspaper . $2.50 

The  Country  Weekly,  by  Phil  C.  Bing.  Discuseee 
the  innumerable  problems  connected  with  the  man¬ 
agement  of  a  country  newspaper . $2.50 

Constitutionism,  by  James  Mussatti.  A  timely  book, 
not  the  usual  treatise  uo  the  subject  but  a  short 
history  of  the  origin  of  the  underlying  principles  of 
the  Constitution.  Written  for  the  greater  interest 

and  better  understanding  of  everyone . $1.00 

Newspaper  Make-up  and  Headlines,  by  Norman  J. 
Itadder.  The  principles  and  practice  of  newspaper 

copy  heading  and  make-up . $2.50 

The  American  Government  Today,  by  Frederic  J. 
Haskiu.  A  complete  picture  of  the  operations  of  the 
Federal  Government  today.  Filled  with  facta  and 
information.  Written  in  a  crisp  and  informative 
style.  Not  biased  for  or  against  the  New 
Deal . $1.00 


JUST  OUT 

Forty  Yeors^Forty  Millions:  The  Career  of  Frank 
A.  Munseyt  by  Creorge  Britt.  It  is  one  of  the  most 
dramatic  and  avaricious  stories  of  all  journalism 
history . $3.00 


New  Books 

“The  Reporter  and  the  News,”  a  practical  expositioa 
of  news  gatheri^  methods.  Written  by  two  newa- 
papennen,  Philip  Porter,  City  F/litor,  Cleveland 
I’Imn  IV^Ier,  and  Norval  Neil  Luxon,  Asst.  Prof, 
of  Journalism,  Ohio  State  University.  Excellent 
text-book  for  a  beginner.  Octavo,  56U  pages.  $2.75 
Practical  Exercises  in  Newswriting  and  Editing,  by 
D.  W.  .MUler . $2.24 


Advertising 


Special 


Brewer  Dictionary  of  Phrase  and  Fable  (frequently 
referred  to  as  the  Editor’s  Handbook)  standard  at 
$7.50  price,  offered  here  at  $3.50.  Half-morocco, 
1.440  pages,  over  14,000  references.  Frank  H.  Vize- 
teliy,  Litt.  U.,  says:  "Full  of  meat  as  an  egg."  A 
gift-book  not  to  be  overlooked. 

The  Law  on  Advertising,  by  dowry  Chapman. 
Thousands  of  questions  are  answered  in  this  500 
page  book.  This  book  was  issued  io  1929  at  $7..50. 
We  offer  a  limited  number  while  they  last  at.  .$2.95 
Add  25c.  to  cover  postage. 


Making  Millions  Read  and  Buy,  by  William  A. 
’I'homson.  New.  Expert  analysis  of  marketing 

through  newspaper  advertising.  Cloth . $3.00 

Silent  Merchandise  Man,  by  George  Levinton.  A 
recent  new  publication  in  looee-leaf  form  designed  to 
serve  as  a  guide  for  retailers  and  newspaper  adver¬ 
tising  salesmen.  Free  counsel  service  is  oBered  for 
a  period  of  one  year  on  retail  advertiring  problems 
to  newspapers . $1.00 

2222  Retailing  Ideas,  compiled  by  Fhnanuel  Lyons. 
Successful  methods  used  io  nearly  every  retailing 
activity.  Can  be  used  in  the  advertiring  promotion 
department  as  well  as  by  local  space  s^esmen  and 
users  of  space.  Cloth . $3.00 

Making  Advertisements,  by  R.  S.  Durstine.  Able 
exposition  of  general  adwtising  technique.  Cloth. 

$3.00 

Newspaper  Advertising,  by  James  M.  Muldoon.  A 
sales  presentation  using  “Better  Retailiiu;’’  as  a 
manual.  l*rovide8  a  definite  formula  to  aid  adver¬ 
tising  salesmen  to  more  sales . $1.00 

How  to  Get  Publicity,  by  Milton  Wright.  ’The  tools, 
the  techniques,  the  whole  art  of  getting  publicity 
for  your  enterprise.  Covers  every  factor  of  how  to 
prepare  and  handle  material,  and  where  and  how  to 
get  publicity,  in  a  way  that  meets  the  business 

man’s  needs . $2.00 

Getting  Ahead  in  Retailing,  by  Nathan  M.  Ohrbacb. 
Covers  the  opportunities  in  retailing  today,  how  to 
get  a  job  in  retailing  and  progress  in  it,  and  what 
the  alert  retailer  ought  to  know  about  merchandisiDg, 
pricing,  fashions,  etc . $2.50 


Law  of  the  Press 

Newspaper  Law,  by  W.  W.  Loomis.  Cloth. . .  $2.50 

The  Law  of  Newspapers,  by  Arthur  A  Crosman. 
Complete  exposition  of  libeL  slander,  contempt. 
Cloth . $3.50 


Accounting 

Newspaper  Organization  and  Accounting,  by  A.  3 

Van  Benthuysen.  This  standard  guide  presents 
hundreds  of  money-saving  suggestions  on  all  phases 
of  publishing.  It  allows  you  to  compare  your  own 
policies  with  the  systems,  methods,  forms  and  prac¬ 
tices  of  other  efficient  organisations.  544  pp.  Size 
7x1054  inches . $10.00 


Circulation 

Newspaper  District  Management,  by  Lloyd  Smith. 
A  textbmk  for  men  in  charge  of  newspaper  carrier 
salesmen.  lUus.  Cloth . $5J)0 

The  Paper  Route,  by  Lloyd  Smith . $1J)0 


PHOTOGRAPHY 

News  Photography,  by  Jack  Pti(».  For  all  who  use 
a  camera.  A  complete  and  fascinating  book  on  the 
technique  and  adventuree  of  photography. . .  .$2.00 


WORKING  NEWSPAPERMAN’S  SHELF 

Recommended:  History:  Main  Currants,  by  W.  G.  Bleyer,  $3.00.  Editorial  Technique:  Newspaper 
Reporting  of  Public  Affairs,  by  Bush,  $3.00.  Newspaper  Writing  and  Editing,  by  Bleyer.  $2.25.  Rights 
and  Privileges  ot  the  Press,  by  Siebert,  $3.00.  The  Working  Press,  by  Sorreta,  $2.00.  The  Law  of  the 
Newspapers,  by  .\rthur  &  Crosman,  $3.50.  Newspaper  Reference  Methods,  by  Desmond,  $2.50.  News 
Photography,  by  Price,  $2.00.  For  inspiration:  Behind  the  Front  Page,  Forrest,  $2.50.  Reference: 
March’s  Thesaurus  Dictionary,  $9.00. 


Quoted  prices  include  cost  of  wrapping  and  mailing.  Add  10% 
to  Canadian  orders. 

Address  Book  Mart:  EDITOR  «&.  PUBLISHER 

1700  Times  Building,  New  York,  N.  Y. 
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ONCE  AGAIN  CARTOONISTS*  IDEAS  PARALLEL 


From  time  to  time  EutTOR  &  PuBLisiitK  has  piihlislied  rurtoons  from  clifferent  sertioiis  of  the  (‘ountry  which  closely 
folhmed  each  other  in  idea  and  execution,  hut  never  the  incredihle  likeness  pictured  above,  each  cartoon  virtually 
duplicating  the  other  in  the  >ame  city  and  on  the  same  date.  '’The  Farmer’s  Wall  is  Up^et”  (left)  is  by  Fitzpatrick 
in  the  St.  Louis  Post-DisiHitch,  Jan.  7,  while  "Only  Room  for  One  on  Top”  is  by  Bishop  and  appeared  in  the  St.  Louis 

Star-Times  on  the  >ame  day. 


122  WESTERN  PAPERS 
START  COLOR  WEEICLY 

Five  Star  Weekly  Launched  by  M.  C. 
Mogenaen  &  Co.  At  12-Page 

Magazine  Section — Papers  Share 
Advertising  Revenue 

(Special  to  Eoitok  &  Publisher) 

Sa.\  Fha.ncisco,  Jan.  15 — Fire  Star 
IVeekly,  standard-size  newspaper  maga¬ 
zine,  makes  its  initial  bow  Saturday, 
Jan.  18,  in  five  Far  Western  states  and 
the  Territory  of  Hawaii.  More  than 
1,000,0(X)  copies  have  been  printed  for 
distribution  with  122  daily  newspapers, 
it  was  declared  by  M.  C.  Mogensen, 
president  of  Five  Star  Publishing  Cor¬ 
poration  and  of  M.  C.  Mogensen  &  Co., 
newspaper  representatives. 

The  first  edition  of  Five  Star  Week¬ 
ly,  which  is  modeled  along  the  lines  of 
W.  R.  Hearst’s  .American  Weekly  and 
is  designed  to  fit  the  tastes  of  Pacific 
area  citizens,  is  12  pages.  The  frontis¬ 
piece  and  two  pages  of  advertising  are 
in  four  colors,  with  a  total  of  approxi¬ 
mately  one  page  in  black  and  white 
advertising. 

Seventy-three  newspapers  in  Califor¬ 
nia,  19  in  Washington,  18  in  Oregon, 
six  in  Nevada,  four  in  Arizona  and  two 
in  Hawaii  are  engaged  in  distribution 
of  the  weekly,  ^Ir.  Mogensen  stated. 
The  project  is  cooperative  in  that  mem¬ 
ber  newspapers  are  sharing  in  the  ad¬ 
vertising  revenues  in  proportion  to  their 
circulation,  it  was  learned. 

Several  last  minute  changes  were 
made  in  the  list  of  papers  engaged  in 
the  project.  Mr.  Mogensen  announced 
the  substitution  of  the  Seattle  (Wash.) 
Times;  Portland  (Ore.)  Journal; 
Spokane  (Wash.)  Chronicle  and  Ta¬ 
coma  (Wash.)  News-Tribune  for  the 
Seattle  Star,  Portland  Nezrs-Tclcgram, 
Spokane  Press  and  Tacoma  Times. 
respectively. 

.\dditions  to  the  list  were  the  Ettgene 
(Ore.)  Register-Guard :  Santa  Maria 
(Cal.)  Times;  Placerrille  (Cal.)  Re- 
publiean;  Redding  (Cal.)  Searchlight 
and  the  Redding  Courier-Free  Press, 
Mr.  Mogensen  advised. 

Frontispiece  of  the  first  edition  pre¬ 
sents  the  contrast  in  the  West  of  cov¬ 
ered  wagon  days  with  today’s  era  of 
Clipper  Ships,  Boulder  Dam  and  San 
Francisco  Bay  bridges. 

A  full  page  advertisement  in  color 
appears  on  the  back  page.  Copy  is  by 
Simmons  to  stress  the  merits  of  that 
company’s  “Beautyrest”  mattress.  There 
are  two  half-pages  in  color,  one  by 
Camel  Cigarettes  and  the  other  adver¬ 
tising  Wheat  Hearts,  a  product  of  the 
Sperry  Flour  Company  of  San  Fran¬ 
cisco. 

Black  and  white  copy  includes  Bost 
Tooth  Paste,  four  columns  by  8^4 
inches;  Willys  77  Automobile,  3  by  8; 
Virginia  Ross  Home  Economics,  3  by 
3;  Feen-a-Mint,  2  by  3  and  Baume 
“Ben-Gay,”  2  by  4.  One  column  copy 
in  the  first  issue  ranges  from  Grey¬ 
hound  Bus  Lines  to  Pierce  School  of 
Practical  Nursing  and  includes  Rem¬ 
ington  Typewriter:  Ferry,  Morse  Seed 
Co.,  Krueschen  Salts,  Marvis  Beauty 
Laboratory,  Dr.  Frank  McCoy  and 
various  medicinal  remedy  copy. 

Frank  Baker  is  publisher,  Paul  West 
manager  and  Arthur  J.  Ritchie  editor 
with  Fred  Rodever  circulation  mana¬ 
ger,  Harvey  M.  Malotte  sales  manager 
and  Milton  Monroe  art  director. 

Mr.  Mogensen  staled  that  Don  Rob¬ 
erts,  formerly  with  United  Press  at 
Los  Angeles,  has  joined  the  editorial 
staff.  Joseph  Connell,  formerly  with 
Associated  Color  and  more  recently 
with  NBC,  William  F.  Robie,  formerly 
advertising  director  of  the  Sunday  edi¬ 
tion,  Washington  (D.  C.)  Herald,  and 
Herbert  Lyser,  formerly  with  various 
San  Francisco  Bay  area  newspai)ers, 
have  been  added  to  the  editorial  de¬ 
partment. 

Arrangements  have  been  made  to 
have  Five  Star  features  handled  by 
McClure  Syndicate,  which  will  offer 
them  for  sale  in  sections  outside  the 
circulation  area. 

Introduction  of  the  supplement  into 
a  field  that  includes  sub-metropolitan 
newspapers  has  caused  considerable 


comment  in  newspaper  and  advertising 
circles.  Conversations  by  an  Editor  & 
PuBLiSHKR  correspondent  with  various 
parties  engaged  in  San  Francisco  ad¬ 
vertising  activities  indicated  belief  that 
the  Five  Star  Weekly  would  compete 
with  regular  newspaper  schedules  and 
occasion  loss  of  revenue  from  run-of- 
paper  national  advertising,  particularly 
in  the  smaller  cities. 

Asked  for  his  view  on  this  conten¬ 
tion.  Mr.  Mogensen  stated  that  I'ive 
Star  W'eekly  advertising  is  magazine 
copy  and  as  such  not  competitive  with 
regular  newsjwper  advertising. 


PELS  AGAIN  IN  DAILIES 
—ABSENT  25  YEARS 

Soap  Concern  Using  147  Papers  in 
100  Cities  on  New  Product — 
Flexibility  of  Medium 
Praised 

(Special  to  Editor  &  Publisher) 

Philadelphia,  Jan.  13 — Fels  &  Co., 
Philadelphia  soap  manufacturers,  have 
launched  their  first  newspaper  advertis¬ 
ing  camjiaign  in  at  least  25  years  to 
introduce  to  .American  housewives  a 
new  product.  Fels-Naptha  Soap  Chips. 

It  is  an  intensive  campaign  of  three- 
months  duration,  using  147  newspapers 
in  more  than  100  cities  and  towns  com¬ 
prising  the  principal  marketing  areas 
between  the  Atlantic  seaboard  and  the 
Mississippi  River. 

No  media  other  than  newspapers  will 
be  used  by  the  company  in  its  initial 
effort  to  help  its  product  gain  a  place 
in  homes  in  the  Eastern  United  States. 
Flexibility  of  newspapers  was  the  rea¬ 
son  this  media  was  chosen  by  the  Fels 
Company,  it  was  explained  by  Cyril 
P'ox,  advertising  and  sales  manager. 
Young  and  Rubicam,  New  York,  is 
directing  the  drive. 

Copy  started  at  1,800  lines  on  initial 
insertions,  later  scaling  down  to  1,200  and 
100  lines,  according  to  the  size  of  the 
city  in  which  the  copy  appears.  These 
will  be  supplemented  by  a  series  of  100 
line  ads. 

No  Sunday  copy  will  be  used,  at  least 
at  the  start,  Mr.  Fox  said.  He  added, 
however,  that  the  company  expects  to 
enlarge  its  list  of  comics  on  Fels-Naptha 
Soap  during  1936.  The  soap  ads  used 
in  comic  sections  in  recent  months  on 
a  small  scale  were  in  the  nature  of  a 
test. 


Discussing  the  return  of  his  company 
to  the  ranks  of  major  newspaper  adver¬ 
tisers,  Mr.  Fox  said: 

"W^e  feel  that  we  have  in  this  new 
proiluct  a  real  news  item,  and  it’s  some¬ 
thing  we  want  to  move  fast  on.  If. 
for  instance,  distribution  takes  place  on 
a  certain  day  in  a  city,  we  want  our 
copy  to  break  there  the  same  day. 

"If,  however,  we  should  want  to  hold 
hack  distribution  in  that  city  a  week 
and  introduce  Fels  Naptha  Soap  Chips 
in  another  city  ahead  of  it,  the  flexi¬ 
bility  of  newspaper  advertising  enables 
us  to  do  this  very  quickly.  In  such  a 
case  it  is  not  wise  to  break  copy  ahead 
of  your  distribution. 

"We  can’t  very  well  use  magazines 
in  a  camjiaign  of  that  sort.  We  want 
something  flexible — something  we  can 
use  as  we  get  ready  for  distribution  in 
a  certain  area. 

"Tliis  is  our  first  major  effort  in  the 
newspaper  field  in  at  least  25  years. 
The  campaign  has  been  scheduled  for  a 
three-month  period,  and  it’s  up  to  the 
newspajiers  to  show  what  they’ve  got. 

“We  have  been  using  radio  now  foi 
about  two  years.  We  dabbled  in  it  at 
first  and  are  now  using  it  heavily.  As 
an  adjunct  to  our  general  campaign  on 
Fels-Naptha  Soap  we  have  been  using 
the  comic  sections  of  Sunday  news¬ 
papers  recently. 

"Up  until  a  few  years  ago  we  were 
committed  solely  to  magazines.  We  felt 
that  our  pnxluct,  Fels-Naptha  Soap, 
had  such  age  and  complete  acceptance 
by  the  public  that  we  left  the  news- 
liapers  out  of  our  advertising  plans. 
We  felt  there  was  nothing  in  the  way 
of  novelty,  price  or  style  that  we  could 
present  to  the  public.” 


JUDGE’S  REMARKS  IMMUNE 

Superior  Judge  Donald  S.  McKinlay 
recently  ruled  that  a  judge  cannot  be 
sued  for  remarks  made  on  the  bench 
even  though  they  may  be  “unnecessary” 
in  sustaining  a  demurrer  to  the  $1(K),000 
slander  suit  brought  by  Joseph  P.  Sav¬ 
age  against  Circuit  Judge  Stanley  H. 
Klarkwoski  in  Chicago.  In  his  written 
opinion.  Judge  McKinlay  stated  in  part: 
“The  privilege  granted  is,  of  course,  not 
for  the  benefit  of  the  judge  as  an  indi¬ 
vidual.  It  is  given  to  maintain  the  in¬ 
dependence  of  the  judiciary  for  the  pub¬ 
lic  good  and  to  make  judges  feel  free  to 
make  decisions  and  express  opinions 
without  fear  of  being  sued  on  account 
of  some.” 


ASKS  MORE  INDIVIDUALISM 


Tom  Wallace,  Louisville  Timet,  Op. 
poses  “Canned”  Newspapers 

(Special  to  Editor  &  Publisher) 

Chralo,  Jan.  lO — In  a  plea  for  more 
individualistic  newspapers,  Toni  Wal¬ 
lace.  Louisrille  Times  editor,  declared 
“the  publisher  who  understates  the  value 
of  the  individualistic  newspaper  and 
overadvertises  and  overplays  features 
published  generally  does  not  offer  the 
advertiser  as  good  a  medium  as  lietter 
eeiiting  might  provide,”  in  a  talk  here 
today  before  the  Chicago  Federated  .Ad¬ 
vertising  Club. 

“If  1  were  advertising  ships  or  shoes, 
or  sealing  wax,  cabbages,  or  what  not, 
I  should  value  the  individualistic  news¬ 
paper,  and  1  should  like  papers  which 
index  their  news  and  features,  not  giv¬ 
ing  fixed  position  to  preferred  daily 
features,”  asserted  Mr.  Wallace. 

“I  am  not  saying  that  there  arc  no 
vitamins  in  newspaper  canned  goods.  I 
am  merely  contending  that  no  publisher, 
no  newspaper,  should  rely  too  much 
upon  sucli  commodities.” 

Speaking  on  the  subject,  “The  Editor 
and  the  Advertiser,”  Mr.  Wallace  at 
the  outset  stated  there  is  much  in  coni- 
mon  between  the  editor  “who  knows  his 
business  and  the  advertiser  who  knows 
his  business.”  He  struck  out  against 
“business  office  domination”  of  the  news 
columns,  declaring  “the  newsiaper 
whose  head  conceives  of  it  as  a  busin«s 
enterprise  in  which  news  and  editorial 
departments  must  be  under  the  thuiri) 
of  the  business  office  sacrifices  the 
greatest  advertising  a  newspaper  can 
procure,  and  no  amount  of  display  ad¬ 
vertising  will  counterbalance  that  loss. 


ARCTIC  TRAVELER  SUPS 

Bert  Stoll,  former  Detroit  News  staff 
man,  has  traveled  20,000  miles  without 
mishap  through  Arctic  ice  and  snow 
as  a  freelance  writer  for  American 
newspapers  since  1931.  But  he  slipped 
on  an  icy  pavement  while  in  Detroit  last 
week  gathering  material  for  an  artiA 
and  is  now  in  St.  Mary’s  hospital  with 
a  fractured  leg. 


HOBART  NATIONAL  MANAGER 

The  Washington  Post  this  week  a^ 
nounced  the  apiwintment  of  Richaid 
L.  Hobart  as  national  advertising  man¬ 
ager. 
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PASS  IN  REVIEW 


URGES  U.  S.  FINANCE 
TAX  PAYMENTS 


The  1935  Promotion  Award* 

DON’T  forget  the  Ekitor  &  Pub¬ 
lisher  Promotion  Awards,  boys.. 
Bttter  get  started  soon  (if  you  haven’t 
ilready  started)  to  collect  your  liest 
vis  booklets,  researches,  mount  them 
^tily  and  send  them  in.  .Ml  entries 
must  be  in  the  office  of  l-miTOR  &  Pub- 
usher  by  March  1  and  the  material 
submitted  shoulil  include  only  the  things 
iiiit  were  published  during  the  calendar 
\cir  19jS. 

■  The  1935  contest  will  lie  the  litth  m 
the  series.  East  year  the  New  York 
■Yd'S  won  first  place  for  the  third  time 
a  row  and  gained  permanent  iios- 
^sion  of  the  silver  cup.  In  the  first 
cdotest  the  News  was  not  entered  and 
nrst  place  went  to  the  MihMukce  Jour- 
rljl  The  winners  of  the  second  all- 
iround  prizes  during  the  four  years 
were  as  follows:  1934,  Des  Moines 
Rtgister  and  Tribune;  1933,  Nezo  York 
Sm;  1932,  New  York  Herald  Tribune; 
1931',  Nca/  York  Sun. 

In  addition  to  the  first  and  second 
all-around  prizes  there  are,  you  will 
-anember,  a  large  number  of  classifica¬ 
tions  covering  both  single  pieces  and 
campaigns  .  .  .  and  in  each  of  these, 
nrst  and  second  awards  are  made.  So 
there’s  i>lenty  of  honor  to  go  around 
and  to  include  you,  if  you're  any  good. 
Good  luck  to  you  all. 


"Going  Places”  with  the  Eagle 

The  recent  piece  in  this  column 
about  the  New  York  Sun’s  new 
booklet  "Where  to  Dine”  has  brought 
j  us  a  good-natured 


There  .are  50  photographs  all  told  .  .  . 
including  the  staff  of  three  janitors,  the 
staff  of  44  North  Phoenix  carriers,  the 
staff  of  17  men  and  women  handling 
the  news  and  editorials  for  the  Gazette, 
the  staff  of  18  men  and  one  woman 
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letter  from  H.  D, 
Copp,  who  directs 
the  Resort.  Travel, 
Hotels  and  Res¬ 
taurants  Depart- 
ments  of  the 
Brooklyn  Eagle. 

Everything  we 
.said  about  the 
Sun’s  took  was 
all  right,  says  Mr. 
Copp,  except  our 
reference  to  its 
being  a  “pioneer¬ 
ing  job.”  The 
Brooklyn  Eagle 
has  brought  out  several  editions  of  a 
similar  book  under  the  title  of  “Going 
Places.”  It  was  first  published  in  1929, 
a  prohibition  year.  The  1935  edition 
is  entitled,  “Going  Places  with  Art 
.\rthur  of  the  Brooklyn  Daily  Eagle.” 
Art  .Arthur  is  a  columni.st  and  feature 
writer  for  the  Eagle.  Page  two  shows 
his  picture.  The  book  is  a  smaller  size 
than  that  of  the  Sun.  It’s  small  enough 
(about  3x4j4  inches)  to  fit  in  your 
vest  pocket.  It  numbers  56  pages.  Un- 
the  Sun’s  took,  it  describes  Bathing 
Beaches  and  Amusement  Parks  and 
Beach  (Glubs  as  well  as  Eating  Places; 
and  unlike  the  Sun’s  book  it  carries 
advertising  (Austin,  Nichols  &  Co.  on 
the  two^  inside  covers,  the  Park  Cen¬ 
tral’s  Cocoanut  Grove  on  the  back 
cover). 

Inless  we  hear  from  someone  else, 
*6 11  say,  now,  that  the  pioneering  was 
done  by  the  Brooklyn  Daily  Eagle. 

we'll  say  that  both  the  Sun  and 
the  ^gle  have  done  nice  jobs.  We  are 
hteping  both  books  for  that  happy  day 
when  we'll  have  enough  money  to  be 
guided  to  places  to  go  and  places  to 
dine. 

AAA 

A  Merry  Christmas 

The  586  members  of  the  Arisona 
f  Republic,  Phoenix  Gazette  and  as- 
^ated  companies  staffs  hereby  register 
themselves  among  your  friends  and 
*ish  you  well.  .  .  .  Enthusiastic  wishes 
lor  a  Joyful  Christmas  and  a  Happj 
«ew  Year.” 

,  With  this  copy  and  with  the  title, 
A  Merry  Christmas  ...  So  Say  We 
All  these  two  papers  issue  a  four-page 
broadside  of  newspaper  size,  printed  on 
c^ed  stock  showing  photographs  of 
'he  personnel  of  the  various  depart- 
ments. 


who  solicit  advertising  for  the  Republic 
and  Gazette  and  so  forth. 

We’ve  gone  over  the  30  photographs 
twice  and  still  can’t  find  any  photograph 
of  a  promotion  department. 

s  s 

Convention 

The  announcement  that  the  Adver¬ 
tising  Federation  of  America 
(AF.A)  will  hold  its  1936  convention 
in  Boston  on  June  28  to  July  2  will 
interest  all  promotion  men  .  .  .  be¬ 
cause  it  automatically  determines  the 
place  and  the  date  of  the  National 
Newspai^r  Promotion  Association.  Tlie 
Association  is  affiliated  with  the  Fed¬ 
eration. 

With  an  Association  that  is  livelier 
than  ever,  with  a  membership  that  is 
the  biggest  yet,  with  peppy  Dan  Sulli¬ 
van  at  the  head  of  the  crowd  .  .  .  this 
year's  promotion  convention  should  be 
even  more  successful  than  the  previous 
ones.  So  make  a  note  now  of  the  date 
and  start  laying  your  plans  to  be  on 
hand.  Boston  is  a  nice  city  and  it’s 
atout  time  for  you  to  see  it  again. 

Allen  French. 


TO  SPEND  MILUON  MORE 

The  Kelvinator  Corporation,  Detroit, 
will  si^nd  $1,000,000  more  for  adver¬ 
tising  in  1936  than  in  1935,  it  was  an¬ 
nounced  at  a  distributors’  convention  in 
Detroit  Jan.  8  and  9.  A  general  news¬ 
paper  advertising  campaign  is  to  be 
carried  on  in  key  cities  throughout  the 
country  in  newspapers  having  a  total 
circulation  of  17,000,000.  H.  W.  Bur- 
ritt,  vice-president,  said  that  Kelvina- 
tor’s  advertising  and  merchandising  pro¬ 
grams  for  1936  are  based  on  expected 
sales  increases  of  100,000  electric  re¬ 
frigerators  and  10,000  commercial  re¬ 
frigeration  units,  representing  $20,000,000 
worth  of  increased  business  at  retail 
prices. 

SARDINE  CAMPAIGN  SOON 

Norwegian  Sardine  Association  will 
start  a  five-week  campaign  in  nine 
newspapers  in  as  many  large  cities  next 
week.  K.  G.  Martin,  Frank  Presbrey 
Company,  is  in  charge  of  the  account 
Two  trade  papers  and  three  Norwegian 
newspapers  also  are  on  this  schedule. 
A  Lenten  campaign,  beginning  Feb.  25 
will  involve  eleven  advertisements  in 
each  of  31  newspapers  in  18  cities. 
The  expenditures  of  $100,000  for  this 
year,  Mr.  Martin  said,  will  be  predom¬ 
inantly  in  newspapers. 


R.  P.  Scripps  Says  Government  and 
Business  Would  Profit  in  Extending 

Credit  to  Solvent  Income  and 
Estate  Tax  Payers 

.\  proposal  that  the  United  States 
government  do  its  own  banking  and  ex¬ 
tend  its  own  credit  to  solvent  income 
and  estate  ta.x.  payers  was  made  by 
Robert  P.  Scripps,  controlling  stock¬ 
holder  of  the  Scripps-1  loward  News¬ 
papers,  in  Scrippb-1  loward  papers  Jan. 
10.  In  a  letter  to  G.  B.  Parker, 
Scripps-Howartl  editor  in  chief,  and  run 
as  an  editorial,  Mr.  Scripps  pointed  out 
the  evils  of  having  to  pay  cash  taxes 
on  paper  prolits,  and  said  that  the  gov¬ 
ernment  would  increase  its  revenue  bv 
thus  financing  tax  payments. 

"The  purpose  of  taxation,”  Mr 
Scripps  wrote,  “ought  to  be  to  produce 
necessary  revenues  without  hindering, 
crippling  or  killing  off  business — the 
goose  that  lays  the  egg.  This  is  some¬ 
thing  that  our  present  laws  do  not 
exactly  do. 

"After  the  death  of  E.  W.  Scripps 
in  1926  there  was  a  good  market  for 
bonds,  so  that  the  financing  of  the  ob¬ 
ligations  of  his  estate  presented  no  great 
difficulty.  However,  as  was  proved 
in  1930,  that  was  largely  a  matter  of 
chance ;  and  chance  has  no  place  in 
sound  business  or  financing. 

“The  fact  is  that  profits,  as  the  trea¬ 
sury  departments  counts  them,  are  fre¬ 
quently  ‘paper,’  although  tax  claims 
against  them  are  ‘cash  on  demand.’ 

“Estates  consist  of  stocks,  bonds,  real 
estate,  livestock,  notes  or  other  items 
which  fluctuate  widely  with  the  market, 
often  regardless  of  intrinsic  values.  Tax 
claims  against  these  are  also  ‘cash  on 
demand,’  sometimes  when  cash  is  hard¬ 
est  to  get. 

“One  result  is  that  credit  is  dis¬ 
turbed.  Mergers,  liquidations,  changes 
of  control  and  management  take  place. 
A  great  element  of  uncertainty  is  in¬ 
troduced  into  the  conduct  of  business 
both  large  and  small. 

“Effectiveness  and  continuity  of  man¬ 
agement  of  the  going  businesses,  in  the 
control  of  which  they  function  really 
represent  a  principal  asset  of  most  large 
and  therefore  heavily  taxable,  estates, 
and  any  tax-forced  management  change 
strikes  directly  at  this  asset.  But  be¬ 
yond  this,  in  every  such  case  there  will 
to  policy  and  employment  changes  af¬ 
fecting  perhaps  hundreds  or  thousands 
of  workers  and  their  families,  so  mak¬ 
ing  this  question  a  social  as  well  as  a 
merely  fiscal  or  economic  one.  .  .  . 

“What  I  would  like  to  see  thoroughly 
explored,  in  our  editorial  columns,  and 
indeed  in  Congress  and  the  adminis¬ 
tration.  is  the  possibility  of  our  govern¬ 
ment  doing  its  own  banking,  extending 
its  own  credit  to  solvent  income  and 
estate  tax  payers.  This  could  be  ac¬ 
complished  through  acceptance  by  the 
government  of  long-term  notes  or  other 
paper,  payable  in  annual  installments 
in  the  fifteen  to  twenty-five  year  period 


that  sellers  and  buyers  of  bonds  are 
used  to,  at  interest  rates  approximating 
those  on  industrial  bo'Hls. 

"If  such  taxpayers  are  really  solvent, 
or  if  profits  really  exist,  the  govern¬ 
ment  could  not  over  a  long  iicriod  lose 
anything,  while  government  income 
would  to  stabilized. 

“As  stated  above,  the  direct  benefit 
would  to  that  a  large  part  of  the  un¬ 
certainty  and  financial  ‘fear’  element 
would  be  taken  out  of  our  national 
business  operation. 

“Also,  having  faith  in  the  essential 
patriotism  of  the  majority  of  .American 
business,  industrial  and  financial  leaders, 
I  believe  that  there  would  certainly  to 
less  apprehension  of  or  opposition  to 
reasonable  government  expenditures — 
even  emergency  expenditures — simply 
because  they  seem  large  at  the  moment.” 

SAVES  MONEY— MAKES  HIT 


CRUISE  ACCOUNT  TO  HOYT 

The  Holland  America  Line  has  ap¬ 
pointed  Charles  W.  Hoyt  Company, 
Inc.,  N.  Y.,  to  handle  the  advertising 
of  the  1936  Rotterdam  cruise  to  the 
North  Cape  and  Russia. 


THE 

BEST  NEWS 
IN  THE  WORLD 

New*  of  man’s  conquest 
of  nature.  News  from 
•very  field  of  science: 

Dally  Mail  Rtport 
Talssiaph  Raporl 
Iniarpialiv*  Ailklas 
Faatara  Sarlat 
Selanca  Morfsa 
Sclanca  Flllan 
Monthly  Slat  Map 
Sclanca  Pkliaci 

Wba  Cellael 
tw  dalaili 

SCIENCE 

SERVICE 

Washinston,  D.  C. 


Des  Moines  Register  &  Tribune  Salv¬ 
ages  Promotion  Material 

Tlie  promotion  department  of  the 
Des  Moines  Register  and  Tribune 
found  unusually  effective  a  stunt  that 
cost  less  than  any  they’ve  tried  before. 
■A  number  of  sheets  in  the  sales  manual 
were  being  discontinued  because  of 
changes  in  circulation  figures.  Instead 
of  throwing  the  sheets  in  the  waste¬ 
basket  they  were  rubber  stamped :  “Out 
of  date  because  of  circulation  increases. 
Ask  a  Register  and  Tribune  salesman 
to  explain  the  new  figures.” 

The  sheets  were  mailed  to  all  local 
advertisers  without  comment.  This 
stunt  gave  the  salesmen  leverage  in 
explaining  the  new  circulation  figures 
and  proved  an  indirect,  forceful  method 
of  calling  attention  to  gains. 


JUSTICE 


FOIC  IIIIpIILY  skilleii 
IMIOTO  EYIpIIAVEIIK 


An  engraver  may  stand  at 
the  head  of  his  craft,  with 
a  world  of  technical  knowledge 
plus  instinct  that  tells  him 
how  to  bring  out  the  ultimate 
tone  values  in  difficult  photo¬ 
graphic  copy — how  to  achieve 
depth  without  sacrificing  the 
perfect  metallic  pyramid  that 
makes  plates  stand  up  and 
reproduce. 

But  this  skill  is  wasted  on  the 
public,  unless  supplementary 
factors  are  all  that  they  should 
be — among  them  stereotyping. 

For  dependable  stereotyping, 
rely  on  Certified  Mats,  made 
in  the  U.  S.  A. 

CERTIFIED  DRY  MAT 
CORPOILVTION 

340  Madison  Ave.,  New  York,  N.  Y. 


i 
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DECEMBER  NE^'SPJPER  LINAGE  AS  COMPILED  BY  MEDIA  RECORDS 


AKRON,  OHIO 

1935  1934  Gain  or  Loss 

Times-Press  . (e)  640,065  712,625  72,560  L 

Beacon  Journal  . (e)  1,142,261  1,043,393  98,868  0 

Times-Press  . (S)  328,453  282,506  45,947  G 


1  otal  Daily  . . . , 
Total  Sunday  ... 
Grand  Total  . . . . 


_  1,782,326  1,756,018  26,308  G 

_  328,453  282,506  45,947  G 

-  2,110,779  2,038,524  72,255  G 


ALBANY,  N.  Y. 

Times-Union  . (e)  603,398  619,282  15,884  L 


News  . (e)  561,609  558,170 

Knickerbocker  Press  »..(m)  312,369  305,230 


Times-Union  . *..(S)  213, ’l76  1861686  26^490  0 

Knickerbocker  Press  ..(S)  97,767  104,819  7,052  L 


Total  Dailv  .  1,477,376  1,482,682 

Total  Sunday  .  310,943  291,505 

Grand  Total  .  1,788,319  1,774,187 


ALBUQUERQUE,  N.  M. 

Tiiurnal  . (m)  310,547  282,085 

Tribune  . (e)  325,723  285,714 

Journal  . (S)  61,397  61.489 


Total  Daily  .  636.270  567,799 

Total  Sunday  .  61,397  61.489 

Grand  Total  .  697,667  629,288 


ATLANTA,  GA. 

Georgian  . (e)  504,106  385,703 

Journal  . (e)  676,786  592,072 

Constitution  . (m)  502,909  439,389 

American  . (S)  253,913  190,515 

Journal  . (S)  214,948  195,121 

Constitution  . (S)  264,512  218,754 


118,403  G 
84,714  G 
63,520  G 
63,398  G 
19,827  G 
45,758  G 


Total  Daily  .  1,683,801  1,417,164 

Total  Sunday  .  733.373  604,390 

Grand  Total  .  2,417,174  2,021,554 


266,637  G 
128,983  G 
395,620  G 


ATLANTIC  CITY,  N.  J. 

tPress-Union  . (e)  414,725  379,449  35,276  G 

Press-Union  . (S)  70,228  63,792  6,436  G 


Grand  Total  . .  484,953  443,241  41,712  G 

t  Press-Union  sold  in  morning-evening  combination. 
Linage  of  one  edition  shown. 


BALTIMORE.  MD. 

News-Post  . (e)  975,930  810,781 

Sun  . (e)  1,187,233  1,148,982 

Sun  . (m)  514,997  553,158 

-American  . (S)  417,555  357,489 

Sun  . (S)  521,576  482,901 


165.149  G 
38,251  G 
38,161  L 
60,066  G 
38,675  G 


Total  Daily  .  2.678,160  2,512,921  165,239  G 

Total  Sunday  .  939,131  840,390  98,741  ti 

Grand  Total  .  3,617,291  3,353,311  263,980  G 


BANGOR,  ME. 

Commercial  . (e)  219,528  227,663  8,135  L 

News  . (m)  391,402  357,625  33,777  G 


Grand  Total  .  610,930  585,288  25.642  G 


BIRMINGHAM,  ALA. 

Age-Herald  . (m)  337,886  281,681 

News  . (e)  551,507  430,536 

Post  . (e)  360,346  295,773 

News  &  Age  Herald - (S)  312,815  227,248 


56,205  G 
120,971  G 
64,573  G 
85,567  G 


Total  Daily  .  1,249,739  1,007,990  241,749  G 

Total  Sunday  .  312,815  227,248  85,567  G 

Grand  Total  .  1,562,554  1,235,238  327,316  G 


BOSTON,  MASS. 

Record  . (m)  350,732  285,034  65,698  G 


American  . (e)  367,217  310,790 


tGlobe  . (m)  597,683  635,035  37,352  L 

tHerald  . (m)  939,645  861,055  78.590  G 


Advertiser  . (S)  245,067  212,518  32,549  G 

Globe  . (S)  367,630  302,344  65,286  G 


CHICAGO,  ILL. 

1935  1934  Gain  or  Loss 


EVANSVILLE,  IND. 


Tribune  . (m)  1,042.807  1,003,426 

Herald-F.xaminer  . (m)  594,847  618,541 

Daily  News  . (e)  1,023,442  961,196 

American  . (e)  656,677  674,602 

Times  . (e)  380,858  294,898 

Tribune  . (S)  695,182  567,399 

Ilcrald-Kxaminer  . (S)  357,150  347,619 

Times  . (S)  68,240  53,765 


Post  . (m)  521,272  540,467  19,195  L 

Transcript  . (e)  372,191  395,666  23,475  L 


695,182  567,399 

357,150  347,619 


39,381  G 
23,694  L 
62,246  G 
17,925  L 
85,960  t: 
127.783  G 
9,531  G 
14,475  G 


Courier  . 

1935 

508,779 

lournal  . 

. (e) 

155,417 

Press  . 

654.602 

Courier  . 

. (S) 

198,784 

Press  . 

. (S) 

154,182 

GainorLus 
475,  >66  32,813  G 


Herald  . (S)  343,403  300,488  42,915  G 

Post  . (S)  151,860  124,590  27,270  G 


Total  Daily  .  3,148,740  3,028,047  120,693  G 

Total  Sunday  .  1,107,960  939,940  168,020  G 

Grand  Total  . .  ...  4,256,700  3.967,987  288,713  G 

tGlobe  sold  in  morning-evening  combination.  Linage  of 
one  edition  shown. 

tThe  Traveler  is  sold  in  combination  with  morning 
Herald. 


Total  Dailv  .  3.698,631  3,552,663  145.968  G 

Tutal  Sunday  .  1,120,572  968,783  151.789  G 

Grand  Total  .  4,819,203  4,521,446  297,757  G 


Total  Daily  .  1,318,798  1,206,726 

Total  Sunday  .  352,966  243.*79 

Grand  Total  .  1,671,764  1,450,505 


CINCINNATI,  OHIO 

Enquirer  . (m)  579,221  523,584 

Post  . (e)  623.848  531,254 

Times-Star  . (e)  995,970  866,307 

Enquirer  . (S)  515,565  447,470 


CHATTANOOGA,  TENN. 


55,637  G 
92,594  G 
129,663  G 
68,095  G 


FALL  RIVER,  MASS. 

Herald-News  . (e)  474,034  458,366  20,668  G 

FORT  WAYNE.  IND. 

Journal-Gazette  . (S)  240.957  227,436  13  521  r 

News-Sentinel  . (e)  832,782  693,892  138,890  0 


Journal-Gazette  . (S)  240,957  227,436  13,521  G 


BUFFALO,  N.  Y. 

Courier  Express  . (m)  566,938  511,463  55,475  G 

News  . (e)  1,013,080  896,638  116,442  G 

Times  . (e)  596,930  543,009  53,921  G 

Courier  Express  . (S)  238,473  184,373  54,100  G 

Times  . (S)  162,514  146,430  16,084  G 


Total  Daily  .  2,199,0.39  1,921,145  277,894  G 

Total  Sunday  .  515,565  447,470  68,095  G 

Grand  Total  .  2,714,604  2,368.615  345.989  G 


Total  Daily  . 

Total  Sunday  . . 

Grand  Total  . . 


-  1,258.995  1,068,096  190  899  0 

....  240,957  227,4.36  u;52lG 

....  1,499,952  1,295,532  204  420G 


FORT  WORTH,  TEXAS 


CLEVELAND,  OHIO 

Plain  Dealer  . (m)  680,613  672,806 

News  . (e)  653,375  633,821 

Press  . (e)  1,137,958  1,023,133 

Plain  Dealer  . (S)  487,961  423,021 


7,807  G 
19,554  G 
114,825  G 
64,940  G 


Star-Telegram  . (m)  243,170  153,711  89.459  G 

Star-Telegram  . (e)  534,461  400,413  1340480 

Press  . (e)  387,213  367,572  19A41 G 

Star-Telegram  . (S)  160,516  137,053  23,463  G 


Times 

..  ..(m) 

322,029 

306,219 

15,810  G 

News  • 

....(e) 

439,542 

453,695 

14,153  L 

Times  . 

....(S) 

134,838 

161,140 

26,302  L 

Total 

Daily  . 

761,571 

759,914 

1,657  G 

Total 

Sunday  . . 

134,838 

161,140 

26.302  L 

Grand 

Total  .... 

896,409 

921.054 

24,645  L 

1  otal  Daily  .  . , 
Total  Sunday  . . 
Grand  Total  . . . 


.  2,471,946  2,329,760 

.  487,961  ■  423,021 

.  2,959,907  2,752,781 


142,186  G 
64,940  G 
207,126  G 


Total  Daily  .. 
Total  Sunday 
Grand  Total  .. 


1,164,844  921,696  243,148  0 

160.516  137,053  23,463  0 

1,325,360  1,058,749  266,6110 


COLUMBUS,  OHIO 


FREEPORT-HEMPSTEAD,  N.  Y. 

Review  . (e)  399,436  316,549  82,887  0 

Star  . (e)  269,038  1  97,949  71,089  0 


Dispatch  . 

..(e) 

987,281 

887.161 

100,120  G 

Citizen  . 

..(e) 

667,973 

642.105 

25,868  G 

Ohio  State  Journal.. 

.(m) 

279,364 

200.040 

79,324  G 

Dispatch  . 

..(S) 

343,703 

254.794 

78,909  G 

Star  . 

..(S) 

50,409 

50.036 

373  G 

Total  Daily  . 

1,934,618 

1,729,306 

205.312  G 

Total  Sunday _ 

394,112 

314,830 

79,282  G 

Grand  Total  .... 

2,328,730 

2,044,136 

284,594  G 

Grand  Total  .  668,474  514,498  153,976  0 

GARY,  IND. 

Post-Tribune  . (e)  659,859  542,112  117,747  0 


DALLAS,  TEXAS 


GLENS  FALLS,  N.  Y. 

tPost-Star  . (m)  488,160  475.626  12,5340 

t  Post-Star  sold  in  combination  with  Evening  Times. 
Linage  of  one  edition  shown. 


News  . 

618,801 

542,045 

76,756 

Cm 

Times-Herald  ... 

. (e) 

850,998 

819.201 

31,797 

G 

Journal  . 

. (e) 

539,638 

406,571 

133,067 

G 

t  Dispatch  . . 

321,794 

261,945 

59,849 

G 

News  . 

. (S) 

309,438 

242,061 

67,377 

G 

Times-Herald  .... 

. (S) 

320,412 

280,759 

39,653 

G 

Dispatch  . 

. (S) 

99,689 

112,551 

12,862 

L 

HARRISBURG,  PA. 

t  Patriot  . (m)  487,716  462,289 

Telegraph  . (e)  427,183  364,052 


Grand  Total  .  9  1  4,89  9  8  26,34  1  88.538  0 

tThe  Evening  News  carries  the  same  amount  of  advertis¬ 
ing  as  the  Patriot  (m). 


Total  Daily  .  2,331,231  2,029,762 

Total  Sunday  .  729,539  635,371 

Grand  Total  .  3,060,770  2,665,133 

t5  days. 


301,469  G 
94,168  G 
395,637  G 


HARTFORD,  CONN. 

Courant  . (m)  4  28,34  1  4  1  8,2  70  1  0,071  0 

Times  . (e)  1,054,492  1,009,434  45.0580 

Courant  . (S)  367,841  312,765  55,0760 


DAYTON,  OHIO 


Journal  . (m) 

Herald  . (e) 

News  . (e) 

Journal  . (S) 

News  . (S) 


324,501  197,144 

730,176  772,931 


925,740  851,322 

143.560  211,875 


127,357  G 
42.755  L 
74,418  G 
68,315  L 
24,555  L 


Total  Dailv  .  1,482.8  3  3  1,42  7,70  4  55,129  0 

Total  Sunday  .  367,841  312,765  55,076  0 

Grand  Total  .  1,850,674  1,740,469  110,2050 


HOUSTON,  TEXAS 


Total  Daily  .  1,980,417  1,821,397 

Total  Sunday  .  303,317  396,187 


Total  Sunday  .  303,317  396,187 

Grand  Total  .  2.283,734  2,217,584 


1.59,020  G 
92,870  L 
66,150  G 


Chronicle  . 

. (e) 

692,071 

619,963 

72.2()«G 

Post  . 

484,029 

446,792 

37,237  G 

Press  . 

. (e) 

487,375 

440,984 

37,391 G 

Chronicle  . 

. (S) 

335,244 

254,450 

80,794  G 

Gra 

Post  . 

. (S) 

247,150 

192,812 

54,338  G 

DENVER,  COLO. 

Rocky  Mt.  News . (m)  380,430  350,592  29,838  G 

Post  . (e)  876,234  799,767  76,467  G 

Rocky  Mt.  News . (S)  101,032  76,135  24,897  G 

Post  . (S)  263,776  262,750  1,026  G 


Total  Daily  .  1,663,475  1,516,639 

Total  Sunday  .  582,394  447,262 

Grand  Total  .  2,245,869  1,963,901 


INDIANAPOUS,  IND. 


1,256,664 

1,150,359 

106,305  G 

News  . 

Star  . 

. (e) 

946,423 

657,553 

364,808 

338,885 

25,923  G 

Times  . 

. (e) 

815,599 

1,621,472 

1,489,244 

132,228  G 

Star  . 

. (S) 

396,140 

124,2920 
47,2980  r. 
69,1170  i® 
58,8840  J® 


DES  MOINES,  IOWA 


Register  . 

. ..  .(m) 

335,353 

310,240 

Tribune  . 

. (e) 

515,725 

532,108 

Register  . 

....(S) 

226,005 

179,142 

Total  Daily  . 

851,078 

842,348 

Total  Sunday  . . . 

226,005 

179,142 

Grand  Total  . . . . 

1,077,083 

1,021,490 

Total  Daily  .  2,419,575  2,178.868 

Total  Sunday  .  396,140  337,556 

Grand  Total  .  2,815,715  2,516,424 


JACKSONVILLE,  FLA. 

Times-Union  . (m)  571,8  1  5  5  1  4,110  5  7,705  0 

Journal  . (e)  556,233  478,280  77,9530 

Times-Union  . (S)  262,368  211,432  50,9360 


DETROIT,  MICH. 

Times  . (e)  809,104  700,659 

Free  Press  . (m)  660,923  577,071 

News  . (e)  1,250,027  1,156,102 

Times  . (S)  412,053  361,987 

Free  Press  . (S)  238,097  196,045 

News  . (S)  455,467  360,677 


Total  Daily  .  1,128,048  992,390  135,6580 

Total  Sunday  .  262,368  211,432  50,9360 

Grand  Total  .  1,390,416  1,203,822  186.5940 


108,445  G 
83,852  G 
93,925  G 
50,066  G 
42,052  G 
94,790  G 


JAMESTOWN.  N.  Y. 

Journal  . (e)  434,229  416,822  17.407  0  I 

Post  . (m)  388,122  369,588  18,5340  |;:e 

Grand  Total  .  822,35  1  786,410  35.9410  Sai 


Total  Daily  .  2,720,054  2,433,832  286,222  G 

Total  Sunday  .  1,105,617  918,709  186.908  G 

Grand  Total  .  3,825,671  3,352,541  473,130  G 


EASTON,  PA. 


JOHNSTOWN,  PA. 

tTribune  . (e)  659,956  571,440  88,5160 

tTribune  (e)  sold  in  combination  with  Democrat  (*)■ 
Tribune  linage  only  is  given. 


Total  Daily  .  2,176,948  1,951,110  225,838  G 

Total  Sunday  .  400,987  330,803  70,184  G 

Grand  Total .  2,577,935  2.281,913  296,022  G 


CAMDEN.  N.  J. 

tCourier  . (e)  636,259  632,923  3.336  G 

tCourier  (e)  and  Post  (m)  sold  in  combination.  Linage 
of  one  edition  shown. 


596,983 

526,468 

70,515  G 

),  TEXAS 

373,010 

396,340 

196,856 

395,940 

443.963 

155,048 

22,930  L 
47,623  L 
41,808  G 

769,350 

196,856 

966,206 

839,903 

155,048 

994,951 

70,553  L 
41,808  G 
28,745  L 

PA. 

443,950 

482,341 

114,971 

382,865 

428,382 

85,970 

61.085  G 
53,959  G 
29,001  G 

926,291 

114,971 

1,041,262 

811,247 

85,970 

897,217 

115,044  G 
29,001  G 
144,045  G 

KNOXVILLE.  TENN. 


Journal  . 

.  .(m) 

360,534 

309,781 

News-Sentinel  . 

...(e) 

540,594 

488,461 

Journal  . 

...(S) 

160,071 

127,084 

News-Sentinel  . 

...(S) 

205,330 

174,517 

Total  Daily  . 

901,128 

798,242 

Total  Sunday  . . . . 

365,401 

301,601 

Grand  Total  . 

1,266,529 

1,099,843 

LOS 

ANGELES,  CAUF. 

Examiner  . 

..(m) 

653,327 

600,302 

Illustrated  News  . . 

.  .(m) 

325,004 

228,409 

Times  . 

..(m) 

878,911 

716,594 

Herald-Express  ..... 

...(e) 

930,185 

803,568 

Post-Record  . 

...(e) 

195,117 

177,343 

Examiner  . 

...(S) 

456,772 

400,922 

Times  . 

....(S) 

444,171 

360,038 

Total  Daily  .... 
Total  Sunday  . . . 

2,982,544 

2,526,216 

900,943 

760,960 

Grand  Total  .... 

3,883,487 

3,287,176 

456,3210  1,., 

139,9830 
596.3110  P 


Lou 
13G 
03  G 
56  G 
41 G 
46  G 

72  G 
87  G 
59  G 


68  G 


>21  G 
!90G 
>21  G 

599  G 
S2IG 
120  G 


459  G 
048  G 
641  G 
463  G 

148  G 
463  G 
611  G 


887  G 
089  G 


,976  G 


,747  G 


,534  G 
iiiDti. 


1,427  G 
1,131  G 


1,558  G 
Ivertii, 
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tLOUISVILLE,  ky. 


rjournal 


,(m) 

..(e) 

•; . 

...r  Journal  . (  =  7 


193S 

740,371 

707,575 

368,156 

437,188 


1934  Gain  or  Loss 


n.iiv  .  1,816,102 

fSot  measured  1934. 


MANCHESTER.  N,  H. 

LuJcr  . (e)  459.659  421,672 

MEMPHIS.  TENN. 

-..  ■l.il  Appeal  ....(m)  716,505  748,016 


•'  scimitar  . 

i'eroal  .appeal 


.  (e) 
...(S) 


469,346 

360,771 


462,943 

300,229 


Daily  .  1,185,851  1,210,959 

I'^Snday  .  360,771  300,229 

■iSd  Total  .  1.546,622  1,511,188 

MILWAUKEE,  WIS. 


. 

Oder  - - 

itsconsin  Aews 


...(m) 

347,032 

358,790 

....(e) 

1,031,502 

901,936 

....(e) 

190,817 

164,967 

....(e) 

649,042 

520,220 

,...(S) 

228,552 

205,263 

,...(S) 

408,140 

268,051 

M  Daily  .  2,218,393  1,945,913 

Total  Sunday  .  636,692  473,314 

S  Total  .  2.855,085  2,419,227 


oatul 


Piesse 

Patiie 

Patrie 


. (m) 

. (e) 

. (e) 

. (S) 


2,208  G 
7,237  G 
7,391  G 
0,794 G 
4,338 G 

i6.836G 
>5,132  G 
11,968 G 


’4,292  G 
17,2980 
59.117 G 
58,884  0 

40,707  G 
58,5840 
99,291  G 


57,705  G 
77,953  G 
50.936  G 


MUNCIE,  IND. 

- (e)  437,960 

,  ...(m)  441,920 

_ (S)  122.909 


Toul  Daily  .  879,880 

Total  Sunday  .  122,909 

Grand  ToUl  .  1,002,789 


37,987  G 


31,511  L 
6,403  G 
60,542  G 


25,108  L 
60,542  G 
35,434  G 


11,758  L 
129,566  G 
25,850  G 
128,822  G 
23,289  G 
140,089  G 


MINNEAPOLIS,  MINN. 

. (e)  653,651  601,039 

. (e)  668,635  590,223 

. (e)  541,144  445,219 

. (S)  192,828  171,528 

. (S)  354,571  286,953 


272,480  G 
163,378  G 
435.858  G 


52,612  G 
78,412  G 
95,925  G 
21,300  G 
67,618  G 


Total  Daily  .  1,863,430  1,636,481 

Total  Sunday .  547,399  458.481 

Grand  ToUl  .  2,410,829  2,094.962 


MONTREAL,  CANADA 

.(e)  1,155,674  1,171,290 


441,255  428,376 

906,954  898,710 

188,820  287,406 

58,119  . 


226,949  G 
88,918  G 
315,867  G 


15,616  L 
12,879  G 
8,244  G 
98,586  L 


),071C  '  Total  Daily  .  2,692,703  2,785,782 

5,058 G  Total  Sunday  .  58,119  . 

5,076 G  Grand  Total  .  2,750,822  2,785,782 


5,129  G 
5,076  G 
0,205  G 


93,079  L 
'34,960  L 


NASHVILLE,  TENN. 

cr  . (e)  393,690  374.634 

■sean  . (ra)  390,138  375,990 

r.er  . (S)  206,408  200,492 

-^r«ean  . (S)  194,269  164,832 


19,056  G 
14,148  G 
5,916  G 
29,437  G 


Total  Daily  .  783,828  750,624  33,204  G 

ToUl  Sunday  .  400,677  365,324  35,353  G 

Grand  Toul  .  1,184^505  1,115,948  68,557  G 


NEWARK,  N.  J. 

•er  . (ra)  409,163  510,103  940  L 

'»  . (e)  1,151,226  1,143,274  7,952  G 

•Eagle  . (e)  641,140  562,110  79,030  G 

;  . (S)  302,763  287,303  15.460  G 

>er  . (S)  203,764  149,566  54,198  G 


35,658G  -Total  Daily  .  2,201,529  2,215,487  13,958  L 

50,936 G  s  Total  Sunday  .  506,527  436,869  69,658  G 

86.594  G  :t™d  Toul  .  2,708,056  2,652,356  55,700  G 


BROOKLYN,  N.  Y, 

_  ,  1935  1934  Gain  or  Loss 

Paste  . . (e)  907,039  997,147  90,108  L 

Times  Union  . (e)  356,921  376,191  19,270  L 

Paste  . (S)  178,371  226,556  48,185  L 

limes  Union  . (S)  36,263  39,376  3,113  L 

Total  Daily  .  1,263,960  1,373,338  109,378  L 

Total  Sunday  .  214,634  265,932  51,298  L 

Grand  Total  .  1,478.594  1,639,270  160,676  L 

NIAGARA  FALLS,  N.  Y. 

Gazette  . (e)  584.511  547,405  37,106  G 

OAKLAND,  CALIF. 

Post-Enquirer  . (e)  534,339  507,773  26,566  G 

Tribune  . (e)  773,060  721,387  51,673  G 

Tribune  . (S)  145,231  135,823  9,408  G 

Total  Daily  .  1,307,399  1,229,160  78,239  G 

Total  Sunday  .  145,231  135,823  9,408  G 

Grand  Total  .  1,452,630  1,374,983  87,647  G 

OKLAHOMA  CITY,  OKLA. 

Oklahoman  . (m)  377,121  430,922  53,801  L 

Times  . (e)  555,186  586,826  31,640  L 

t(/klahoma  News . (e)  351,656  173,814  177,842  0 

Oklahoman  . (S)  232.911  202,689  30,222  G 

Oklahoma  News  . (S)  110,950  88,236  22,714  G 

Total  Daily  .  1,283,963  1,191,562  92,401  G 

Total  Sunday  .  343,861  290,925  52,936  G 

Grand  Total  .  1,627,824  1,482,487  145,337  G 

tFive  days. 


OMAHA.  NEB. 

Ree  News  . (e)  4732219  441,733  31,486  G 

World-IIerald  . (e)  743,376  648,668  94,708  G 

Bee  News  . (S)  236,470  190,639  45,831  G 

World-Herald  . (S)  263,468  208,481  54,987  G 

Total  Daily  .  1,216,595  1,090,401  126,194  0 

Total  Sunday  .  499,937  399,120  100.818  G 

Grand  Total  .  1,716,533  1,489,521  227,012  G 

PEORIA,  ILL. 

Journal  . (e)  637,297  594,464  42,833  G 

Transcript  . (m)  605,389  52,563  52,826  G 

Star  . (e)  693,735  574,324  119,411  G 

Journal-Transcript  . (S)  191,086  145,212  45,874  G 

Star  . (S)  187,351  150,536  36.815  G 

Total  Daily  .  1,936,421  1,721,351  215,070  G 

Total  Sunday  .  378,437  295,748  82,689  G 

Grand  Total  .  2,314,858  2,017,099  297,759  G 

PHILADELPHIA.  PA. 

Bulletin  . (e)  1,012,910  809,575  203,335  G 

Inquirer  . (m)  621,724  678,045  56,321  L 

News  . (e)  446,884  531,298  84,414  L 

Public  Ledger  . (e)  1,069,119  1,105,049  35,930  L 

Record  . (m)  596,889  635.798  38,909  L 

Inquirer  . (S)  584,593  485,857  98.736  G 

Record  . (S)  431,430  378,192  53,238  G 

tNews  . (S)  .  35,538  . 

Total  Daily  .  3,747,526  3,759.765  12,239  L 

Total  Sunday  .  1,016,023  899,587  116,436  G 

Grand  Total  .  4,763,549  4,659,352  104,197  G 

t  Philadelphia  News  (s)  discontinued  April,  1935. 

PHOENIX,  ARIZ. 

Republic  . (m)  440,631  406,139  34,492  G 

Gazette  . (e)  513,036  452,798  60,238  G 

Republic  . (S)  132,058  106.224  25,834  G 

Total  Daily  .  953.667  858,937  94,730  G 

Total  Sunday  .  132,058  106,224  25,834  G 

Grand  Total  .  1,085,725  965,161  120,564  G 

PITTSBURGH,  PA. 

Sun-Telegraph  . (e)  978,795  901,641  77,154  G 

Post  Gazette  . (m)  724,390  647,418  76.972  G 

Press  . (e)  1,249,821  1,095,999  153,822  G 

Sun-Telegraph  . (S)  317,447  264,147  53,300  G 

Press  . (S)  338,380  291,514  46,866  G 

Total  Daily  .  2,953,006  2.645,058  307,948  G 

Total  Sunday  .  655,827  555.661  100,166  G 

Grand  Totol  .  3,608,833  3,200,719  408,114  G 


News-Leader  . (e) 

Times-Dispatch  . (m) 

Times-Dispatch  . (S) 


RICHMOND,  VA. 

1935  1934  Gain  or  Loss 

981,913  837,295  144,618  G 

593,073  502,459  90,614  G 

361,217  285,425  75,792  G 


Total  Daily  .  1,574,986  1,339,754  235,232  G 

Total  Sunday  .  361.217  285,425  75,792  G 

Grand  Total  .  1,936,203  1,625,179  311,024  0 


Journal  . (e) 

Times-Union  . (e) 

Democrat  &  Chronicle,  (m) 

American  . (S) 

Democrat  &  Chronicle.  (S) 


ROCHESTER,  N.  Y. 

617,039  549,563  67,476  G 

837,610  725,344  112,266  0 

716,381  669,843  46,538  0 

234,554  212,849  21,705  0 

283,959  255,912  28,047  G 


Total  Daily  .  2,171,030  1,944,750  226,280  0 

Total  Sunday  .  518,513  468,761  49,752  0 

Grand  Total  .  2,689,543  2,413,511  276,032  G 

ROCKFORD,  ILL. 


Register  Republic  .  . 

....(e) 

559,943 

Star  . 

. . .  (m) 

396,210 

Star  . 

...(S) 

148,547 

Total  Daily  .  956.153 

Total  .Sunday  .  148,547 

Grand  Total  .  1,104,700 

ST.  LOUIS,  MO. 


Globe-Democrat  . . . , 

....(m) 

568,088 

567,163 

925 

G 

Post-Dispatch  . 

....(e) 

890,524 

861,405 

29,119 

G 

Star  &  Times  . 

....(e) 

568,490 

572,852 

4.362 

I, 

( ilobe- Democrat  ... 

....(S) 

205,938 

183,083 

22,855 

G 

Post-Dispatch  . . . . , 

....(S) 

452,776 

396,760 

56,016 

G 

Total  Daily  .... 

2,027,102 

2,001,420 

25,682 

G 

Total  Sunday  . . 

658,714 

579,843 

78.871 

G 

Grand  Total  . . . . 

2,685,816 

2,581,263 

104,553 

U 

Pioneer  Press  . (m) 

Dispatch  . (e) 

News  . (e) 

Pioneer  Press  . (S) 

News  . (S) 


ST.  PAUL,  MINN. 

653,543 


809,028 

442,911 

211,007 

79,952 


Total  Daily  .  1,905,482 

Total  Sunday  .  290,959 

Grand  Total  .  2,196,441 


SALT  LAKE  CITY,  UTAH 


Tribune  . 

633,241 

577,094 

56,147 

G 

Deseret  News  . . . , 

. (e) 

399,633 

360,775 

38.858 

G 

Telegram  . 

. (e) 

484,694 

541,332 

56,638 

L 

Tribune  . 

. (S) 

206,406 

219,305 

12,899 

L 

Total  Daily  .  1,517,568  1,479,201  38.367  G 

Total  Sunday  .  206,406  219,305  12,899  L 

Grand  Total  .  1,723,974  1,698,506  25,468  G 

SAN  ANTONIO,  TEXAS 

Light  . (e)  634,904  563,853  71,051  0 

Express  . (m)  277,242  228,559  48,683  0 

News  . (e)  514,917  419,301  95,616  G 

Light  . (S)  353,592  289,548  64,044  0 

Express . (S)  217,303  167,370  49,933  G 


Total  Daily  . 
Total  Sunaay 
Grand  Total  . 


.  1,427,063  1,211,713 

.  570,895  456,918 

.  1,997,958  1,668,631 


SAN  DIEGO,  CAUF. 

Union  . (m)  450,283  394,556 

Sun  . (e)  518,385  432,898 

Tribune  . (e)  804,215  610,308 

Union  . (S)  339,483  252,928 


215.350  G 
113,977  G 
329,327  G 


55,727  G 
85,487  G 
193,907  G 
86,565  G 


Total  Daily  .  1,772,883  1,437,762 

Total  Sunday  .  339,493  252,928 

Grand  Total  .  2,112,376  1,690,690 

SAN  FRANCISCO,  CALIF. 


335,121  G 
86,565  G 
421,686  G 


Chronicle  . 

...(m) 

544,344 

513,630 

30,714 

G 

Examiner  . 

. . . .  (m) 

601,687 

607,067 

5,380 

L 

Call-Bulletin  . 

....(e) 

593,341 

540,148 

53,193 

G 

News  . 

. . . . (c) 

547,617 

509,149 

38,468 

G 

Chronicle  . 

....(S) 

240,349 

205,874 

34,475 

G 

Examiner  . 

....(S) 

380,244 

341,844 

38,400 

G 

Total  Daily  . . . . 

2,286,989 

2,169,994 

116,995 

G 

Total  Sunday  . . 

620,593 

547,617 

72,875 

G 

Grand  Total  ... 

2,907,582 

2,717,712 

189,870 

G 

17,407  G  - 

NEW 

ORLEANS, 

LA. 

18,5340  ; 

.  "'-Picayune  . 

(m) 

(m) 

,(e) 

911,936 

386,561 

690,711 

894,010 

299,227 

631,079 

17,926  G 
87,334  G 
59,632  G 

35,941  C  : 

.31  . 

1 

.  ■  J  . 

.(e) 

468,990 

327,817 

141,173  G 

L^^Pirayune  &  States 

(S) 

447,184 

381,226 

65,958  G 

88,516 G  ‘ 

--i-lribunc  . 

.(S) 

406,945 

329,488 

77,457  G 

:rat  (■>)•  | 

1  Total  Daily  . 

■  Total  Sunaav  . 

2,458,198 

2,152,133 

306,065  G 

854,129 

710.714 

143,415  G 

-brand  Total  . 

3,312,327 

2,862,847 

449,480  G 

50,753  0 

1 

52,1330 

32.9870 

NEW  YORK,  N. 

Y. 

30:813C 

C'-Cin  . 

.(m) 

539,943 

562,742 

22,799  L 

1,051,262 

737,494 

82,198  G 
34,145  G 

102,8860 

:  ^  d  Tribune  . 

.  (m) 

771,639 

63,8000 

. 

.  (m) 

1,332,722 

1,176,612 

156,110  G 

166,6860 

—  If . 

.  (m) 

279,474 

256,891 

22,583  G 

..(e) 

753,991 

849,923 

95,932  L 

^  ..... 

1  d-Telegram  . . 

..(e) 

1,222,056 

1,170,358 

51,698  G 

5.1,0250 

..(e) 

1,107,890 

1,095,619 

12,271  G 

96,595  0 

..(e) 

532,133 

276,025 

256,108  G 

162,3170 

,  -an  . 

.(S) 

392,345 

382,398 

9,947  G 

.(S) 

829,961 

707,942 

122,019  G 

17,7740 

.(S) 

121,899 

99,949 

21,950  G 

5  5  8500 

-iid  Tribune  . 

,.(.S) 

598,549 

483,950 

114,599  G 

84,1330 

.(S) 

625,091 

486,572 

138,519  G 

4  5  6.3280 

Total  Dailv  . 

Total  Sundav  . 

F  brand  Total  . 

7,673,308 

7,176,926 

496,382  G 

13  9  9830! 

2.567,845 

2,160,811 

407,034  (i 

596:3110 

10,241,153 

9,337,737 

903,416  G 

PORTLAND,  ORE. 


Oregonian  . (m)  406,039  363,051  42.988  G 

lournal  . (e)  646,527  524,517  122,010  G 

News-Telegram  . (e)  360,161  339,108  21,053  G 

Oregonian  . (S)  264,258  205,725  58,533  G 

Journal  . (S)  119,429  111.542  7,887  G 


Total  Daily  .  1,412,727  1,226,676  186,051  G 

Total  Sunday  .  383,687  317,267  66,420  G 

Grand  Total  .  1,796,414  1,543,943  252,471  G 


PROVIDENCE,  R.  I. 

Bulletin  . (e)  1,142,358  1,059,968  82,390  G 

Journal  . (m)  342,347  339,639  2,708  G 

News  Tribune  . (e)  213,679  270,836  57,157  L 

Journal  . (S)  264,065  237,032  27,033  G 


Total  Daily  .  1,698,384  1,670.443  27,941  G 

Total  Sunday  .  264,065  237,032  27,033  G 

Grand  Total  .  1.962,449  1,907,475  54,974  G 


READING,  PA. 

Eagle  . (e)  662,501  560,471  102,030  G 

Times  . (m)  644,433  620,380  24,053  G 

Eagle  . (S)  48,978  64,762  15,784  L 


Total  Daily  .  1,306,934  1,180,851  126,083  G 

Total  Sunday  .  48,978  64,762  15,784  L 

Grand  Total  .  1,355,912  1,245,613  110,299  G 


t  SCHENECTADY,  N.  Y. 


Gazette  . (m)  693,589 

Union  Star  . (e)  624,487 


Grand  Total  .  1,318,076  . 

tl934  not  measured. 

SEATTLE,  WASH. 

Post-Intelligencer  . (m)  490,912  344,321  146,391  G 

Star  . (e)  307,864  325,459  17,595  L 

Times  . (e)  816.927  741,066  75,861  C. 

Post-Intelligencer  . (S)  349,044  250,541  98,503  G 

Times  . (S)  293.608  205,852  87,756  G 


Total  Daily  .  1,615,703  1,410,846  204,857  G 

Total  Sunday  .  642,652  456,393  186,259  G 

Grand  Total  .  2,258,355  1,867,239  391,116  G 


SIOUX  CITY,  IOWA 

t Journal  . (d)  344,139  333,744  10,395  G 

Tribune  . (e)  387,430  336,463  50,967  G 

Journal  . (S)  147,128  118,084  29,044  G 


Total  Daily  .  731,569  670,207  61,362  G 

Total  Sunday  .  147,128  118,084  29,044  G 

Grand  Total  .  878.697  788,291  90,406  G 


tjournal  all  day  paper.  All  advertising  appears  in  all 
editoins — one  edition  measured. 

(C/>ntwuecl  on  next  page) 


Editor  &  Publisher  for  January  18,  1936 

DECEMBER  NEff'SPAPER  LINAGE  AS  COMPILED  BY  MEDIA  RECORDS 


Xcus  Times  . (e) 

Trilmiie  . (e) 

News-Times  . (S) 

Tiiliune  . (S) 


SOUTH  BEND,  IND. 

1935  1934  Gain  or  Loss 


489,801  441,136 

588,588  527,721 


41,136  48,665  G 

27,721  60,867  G 

82,965  6,185  G 

98,713  21,729  G 


Tribune  . (e) 

World  . (m) 

Tribune  . (S) 

World  . (S) 


TULSA,  OKLA. 

1935 


1934  Gain  or  Loss 
512,658  46,351  G 


Vindicator  . (e) 

TeleKram  . (e) 

Vindicator  . (S) 


YOUNGSTOWN,  OHIO 

1935  193-( 

. (e)  681.375  563.  • 


.■;t>3.773  438,133 

208.627  140.569  128, 


Total  Daily  .  1,078,389  968,857  109.532  G 

l  otal  .Sunday  .  209,592  181,678  27,914  G 

(-rand  Total  .  1.287,981  1,150,535  137.446  G 

SPOKANE,  WASH. 

Siiokesnian-Review  - (m)  273,244  219.938  53,306  G 

I  lironicle  . (e)  532,594  463,432  69,162  G 

I  ress  . (e)  255,671  205,186  50,485  G 

.'Pokcsman-Review  _ (S)  226,447  156,382  70,092  G 

Total  Daily  .  1,061,509  888,556  172,953  G 

T.jtal  Sunday  .  226,474  156,382  70,092  G 

t.iand  Total  .  1,287,983  1,044,938  243,045  G 

SYRACUSE,  N.  Y. 

.*'»«nal  . (e)  634,866  564,916  69,950  G 

Herald  . (e)  630.993  602,370  28,623  G 

i*ost-.Mandard  . (m)  443,624  418,531  25,093  G 

-American  . (S)  253,150  191,355  61.795  G 

Herald  . (S)  141,670  94,507  47,163  G 

Post-Standard  . (S)  94,039  80,409  13,630  G 

Total  Daily  .  1,709,483  1,585,817  123,666  G 

T  .tal  Sunday  .  488,859  366,271  122,588  G 

Grand  Total  .  2,198,342  1,952,088  246,254  G 

TACOMA.  WASH. 

l-cdtjer  . (m)  169,272  174,422  5,150  L 

News-Tribune  . (e)  469,455  402,198  67,257  (i 

Times  . (e)  353,434  290,066  63,368  0 

LcilKfr  . (S)  154,320  114,106  30,214  G 

Total  Daily  .  992,161  866,686  125,475  G 

Total  Sunday  .  154,320  114,106  30,214  G 

(.rand  Total  .  1,146.481  980,792  165,689  G 

TOLEDO,  OHIO 

Times  . (m)  123,810  108,046  15,764  G 

I'laile  . (e)  810,957  668,579  142,378  G 

News-Bee  . (e)  455,573  413,160  42,413  G 

Times  . (S)  290,842  202,012  88,830  G 


Total  Daily  .  1,017,531  967,390  50,141  G 

Total  Sunday  .  402,476  359,717  42,759  G 

Grand  Total  .  1,420,007  1,327,107  92,900  G 

WASHINGTON,  D,  C, 

Herald  . (m)  537,238  598,243  61,005  L 

Post  . (in)  552,533  533,783  18,750  G 

News  . (e)  695,922  544,565  161,357  G 

Times  . (e)  1,028,535  712.702  315,833  G 

Star  . (e)  1,543,448  1,465,504  77,944  (1 

Herald  . (S)  498,983  319.694  179,289  (1 

Star  . (S)  571.892  491,485  80,407  G 

Post  . (S)  340,298  264,510  75,788  G 

Total  Daily  .  4,357,676  3,854,797  502,879  G 

Total  Sunday  .  1,411,173  1,075,689  335,484  G 

Grand  Total  .  5,768,849  4,930,486  838,363  G 


Total  Daily  .  1,185,148  1,001,496  183  tts,- 

Total  Sunday  .  268.027  140,569  12*nt«r 

Grand  Total  .  1,453,775  1.142.U65  311,7150 

FIGURES  SUPPUED  BY  PUBLISHERS 


The  Home  News  . 

....(c) 

269,795 

The  Home  News _ 

....(S) 

118,513 

Grand  Total  .... 

388,308 

KANSAS 

CITY,  1 

Tournal-l*ost  . 

....(e) 

410,256 

Mar  . 

....(e) 

798,451 

star  . 

. .  .(m) 

646.456 

Journal-Post  . 

....(S) 

166,756 

Star  . 

....(S) 

509,419 

150,131 


WESTCHESTER 

Mamaroneck  Times  ...(e) 
Mount  Vernon  Argus.,  (e) 
New  Rochelle  Standard 

Star  . (e) 

Ossining  Citizen  Regis¬ 
ter  . (e) 

Portchester  Item  . (e) 

Tarrytown  News  . (e) 

Yonkers  Herald  -  States¬ 
man  . (e) 

White  Plains  Reporter,  (e) 
Peekskill  Star  . (e) 


(N.  Y.)  GROUP 

174,831  165,098  9,733  G 

442,968  471,646  28.678  L 

413,050  439,202  26,152  L 

222,253  221,878  375  G 

354,097  320.805  33,292  G 

216,241  226,825  10,584  L 

385.975  353,635  32,340  G 

624,165  588,885  35,280  G 

263,844  269,804  5,960  L 


Total  Daily  .  1,8  5  5,163  1,8  76,7  6  0  21  597L 

Total  Sunday  .  676,175  550,535  12s’64flr. 

Grand  Total  .  2,531,338  2,427,295  i04[043G 

NEW  BEDFORD,  MASS. 


Standard-Times  . . 

....(e) 

441,700 

393,974 

Mercury  . 

...(m) 

445,368 

410,116 

Standard-Times  . . . 

....(S) 

74,200 

67,186 

Total  Daily  ... 

887,068 

804,090 

Total  Sunday  . . 

74,200 

67,186 

Grand  Total  ... 

961,268 

871,276 

lotal  Daily 
Total  Suntiay 
(■rand  Total 


1,390,340  1.189,785 
290,842  202,012 

1,681,182  1,391,797 


15,764  G 
142,378  G 
42,413  G 
88,830  G 

200,555  G 
88,830  G 
289,385  G 


TORONTO,  ONT.,  CANADA 

Gloiie  . (m)  352,021  378,617 

Mail  i  Empire  . (m)  358,896  343,920 

^itar  . (e)  1,437,781  1,365,598 

Star . (w)  96,722  102,349 

Telegram  . (e)  1,347,064  1,297,975 


Grand  Total  .  3,097,424  3,057,778  39,646  G 

WICHITA,  KAN. 

Beacon  . (e)  526,459  494,685  31,774  G 

Eagle  . (m)  282,659  278,548  4,111  G 

Eagle  . (e)  472,667  447,558  25,109  G 

Beacon  . (S)  309,910  253,110  56,800  G 

Eagle  . (S)  277,173  226,970  50,203  G 

Total  Daily  .  1,281,785  1,220,791  60,994  G 

Total  Sunday  .  587,083  480,080  107,003  G 

Grand  Total  .  1,868,868  1,700,871  167,997  G 

WILKES-BARRE.  PA. 


Grand  Total 


3.592,484  3,488,459 


TRENTON,  N.  J. 


Record  . 

Times-Leader  . 

News  . 

Independent  . 

.  ...(m) 
....(e) 

- (e) 

....(S) 

868,782 

815,303 

525,182 

269,891 

971.824 

899,662 

490,420 

293,456 

103,042  L 
84,359  L 
34,762  G 
23,565  L 

Total  Daily  , . . . 
Total  Sunday  . . . 
Grand  Total  ..,. 

2,209,267 

269,891 

2,479,158 

2,361,906 

293,456 

2,655.362 

152,639  L 
23,565  L 
176,204  L 

'I  imes  . (e)  645,962  569,089  76,873  G 

Tunes- Advertiser  . (S)  95,753  92,667  3,086  G 

Grand  Total  .  741,715  661,756  79,959  G 

TROY,  N.  Y. 

•Record  . (m)  583,554  . 

iNot  measured  1934.  Record  (ra)  sold  in  combination 
w  ith  Times  Record. 


WORCESTER,  MASS. 


Telegram  . 

516,150 

451,368 

64,782 

G 

Gazette  . 

. (e) 

607,296 

495.702 

111,594 

G 

Post  . 

. (e) 

403,365 

435,722 

32,357 

L 

Telegram  . 

. (S) 

230,305 

186,132 

44.173 

G 

Total  Daily  .  1,526,811  1,382,792  144,019  G 

Total  Sunday  .  230,305  186,132  44,173  G 

Grand  Total  .  1,757,116  1,568.924  188,192  G 


Memorandum  of  Advertising  in  American  Weekly, 
“This  Week”  and  Metropolitan 
Group — December,  1935 

AMERICAN  WEEKLY  linage,  96,940  lines,  is  includai 
in  the  Sunday  figures  of  the  following  newspapers:  .•Ubuy 
Times-Union,  Atlanta  American,  Baltimore  American,  Bo*- 
ton  Advertiser,  Chicago  Herald-Examiner,  Detroit  Tinm, 
Milwaukee  Sentinel,  New  York  .American,  ( Imaha  Bee-N'evi, 
Pittsburgh  Sun-Telegraph,  Rochester  American,  San  Antonio 
Light,  Syracuse  American,  Washington  Herald;  79,692 
lines  in  the  Los  .-Angeles  Examiner,  San  Francisco  Ezam^, 
Seattle  Post  Intelligencer.  1 

“THIS  WEEK”  linage  (7,823  lines)  is  included  in  Snn- 
day  figures  of  the  following  newspapers:  -Atlanta  Jonmil, 
Baltimore  Sun.  Birmingham  News  &  Age-1  leraliL  Bocoo  | 
Herald,  Butfalo  Times,  Cincinnati  Enquirer,  (;ieTelinii 
Plain-Dealer,  Dallas  News,  Detroit  News,  Indianapolis  Stu,  I 
Memphis  Commercial  Appeal,  Milwaukee  Journal,  Minna-,' 
polis  Journal.  New  Orleans  Item-Tribune,  New  Yoik ) 
Ilerald  Tribune,  Omaho  VV'orld-Herald,  Philadelphia  Recoid,  I 
Pittsburgh  Press,  St.  Louis  (Ilobe-Democrat,  Washin|too  J 
Star;  5,693  lines  in  Chicago  Daily  News  (Saturday).  f 

METROPOLITAN  GROUP  linage  is  included  as  foUonl 
in  Sunday  figures:  Baltimore  Sun,  22,707  lines;  BoOoii 
Globe,  22,831  lines;  Buffalo  Times,  24,438  lines;  Chkap 
Tribune,  24,240  lines;  Cleveland  Plain-Dealer,  25,163  lino; 
Detroit  News,  25,088  lines;  New  York  News,  19,957  lino; 
Philadelphia  Inquirer,  24,879  lines;  Pittsburgh  Press,  23433 
lines;  St.  Louis  Globe-Democrat,  18,425  lines;  Washingtoi 
Star.  20,752  lines. 


HOW  TO  MEET  COSTS 
P.N.P.A.  SUBJECT 

Big  Program  Arranged  for  Meeting 

of  Pennsylvania  Publishers  Jan. 

24-25— Newspaper  Taxes,  So¬ 
cial  Security  to  Be  Discussed 

How  newspaper  publishers  can  best 
meet  increased  operating  expenses  this 
year  will  be  one  of  the  principal  sub¬ 
jects  to  be  discussed  at  the  1936  annual 
convention  of  the  Pennsylvania  News¬ 
paper  Publishers’  Association,  which 
will  be  held  at  the  Penn  Harris  Hotel, 
Harrisburg,  Friday  and  Saturday,  Jan. 
24-25. 

The  three-day  program  includes  talks 
Oil  most  of  the  major  newspaper  prob¬ 
lems  of  the  day,  with  special  emphasis 
on  advertising,  taxes,  legislation,  me- 
dianical  equipment,  and  operating  ex¬ 
penses. 

At  an  advertising  session,  the  subjects 
of  national-local  rates,  the  ideal  rate 
card,  and  increases  in  advertising  rates 
will  be  considered.  The  session  will  be 
in  charge  of  Captain  C.  C.  Curtis, 
chairman  of  the  P.  N.  P.  A.  committee 
on  advertising  rates  and  practices.  Wil¬ 
liam  A.  Thomson,  managing  director  of 
the  Bureau  of  Advertising,  A.  N.  P.  A., 
will  report  on  national  atlvertising  and 
on  the  efforts  of  the  bureau  to  present 
the  story  of  the  newspapers  on  a  wider 
front.  D.  D.  Richards,  of  Sears- 
Roebuck  &  Company,  Chicago,  will  talk 
on  “As  the  Buyer  Sees  It” ;  Anthony  T. 
Powderly  will  explain  classified  adver¬ 
tising. 

One  entire  session  will  be  given  over 
to  a  mechanical  conference,  presided 
over  by  Howard  J.  Lamade,  JVilliams- 


purt  Grit.  After  an  address  by  William  C. 
Huebner,  of  the  Lanston  Monotype  Ma¬ 
chine  Company,  on  "New  Processes 
and  Equipment  for  Off-Set  and  Gravure 
Printing  by  Newspapers,”  there  will  be 
discussion  of  cameras  and  photo-engrav¬ 
ing.  Donald  P.  Miller,  Allentown 
Morning  Call,  and  C.  W.  Orcott,  Har¬ 
risburg  Telegraph  Newspaj^rs,  will 
talk  on  this  subject.  D.  Philip  Young, 
mechanical  superintendent  of  the  York 
Dispatch,  will  report  on  the  use  of 
teletypesetters  and  M.  L.  Detweiler, 
superintendent,  Lancaster  Newspapers, 
will  talk  about  Type-O-Writers. 

The  subject  of  newspaper  taxes  will 
be  discussed  by  Douglass  D.  Storey, 
Harrisburg  attorney,  after  which  there 
will  be  a  report  on  the  Social  Security 
program,  unemployment  compensation, 
payroll  forms,  and  state  legislation. 

James  L.  Houston,  Jr.,  newspaper 
economist,  of  Chicago,  is  scheduled  for 
an  address  on  “Pennies  Into  Dollars.” 
which  will  tell  publishers  about  econo 
mies  practiced  on  many  newspapers. 

The  experience  of  newspapers  that 
have  raised  subscription  rates  will  be 
told  at  one  session,  following  which 
there  will  be  a  meeting  of  the  Pennsyl¬ 
vania  members  of  the  A.  B.  C. 

-\t  the  opening  session,  most  of  the 
time  will  be  devoted  to  editorial  topics. 
Barry  Paris,  editor-in-chief  of  the  In¬ 
ternational  News  Service,  will  give  an 
address  on  “Behind  the  Scenes  in  Get¬ 
ting  the  News.” 

John  W.  Baker,  director  of  the  Em¬ 
pire  State  School  of  Printing,  Ithaca, 
N.  Y.,  will  report  on  work  at  his  in¬ 
stitution,  following  which  Jerome  D. 
Barnum,  president  of  the  A.  N.  P.  A., 
will  talk  on  “Problems  Ahead.”  Ed¬ 
ward  H.  Harris,  Richmond  (Ind.) 


Talladitan-Ilcm,  chairman  of  the  Pub¬ 
lishers’  National  Radio  Committee,  will 
give  an  address  on  “The  Daily  News¬ 
paper  in  a  Changing  Economic  Order.” 

Several  sessions  have  been  set  aside 
for  meetings  of  weekly  newspaper  pub¬ 
lishers,  under  the  direction  of  Will 
Rose,  vice-president  of  the  P.  N.  P.  A. 

At  a  luncheon  the  first  convention 
day,  with  Charles  M.  Meredith,  Sr., 
Qiiakertoion  Free  Press,  presiding, 
William  Smith  Culbertson,  author, 
diplomat,  and  economist,  will  give  an 
address  on  “Taking  Our  Bearings.” 
One  of  the  big  features  of  the  conven¬ 
tion  will  be  the  closing  dinner,  with 
J.  L.  Stackhouse  of  the  Easton  Express, 
president  of  the  P.  N.  P.  A.,  presiding, 
and  Mr.  Rose  acting  as  master  of  cere¬ 
monies.  An  address  by  Dr.  William 
Mather  Lewis,  president  of  Lafayette 
College,  on  “The  Place  of  the  News¬ 
paper  in  Our  Educational  Scheme,”  will 
be  followed  by  an  address  and  demon¬ 
stration  on  television  by  Dr.  J.  O.  Per- 
rine.  Captain  Irving  O’Hay,  author, 
economist,  thinker,  widely  known  as  one 
of  the  heroes  upon  whom  Richard  Hard¬ 
ing  Davis  based  his  “Soldier  of  For¬ 
tune,”  will  close  with  an  address  on 
“Life  and  Laughter.” 

CHANCE  POSED  A  PICTURE 

Two  strangers  sat  side  by  side  awaiting 
shoe  shines  in  the  lobby  of  the  San 
Francisco  Call-Bulletin  building.  A 
sports  department  reporter  passing, 
gasped  and  then  rush^  inside  for  a 
photographer.  The  strangers  were  in¬ 
troduced.  They  were  Roland  Jacobs, 
father  of  Helen  Hull  Jacobs,  noted  ten¬ 
nis  star  and  a  member  of  the  Call-Bul¬ 
letin  advertising  department,  and  Fred 
Moody,  husband  of  Helen  Wills  Moody. 


PRESS  TAX  ARGUED 

Supreme  Court  Told  Louiiianx  Men- 
ure  !•  Punitive 

Arguments  on  Louisiana’s  two  po 
cent  tax  upon  the  gross  advertising  ra- 
enues  on  newspapers  with  circulate 
over  20,000  were  heard  by  the  Unite; 
States  Supreme  Court  Jan.  14. 

Elisha  Hanson,  counsel  for  tht 
American  Newspaper  Publishers  Asso¬ 
ciation,  and  Esmond  Phelps,  attorney 
lor  the  New  Orleans  Times-Picayw 
told  the  court  that  the  tax  was  designed 
as  a  punitive  measure  against  large 
Louisiana  newspapers  inimical  to  ffi 
Long  regime. 

Charles  J.  Rivet,  special  assistant  to 
Gaston  L.  Poterie,  Louisiana’s  Attor 
ney  General,  argued  that  the  state  ^ 
entirely  within  its  rights  in  lev)in 
against  “the  business  of  selling  adver 
tising.” 

Many  questions  were  asked  by  J* 
tices  Brandeis,  Stone,  Sutherlarid  J» 
Butler  during  the  arguments,  but  tto 
largely  concerned  the  jurisdiction  of  • 
three-judge  Federal  c()urt  in  allow^ 
Louisiana  newspaper  interests  an  c- 
j  unction  to  prevent  application  of  fe 
law. 

After  two  hours’  presentation  by  K 
lawyers  the  court  tcxik  the  case  un« 
advisement.  A  decision  is  not  expo 
before  Feb.  3,  when  the  justices 
return  after  a  two  weeks’  recess. 

T.W.A.  NAMES  ESTY 

William  Esty  &  Co.,  New  York,' 
been  appointed  advertising  agency 
Transcontinental  &  Western  Air^ 
effective  immediately,  it  is  announced 
J.  B.  Walker,  vice-president  in  chaif 
of  traffic. 


7 


wide  territory.  His  favorites  are  Syracuse  Post-ittandard  and  Association 
Shakespeare,  Tolstoy,  Debs,  and  Her-  District  chairman,  is  in  charge  of  en- 
bert  Spencer.  For  several  years  he  tertainment  and  arrangements, 
lias  been  advertising  in  a  vein  similar  The  convention  program,  prepared 
to  the  following:  by  Mr.  Powderly,  follows; 

“Boy  to  teacher:  Japan  is  grab-  “The  Revenue  Problems,”  Paul  Fitch- 
bing  Chinese  territory,  yet  she  has  de-  ner,  Hartford  limes;  “Credit  Problems 
dared  no  war  against  her  1  Teacher ;  and  Collections,”  P.  A.  Smithling,  audi- 
You’re  right,  Sam;  you  see  we  live  in  tor,  Syracuse  Herald;  "Training  Sales 
a  modern  world.  Such  a  war  is  called  People,”  Even  M.  Mitchell,  Albany 
an  undeclared  one — you  do  the  grab-  Knickerbocker  Press;  “Censorship, 
bing  first  and  declare  your  rights  to  C.  M.  Carroll,  New  York  Times; 
it  after.  Ah,  that’s  the  word, ‘Declared.’  “Market  Trends— Future  Outlook.”  E. 
We  have  so  many  things  in  our  store  J.  Johnson,  Buffalo  Times;  ‘‘Building 

and  warehouse  that  it  would  take  three  Transient  Patronage,”  H.  S.  Theobald, 

Cincinnati  computers  to  declare  all  we  Binghamton  Press;  “Promotion,” 
have,  so  we’ll  expect  you  to  ask  if  Vaughn  Weidell,  Neiv  York  World- 

we  have  it.”  Telegram;  “Who  Reads  Classified  and 

♦  *  *  Why?,”  Harrison  C.  MacDonald,  Mac- 

Syracuae  District  Meeting  Donald  Service. 

The  annual  conference  for  Classitied  rnPVPiruT  vini  atfh 

Advertising  Managers  in  New  ,  COPYRIGHT  VIOLATED 

York,  New  England  and  Pennsylvania  Editor  &  Publisher  in  its  Jan.  11 
will  be  held  Jan.  27  and  28  at  the  Hotel  issue  of  the  Equipment  Review  unvyit- 
Syracuse  in  Syracuse,  N.  Y.  This  tingly  violated  an  N.  E.  A.  Service, 

group  meeting  will  convene  at  the  same  l»c.,  copyright  in  reprinting  the  double¬ 
time  and  in  the  same  city  as  the  meet-  truck  spread  of  one  of  the  Dionne  quin- 
ing  of  the  Bureau  of  Advertising  of  the  tuplets  in  the  Des  Moines  Re,  ister  and 
New  York  Publishers  Association.  Tribune,  rotogravure  section.  Fred  S. 

Anthony  T.  Powderly,  classified  man-  Ferguson,  N.  E.  A.  president,  has 
ager  of  Rochester  Democrat  &■  Chroii-  pointed  out  that  there  is  a  great  demand 
tele  and  vice-president  of  A.  N.  C.  A.  for  the  pictures,  leading  to  deliberate 
M.,  is  general  and  program  chairman,  efforts  to  circumvent  N.  E.  A.’s  copy- 
Norton  S.  Cole,  classified  manager  of  right  on  all  Dionne  quintuplet  pictures. 


Fewer  Ad* — Larger  Type 
X/fR.  Conrad  is  convinced  that  some 
•l-».lof  the  larger  papers  should  not 
u.se  such  small  type  for  classified  ads, 
nor  should  they  clutter  up  the  tops  of 
their  want  ad  pages  with  uninteresting 
detailed  instruction  on  how  to  insert 
an  ad  in  the  paper. 

“Papers  with  anything  less  than  two 
|)ages  of  want  ads  are  losing  more  in 
ease  of  reading  and  reader  interest 
attraction  when  they  set  the  ads  in  five 
point  instead  of  eight  than  they  save 
in  space  even  though  they  think  their 
space  is  too  valuable  for  eight  point. 

“The  six  to  eight  inches  of  instruc¬ 
tions  about  insertion  of  ads  and  method 
of  payment  frightens  the  average  reader 
and  it  could  better  be  replaced  with  a 
short  statement  that  a  want  ad  costs 
1  cent,  2  cents,  or  3  cents  a  word,  with 
a  50  cent  minimum.” 
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Insurance  Special 

New  YORK  HERALD  TRIBUNE 
has  j  nst  published  a  double-column 
insurance  feature  lieaded  “A  Thought 
For  The  New  Year.” 

Advertisers  consisted  of  insurance 
agencies  who  offer  annuity  policies, 
among  others. 

Initial  paragraph  in  the  promotion 
space  said : 

“More  than  six  million  living  insur¬ 
ance  policyholders  collected  on  matur¬ 
ing  policies  during  1935.  Effectively 
demonstrating  the  fruits  of  saving  and 
conservative  investing.” 

*  *  4> 

Philosophizing  Advertiser 

Letterheads  of  the  Staten  island 
-4  Advance  carry  this  quotation: 
“God  might  have  made  a  more  beauti¬ 
ful  spot  than  Staten  Island,  but  He 
never  did.” 

On  that  insular  borough  of  the  City 
of  New  York  lives  Nathan  Silverman 
who  operates  a  furniture  store  in 
Port  Richmond.  He  is  known  among 
readers  of  the  daily  .Advance  as  the 
advertising  furniture-store  philosopher 
because  he  talks  about  things  aside 
from  chairs,  lieds  and  stoves  in  the 
classified  space  he  buys. 

Mr.  Silverman’s  reading  covers  a 
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He  drew  the  contrast  between  the 
.rge  daily  paper  with  a  large  staff  of 
'ephone  girl  solicitors  and  pavement- 
uiiuing  salesmen,  and  the  small  town 
ally  or  weekly  that  must  inevitably 
irate  with  a  skeleton  force.  As  a 
encral  rule  the  former  is  so  burdened 
ih  heavy  expenses  that  the  standing 
T.  is  enough  linage  to  satisfy  the 
a  iaiit  publisher — in  other  words,  to- 
carrow's  paper,  tomorrow’s  paper! 

He  feels  that  they  cannot  afford  to 
,«:id  the  money  and  time  to  build  up 
'antary  linage  for  next  month  or 
at  fall.  Of  course  this  contention 
Its  apply  to  some  papers  throughout 
[:t  country,  but  by  no  means  all. 

Mr.  Conrad’s  belief  is  better  illus- 
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“I  never  miss  a  copy  of  Editor  &  Publisher 
if  I  can  help  it. 

"In  no  other  way  can  I  get  a  bird’s-eye  view 
of  newspaper  conditions,  Ixsth  editorial  and  ad¬ 
vertising,  which  are  necessary  to  guide  us  in 
the  selection  of  just  the  right  media  to  meet 
certain  requirements. 

‘‘Your  reports  of  important  conventions  are 
especially  helpful — -also  your  biographical 
sketches  .  .  . 


ROBERT  TINSMAN 
President 


for  tht 
ers  Asso- 
attonty 
■PicayiK. 
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ist  larger 
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F'etieral  Advertising  Agency 
New  York,  N.  Y. 


“Voluntary  want  advertising  is  where 
average  weekly  or  small  town  daily 
:very  lame,  but  it  is  also  where  those 
ime  papers  can  lind  an  easy  opportunity 
ir^otit  and  reader  interest. 

"Voluntary  stuff  can  gradually  be 
-‘t  up  anywhere  if  the  newsyiaper 
Ke  is  taught  to  give  unusually  good 
Caition  to  every  ad  received.  Sym- 
tthize  with  the  woman  who  can’t  seem 
t  rent  that  room,  and  then  send  a  de- 
irjMe  prospect  to  her  if  you  know  one. 
iiephone  to  John  Jones  if  Bill  Smith 
tps  in  the  office  and  asks  the  way  to 
3  to  his  place.  Tell  him  Smith  wants 
those  Guernsey  cows,  but  if 
-.'  ve  been  sold,  the  rest  of  the  trip 
be  saved.  Such  service  and  personal 
■ci'tiun  as  this  is  where  the  small 
in  paper  can  cash  in  for  now,  next 
^h,  and  next  year.  When  your 
‘•^ers  realize  that  you  have  a  genuine 
rhinal  interest  in  their  problems,  you 
^  cannot  keep  their  voluntary  want 
'  out  of  your  paper.” 

*  *  * 

E  solicit  when  we  have  time. 

We  solicited  service  ads  from 
•tons,  electricians,  plasterers,  plumb- 
carpenters  and  excavators,  and  ran 
®  under  a  special  heading  of  Mcxl- 
“uing.  But  this  we  have  recently 
5n?ed  to  Building. 


ssistant  to 


THE  POST 

GAINED 

1,362,359 
Lines  in  *35 


".'''larlen  Pew’s  articles  are  always  interesting, 
and  your  editorial  attitude  on  national  situa¬ 
tions  affecting  the  newspaper  and  advertising 
business  are  most  constructive. 


“Your  Annual  Number  is  a  guide-book  for 
local  conditions  and  we  refer  to  it  continually 
from  issue  to  issue.’’ 


.  .  .  provins  that  adver¬ 
tising  in  The  Post  Pays! 


NEW  YORK  POST 


FOUNDED  1801 
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Editor  &  Publisher  for  January  18,  1936 


HIGH  NEWSPAPER  SALARIES 
LISTED  BY  U.  S. 


SlaU-n  Isliitid  Advance,  Samuel  I.  New- 
liouse,  president,  publisher,  $17,200;  Norman 
H.  Newhouse,  chief  editor,  $21,760. 


president,  $-15,000;  \Vm.  L.  McLean,  Jr., 
vice-president,  $23,400;  Robert  L.  McLean, 
secretary,  $35,500;  William  Simpson,  busi- 


(Contimu’d  from  page  15) 


New  York  Sun,  H.  H.  Fairchild,  advertis-  ness  manager,  $144,122;  Wm.  Tuttle,  auditor, 
ing  manager,  $17,800;  Kdwin  S.  Friendly,  $16,380;  Fred  F.  Shedd,  editor,  $15,210. 


Gould,  cartoonist,  $22,965;  Frank  King, 
cartoonist,  $55,851;  Sidney  Smith,  cartoonist, 
$120,420;  Frank  Willard,  cartoonist,  $63,648; 
Gaar  Williams,  cartoonist,  $24,045. 

New  York  Daily  Mirror,  Emile  H.  Gauv- 
reau,  managing  editor,  $25,200;  Mark  Hell- 
inger,  feature  writer,  $29,263;  Ken  Kling, 
cartoonist,  $27,922;  Albert  J.  Kobler,  presi¬ 
dent,  $80,000;  Walter  Kompel,  advertising 
manager,  $15,860;  Walter  Winchell,  colum¬ 
nist,  $52,000. 

Dow,  Jones  &  Co.,  Inc.,  Kenneth  C. 
Hogate,  president,  $18,699;  T.  E.  Woodlock, 
$25,499. 

tianiu-lt  Company,  Inc.,  Rochester,  Frank 
E.  Gannett,  |iresident,  $24,300;  Frank  E. 
Tripp,  vice-president,  $20,000. 

Hearst  Enterprises,  Inc.,  New  York  CTity, 
John  Mench,  $35,901;  Victor  II.  Polachek, 
$34,903;  II.  M.  Bitner,  $52,000;  S.  S.  Car¬ 
valho,  $18,3ol;  John  Hearst,  $37,708;  Hope- 


business  manager,  $31,999;  Frank  M.  G’Brien, 
editor,  $24,000;  Keats  Speed,  managing 
editor,  $26,000. 


Chester  Times,  Charles  R.  Long,  president, 
$28,800. 


Wasiiinotos 

Seattle  Times,  C.  B.  Blethen  •, 
$114,000.  '  ' 

Tacoma  Tribune,  Frank  S.  Baker 
dent,  $22,000. 

VlKolNU 

Richmond  Neus  I. aider.  John 


Syracuse  Journal,  H.  B.  Burrill,  editor,  dent,  $25,065. 


U'iliiamsport  Grit,  Dietrick  Lamade,  presi-  Byran,  president,  $38,361 ;  Douglas  S  f 


$20,000;  L.  D.  Burrill,  general  manager, 
$17,457. 

White  Plains  Reporter,  Walter  V.  Hogan, 
vice-president,  $32,923;  W.  Lee  Tuller,  vice- 
president,  treasurer,  $32,943. 

North  Carolina 


Charlotte  Observer,  C.  E.  Johnson,  presi-  dent,  $20,000. 


Wilkes  Barre  Leader,  Ernest  G.  Smith, 
president,  $18,000. 

Lebanon  News,  John  K.  R.  Schropp,  presi¬ 
dent,  $19,200;  R.  J.  Schropp,  treasurer, 
$25,100;  Henry  L.  Wilder,  secretary,  $22,b00. 
•Veto  Castle  News,  Fred  L.  Rentz,  presi- 


man,  editor,  $15,161 

Norfolk  Ledger  Dispatch  and  Cirffi, 
Pilot,  1*.  S.  Huber,  president,  $20,000. 


CHANGES  REPRESENTATION 


dent,  $25,000. 

North  Dakota 

Fargo  Forum,  J.  C.  Black,  president, 
$15,400. 

Ohio 

Allied  Newspapers,  Ine.,  Cincinnati,  John 
E.  Finneran,  advertising  director,  $29,159; 
John  M.  Patterson,  director,  $15,795. 

Brush-Moore  Newspapers,  Inc.,  Canton, 


Chicago  Daily  News  Handling  Ov 
Accounts  West  of  Pittsburgh 

(Special  to  Euitor  &  Plblisher) 
Chicago,  Jaii.  !•! — EiTective  .\1., 


well  Rogers,  $15,216;  T.  J.  White,  $88,648;  president,  $15,096. 


Pittsburgh  Post  Gasette,  Oliver  J.  Keller, 
etlitor,  $17,290. 

Harrisburg  News  and  Patriot,  V'ance  Mc¬ 
Cormick,  president,  $16,200;  Richard  M.  H.  25,  the  Chicago  Daily  -Viioy  will  - 
Wharton,  vice-president,  $22,200.  Over  its  jwn  representation  in  the  ■ 

Phi  adclplna  Daily  News,  Lee  Ellmaker,  advertising  Held  on  all  aco. 

president,  $17,608;  John  C.  Marscher,  vice-  .*  i  /'  aw.- 

president,  $15,600.  ol  Pittsburgh,  George  HartKr 

usii-.-,uu.^  -.-....-H-i----,  _ Philadelphia  Inquirer,  John  C.  Martin,  U3lly  ^  advertising  director,  t 

Louis  H.  Brush,  president,  $24,000;  Roy  D.  president,  $19,661;  Chas.  .\.  Tyler,  president,  EDITOR  ^  luDI-ISHhR  toilay.  I  hen;. 
Moore,  vice-president,  $24,000.  $37,080;  Herbert  E,  Blackman,  secretary,  will  necessitate  the  ojiening  ot  a  ij,. 

Dayton  Herald  and  Journal,  E.  G.  Burkam,  $20,320;  George  G.  Steele,  advertising  man-  News  office  ill  Detroit,  Mr.  Harii 


A.  B.  Chivers,  $32,280;  R.  E.  Berlin,  $18 
965;  J.  U.  Coffin,  $33,954;  Rodney  E.  Boone, 
$54,346;  H.  W.  Beyea,  $16,982;  R.  C.  Brown, 
$18,325;  E.  N.  Chalfant,  $18,250;  W.  W. 
Chew,  $24,167;  W.  G.  Hobson,  $24,600;  H. 
A.  Koehler,  $16,050;  B.  B.  Meek,  $60,000. 

International  News  Photos  Inc.,  Walter 
Howey,  editor,  $19,093. 

New  York  Journal  of  Commerce,  .Mexander 
R.  Scharton,  publisher,  $18,876. 

King  Features  Syndicate  Inc.,  J.  V.  Con¬ 
nelly,  general  manager,  $52,001 ;  J.  D.  Gor- 
tatowsky,  business  manager,  $25,043;  W. 
llreene,  editor,  $15,575;  Jack  Lait,  editor, 
$52,000;  F.  Nicht,  sales  manager,  $18,005; 
M.  A.  White,  editor,  $15,912;  T.  V.  Ranck, 
editor,  $26, (Mill;  E.  B.  Faris,  editor,  $26,687; 


ager,  $22,932;  John  T.  Custis,  editor,  $19,440. 


said. 

James  Lennox,  Daily  News  rcpri 
tative,  will  continue  to  handle  all  ea; 
ern  colorgravure  color  comic  and  rt 
advertising.  He  will  maintain  his  X 


„  artist,  $19,151;  Royston  Crane,  artist,  $16,- 

$16,300;  Damon  Runyon,  yunin,  artist.  $19,106;  James  R. 

$35,400;  B.  C.  Forbes,  hnancial  writer.  Williams,  artist,  $32,219;  Fred  S.  Fer- 
$21,665;  M.  S.  Rukeyser,  hnancial  — 

$22,000;  Karl  Von  Wiegand,  $23,400. 


Cincinnati  Times  Star,  Martin  L.  Marsh,  Philadelphia  Record,  David  Stem,  presi 

eastern  representative,  $18,146;  K.  M.  Pat-  dent,  ^17,500;  Jacob  Omansky,  assistant  seC' 
terson,  western  representative,  $17,325.  retary,  $16,875. 

Consolidated  Press  and  Printing  Co.,  Cleve-  Pittsburgh  Sun-Tclegraph,  W.  M.  Jacoby 
land,  H.  L.  Kohkak,  secretary,  $19,966.  publisher,  $26,000;  Charles  H.  Joseph,  as  •  ,  ■ 

Columbus  Dispatch,  A.  E.  Campbell,  treas-  sistant  manager,  $19,500;  Benj.  W.  Bloom,  \  ork  headquarters  With  George  A.  M 
urer,  $15,365;  W.  A.  Ireland,  eartoonist,  circulation  manager,  $18,303.  Devitt  Company,  publishers  rciirc-c 

$22,669;  A.  C.  Johnson,  Sr.,  associate  pub-  Philadelphia  Public  Ledger,  John  C.  Mar-  tive,  who  continue  as  eastern  r.atii 
lisher,  $20,636;  C.  S.  Wilson,  circulation  tin,  president,  $89,500;  C.  M.  Morrison,  advertising  representatives  of  the  I) 

manager,  $15,392;  H,  P.  Wolfe,  president,  editor.  $17,550;  Elizabeth  Gilmore,  contribu- 

$35,403;  E.  T.  Wolfe,  vice-president,  $18,183;  tor,  $69,460. 

H.  R.  Young,  advertising  manager,  $16,515.  Tennessee  di  tve  r'l  i?m  IDNC  tvicu/GDADm 

Dayton  News,  James  M.  Cox,  president.  Chattanooga  News,  George  F.  Milton,  tJUia  CLt-DUKINb  INtWaPAPER 

$21,060.  $18,000.  C.  C.  Woodson  of  Gladewater 

NEA  Service  Inc.,  Cincinnati,  Eugene  L.  Memphis  Commercial  Appeal,  James  Ham-  ]uirchascd  the  Ch'liurnc  (Tex.)  Ti 
.\hearn,  artist,  $34,817;  Merrill  C.  Blosser,  mond,  president.  $24,999.  Review  and  arrived  to  assume 


News. 


for"’  charge.  He  purchased  the  paper  ir 


vriter. 


A.  L.  Glas- 


Jamaica,  Lung  Island  Daily  Press,  Wm.  F. 
Hofmann,  president,  $34,027;  S.  I.  Newhouse, 
secretary -t reasurer,  $2 1 ,066. 

Long  Island  City  Star,  Elizabeth  Ilanavan, 
president,  $20,000. 


president,  $18,000. 

Utah 

guson,  president,  $18,200.  Odgen  Standard  Examiner 

Lima  News,  L.  S.  Galvin,  president,  mann,  treasurer,  $18,000. 

$24,600.  Texas 

New  York  World-Telegram  Corp.,  Cin-  Worth  Star-Telegram,  A.  G.  Carter, 

cinnatt,  Lee  P.  Wood,  executive  editor,  president,  $50,000:  B.  N.  Hones,  secretary, 
$18,200;  R.  A.  Huber,  publisher,  $29,160;  $25,300;  J.  M.  North,  Jr.,  vice-president. 


Fentress-Marsh,  owners  of  a  cuiubl  !* 
of  Texas*  publications.  He  has  iiej 
in  the  publishing  business  at  Qu: 
Palestine  and  f iladewater  prior  to 
ing  to  Cleburne. 


0 


rni 


^  r  I’l  Ki-  •  T  \s  Heywood  Broun,  columnist,  $31,366;  Rollin  $95  too 

Macfadden  Publications,  Inc.,  Bernarr  Mac-  *-11  jon.  _ ,.1, 

faddeii  iiresident  $>5  000  -  0  I  Elder  ad-  ^‘tby,  cartoonist,  $23,400;  Westbrook  Pegler,  Bcaumo 
taaocii,  president,  $..5. 0(^0  u.  j  tider,  ad  columnist.  $30,000;  Hal  J.  Fletcher,  advertis-  dent  $10 1 
vcrtising  director,  $25,400;  Fulton  Oursler,  .  ^  *  uem, 


1*  -  I  A  11  III  A  iHR  director,  $17,568. 

editor  III  chiet,  $40,300;  Carroll  Khemstron.  o  t>  i  r  u-  t? 

%»•  rv  \’  a  I  I'ress  rublishinK  Co.,  Cincinnati,  E 

advertising  manager,  $19,233;  Wm.  DeVitaU, 


WILL  EXPAND  COURSES  ? 

President  Robert  C.  Clothier  has  i.i 
nounced  plans  for  revising  the  journal  J 
course  at  Rutgers  Universitv  I  ^ 


,000. 


T. 


advertising,  $13,000;  Harold  Wise,  advertis¬ 
ing,  $25,678;  Nelson  Perry,  advertising, 
$26,866;  Charles  Sch.attuck,  advertising, 
$16,848. 

Metropolitan  News  Co.,  Morris  Eisenman, 
president,  $26,000;  Charles  Hertzig,  vice- 
president,  $26,000;  Meyer  Rosen,  treas¬ 
urer,  $25,700;  Joseph  Kalmanoff,  assistant- 
treasurer.  $26,000;  Louis  Weinstock,  secre¬ 
tary,  $26,000. 

Veto  York  Times,  .\dolph  S.  Ochs,  pub- 


Leech,  editor.  $24,434;  H.  C.  Milholland, 
president,  $22,500;  F.  G.  Morrison,  busi¬ 
ness  manager,  $34,314. 

Scripps  Publishing  Co.,  Cincinnati,  J.  G. 
Meiling.  business  manager,  $19,039. 

United  Features  Syndicate,  Inc.,  Cincin¬ 
nati,  Monte  Bourjaily,  general  manager, 
$19,600;  William  M.  Conselman,  cartoonist. 
$22,651;  Morris  Keetcn,  cartoonist,  $15,650; 
Charles  Plumb,  cartoonist,  $22,651. 

United  Press  Associations,  Cincinnati,  Hugh 
Bailey,  executive  vice-president,  $26,200;  R. 


hsher  $21,600;  Julius  Ochs.  Adler  vice-  (;  Bender,  vice-president.  $22,020;  K.  A. 
president,  $45,000;  Arthur  Hayes  Sulzberger,  15;^.,.^,  president.  $28,080;  J.  H.  Furay, 
Vicc-prcstdent,  $43,000;  Louts  Wiley  bust-  vice-president,  $22,020;  C.  B.  McCabe,  central 
ness  manager.  $54,000;  Godfrey  N.  Nelson,  ajvisional  manager.  $15,685;  C.  J.  Randau, 
secretary,  $25,000;  Edwin  L.  James,  man-  general  business  manager.  $21,900. 
aging  editor,  $32,500;  Rollo  Ogden,  editor 


San  Antonio,  Express,  Frank  F.  Huntress, 
president,  $21,375. 

Dallas  Timcs-Hcrald,  E.  T.  Kicst,  presi¬ 
dent.  $20,212. 

WlSCON.SlN 

Milwaukee  Journal,  Lucius  W.  Nieman, 
president,  $37,440;  Harry  J.  Grant,  vice- 
president,  $37,440;  Lesley  A.  Webster,  as¬ 
sistant  publisher,  $22,500;  Leonard  L. 
Bowyer.  business  manager.  $20,250;  John 
P.  Ketting,  mechanical  superintendent,  $18,- 
000;  Marvin  H.  Creager,  managing  editor, 
$17,500. 

Racine  Journal  Times,  Frank  R.  Starbuck, 
president,  $18,118. 

Milwaukee  Pub.  Co.,  Milwaukee,  John  H. 
Black,  manager,  $22,000. 


give  students  training  in  newspaper  ai 
ministration,  advertising  and  circulat.  a 
The  curriculum  at  present  is  limited  a- 
most  entirely  to  editorial  work. 


MINNESOTA  MEETING 

Robert  H'.  Pritchard,  president,  X- 
tional  Editorial  Association,  will  be  •  • 
main  speaker  at  the  annual  convent: 
of  the  Minnesota  Editorial  Associat 
in  Minneapolis  Jan.  24  and  25. 


in  chief,  $22,500;  John  H.  Finley,  associate 
editor,  $18,000;  .\rthur  Krock,  Washington 
correspondent,  $18,000;  Charles  M.  Graves, 
Sunday  pictorial  editor,  $18,000;  Lester 
Markcl,  Sunday  department  editor,  $16,200; 
Harry  H.  Weinstock,  auditor,  $15,300. 


.Vrai  York  Herald  Tribune,  Thornton  W.  president  $28  730 


general  business  manager,  $21,900. 

Oklahoma 

Oklahoma  City  Oklahoman  and  Times,  E. 
K.  Gaylord,  president,  $29,800. 

Tulsa  World,  Eugene  Lorton,  president, 
$18,000. 

Oregon 

Portland  Oregon  Journal,  P.  L.  Jackson, 


West  Virginia 

Daily  Gacette,  Charleston,  W.  E.  Chilton, 
Sr.,  assistant  editor,  $22,721. 


REDUCING  PRESS  SECTION 

(Special  to  Editor  &  Pcblisiiei) 
Washington,  D.  C.,  Jan.  14— \VP 
will  drop  35  of  its  press  ininniia:; 
service  employes  Feb.  1,  Ailinini-tra’ 
Harry  Hopkins  has  announced. 


Burgess,  writer,  $15,450;  Mark  Sullivan, 
writer.  $22,517;  J.  N.  Darling,  artist,  $20,- 
857;  Charles  Wellington,  artist,  $16,411; 
Harold  T.  Webster,  artist,  $56,639;  Franklin 
P.  .-\dams,  writer,  $20,873;  Walter  Lippmann, 
writer,  $47,931:  Arthur  Folwell,  artist. 
$16,765;  Howard  Davis,  business  manager, 
$56,160;  Robert  Cresswell,  treasurer,  $26,- 
999;  George  J.  Auer,  advertising  manager, 
$27,064;  Geoffrey  Parsons,  editorial  writer, 
$24,300;  Porter  Caruthers,  local  advertising 
manager,  $18,854;  Ogden  Reid,  president. 
$29,160. 

Poughkeepsie  Eagle  News  and  Star-Enter¬ 
prise,  Blanche  J.  Parks,  treasurer,  $26,600; 
Ernest  L.  Owen,  secretary,  $25,400. 

Rochester  Journal,  Meyer  Jacobstein,  vice- 
president,  $22,048. 

Schenectady  Union-Star,  Paul  L.  Gross, 
treasurer,  $25,000. 

Neu'  York  Evening  Journal,  E.  M.  .Mex- 
ander,  advertising  salesman,  $18,525; 
Brisbane,  editorial  writer,  $265,000;  M.  W. 
Corum,  columnist,  $22,033:  W.  A.  Curley, 
editor,  $77,374;  C.  B.  Fox,  advertising  di¬ 
rector,  $19,094;  J.  E.  Hanson,  production 
manager,  $15,600;  Burris  Jenkins,  cartoonist, 
$17,731;  Lee  Olwell,  publisher,  $48,902;  W. 
E.  Robinson,  advertising  director,  $39,917; 
A.  Spiro,  city  editor,  $15,767. 

Star  Company,  New  York  City  (a  Hearst 
corporation),  £.  D.  Coblentz,  publisher, 
$23,868;  H.  Porter,  publisher,  Atlanta 
Gcorgian-American,  $22,644;  W.  R.  Hearst, 
Jr.,  vice-president,  $30,724;  M.  S.  Lunn, 
circulation  director,  $30,400;  M.  H.  B.  Paul, 
society  editor,  $15,000;  H.  .\.  Stretch,  ad¬ 
vertising  director,  $15,200. 


Pennsylvania 
Allentown  Call,  Royal  W.  Weiler,  presi¬ 
dent,  $18,300. 

Philadelphia  Bulletin,  Robert  McLean, 


Staff  and  Exeemtipe 
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YNDICATr 

F-E-A-T-U-R-E-S  F* 

News  Coverage  &  Photo  Services 


HELP 


For  any  Department  t4 


NEWSPAPERS 

MAGAZINES 

ADVERTISING  AGENCIES 
NEWS  SERVICES 
SYNDICATES 
PUBLISHERS’  REP’S. 


and  Allied  Enterpria 


MAHERS  HANDLED  CONROENTIAUT 


NationaUy  Sy9tmfnati»sd 


NO  CHARGE  TO  EMPLOYER 


E  &  P  PERSONNEL  SERVICE 


1 700  TImrs  Blds.Jimcs  SqiMi*,  N.  Y.  C 
BRyuit  9-305S 


CHIC.\GO  NEWS  COVERAGE 


NEW’  YORK  CITY 


i  A  CUIC.tGO  BUREAU  WITHOUT  COST  1 
t  $ 

$  Every  Type  of  Service.  Write  or  Wire  $ 
$  UNIVERSAL,  PRESS  ASSOCIATION  $ 
$  176  W.  Adams  St.  Chicago.  Ill.  $ 

$  $ 
1  AN  ACCREDITED  INDEPENDENT  UNIT  I 


COMICS  AND  STRIPS 


EDITORS — New  York,  the  Wonder  C; 
Interests  all  live  .\mericans.  espen* 
young  people.  You  may  offer  your 

the  right  to  ask  questions  about  New  Ti:! 

They  will  be  answered  FREE  by  Hlnl 
Mann,  77  Wall  St.  This  Is  Included  FREj 
with  the  weekly  letter  "Uncle  HlrsB 
Broadway"  If  you  subscribe  before  •' 

1. — 25^  weekly  or  $7  per  year. 


OIL  .AND  G.AS  INDI  STBV 


"CAP”  STUBBS — W’orld’s  Greatest  Boy 
and  Dog  Strip.  Also  Sunday  color  tab, 

half  and  full  page.s.  In  over  100  news-  .  ,,  _ 

papers.  Write  GEORGE  MATTHEW  weekly  3 

ADAMS  SERVICE,  444  Madison.  N.  Y.  C. 


MISCELLANEOUS 


FILLERS — From  America’s  first  Filler 
Syndicate,  Est.  1889.  Better  than  ever. 
Cheapest  in  price.  Samples  free.  Stand¬ 
ard  Press  Association,  766  Boylston  St., 
Boston,  Mass. 


ture,  illustrated,  condensed.  Depict* 
usual  in  experiences,  personalities  in  ptci 
leum  Industry.  Established  for  two  yei* 
chief  oil  country  newspapers. 
up  your  oil  page.”  Write  OIL  FEATlli 
SYNDICATE.  706  Bitting  Bldg., 
Kansas. 


RELIGIOUS 


NEWSPAPER  T'EATI  RES 


"Glamorous  Women  of  History.”  Illus¬ 
trated  weekly  feature  WOMAN’S  PAGE. 
$1.50  up.  SAMPLES  ready.  Thompson 
Service,  818  Oak  St..  Cincinnati,  O. 


IN  MISSOURI  LANGUAGE— A  1200-*fJ 
weekly  comment  based  on  the  iniprc't 
International  Sunday  School  Lesson 
line,  used  by  permission.  Write 
Southern,  Jr.,  Independence,  Mo. 


Widespread  attention  from  editors  and 
publishers  can  be  had  in  this  space  at 
small  cost.  A  feature  worth  writing  is 
worth  promoting. 


"The  Life  of  Today  In  the  Light  of 
Bible” — that  is  the  weekly  Ellis 
School  Lesson,  written  by  a 
man.  Dr.  William  T.  Ellis.  The 
Service,  Swarthniore,  Pa. 
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OIL  FIRM  ABANDONS  SALES  DRIVE 
ON  PAPERS  CARRYING  ITS  COPY 

Fnds  “Negative  Reaction”  to  Plea  Reminding  Them  of  Schedules 
— Quiet  on  United  Front — Competitive  Copy 
in  a  Coffee  Pot 


By  ROBERT  S.  MANN 


lininisirat 

ed. 


E  the  reciprocal  buying  idea  conies 
up.  It  looks  logical  to  an  individual 
<pfflding  large  sums  to  insist  that  part 
of  the  money  should  be  returned  in 
purchases  from  him,  but  there  is  usu- 
jUy  grief  for  someone  in  the  system. 

Latest  case  at  hand  is  an  effort — now 
abandoned— to  sell  gasoline  coupon 
books,  each  gcajd  for  $10  of  retail  pur¬ 
chases,  to  newspapers,  farm  pajiers,  pos¬ 
ter  plants  and  suppliers  of  advertising 
material.  Tlie  advertiser  is  the  Conti¬ 
nental  Oil  Company,  Ponca  City,  Okla., 
which  in  the  closing  days  of  the  old 
year  sent  a  form  letter  to  firms  on  its 
advertising  schedules  explaining  that 
the  advertising  department  was  anxious 
to  make  a  good  showing  in  a  company 
contest,  and  concluding : 

"It  is  my  hoiie  that  when  you  con¬ 
sider  our  purchases  of  advertising  from 
you  this  year,  and  perhaps  previous 
years  also,  you  will  decide  to  order  as 

many  as -  (number  filled  in  with 

a  rubber  stamp)  books.  Won’t  you 
please  mail  me  a  check  for  this  number 
or  as  many  as  you  can  use  ?  Perhaps 
sOTie  of  your  employes  will  buy  books 
ior  their  ytersonal  use.  The  Injoks  will 
be  sent  you  promptly.  Many  thanks 
indeed  for  your  cooperation.” 

To  some  publishers  this  meant,  as 
one  of  them  told  Editor  &  Poblisher: 
"You  will  note  that  they  make  quite 
clear  the  number  of  Ixioks  that  they 
expect  us  to  buy,  so  I  imagine  that  our 

failure  to  buy  ‘as  many  as -  books’ 

will  automatically  wipe  us  off  further 
(inoco  advertising  schedules.” 

To  Conoco  that  was  not  a  fair  inter¬ 
pretation,  it  was  made  plain  when  Edi- 
n*  &  Pi’BLiSHiai  made  inquiry,  but  no 
formal  statement  was  forthcoming.  A 
Conoco  official  spoke  much  of  cordial 
relations  existing  with  newspapers,  ad¬ 
mitted  that  the  small  percentage  of 
reply  (10  per  cent)  indicated  ‘‘some 
negative  reaction  which  will  guide  us  in 
future  consideration  of  such  requests,” 
and  said  iio  further  letters  would  be 
'ent  out.  In  about  a  dozen  cases,  it  is 
understood,  follow-up  letters  had  been 
addressed  personally  to  new'spaper  ad¬ 
vertising  managers  before  the  decision 


iiitormanJ  to  drop  the  matter. 


Twelve  hundred  newspapers,  mci- 
dmtally,  are  on  the  Conoco  lists  and 
will  account  for  nearly  75  per  cent  of 
consumer  advertising  in  1936. 

w  «  * 

United  Front 

SEVEN  New  York  and  Chicago 
special  representatives,  members  of 
committees  named  by  the  Newspaper 
Representatives  Asscxciations  of  the 
t»o  cities,  held  their  joint  session  in 
Qeveland  Jan.  14  as  scheduled,  to  dis¬ 
cuss  plans  for  a  “united  front”  cam- 
[ttign  to  promote  newspaper  advertising. 
While  discussion  was  reported  as  har¬ 
monious,  the  meeting  die!  not  complete 
its  arrangements,  according  to  Harry 
Prudden,  president  of  the  New  York 
association.  He  added  that  announce¬ 
ment  of  a  plan  might  be  expected  in 
the  near  future. 

Attendance  included  all  but  one  of 
the  eight  who  had  been  expected.  From 
Chicago:  Walter  Doney,  John  T.  Fitz¬ 
gerald,  John  E.  Lutz,  and  A.  G.  Ruth- 
TOn.  _  Prom  New  York,  Raymond  H. 
McKinney,  John  A.  Hinman,  and  Mr. 
Prudden.  The  other  member  of  the 
New  York  committee,  George  R.  Katz, 
''as  unable  to  be  present. 

*  * 

United  Front  on  Coast 
MEWSP.APER  Representatives  As- 
~  ’  sociation  of  San  Francisco,  liking 
Tfthe  “united  front”  idea,  has  taken  steps 
prepare  a  master  solicitation  to  be 
Eight  ofj  used  by  all  members  in  presenting  the 
as  the  primary  medium. 
The  *1  Preparation  is  under  the  direction  of 
Rufus  L.  Doig,  O’Mara  &  Ormsbee, 


assisted  by  Allen  Stanley,  Scripps-How- 
ard  Newspapers,  and  Floyd  L.  Sparks, 
M.  C.  Mogensen  &  Co. 

«  *  * 

Cuiiipetitivc  Copy 

IT’S  a  good  advertising  story  that 
N.  W.  Ayer  &  Son’s  alert  publicity 
department  turns  up,  and  we,  being 
broad-minded,  don’t  care  if  it  does  men¬ 
tion  Red  Nichols,  who  seems  to  lie  a 
musician  engaged  in  promoting  the  sale 
of  Kellogg  products.  Nichols,  accord¬ 
ing  to  the  storv,  stepped  into  “one  of 
those  grimy  corfee  pots  under  the  Tliird 
Avenue  el,” — not  to  get  a  nourishing 
dish  of  Whole  Wheat  biscuits,  with 
Kaffee  Hag  on  the  side,  nor  even  to 
sell  an  order  of  All-Bran  or  Rice 
Krispies,  or  whatever  the  Third  Avenue 
trade  calls  for,  but  merely  to  u.se  the 
telephone.  While  waiting,  he  heard  the 
chef  talking  to  a  sign  painter,  as  follows, 
according  to  Ayer : 

“For  the  last  time.  No!”  said  the 
chef.  “I  don’t  mind  makiiT  Waldorf 
.Salad  if  somebody  asks  for  it.  But  I 
don’t  want  no  Waldorf  Salad  signs  in 
this  rest’rant  advertising  a  competitor.” 
*  *  « 

Camel  Earnings 

CAMEL  cigarettes  and  their  com¬ 
panion  brands  earned  $23,896,398  in 
1935  for  R.  J.  Reynolds  Tobacco  Com- 
lany,  first  of  the  big  cigarette  adver¬ 
tisers  to  make  its  financial  report.  This 
figure  is  net  after  deducting  taxes,  de¬ 
preciation  and  other  charges.  In  1934 
comparable  earnings  were  $21,536,894. 
Camels  incidentally  are  reported  to  have 
again  reached  top  position  in  the  cigar¬ 
ette  sales  struggle. 

BIGGER  CAMPAIGNS  PLANNED 

Pittsburgh  Plate  Glass  Company  will 
spend  more  in  1936  than  ever  before 
on  advertising,  and  will  inaugurate  an 
ambitious  institutional  campaign  to  sup¬ 
plement  product  advertising.  President 
H.  S.  Wherrett  announced  in  a  recent 
letter  to  stockholders.  Much  of  the 
advertising  will  be  in  trade  publica¬ 
tions,  but  the  program  includes  news¬ 
papers,  magazines,  radio  and  direct  mail. 

MORENUS  KEEPS  IOWA  SOAP 

Iowa  Soap  Company,  Burlington.  la., 
still  retains  Morenus  Advertising 
-Agency,  Chicago,  as  its  agency,  we  are 
informed  by  Milton  M.  Mendelsohn, 
executive  vice-president  of  Morenus. 
Recent  announcement  that  a  new  agency 
had  been  appointed  was  in  error. 

COAST  A.A.A.A.  MEETING 

The  San  Francisco  Chapter,  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies.  is  planning  its  quarterly  meeting 
for  the  last  week  in  January  to  coin¬ 
cide  with  a  visit  of  Frederic  R.  Gam¬ 
ble,  national  executive  secretary. 

GETS  LIQUOR  ACCOUNT 

Distillers  and  Brewers  Products  Com¬ 
pany,  New  York,  has  appointed  the 
Metroi»litan  Advertising  Company,  to 
direct  its  advertising  account. 


SPECIAL  TAX  ADVERTISING 

Newspaper,  radio  and  billboard  ad¬ 
vertising  will  be  used  by  Cook  Count\ 
tax  officials  for  the  purixise  of  notifying 
small  home  owners  of  delinquent  ta,\ 
IK'iialty  rediK'tions  and  thus  aiding  the 
collection  of  back  ta.xes  in  the  Chicago 
area,  it  was  announced  this  week.  The 
finance  committee  of  the  county  board 
has  approved  an  expenditure  of  $2l).fKi;i 
for  the  campaign.  The  county  treasurer 
has  been  advised  to  spend  the  money  for 
advertising  and  take  it  from  the  193(i 
appropriation  of  the  treasurer’s  office. 
Milton  M.  Alexander,  of  Detroit,  wlm 
has  recently  conducted  successful  tax- 
collection  campaigns  in  Michigan, 
through  the  use  of  advertising,  will  di¬ 
rect  the  Cook  County  drive. 


SOLICITING  CHAIN  STORES 

Phillip  Edwards  Company,  55  West 
42nd  St.,  New  York,  has  been  organized 
to  represent  newspapers  as  direct  retail 
representatives,  contacting  and  selling 
newspaper  space  to  chain  store  head- 
([uarters.  Edward  Kahn,  general  man¬ 
ager,  announced  this  week  that  his 
company’s  efforts  will  in  no  wise  con¬ 
flict  with  the  interests  of  national  repre¬ 
sentatives  since  the  Phillip  Edwards 
Company  will  not  solicit,  or  accept 
national  advertising.  Mr.  Kahn  is  also 
associated  with  the  Kahn  Advertising 
Company,  Akron,  Ohio,  retail  advertis¬ 
ing  counselors  to  newspapers. 


BEGINNING  TEA  CAMPAIGN 

The  Tea  Market  Expansion  Bureau, 
of  which  L.  Beling  is  U.  S.  Commis¬ 
sioner,  is  sponsoring  a  $500,000  advertis¬ 
ing  campaign  beginning  Jan.  13  in 
Cleveland  territory  and  extending  into 
cities  as  from  New  A’ork  to  Illinois. 
Newspapers  in  74  cities  will  be  used, 
also  radio,  outdoor,  business  papers  and 
a  women’s  magazine. 


FOX  FURNACE  TO  BLAKER 

Fox  Furnace  Company,  Elyria,  Ohio, 
a  division  of  the  American  Radiator  & 
Standard  Sanitary  Corporation,  ha.s 
placed  its  account  with  the  Blakcr  Ad¬ 
vertising  Agency,  New  York.  Plans  for 
1936  include  the  use  of  magazines,  luisi- 
ness  papers  and  some  newspapers.  Paul 
Blaugh  is  the  account  executive. 


AMONG  ADVERTISING  MEN 

H.  B.  Lewis,  for  several  years  with 
the  Curtis  Publishing  Company  and  for 
the  past  six  years  on  the  business  de¬ 
velopment  staff  of  the  Girard  Trust 
Company,  of  Philadelphia,  has  joined 
the  staff  of  Donovan- .Armstrong,  ad¬ 
vertising  agency  of  that  city. 

E.  R.  Richer  has  lieen  appointed  ad¬ 
vertising  director  of  Hart.  Schaffner  & 
Marx.  Chicago.  He  will  assume  his 
new  duties  Feb.  1.  He  comes  from 
Brunswick-  Balke-Collender  Company, 
where  he  has  been  sales  promotion 
manager. 

R.  K.  Edmund,  formerly  in  the  con¬ 
tact  department  of  Campbell- Ewald 
Company,  Detroit,  has  been  appointed 
manager  of  the  Cliicago  office  of  that 
advertising  agency,  succeeding  C.  C. 
LeWald,  who  has  joined  the  creative 
staff  of  1).  P.  Brother,  Inc.,  Detroit 
agency. 

John  IL  Smith  has  been  advanced  to 
the  ])Osition  of  eastern  advertising  man¬ 
ager  of  McCall's  Maqazine.  Oliver  E. 
Everett,  a  member  of  the  eastern  adver¬ 
tising  staff,  succeeds  Mr.  Smith  as  as¬ 
sistant  to  John  C.  Sterling,  vice-presi¬ 
dent  and  advertising  director  of  the 
McCall  Company. 

Will  J.  Chappell,  of  Detroit,  has  been 
.appointed  advertising  manager  of  the 
Timken  Silent  -Automatic  Co.,  accord¬ 
ing  to  an  .announcement  by  T.  .A.  Craw¬ 
ford,  general  sales  manager.  Since 
1930  Mr.  Chappell  has  been  assistant 
to  Mr.  Crawford. 

Frank  J.  Doherty,  Pedlcr  &  Ryan, 
Inc.,  New  York,  has  been  elected  a 
vice-president  of  the  agency. 

W.  Stanley  Holt,  formerly  with  .1. 
Walter  Thompson  Company  has  joined 
William  Esty  &  Co.,  New  Y’ork,  as  an 
account  executive. 

Leon  Brinn,  formerly  with  his  own 
agency  in  New  A’ork,  has  been  made 
advertising  manager  and  assistant  sales 
manager  of  the  Schenley  import  divi¬ 
sion  of  the  Schenley  Products  Com¬ 
pany.  He  succeeds  Robert  Marks, 
resigned,  who  is  joining  Lawrence  C. 
(jurbinner  agency.  New  York. 


TEXAS 

Properly  to  cover  this  Brest  State  you  must 
use  the  leaders; 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

Published  by  the  oldest  business  institution 
in  Texas 

JOHN  B.  WOODWARD,  Inc. 

Motional  Rej/ruentatittt 

New  York  Chiosgo  Detroit  San  Franeiseo 
Boston  Kansas  City  Los  Angeles 


The 

JOSHUA  B.  POWERS 
ORGANIZATION 

represents  more  than  one 
hundred  important,  non- 
competing  publications 
in  Latin  America,  in 
Europe,  in  Australia,  in 
South  Africa  and  in  the 
Far  East. 


JOSHUA  B.  POWERS,  Inc. 

SSO  Eait  48iid  SItsel  New  Yoik  CNy 

London  Paris  Berlin 

Buenos  Aires  Rio  de  Janeiro 


AYER  GETS  USL  BATTERY 

USL  Battery  Corporation,  Niagara 
Falls.  N.  Y.,  manufacturer  of  auto¬ 
motive  and  power  storage  batteries, 
has  appointed  N.  W.  Ayer  &  Son,  Inc., 
as  its  advertising  counsel. 


JOINS  CULLEN  COMPANY 

Charles  T.  Kline,  formerly  with  the 
Chicago  Daily  Times,  has  joined  the 
Chicago  staff  of  the  John  W.  Cullen 
Company,  national  representative  of  the 
Ohio  Select  List  and  other  newspapers. 


DR.  WATSON  RESIGNS 

Dr.  John  B.  Watson,  vice-president 
of  the  J.  Walter  Thompson  Compaiu 
has  resigned.  He  had  been  associated 
with  the  Thompson  company  for  15 
years. 
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CINCINNATIANS  FORM 
ALLEN  &  DAVIS,  INC 

President  and  Vice-President  of  Proc¬ 
ter  St  Collier,  Cincinnati  Agency, 
Resign  to  Set  Up  Own 
Agency 


(0  Editos  &  Publisher) 
Cincinnati,  Jan.  IS — Douglass  M. 
Allen  and  Leland  £.  Davis,  president 
and  vice-president  respectively  lor  sev¬ 
eral  years  past  ot  the  Procter  &  Collier 
Company,  advertising  agents  and  prin¬ 
ters,  Cincinnati,  have  resigned  to  lorm 
their  own  company  to  be  known  as 
Douglass  Allen  &  Leland  Davis,  Inc., 
with  offices  in  the  Enquirer  Building. 
Allen  will  be  president  and  Davis  vice- 
president  ot  the  new  lirm,  which  will  do 
a  national  advertising  business. 

.\mong  its  accounts  will  be  Crosley 
Corixiration,  Station  WLW,  Ault  & 
\\  iborg,  and  Kenrad  Radio  Tulie. 

.\llen  was  formerly  member  of 
Prather  &  Allen  advertising  agency. 
Davis  will  retain  his  interest  in  Leland 
Davis  and  .Associates,  Inc.,  commercial 
artists.  He  was  formerly  in  the  news- 
pajier  business  at  Pittsburgh. 


F.  N.  BREWER  JOINS  SPECIALS 

Frank  M.  Brewer,  for  two  years  in 
charge  of  Washington  (D.  C.)  Herald 
deijarlment  store  advertising,  has  re¬ 
signed  to  become  a  partner  of  Small, 
Spencer,  Brewer,  Inc.,  publishers’  rep¬ 
resentatives.  He  will  be  in  the  Chicago 
office.  Mr.  Brewer  spent  seven  years 
with  George  Batten  Corporation  and 
Batten,  Barton,  Durstine  &  Osborn  as 
an  account  executive.  He  was  also  for¬ 
merly  associated  with  Curtis  Publishing 
Company  and  the  Chicago  Tribune. 


GETS  COAST  ACCOUNTS 

Botsford,  Constantine  &  Gardner's 
.San  Francisco  office  has  been  selected 
to  handle  advertising  of  the  Delray 
Coriwration,  proilucer  of  Del  Ray  food 
specialties,  and  of  the  Italian-American 
Paste  Company,  maker  of  Vegeroni 
macaroni  and  other  products.  The  ad¬ 
vertising  agency  recently  released 
Olympic  Beer  copy  showing  the  Olym¬ 
pic  Brewing  Company’s  product  in  the 
new  ‘‘Stubby’’  bottles  after  a  special 
campaign  for  the  (3wens-Illinois  Pa¬ 
cific  Coast  Company’s  new  bottle. 


GOODWIN  CASE  CONTINUED 

Withdrawal  of  manufacturers’  sup¬ 
port  from  the  proposed  amended  plan 
to  operate  the  Goodwin  Plan  under  the 
auspices  of  the  Church  Workers  Broad¬ 
casting  Corporation,  has  resulted  in  the 
petition  of  the  Goodwin  Corporation 
for  re-organization  under  77-B  being 
continued  until  Jan.  Jl.  It  is  under¬ 
stood  that  creditors  of  the  Goodwin 
CoriKiration  will  present  in  federal  court 
next  week  a  petition  asking  the  court 
to  judge  the  firm  bankrupt. 


LOCKE  JOINS  OUTDOOR  FIRM 

Lucien  P.  Locke  has  been  appointed  a 
vice-president  of  Outdoor  Advertising. 
Inc.,  New  York.  For  the  last  five  years 
he  was  advertising  manager  of  the 
Kthyl  Gasoline  Corporation. 


CLEVELAND  ACCOUNT  PLACED 

The  Johnston  &  Jennings  Company, 
Cleveland,  industrial  stokers  and  oil¬ 
field  equipment,  has  appointed  Henry  T. 
Bourne  &•  Associates,  Cleveland,  as  its 
advertising  agency. 


N.  Y.  OFFICE  FOR  SUGDEN 

J.  L.  Sugden  Advertising  Company. 
Chicago,  has  opened  a  New  York  office 
in  the  Graybar  Building.  Robert  Col¬ 
lins,  vice-president,  is  in  charge. 


DRI-BRITE  WAX  TO  GARDNER 

Dri-Brite,  Inc.,  St.  Louis,  maker  of 
Dri-Brite  Wa.x,  has  appointed  the  Gard¬ 
ner  .Advertising  Comjiany.  St.  Louis 
office,  to  handle  its  advertising. 


IN  NEW  OFFICES 

Theodore  E.  Ash  agency,  Philadel¬ 
phia,  has  moved  into  larger  quarters 
in  the  Commercial  Trust  Building, 
South  Penn  Square. 


ACTIVE  IN  SOUTH  AMERICA 

McCann-EricIuon  Announces  Two 
Branches  Already  Operating 

Opening  of  two  new  foreign  offices, 
at  Rio  de  Janeiro,  Brazil,  and  Buenos 
.Aires,  Argentina,  was  announced  this 
week  by  McCann-Erickson,  Inc.,  with 
the  explanation  that  these  South  Ameri¬ 
can  offices  were  opened  some  time  ago 
to  handle  advertising  of  the  Latin* 
.American  subsidiaries  of  the  Standard 
Oil  Company  (New  Jersey).  They 
have  been  operating  nearly  a  year. 
Henry  P.  Clark,  at  Buenos  Aires,  is 
in  charge,  with  Luis  G.  Dillon  as  assis¬ 
tant  in  that  office  and  A.  M.  Sarmento 
supervising  work  at  Rio.  Staffs  at  both 
points  have  been  recruited  locally. 

AUTO  EXECUTIVES  NAMED 

James  B.  Wagstaff,  formerly  director 
of  advertising  and  sales  promotion  of 
Plymouth  Motor  Corporation,  has  been 
appointed  general  sales  manager  of  De 
Soto  Motor  Corporation,  it  is  an¬ 
nounced  by  Byron  C.  Foy,  president  of 
De  Soto.  His  place  with  Plymou^ 
has  been  filled  by  promotion  of  Wil¬ 
liam  W.  Romaine,  who  has  been  as¬ 
sistant  director  of  advertising  and  sales 
promotion.  Mr.  Romaine’s  place  is  now 
rilled  by  Neal  Nyland,  who  was  with 
Plymouth  until  he  went  to  Brooke, 
Smith  &  French,  Detroit  agency,  about 
a  year  ago. 


PRICE  COPY  DEFINED 

A  new  regulation  governing  advertis¬ 
ing  of  alcoholic  beverages  has  been  an¬ 
nounced  by  the  Massachusetts  State 
Alcoholic  Beverage  Control  Commission 
as  follows;  “All  advertisements  relat¬ 
ing  to  the  prices  of  alcoholic  beverages 
which  are  published  or  printed  shall 
state  the  brand  name  ot  the  alcoholic 
beverage  as  it  appears  on  the  front  or 
principal  label  on  the  container  in  which 
It  is  sold,  and  the  exact  quantity  to 
sold  for  a  price  which  shall  be  specifi¬ 
cally  stated.” 

PLANNING  COAST  MEE’HNG 

Plans  for  the  Pacific  Advertising 
Clubs  Association  convention  in  July 
will  be  mapped  at  the  annual  winter 
business  conference  of  the  organization 
to  be  held  at  the  Palace  Hotel,  San 
Francisco,  Jan.  20  and  21.  E.  J.  Murphy 
of  Los  .Angeles  is  president  of  the  as¬ 
sociation,  with  Florence  Gardner,  San 
Francisco,  executive  secretary.  Repre¬ 
sentatives  from  all  of  the  Coast  adver¬ 
tising  clubs  in  the  association  will  attend 
the  sessions. 


JOINS  McGRAW-HILL 

McGraw-Hill  Publishing  Co.,  Inc., 
lias  announced  the  apixiintment  of 
Blaine  Stubblelield  as  manager  of  its 
Newspaper  Service  Bureau,  to  succeed 
W  .  R.  E.  Baxter  who  has  joined  the 
.American  Society  of  Civil  Engineers. 
Air.  Stubblefield  was  formerly  publicity 
manager  of  Boeing  .Air  Transport,  and 
later  account  executive  with  Doremus 
ic  Company. 

INTERSTATE  MEET  JAN.  31 

Interstate  Advertising  Managers’  As¬ 
sociation,  with  members  in  Peimsyl- 
vania.  New  Jersey,  Delaware  and 
Maryland,  will  hold  its  meeting  Jan. 
31-Feb.  1  in  Philadelphia.  On  Feb.  1 
Gordon  Gilley,  of  the  John  Wanamaker 
Company,  will  speak  on  “Why  I 
Choose  Newspapers.”  The  host  adver¬ 
tising  manager  will  be  John  Marscher, 
Philadelphia  Daily  News. 

HAS  RUM  ACCOUNT 

Richardson,  Alley  &  Richards  Com¬ 
pany,  New  York,  has  been  appointed  to 
handle  the  advertising  for  Havana  Club 
Rum,  manufactured  in  Cuba  and  im- 
IKirted  by  W.  A.  Taylor  &  Co.  This 
agency  now  handles  the  advertising  for 
all  products  imported  bv  W.  A.  Taylor 
&  Co. 


NAMED  FOR  GUCKENHEIMER 

Pennsylvania  Distilling  Company, 
producer  of  Good  Old  Guckenheimer 
Whisky,  has  placed  its  account  with 
Adrian  Bauer  Advertising  Agenc)', 
Philadelphia.  An  extensive  campaigpi  is 
running  in  newspapers,  billboards  and 
street  car  cards. 


FOOD  AD  DEPARTMENT 

A  special  department  has  been  created 
to  concentrate  on  food  advertising  in 
the  Chicago  Herald  and  Examiner, 
was  recently  announced  by  William  H. 
Murphy,  advertising  director.  George 
P.  Hollingbery,  formerly  local  advertis¬ 
ing  manager  of  the  Herald  and  Exam¬ 
iner,  has  been  placed  in  charge.  J. 
Lohrer  Tunstead,  who  has  been  asso¬ 
ciate  manager  of  local  display,  is  now 
manager  of  local  display.  .Another  in¬ 
novation  is  the  appointment  of  James 
W.  Blackburn,  for  more  than  five  years 
on  the  local  advertising  staff,  as  man¬ 
ager  of  zone  advertising  for  the  Sunday 
Herald  and  Examiner. 


W.  C.  T.  U.  TO  ADVERTISE 

The  Women’s  Christian  Temperance 
Union  will  use  newspaper  advertising, 
posters  and  billboards  in  its  1936  cam¬ 
paign  against  alcoholic  liquors,  it  was 
announced  this  week  at  the  national 
headquarters  of  W.  C.  T.  U.  in  Evans¬ 
ton,  Ill.  Details  concerning  plans  are 
yet  to  be  completed.  Some  newspaper 
advertising  has  already  appeared  in 
New  York  papers,  sponsor^  by  the 
New  York  state  W.  C.  T.  U.  A  series 
of  small  signboards  has  been  erected  on 
highways  between  New  York,  Albany, 
and  Buffalo. 


PEPSODENT  IN  SPECIAL  OFFER 

Pepsodent  Company,  Chicago,  will  use 
newspaper  advertising  the  week  of  Jan. 
26  to  announce  a  special  one-cent  sale 
on  Pepsodent  Antiseptic.  Straight  sell¬ 
ing  copy  will  l)e  used  in  the  American 
Weekly,  This  Week,  Associated  News¬ 
paper  Group,  and  about  ten  independent 
Sunday  newspapers.  The  advertising  is 
being  placed  by  the  Chicago  office  of 
Lord  &  Thomas. 


GETS  STETSON  HAT  ACCOUNT 

The  John  B.  Stetson  Company  of 
Philadelphia,  maker  of  Stetson  hats,  has 
appointed  Kenyon  &  Eckhardt,  Inc., 
New  York,  as  advertising  agents,  effec¬ 
tive  immediately.  The  appointment  in¬ 
cludes  responsibility'  for  all  advertising 
and  sales  promotion  activities. 


SURETY  FIRM  APPOINTS 

National  Surety  Corporation,  4 
.Albany  street.  New  York,  has  ap- 
lK)inted  Jerome  B.  Gray  &  Co.,  Phila¬ 
delphia,  to  direct  its  advertising.  The 
account  will  'oe  serviced  by  the  New 
York  office. 


APPOINTS  “SPECIAL” 

Le  Noiizvllistc,  only  daily  in  Three 
Rivers,  Que.,  has  announced  the  ap¬ 
pointment  of  Gilman,  Nicoll  &  Ruth- 
man  as  national  advertising  represen¬ 
tatives  in  the  United  States  affective 
immediately. 


PLACING  HOTEL  COPY 

The  advertising  appropriation  of  the 
L.  G.  Treadway  Inns  is  now  being 
placed  by  the  Edward  D.  Kollock  Ad¬ 
vertising  .Agency  of  140  Federal  street, 
Boston 
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DEUTE  HEADS  BREWERY 

Arthur  H.  Deute  of  New  'York  City 
has  been  elected  presidei.t  of  tl< 
National  Brewing  Company  of  Balti¬ 
more.  He  has  tendered  his  resignation  i 
as  advertising  manager  of  the  Jacob 
Ruppert  Brewery  of  New  York,  and  «- 
pects  to  assume  his  new  duties  about 
Feb.  1.  ‘ 


PLACES  DOG  FOOD  ACCOUNT 

John  W.  Eshelman  &  Sons,  Phila-  ' 
delphia  manufacturer  of  Red  Rose  Dog  ' 
and  Puppy  Food,  and  all  types  of  anirol 
feeds,  has  placed  its  account  with 
Charles  Blum  Advertising  Corporation, 
Philadelphia.  Newspapers,  radio,  di¬ 
rect  mail  and  farm  papers  will  be  used 

KNIT  DRESS  CAMPAIGN 

Shelly  Knit  Sportswear  Company  of 
New  York  has  started  a  nation-wide 
campaign  promoting  the  sales  of  l^t 
dresses,  using  large  space  in  daily  news¬ 
papers  and  featuring  a  contest 
vertising  and  publicity  is  being  handled 
by  Zinn  &  Meyer,  Inc.,  New  York. 

CLOSING  CINCINNA’n  OFnCE 

Effective  Feb.  1,  the  Cincinnati  office 
of  J.  Walter  Thompson  Company  will 
be  closed,  with  accounts  serviced  by  that 
office  transferred  to  the  Chicago  office. 
Howard  Henderson,  Cincinnati  manager, 
will  be  transferred  to  New  York. 


CHILTON  PEN  TO  AYER 

Qiilton  Pen  Company,  Inc.,  Long 
Island  City,  N,  Y.,  manufacturer  of 
Wing-flow  fountain  pens  and  pencils, 
has  placed  its  advertising  account  with 
N.  W.  Ayer  &  Son,  Inc. 

MITCHELL-FAUST  APPOINTED 

Mitchell-Faust  Advertising  Company, 
Chicago,  has  been  appointed  to  haidle 
the  account  of  W.  F.  Straub  &  Co, 
(Chicago  packer  of  Lake  Shore  honey. 

D.  St  C.  TO  AYER 

The  Detroit  &  Cleveland  Navigation 
Company  has  placed  its  advertising  ac¬ 
count  with  N.  W.  Ayer  &  Son,  Int, 
Philadelphia. 
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(Obituary 

*LAN'  L)-  MASTERS,  31-year-old 
^  publisher  of  the  Duncan  (Okla.) 
^le,  died  at  Duncan  Dec.  29  of  a 
cerebral  hemorrhage. 

V.  L.  T.  Cooper,  45,  circulation  inan- 
jaer  of  the  Charleston  (S.  C.)  News 
fy  Courier  and  the  Cltarleston  Evening 
Post,  died  Jan.  12  of  pneumonia.  An 
imm^iate  i)ast  president  of  the  Caro- 
linas  Circulation  Managers’  association, 
Ur.  Cooper  also  was  active  in  the  In- 
terMtional  Circulation  Managers’  asso¬ 
ciation.  He  was  a  native  of  New 
Hampshire  and  was  reared  in  Indiana. 
He  served  in  the  navy  for  a  time,  then 
joined  the  postal  service  in  Charleston, 
rising  to  the  position  of  superintendent 
of  mails.  In  1920  he  became  cir  ulation 
nianager  of  the  Evening  Post  and  in 
1926  of  the  News  &  Courier  also. 

William  Adam  Beatty,  editor  and 
general  manager,  Winchester  (Ky.) 
y'ait,  died  there  Jan.  13  of  paralysis. 
He  "was  graduated  from  Leland  Stan¬ 
ford  University  and  practiced  law  in 
San  Francisco,  going  to  Kentucky  35 
years  ago.  He  had  worked  on  the 
Lexington  (Ky.)  Herald  and  the 
Tampa  (Fla.)  Times.  His  wife,  a  son 
and  a  brother  survive. 

Frank  Sumner  Burrage,  editor  and 
publisher,  Laramie  (Wyo.)  Republican- 
Boomerang,  died  there  Jan.  6. 

E.  B.  Webster,  66,  founder  and  one 
of  the  publishers  of  the  Port  Angeles 
(Wash.)  Evening  News,  died  at  his 
home  in  Port  Angeles  Jan.  7. 

George  R.  Baker,  66,  former  pub¬ 
lisher  of  the  Beverly  Hills  (Cal.)  Citi¬ 
zen,  died  Jan.  7,  following  a  long  illness. 
He  had  published  the  Citizen  from  1923 
until  last  November,  when  he  sold  the 
paper  to  Will  Rogers,  Jr.,  son  of  the 
late  comedian. 

Maj.  H.  W.  L.  Niemeyer,  56,  pub¬ 
lisher  of  the  Bainbridge  Island  Review 
at  Port  Blakely,  opposite  Seattle  in 
Puget  Sound,  died  suddenly  at  his  home 
on  the  summer  island  recently. 

Henry  Decker,  president  and  direc¬ 
tor  of  Henry  Decker,  Ltd.,  New  York 
agency,  died  Jan.  11  following  a  short 
illnes.s.  Three  daughters  survive. 

Allan  Monkhouse,  77,  dramatist, 
novelist  and  former  literary  editor  of 
the  Manchester  Guardian,  with  which 
he  was  associated  for  30  years,  died 
Jan.  10  in  Disley,  Cheshire.  Since  re¬ 
tiring  from  the  Guardian  in  1932  he 
had  contributed  a  weekly  literary  ar¬ 
ticle. 

Doucl.\s  D.  Boatright,  32,  manag¬ 
ing  editor  of  the  Swainsboro  (Ga.) 
Forest  Blade  since  the  death  of  his 
father,  W.  E.  Boatright,  last  August, 
died  in  a  hospital  at  Dublin,  Ga.,  Jan. 
10,  following  an  emergency  operation 
for  appendicitis. 

Edward  Andrew  Estes,  57,  con¬ 
nected  wth  the  editorial  department  of 
the  Stockton  (Cal.)  Record  since  1909, 
died  Jan.  7  after  a  brief  illness. 

Robert  Fulton  (Bob)  Twinam, 
26,  reporter  and  feature  writer  of  the 
Clusttanooga  Times,  was  instantly  killed 
Jan.  5  when  his  automobile  skidded 
and  overturned  when  he  tried  to  avoid 
hitting  another  car.  In  addition  to  his 
newspaper  work,  he  was  an  authority 
on  (Zivil  War  history.  He  held  a  com¬ 
mission  on  the  staff  of  the  United 
Confederate  Veterans  and  was  also  a 
second  lieutenant,  U.  S.  Reserve  Corps, 
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Ft.  Oglethorpe,  Ga.  lie  was  graduated 
Irom  McCallie  Military  School,  Cliat- 
tanooga,  1927,  and  Vale  University, 
1931,  later  joining  the  Chattanooga 
Nevos  and  then  the  Chattanooga  Times. 

Edward  L.  Mattern,  attorney,  au¬ 
thor  and  journalist,  was  killed  in  a 
motor  crash  near  the  Washington,  D. 
C.,  city  line  Monday.  .Another  passen¬ 
ger  in  the  car  died  and  Mrs.  Mattern, 
wife  of  the  driver,  was  seriously  in¬ 
jured.  A  member  of  the  bar  since 
1893,  Mattern  was  a  former  staff  mem¬ 
ber  of  the  Brooklyn  Eagle  and  the 
Pittsburgh  Post. 

Thomas  J.  Whitworth,  40,  Gads¬ 
den,  Ala.,  newspaperman  and  World 
War  veteran,  died  there  Jan.  8.  He  had 
served  as  a  district  circulation  man¬ 
ager  for  the  Birmingham  Post  in  1932 
and  shortly  after  the  war  was  adver¬ 
tising  manager  of  the  Gadsden  Times. 
His  wife  and  a  daughter  survive. 

Mrs.  Helen  Thurman  Sanche,  47, 
wife  of  R.  D.  Sanche,  assistant  gen¬ 
eral  manager  of  the  Wausau  (Wis.) 
Record-Herald,  died  Jan.  9. 

Edward  .A.  Ransom,  86,  veteran 
newspaperman,  died  Jan.  12  of  pneu¬ 
monia  at  the  Hazard  Hospital,  Long 
Branch,  N.  J.  He  worked  as  a  re¬ 
porter  on  the  Nexv  York  Times  and 
the  New  York  Tribune  from  1883  to 
1890.  In  1885  Mr.  Ransom  was  as¬ 
signed  to  cover  the  death  of  President 
Grant.  From  1903  to  1906  he  was 
with  the  Nezmrk  .Morning  Star,  going 
to  the  Knickerbocker  Press  in  Albany 
in  1912. 

William  .Alvy  .Anger.  71,  for  the 
past  15  years  in  the  circulation  depart¬ 
ment  of  the  Tacoma  (Wash.)  Ledger, 
died  in  that  city  recently. 

Tom  H.  Shore.  58,  for  25  years  en¬ 
gaged  in  advertising  agency  work,  died 
at  San  Diego,  Cal.,  Jan.  8. 

Alice  E.  Duffy,  53,  feature  writer 
and  columnist  of  the  San  Francisco 
Chronicle  since  1928,  died  at  the  home 
of  her  sister-in-law  in  Los  .Angeles  Jan. 
13.  She  was  the  author  of  two  columns 
widely  read  in  San  Francisco,  “Bits 
and  Angles,’’  and  “By  the  Way.” 

Mary  E.  Waite,  55  sister  of  Clarke 
F.  Waite,  president  of  the  California 
Newspaper  Publishers’  Association,  died 
last  week  at  Santa  Ana,  Cal. 


MEMORIAL  TO  BLEYER 

With  simple  ceremony,  students  at 
the  University  of  Wisconsin  School  of 
Journalism,  Madison,  Jan.  13  formally 
dedicated  a  memorial  to  the  late  Dr. 
Willard  G.  Bleyer,  director  of  the  de¬ 
partment  from  1927  until  his  death, 
Oct.  31.  Prof.  Grant  M.  Hyde,  acting 
director,  received  the  illuminated  parch¬ 
ment  from  Harry  Sheer,  general  chair¬ 
man  of  the  student  committee  which 
supervised  the  Bleyer  Memorial  col¬ 
lection.  Done  in  brown  and  scarlet  egg 
tempera  on  old  vellum,  the  memorial 
will  hang  permanently  in  the  main  office 
of  the  School  of  Journalism.  The  text 
paid  tribute  to  Dr.  Bleyer’s  leadership 
and  inspiration.  James  Watrous,  art 
instructor,  executed  the  design. 
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SENTENCED  IN  SLAYING 

(Special  to  Editor  &  Publisher) 

.Allentown,  Pa.,  Jan.  14. — Three 
.Allentown  youths  were  sentenced  to  5 
to  10  years  in  Eastern  State  Penitentiary 
and  lined  $500  each  today  for  their 
part  in  the  robbery  which  led  to  the 
death  of  Charles  Wetzel,  advertising 
manager  of  the  United  Gas  Improve¬ 
ment  Co.,  I’hiladelphia,  in  this  city  last 
Sept.  21.  After  Roderick  Miller,  22. 
was  acquitted  of  the  murder  but  found 
guilty  on  robbery  and  assault  charges, 
the  others,  .Michael  Ciocco  and  Daniel 
Keminerer,  pleaded  guilty  to  the  same 
charges  and  the  murder  indictments 
against  them  were  quashed. 

LEFT  $190,000  TO  SCHOOLS 

The  University  of  Oklahoma  will 
share  with  live  other  colleges  in  the 
$190,000  trust  fund  created  by  J.  Roy 
Williams,  pioneer  Oklahoma  editor,  who 
died  last  year  in  California,  President 
W.  B.  Bizzell  has  been  informed.  Mr. 
Williams  came  to  Oklahoma  at  the 
opening  of  the  strip.  His  first  news¬ 
paper  was  the  Perry  Democrat.  In 
1901  he  was  publisher  of  the  Lawton 
(Okla.)  Democrat.  After  serving  in 
the  Oklahoma  state  legislature,  he 
moved  to  McAlester,  as  publisher  of  the 
Nezos-Capitol.  In  1920  he  sold  the 
paper  and  went  to  California. 

JOHN  B.  MYRICK 

John  B.  Myrick,  former  associate  edi¬ 
tor  of  the  Mobile  Register,  died  at  his 
home  in  Mobile  Jan.  13  after  several 
months’  illness.  A  native  of  Arkansas, 
he  had  been  with  Mobile  papers  since 
1927.  At  various  times  he  had  been 
with  the  Birmingham  Age-Herald, 
Memphis  Commercial  Appeal  and  vari¬ 
ous  papers  in  Mississippi  and  the  Pa¬ 
cific  Northwest.  He  once  served  as  a 
member  of  the  Tennessee  legislature. 
The  body  was  sent  to  Memphis  for 
burial. 


LOUISE  BRYANT  DEAD 

Louise  Bryant.  41,  divorced  wife  of 
William  C.  Bullitt,  U.  S.  Ambassador 
to  Moscow,  died  in  Paris  Jan.  6.  She 
was  the  widow  of  John  Reed,  the 
American  who  became  a  Russian  hero, 
and  as  an  important  journalist  in  the 
early  days  of  the  revolution  was  sym¬ 
pathetic  to  the  workers’  cause  and  re¬ 
ported  the  Russian  experiment  for  the 
Hearst  papers.  She  met  and  inter¬ 
viewed  every  Soviet  official  of  import¬ 
ance. 
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MISSOURI  DAiUES  ELECT 

Kansas  City,  Jan.  14— .At  a  meeting 
of  21  editors  and  publishers  of  smaller 
dailies  in  Missouri  here  Monday,  E.  .A. 
Soderstrom,  manager  of  the  Columbia 
Missourian,  was  elected  president  of  the 
Missouri  .Associated  Dailies  succeeding 
George  P.  Johnson,  Pulton  Swi-Guscttc. 
Other  officers  elected  arc :  Frank 
Briggs,  state  senator  and  publisher  of 
the  Macon  Chroiticle-Hcrald,  vice-pres¬ 
ident;  Mitchell  White,  .Mexico  Ledger, 
.secretary  and  treasurer. 

ATTACKS  ILUNOIS  EDITOR 

Charles  Ferris,  Johnston  City,  Ill., 
tavern  keeper,  who  recently  attacked 
Harris  W.  Jones,  young  editor  of 
the  Johnston  City  Progress,  weekly 
newspaper,  has  been  placed  under  $l,()tJ(> 
peace  liond  alter  pleading  guilty  to  as¬ 
sault  charges,  “b'arris  threatened  fur¬ 
ther  attacks  every  time  his  name  ap¬ 
peared  in  my  paper  and  every  time  he 
or  his  tavern  make  news  his  name  will 
be  there,”  declared  Mr.  Jones. 
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HEIART  ATTACK  KILLS  become  the  news-  THOMAS  B.  ROBERTON  ANTI-NAZI  AUTHOR  SUICIDE 

rrkACX  r'rfcl  I  TimwiCT  I>ai)er’s  Washington  corresjwndent.  In  (fly  iWepra#./i  to  Editor  &  Publisher)  Kurt  Tucholosky,  one  of  the  mo.t 

COAST  COLUMNIST  the  early  20s  he  became  ^itor  of  the  Winnipeg,  Jan.  14  —  Thomas  B.  brilliant  writers  in  Germany  durino  th* 

u  f,  7  ,  Times  Sunday  Magazine,  and  ever  since  Roberton,  57,  assistant  editor-in-chief  days  of  the  republic,  and  later  a  hit 

H.rry  Carr,  Lo«  Angele.  Time,  giving  up  the  nominal  editorship  of  of  the  Winnipeg  Free  Press,  died  at  his  ter  foe  of  Nazism,  died  from  a  sr  f 

_ rk: _ c _ I  *l.ot  hoc  »>v#»mcpd  an  pfiitnnal  i„ _  kr _ i_..  _ •  _  /  ■  . _ j  _ j  ^  “  “  "U* 


THOMAS  B.  ROBERTON  ANTI-NAZI  AUTHOR  SUICIDE 

(fly  Ir/rprap/i  10  Editor  &  Publisher)  Kurt  Tucholosky,  one  of  the  most 

WiNNiPF.Gj^  Jan.  14  —  Thomas  B.  brilliant  writers  in  Germany  during  the 


Veteran  Die*  Suddenly — Served 
Paper  40  Year. — Served 
A*  War  Corre.pondent 


-  -1  •  J  J’*  — a  TEE.  a  r  Al.  4119  tva  vr*  UlCU  irUlTl  cl 

that  section  has  exercised  an  editorial  ))ome  Monday  evening  following  a  administered  overdose  of  poison  at 


guidance  over  it. 


heart  attack.  "TBR,”  as  he  was  known  daas,  near  Gothenburg,  Sweden. 


TT- - .  '  .  ,  T  *»  a  a-oxX)  as  lit  WAS  IVIJUWII  lltAl  \JV,l41ltilUUl  K,  OWCQcri.  HlC 

He  began  writing  /^e  Lancer  to  every  Free  Press  reader,  was  born  death  on  Dec.  20  was  revealed  onlv  thi« 

rsEr  Ifi  nnH  liac  narfllv  missed  _ _  r\^*.  -^a  to-^A  tt  _ I-  \  J?.,  .  .. 


Nov.  18,  1824,  and  has  hardly  missed  Glasgow,  Oct.  20,  1879.  He  was  week.  As  co-editor  of  the  lamc^ 


While  the  first  edition  of  the  next  a  day  since,  even  while  on  his  numerous  apprenticed  to  a  large  firm  of  printers,  tirical  periodical  Weltbuehnc,  his  sharn 
day’s  Los  Angeles  Times,  containing  travels  in  America  and  abroad.  and  printing  was  his  trade  until  he  wit  had  been  directed  at  his  enemies, 

his  last  “Lancer”  column,  was  rolling  “  abandoned  it  17  years  ago  to  join  the  those  now  at  the  helm  in  Germany' 


from  the  press.  FRANK  LESLIE  BAKER  Pree  Press  staff.  His  first  regular  con-  \  Jew,  he  had  written  many  proiAetic 

Harry  (jarr,  58,  ^  „  —3 — ; — T  .  .  _ ...  tnbutions  to  any  paper  appeared  as  articles  about  the  dangers  of  dicator- 

for  nearly  40  o*  York  Society  taitor.  weekly  articles  in  the  Verse,  a  Winni-  ship,  so  that  since  Hitler’s  ascension  to 

vears  a  member  Joined  Time*  in  1924  peg  labor  paper  now  extinct.  He  be-  the  post  of  Reichfuehrer,  he  had  written 


a.iu  lining  wrts  Ills  iictuc  uniii  ne  wii  iiau  oecn  uircciea  at  nis  enemies 
abandoned  it  17  years  ago  to  join  the  those  now  at  the  helm  in  Germany 
Free  Press  staff.  His  first  regular  con-  A  Jew,  he  had  written  many  proiiietic 
trihutions  to  any  paper  appeared  as  articles  about  the  dangers  of  dicator- 


years  a  member 
of  the  staff  and 


Joined  Times  in  1924 


the  post  of  Reichfuehrer,  he  had  written 


Frank  Leslie  Baker,  society  editor  |  '"ember  of  the  Free  Press  staff  virtually  nothing  on  the  subject.  Tuch- 


one  of  the  West’s  „f  the  Nezv  York  Times  since  1924,  and  in  1920  was  appointed  lit-  olsky  was  forced  from  Germany  even 


dominant  news¬ 
paper  men,  died 
suddenly  of  a 


died  at  his  home  in  New  York  Jan.  13.  erary  editor.  He  was  advanced  to  assist-  before  the  revolution  through  consUnt 


Funeral  services  were  held  Jan.  15  editor-in-chief  in  1931. 


threats  on  his  life. 


heart  i  1  m  e  n  t  attending, 


with  many  prominent  newspapermen 


Jan.  10.  Baker,  dean  of  New  York  so- 

Long  an  out-  editors,  was  in  newspaper  work 

stanebng  npire  in  more  than  half  a  century, 
the  Los  Angeles  Baker  came  of  a  long  line  of 


the  Los  Angeles 


journalistic  world,  Xew  England  ancestors,  all  of  whom 


Hany  Carr  re¬ 
ceived  interna- 


lived  in  Massachusetts. 

For  a  number  of  years  he  was  a 


tional  honors  in  1934  when  the  Pulitzer  member  of  the  staff  of  the  Sun  when 
prize  committee  awarded  him  honor-  R^at  paper  was  under  the  management 


able  mention  for  a  series  of  articles  he  ChaHes  A.  Dana.  He  joined  the 

wrote  for  the  Times  during  a  trip  of  the  New  York  Tribune  in 


around  the  world.  In  1915  he  was 


during  the  regime  of  the  late 


sent  by  the  Times  to  Europe,  and  all  Whitelaw  Reid,  one-time  Ambassador 


during  the  war  contributed  his  “Check¬ 
erboard  of  the  War”  to  the  paper.  On 


to  Great  Britain.  Four  years  later  he 
went  to  the  New  York  Herald,  then 


his  return  he  went  to  Washington  as  undgr  james  Gordon  Bennett,  and  he 


staff  correspondent. 

Ill  death  Los  .Angeles  paid  him 
greater  honor  than  any  other  newspaper 


spent  more  years  there  as  scKiety  editor 
than  he  did  on  any  other  paper. 

In  1911  he  returned  to  the  staff  of 


writer  except  Will  Rogers,  who  was  Sun  and  joined  the  Times  in  1924. 
his  friend.  Olvera  Street,  the  pic-  _ _ 


turesque  bit  of  old  Mexico  which  ad¬ 
joins  the  Plaza  and  which  was  restored 
as  a  vignette  of  the  city’s  pueblo  days 
largely  through  Harry  Carr’s  interest, 
went  into  mourning  as  soon  as  the  news 
of  liis  death  became  known  Friday 


ANDRE  SENNWALD  IS  DEAD 

New  York  Time*  Film  Critic  Victim 
of  E*caping  Gas  In  Penthouse 

.Andre  Sennwald,  28,  film  critic  for 


night.  A  candle  was  lighted  and  placed  'be  New  York  Times  since  October 
before  the  cross,  draped  in  black,  which  1934,  was  killed  by  gas  escaping  from 


stands  at  the  entrance  to  the  street,  'b^  cook  stove  in  the  kitchen  of  his 
Friends  gathered  in  prayer  before  the  lienthouse  apartment  m  New  York  (..ity 
candle-lighted  shrine  on  the  street,  ut  1  a.  m.  the  morning  of  Jan.  12. 


Monday  morning,  before  the  funeral,  body  was  found  when  the  gas 


requiem  high  mass  was  sung  at  the  exploded  .and  demolished  the  apartment. 
Plaza  Church,  the  original  church  of  ble  was  first  thought  a  victim  of  the 


the  pueblo,  although  he  was  not  a  mysterious  explosion. 


Roman  Catholic.  At  the  funeral  at  'Thorough  police  investigation  into 


1  o'clock  Mondav  afternoon  Father  bis  death  v/as  frustrated  by  the  blast, 
Francis  J.  Caffrey  of  the  Mission  of  but  it  was  revealed  that  Mr.  Sennwald 


San  Juan  Batista  said  the  final  words  bad  been  suffering  from  severe  msom- 


over  his  worldly  remains. 


nia  and  an  inflammation  of  the  iris  of 


In  addition  to  his  newspaper  work,  bis  eyes  which  threatened  his  sight. 


Harr\’  Carr  had  won  admiration 


other  fields.  He  became  interested  in  found  open. 


Four  gas  burners  on  the  stove  were 


the  motion  picture  as  early  as  1913,  I"  1930  he  received  a  bachelor  of 


writing  screen  stories  for  Mack  Sen-  literature  degree  from  the  Columbia 
nett,  D.  W.  Griffith,  and  other  pro-  school  of  journalism  _  and  soon  there- 


ducers.  Later  he  was  scenarist  for  "fter  he  joined  the  Times. 

Cecil  B.  DeMille’s  Producers’  Distrib-  - 

uting  Corp.  He  was  the  author  of  four  GEORGE  MORGAN  DEAD 

l^ks  publish^  within  recent  years.  ulearaph  to  Editor  &  Publisher) 

stilf  mSr 


Los  Anueies’’  At  L  ga«.  81.  widely  known  newspaperman 

.  ^  T  5  and  author,  died  Jan.  8  at  his_home  here 


he  had  two  other  books  in  preparation.  J"'- 

"Men  in  Crises,”  on  the  M^^^llan  &  w 


rn  .nriniT  1  cr.nH  ‘‘H  ?  ber  of  vears  prior  to  his  retirement  in 

(To.  spring  list,  and  Honolulu,  which  ,q,j,  ,,r'  was  Snnrlav  editor  of 


the  Century  Publishing  Co.  planned  as 
one  of  its  series  of  books  on  cities. 


1928  Mr.  Morgan  was  Sunday  editor  of 
the  Philadelphia  Record.  He  formerly 


^  MnCarrhadb^era'^mem^^^^^^^^^ 

board  of  directors  of  the  Times  for 


H  years  Itiographer  and  writer  of  historical 

He  was  born  in  Tipton,  la.,  March  "orks,  Mr.  Morgan  was  considered  an 
27.  1877,  and  was  taken  to  Los  Angeles  ^tithonty  on  the  Civil  War  and  early 
Kar  Ue.  V,  5 _ 11  American  histor\\  Among  his  writings 


by  his  parent3  when  he  was  a  small 


Ilia  paxciiip  wiicii  ijc  Wili  STilcIll  t  i  *.1.  i*  r 

boy.  After  graduation  from  the  Los 

Angeles  High  School  he  joined  the  Lafayette  and  James  Monroe. 


Times  staff  in  1897,  soon  becoming  the 
star  reporter. 

In  1902  he  married  Miss  .Alice  Eaton, 
of  Detroit,  Mich.  They  had  two  chil¬ 
dren,  Donald  Carr  and  Patricia  Carr, 
now  Mrs.  Walter  Everett  Morris. 


Supplies  and  Equipment 


HOE 


'  I  'riE  finest  and  most  accurate  ma¬ 
chine  for  reducing  curved  stereo- 


PRECISION 
THINNING 
&  SHAVING 
MACHINE 


type  color  and  black  plates  to  the 
desired  thickness  with  extreme  accu¬ 
racy.  Powerful,  precise  and  simple 
in  operation.  Anti-friction  bearings 
throughout.  Push  button  control. 


Gives  Better  Plates.  Reduces  Costly  Makeready,  Lensthens  Life  of  Plate. 


Send  for  details 


R.  HOE  &  CO.,  Inc. 


910  EAST  138th  STREET  (AT  EAST  RIVER)  NEW  YORK  CITY 


Stereotype  Room 
Efficiency 


DEEPER  MATS 
FASTER  MOLDING 


Means  quick  production  of  good 
plates  and  the  elimi^tion  of  re¬ 
casts  as  far  as  possible. 


with  the 


Moulding  Blankets 


GOSS  45-S 

MAT  ROLLER 


Hard  and  Soft  Cork  Blankets 
Heavy  Wool  Moulders 
Light  Wool  Moulders 
Thin  Wool  Moulders 

(All  Sizes) 


Space  Packing  Felt 
4  Thicknesses — No.  25, 
No.  35,  No.  40,  No.  50 

Easy  to  tear,  quick  to  place 


YUKON  WRITER  DIES 

F'aith  Fenton,  pioneer  Canadian  news¬ 
paperwoman  whose  accounts  of  the 
1898  gold  rush  in  the  Yukon  thrilled 
readers  a  generation  ago,  died  at  her 


New  England  Newrspaper 
Supply  Company 
Worcester,  Mass.,  U.  S.  A. 


His  first  important  news  feat  was  home  in  Toronto,  Jan.  10,  after  a  brief 
covering  the  San  Francisco  earthquake,  illness  of  pneumonia.  One  of  her  most 


Cable  Address  NENSCO 
Worcester,  Mas*. 


THE  GOSS  PRINTING  PRESS  CO. 

PILSEN  STATION,  CHICAGO,  ILL 


He  was  the  first  outside  newspaper  man  famous  experiences  concerned  a  hang- 
to  get  into  the  stricken  city,  and  turned  ing.  It  was  scheduled  for  eight  in  the 


out  four  or  fiCe  newspa^r  pag^  of  morning  but  thr  eomier  left  for  the  EXTRA  SERVICE  AT  NO  EXTRA  COST 

eve-witness  storv,  the  longest  story  the  South  at  seven.  Faith  Fenton  wrote  Erery  editor  a  pubusbbr  subseribsr  ha*  tb* 
Times  had  ever  published  up  to  that  her  story  and  sent  it  off.  Then  it  was 

time.  remembered  it  was  a  saint’s  day,  the  *?  ?? 


In  1911  he  was  placed  in  charge  of  hanging  was  postponed  and  finally  i^'ei^onSS' 


wlto  DswspsperB  or  sOTartlslnc. 

rafsrsne*  dspsrtmsot  Is  w*U  ortsolssd  to  flT* 

obeeitiil  sod  Intelllcent  InlormsUon  isrvles. 


the  sports,  music,  drama  and  automo-  called  off.  With  the  help  of  police  she 


EDITOR  &  PUBLISHER 


bile  departments.  In  1915  he  became  got  a  half-breed  runner  who  caught  suii»  iroo  Timw  Buiidini 


the  Times’  war  correspondent,  return-  up  with  the  courier  several  days  later. 


N«w  York  at* 


I 


#  Deep,  clean-cut  impressions  that 
faithfully  reproduce  halftones  and 
the  smallest  type  Faces  .  .  .  quick, 
easy  molding  of  dry  mats  with  less 
pressure  and  no  damage  to  type  or 
cuts.  This  sturdy,  rugged  machine 
embodies  every  mechanical  refine¬ 
ment  .  .  .  base  and  frames  are  cast  in 
one  piece — cylinder  and  journals 
are  solid  steel  forgings — anti-friction 
bearings  for  cylinder  drive  and  dired 
geared  two-speed  motor  assure 
smooth  operation  at  low  cost- 
convenient  controls  and  adjustments 
guarantee  better  work  with  less 
effort.  Write  today  for  detailed  in¬ 
formation  on  the  many  advantages 
of  the  Goss  45-S  Mat  Roller. 


New  York:  220  East  42nd  Street 
S*n  FraneiKo:  707  Call  Building 
The  Goss  Printing  Press  Company 
OF  Englano,  Ltd.  LONDON.  ENG. 


Editor  &  Publisher  for  J  a  n  u  nr  y  18,  1  9  3  h 
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5tOR  &  PUBLISHER 

Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .St  per  line 
3  Times  —  .«  per  line 
AU  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  Time  —  .7S  per  line 
4  Times  —  .St  per  line 
Count  six  words  to  the  line 
lOKSISi  CLO>E  TUCKS.  .NOON 
Ahitt  (pace  charged  at  same  rate  per  line 
-  uuertion  as  earned  by  (requency  of 
Minimum  space,  three  lines. 
^Editor  &  Publisher  reserves  the  right  to 
edit  or  reject  any  copy. 

Public  Notices 


Foreign  Publication 


Situations  Wanted 


Situations  Wanted 


t»ut-of-T«»ii  Newspapers  Books 
I'ureign  Magazines  I'erlodicals 

SCHULTZ  NKWS  AOENCTY 
117  W.  44th  Bt.,  N.  Y.  C.,  MEdalion  3-9061 


Multigraphing  and  Mimeographing 

Quick  Service — Quality  Work 

Century  Letter  Co. 

126  W.  46th  St.  BYyant  9-2277 

Photo-Lithographing 

No  Cuts  Needed.  Illustrate  Advertising 
literature,  reproduce  letters,  bulletins,  etc. 
Lowest  prices,  $1.50  per  100;  20c  additional 
lOO'a.  Passantlno,  260  W.  49th.  LO-6-7644. 


Help  Wanted 


L.i^rmslian  is  desired  as  to  whereabouts 
r  Jl\RY  ANAll  SPKXCEU  SHEUIUAN, 

1  about  57.  Malden  name,  Hartwell; 

.  ;!!:es  known  as  MAUY  SI'ENCEIt. 

,  to  ha'*  been  employed  as  special 
ter  tor  American  and  British  news- 
.  and  to  have  reported  the  Scope 
,  ;  m  Tennessee  1925  for  a  British  news- 
,',Kr  Not  heard  from  since  1927.  Orlg- 
Billr  came  from  New  Milford,  Connectl- 
jt  .Iny  Information  concerning  her 
»  that  date  or  at  any  other  time  will 
„  greatly  appreciated.  .\mos  H.  Marsh, 
hew  Uilford.  Conn. 


Mailing  Lists 
Newspapers — Syndicates 
,:s  of  any  executives  In  the  dally  news- 
--r  and  syndicate  fields  will  be  ready 
Available  in  two  forms — 

Typewritten,  for  copying, 
r.ummed  and  perforated,  for  affixing  to 
envelopea  in  the  manner  of  postage 
•tamps. 

(Saves  time  and  typeing) 

■me  hit  or  lists  desired  when  writing 
for  prices. 

E  &  P  MAIL  LIST  DEPT. 

:H  Times  Bldg.  Times  Square 

New  York 


.Ydvertlslng  .Vgent  Wanted  for  the  only 
Italian  commercial  newspaper  In  the 
I'nited  States.  Good  leads  furnished.  11 
< 'ommerclante  Italiano,  621  Broadway. 
N.  V. 


Wanted  experienced  man  to  take  charge 
editorial  department  of  6,000  circulation 
dally  located  in  good  town  within  250 
miles  of  Chicago.  Prefer  man  between  35 
and  45  years  of  age  with  sound  judgment 
and  sane  idea  of  civic  responsibility  of 
small  daily,  not  a  crusader  but  firm  In 
convictions.  Send  application  with  full 
details  as  to  newspaper  and  personal 
history  to  Box  A-271,  Editor  &  Publisher, 


Situhtion*  Wantetl 


Circulation  iiiauuger  with  news  back¬ 
ground;  Itotariun  type  of  promoter  on 
civic  scale;  good  contest  organizer  and 
developer  of  circulation  men;  good 
speaker;  can  conduct  department  with  eye 
on  1936  costs  and  circulation  requirements; 
ten  years'  experience;  write  box  A-261, 
Editor  Ac  Publisher. 

Circulation  manager.  16  years'  experience 
on  dailies,  8,900  to  20,000  wants  work. 
Know  Little  Merchant  or  office  owned 
routes.  Can  also  handle  mailing  room. 
Married.  Ten  years  with  present  em¬ 
ployers.  Best  references.  A-268.  E  &  P 
Personnel  Service. 

4  ircuiatioii  manager,  18  years'  experience, 
now  in  charge  of  country  on  one  of 
America's  leading  dallies  seeks  opportunity 
to  contact  I'ublisher  who  is  looking  for  a 
young,  live,  wide  awake.  Circulation 
Director.  A-245,  E  &  P  Personnel  Servee. 

Circulation  Manager  —  Other  work — 14 
years  best  results — determination— char¬ 
acter — CIUC  313  E.  St.  NE  Washington, 
D.  C. 

ClaBBiHetl  .AdvertUing  Manager — Now  Em¬ 
ployed.  Assistant,  Metropolitan  paper. 
Thorough  Knowledge  developing  street, 
phone,  transient  business.  Prefer  compe¬ 
titive  situation  with  remuneration  accord¬ 
ingly.  Best  references.  Box  A-291.  Edi¬ 
tor  &  Publisher. 

ClasHifled  adveiTistng  Holicltor,  age  23,  now 
employed  on  daily  in  greater  New  York. 
Previous  experience,  one  year  as  classified 
solicitor  on  one  of  the  ten  classified  leaders 
of  the  U.  S.  Want  place  on  hard  hitting 
staff  of  daily  anywhere  but  New  York 
City  Have  car.  Salary  $30.  A-274,  E 

&  P  Personnel  Service. 


Kepurter — College  graduate,  reportorlal  ex¬ 
perience  on  large  weekly.  All  types  of 
writing,  particular  ability  at  feature  work. 
Broad  literary  and  drumatlc  training. 
First  hand  knowledge  all  parts  of  the 
country.  Willing  to  go  anywhere  worth¬ 
while.  Excellent  business  and  personal 
references.  A-263.  E  &  1*  1‘ersonnel  Ser¬ 
vice. 

Keporter  for  trade  Journal  or  weekly 
paper.  I'osition  must  offer  opportunity  to 
a  man  who  has  a  good  background  and 
.sound  experience  and  who  is  willing  to 
work.  .Applicant  is  married  and  desires 
a  iiermanent  iiosition.  Age  26.  Go  id  rel- 
ercni  es.  .\-280.  E.  &  P.  I'ersonnel  Service. 

Kepurter  or  Editorial  .Assistant — t^ollege 
graduate  with  14  years'  varied  business 
training,  including  circulation  and  mer- 
ehandising.  Iteportlng  experience  in  school 
and  college  and  on  newspapers  at  that 
time.  Has  yen  to  write  and  a  proven 
nose  for  news.  Prefers  East.  .A-287. 
E.  &  P.  Personnel  Service. 


Keporter,  rewrite,  25;  released  by  suspen- 
sion  of  morning  dally  in  city  of  350,000; 
previously  on  dailies  in  city  of  70,000  and 
small  county  seat;  college  grad:  hard 
worker  able  to  write  best  in  news  and 
feature  copy;  any  job  anywhere:  refer¬ 
ences.  A-264.  K  &  P  Personnel  Service. 


Buiinezs  Opportunity 

rmpmsf  small  daily  wants  buslness-ad- 
-;i!<inc  manager  to  invest  $10,000  or 
i.iHI.  A-269.  Editor  &  Publisher. 

Business  Opportunity  Wantetl 


Idvntliiing  Salesman,  16  years  with  Paul 
~  &  Associates,  desires  to  buy  an  In- 

-'-n  in  a  publisher's  representative  busi- 
.A-285.  Editor  &  Publisher. 


Advertising  manager.  17  years  selling  and 
executive  experience;  can  handle  men; 
creative  producer  of  high  order;  flne 
record;  never  unemployed;  now  on  large 
paper;  experience  covers  promotion,  class¬ 
ified,  national,  and  local,  good  education, 
married,  age  36,  family  man.  A-266,  E  & 
P  Personnel  Service. 


.Advertising  manager,  newspaper,  now  em¬ 
ployed  in  East  seeks  position  as  advertis¬ 
ing  manager  or  solicitor.  Experienced  In 
copy,  layout  and  mechanical  production. 
Has  written  successful  specialty  campaigns 
with  national  distribution.  Seven  years 
present  position.  Married.  Seek  position 
of  pcrmanance  with  aggressive  concern. 
A-268,  E  &  P  Personnel  Service. 


liusiness  .Manager — Unemployed  because 
of  merger.  Middle-aged,  married;  15 
years'  experience;  capable;  references. 
.\-281,  Editor  &  Publisher. 


pMkber  of  sportman's  magazine  desires 
r  :kin*  arrangement  with  publishing 
preferably  In  Pennsylvania.  New 
'ork  or  New  Jersey  whereby  it  will  be 

Even  contract  to  print  publication  each 
ontli.  Firm  should  be  equipped  to  assist 
h  securing  additional  advertising  while 
sent  owner  will  handle  ail  editorial  con- 
irt.  Other  publications  now  being 
-.ned.  Reply  promptly  as  circumstances 
xand  arrangement  this  month.  Box 
-H.  Editor  &  Publisher. 


leiith  Brooklyn  \veekl.v  newspaper,  estab- 
■hed  circulation  through  newsstands,  42 
r-  and  mail.  Low  price,  small  down 
^.ent.  Owner.  472  Court  St..  Brooklyn. 

Newspaper  Wanted 


l«d  neeklies  and  small  dailies  wanted 
r-astern  states  for  qualified  buyer.  L.  P. 
>e).v.  1708  Times  Bldg.,  Times  Square. 


Newspaper  Brokers 

*‘*!H"*.  mergers,  dailies  and  week- 
listing  charge.  Intelligent,  ener- 
Feikhner  &  Mapoles, 
P'hvlIIe.  Mich.,  or  111  Old  Uiver  Road. 
■  os-Barre,  Pa. 


Newspaper  for  Sale 


Interested  in  the  purchase  of  a 
~'nL  newspaper — dally  or  weekly 

"  riy  Hill*^'  Newspaper  Broker, 


P'lrable  AVeeklles  in  New  England.  New 
7  ;,.  York.  Pennsylvania,  Mary- 
Michigan.  Fertile  fields;  good  equip- 
ok^f^tnlng  profit  justifying  price.  J. 
-nale.  Times  Building.  New  Y'ork. 


Circulation  Promotion 


s^spaperdom’sLeadingCirculatlonlluilders 
'-PI,  T,,  Morrison  I*lan 

Irit.  That  Pays  and  Proves  It" 

Ih' «  *“®  John  P.  Morrison  (Company, 
»>  nr.,  t-hops  Bldg.,  Des  Molne.s.  Iowa. 


rSr*.  *  Sucreed — Hudson  De 

l'r.f  “Associates  World's  Record  Clr- 
»Mlon  Builders,  246  Fifth  -Ave..  N.  Y.  C. 


,  bewspapers  this  27-year  old  In- 
.■uiion  continues  to  add  sound,  substan- 
Ob  b  self-financing  plan. 
Cr  CHARLES  PARTI-OWE  CO..  Occi- 
w  -*1  Bldg..  Indtanapoll?, 


IF  you  SEEK 
A  NEWSPAPER  JOB- 

1.  1HREE’40-wordV‘iilua(ion*'  sdt  in  EDITOR 

«  PUBLISHER. 

2.  A  3-aionth  sobKriplion,  or  extension,  to 

EDITOR  A  PUBLISHER. 

3.  Retifiretion  with  E  a  P  Personnel  Service 

ior  six  (nonths. 

4.  Preparation  by  us  of  100  photo-litho  bul¬ 

letins  about  your  quallRcations  and  cx- 
parianct  with  your  snapshot  included 
thereon.  These  we  sand  to  newspapers 
ntadins  a  man  oi  your  abilities. 

DRAFT  an  ad  now  if  you  are  seeking  a  naws- 
papet  connaction,  and  sand  it  to  us  with 
$5.00  chuck  or  monty  order,  to  cover  all 
the  above  services.  A  ragisbation  blank 
will  than  be  sent  to  you.  A  reasonable  ad- 
diUoiMl  percentage  charge  will  be  made 
whaa  and  if  a  position  is  secured  through 
out  satvicts. 

E&PPERSONNEL  SERVICE 

L.  PARKER  LIKELY,  Mgr. 

1700  Timas  Bldg.,  Timas  Square,  N.  Y,  C 


Canadian  I’ublishern 

Newspaperman.  15  years  with  Toronto 
weekly  and  dally  newspapers  as  account¬ 
ant,  newsprint  controller,  advertising  copy- 
clerk,  agency  ledger-keeper.  Competent 
producing  prompt  accurate  financial  and 
operating  reports,  departmental  expense, 
breakdown,  costs  analysis,  etc.  Sound 
education,  substantial  university  training 
in  accounting  and  corporation  law.  Pres¬ 
ent  position  13  years,  age  37.  Go  any¬ 
where.  Box  A-278,  Editor  &  Publisher. 

Capable  university  Journalism  graduate 
seeks  newspaper  position.  Willing  to  go 
anywhere.  Three  years'  experience  on  large 
college  dally  as  news,  managing,  sports, 
amusement  editor,  also  music  publicity  di¬ 
rector.  Address  Charles  F.  Carver,  696 
Llnwood  Ave..  Columbus,  Ohio. 


Cuinposing  K4M>m  Superintendent,  age  40; 
reliable  executive;  result  getter;  competent 
every  department,  including  machinist. 
Have  had  vast  training  throughout  United 
States.  Present  position  13  years.  Well 
versed  in  handling  men;  can  cut  costa. 
Excellent  references.  A-282,  E.  &  P.  Per¬ 
sonnel  Service. 

Fldltorial  uwdstant,  feature  writer,  news 
reporter.  Woman  with  wholesome  jour¬ 
nalistic  and  political  research  background 
desires  position  as  member  of  staff  of 
Metropolitan  paper,  on  small  city  daily, 
or  on  magazine  or  trade  publication.  Now 
employed  in  New  York.  A-1  ability  and 
sterling  references.  A-288,  E.  &  P.  Per¬ 
sonnel  Service. 

Fldltorial  Writer,  whose  editorials,  written 
from  the  conservative  Republican  view¬ 
point  and  appearing  in  the  same  paper 
over  a  period  of  14  years,  have  gained 
national  attention,  now  seeks  broader  op¬ 
portunity  in  a  larger  field,  and  invites  ne¬ 
gotiation  with  interested  publishers.  A-284, 
E.  &  P.  Personnel  Service. 

Editorial  writer,  rewrite  man,  kno'ws  his 
economics,  and  a  lot  about  cars  (auto- 
copywriter,  editor);  speaks  French,  Ger¬ 
man  (European  training);  has  M.  A.; 
photographs  "candidly":  holds  liberal 
views  and  expresses  them  forcefully.  Re¬ 
cent  experience:  2  years  on  N.  Y.  C.  dally, 
now  with  editorial  research  organization. 
Is  30,  married;  wants  real  job  anywhere. 
A- 296,  E.  &  P.  Personnel  Service. 

Increase  advertising  linage.  Editors.  A 
man  who  writes  intelligent,  clever  copy 
and  sells  it.  Capable  manager;  excellent 
promotional  results.  College  honor  man. 
25  years  old,  good  appearance;  ambitious, 
resourceful,  flood  experience  and  refer 
ences;  $30  week.  Write:  W.  J.  Missett. 
44>/j  Brooklyn  St.,  Carbondale,  Pa. 


Circulation,  17  years  experience,  manager 
S  years,  city  225,000  (merger),  3  years’ 
executive.  260.000  circulation.  One  and  a 
half  years  New  York  City  dally.  Expert, 
home  delivery  organization,  insurance  and 
carrier  promotion,  Radius  350  miles,  Wor¬ 
cester.  A-293,  B.  &  P.  Personnel  Service. 


Managing  editor,  small  daily,  now  em¬ 
ployed.  young,  vigorous,  wide  experience, 
seeks  change.  Unusual  ability  to  get, 
edit,  display  local  news.  Box  A-289.  Edi¬ 
tor  &  Publisher. 


Managing  Editor — Mr.  Publisher,  want 
live,  aggressive,  young  (32)  managing 
editor?  I.ast  five  years  on  metropolitan 
dally.  Previous  experience  covers  reporter 
to  managing  editor  on  .Southern  dailies. 
Now  employed  but  want  to  return  to 
smaller  city.  South  preferred.  Excellent 
references.  .\-286,  E.  &  P.  Personnel 
Service. 

News  Cameraman,  age  40.  good  appear¬ 
ance.  dresses  well.  Twenty  years’  experi¬ 
ence  on  outstanding  metropolitan  news¬ 
papers  from  coast  to  coast — New  Y'ork 
News,  Chicago  Tribune,  Los  Angeles  Times. 
Knows  .all  angles  of  news  game.  Can 
handle  the  "Grande  Dame"  or  "Moll”  with 
equal  ease.  Go  anywhere.  A-283,  E.  &  P. 
Personnel  Service. 

I’ressnian  or  Stereotyper,  age  30,  12  years' 
experienee.  wants  steady  work;  sober,  re¬ 
liable.  willing  to  work  hard.  Can  take 
charge  of  comb.  shop.  Must  be  perma¬ 
nent.  Willing  to  go  anywhere.  Good  ref¬ 
erences.  A-29o.  E.  &  P.  Personnel  Service. 

Publisher  anxious  to  place  present  Ad¬ 
vertising  and  Promotion  man,  hard  worker, 
good  producer.  "Pass  in  Review”  has 
commented  on  his  promotion  copy.  Merger 
requiring  man  from  merged  paper  be  kept 
puts  this  good  newspaper  man  in  the 
market  for  a  job.  A-247.  E  &  P  Per 
.sonnel  Service. 

Keporter  and  copy  reader— 25.  single  man. 
dependable,  si.x  years’  experience.  Good 
nose  for  news.  Cover  anything  but  sports 
and  write  snappy,  readable  copy.  Want 
job  on  daily  with  opportunity  for  advance¬ 
ment.  Salary  secondary.  Now  employed, 
want  change.  .■\-265.  E  &  P  Personnel 
Service. 


Keporter,  versatile,  26,  six  years’  experi¬ 
ence,  news,  features,  sports,  telegraph, 
copy  desk,  aviation  on  small  city  dally, 
Nebraska,  .and  Oklahoma  Bee-News.  Edi¬ 
tor,  Wyoming  weekly.  Writer:  New  York 
trade  journals.  A-263,  Editor  &  Publisher. 

Keporter— A'oung,  single  man.  Two  years 
dally  and  weekly  news  experience.  Col¬ 
lege  graduate,  not  journalism.  Sober,  ad¬ 
justed,  work-slave.  Conditions  forced 
present  employment  outside  the  profession, 
but  will  work  cheap  for  a  chance  on  a 
good  paper.  A-262,  E  &  P  Personnel 
Service. 

Keporter — Woman.  26,  experience  features 
for  .Metropolitan  daily.  M.  A.  in  Govern¬ 
ment.  Journalism  training,  attractive  ap¬ 
pearance,  resourceful,  dependable;  broad 
l>ackground  on  current  affairs;  diversified 
experience;  keen  news  sense;  interesting, 
concise  style.  Seeks  reportorlal  job  on 
daily,  anywhere.  .\-257,  E.  &  P.  Person¬ 
nel  Service. 

Sports — Married  man,  28,  has  worked  13 
years  on  same  dally  covering  sports.  Is 
now  sports  editor.  Thoroughly  versed  in 
sports,  writes  Interestingly,  edits,  makes 
up  and  has  done  radio  work.  Address 
Box  A-250,  E  &  P  Personnel  Service. 

Sports — Single  man,  23.  four  years’  experi¬ 
ence  South  Dakota  daily  as  sports  editor 
and  telegraph  editor.  Willing  to  start  at 
low  figure  until  ability  established.  Anx¬ 
ious  to  connect  with  large  daily  even 
though  work  not  steady.  Will  go  any¬ 
where.  References  furnished.  A-292,  E.  & 
I’.  Personnel  Service. 

This  man  has  had  nine  years'  successful 
record  in  soliciting  advertising.  Five  years 
with  last  organization.  Background  in¬ 
cludes  merchandising  service,  manager  of 
automotive  department,  and  manager  of 
national  advertising  department  on  Metro¬ 
politan  dailies.  University  trained,  best 
references,  is  available  now.  A-294,  E.  & 
P.  Personnel  Service. 

Will  Jump  at  chance  on  any  dally,  '35 
graduate  U.  of  Mo.,  specializing  news, 
photography.  features.  No  connections 
Good  news  style  and  nose.  Photo  ability 
excellent  for  small  dally  planning  pictures. 
Oppountiy  desired:  salary  immaterial. 
A-255,  E  &  P  Personnel  Service. 

A'oiing  man  with  4(4  years’  experience 
editing  weekly  and  small  dally  news¬ 
papers  seeks  connection  with  a  larger 
dally  newspaper  or  news  service.  College 
graduate,  single,  steady,  and  enterprizing. 
Now  employed  as  city  editor  and  sports 
writer  for  small  town  daily,  A-270. 
E  &  P  Personnel  Service. 

Mechanical  Dept.  Service 

Composing  Room  Specialist — Money-saver, 
with  20  years  practical  and  specl.al  ex¬ 
perience.  will  show  you  how  to  cut  oper¬ 
ating  costs  without  adding  to  equipment 
investment.  A-290,  Editor  &  Publisher. 


Mechanical  Equipment  for  Sale 


Rebuilt  Model  8  Linotype  guaranteed  like 
new;  priced  low.  Also  Models  5-25-26; 
200  fonts  mats.  Payne  &  Walsh  Corp..  180 
Lafayette  St.,  New  York.  Canal  6-6877. 

TJnotypcs  —  1.  5,  8.  11.  13.  19.  25.  Inter- 
types  n  and  C.  All  guaranteed.  Terms. 
HOFMANN  MACHINERY  &  ENGRAVING 
CO.,  413  Lafayette  St..  New  York  City. 

Photo-Engraving  Equipment  for  Sale 

Engraving  Department  Equipment,  all 
standard  brands,  new  and  trade-in.  Esti¬ 
mates  furnished,  E.  T,  Sullebarker  Co., 
116  John  Street,  New  York  City. 

Photo-engraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co..  18  E.  16th  St.,  N.  Y.  _ 


Newspaper  Supplies 


Stereotype  and  Pressroom  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131.  West  Lynn. 
Mass. 
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_ _ _ _  .  .  _  ,  ■  .  .  consumer  goodwill  are  so  closely  re-  i‘i  his  book,  “The  Freedom  of  tin 

nl\m  T  /IRWy y  1^/BlWy  that  they  cannot  be  considered  Press,”  he  deals  principally  with  nua 

all  I  I  WM  I  lyi  W  separately.  The  public  is  not  at  venal  sins  which  he  lays  at  the 

V  ■  ■  B B/iBBiBm.  ■  y  B  B  Bm.  B SB  /'resent  discriminating.  They  react  to  of  newspapers  and  their  publishers,  ij 

advertising  as  a  whole,  not  to  fair,  a  chapter  entitled  “A  Roll  of  Honor* 

honest  advertising  one  way  and  to  near  the  close  of  the  book,  he  also  mti 

Jw  advertising  another.  tions  some  fine  public  services  which  hi 

\jf  ^  -  “Much  of  the  confidence  that  busi-  ‘-•redits  to  the  newspapers. 

Ji  1*  7^  ^  right  to  expect  is  counter-  ^n  page  70,  in  a  chapter  devoted  t< 

\djk':>  acted  by  the  mass  of  misleading  ad-  newspaper  advertising,  and  entitle! 

i  vertising.  If  you  use  advertising  as  “Bad  Medicine,”  Mr.  Seldes  speaks  o 

Friends  of  Marten  E.  Pew  will  be  glad  to  know  that  he  returned  to  New  York  ^  selling,  you  must  help  to  a  work  called  “Our  Economic  Society,' 

from  Ids  world  cruise  Jan.  lO.  He  will  resume  "Shop  Talk  at  Thirty”  in  the  control  advertising  by  whatever  trades-  ^“fwell  and  Howard  C 

issue  of  Feb.  1.  For  this  issue  we  present  :  nian  used,  and  through  whatever  me-  Hill.  In  this  iugwell-Hill  book,  say 


The  newspaper — centuries  old,  fa- 


issue  of  Feb.  1.  For  this  issue  we  present  :  nian  used,  and  through  whatever  me-  Hill.  In  this  Tugwell-Hill  book,  saw 

M/vDUAKi  c  oncE-  dium  expressed.  *Mr.  Seldes,  "the  social  waste  of 

.  j  .  .  r-i.  • "  •  e  “Tile  appeal  to  fear  has  been  the  hundred  and  ^orty  thousand  out  of  thi 

Advertising  Manager,  Christian  Science  Monitor  most  effective  one  that  advertisers  nundrM  thousand  men  enga^  il 

There  are,  as  everybody  knows,  cerned,  and  more  familiar,  namely,  the  have  used  so  far,  but  the  net  result  th^Q 

at  least  eight  important  varieties  newspaper.  has  not  been  good.  There  is  a 

of  advertising  media— ikwjpa/xtrr.  gen-  The  newspaper— centuries  old.  fa-  stronger  and  better  one  just  around 

eral  magazines.  miliar  to  all,  welcomed  and  read  in  the  corner.  It  is  really  there,  namely,  not  n 

;Kwa“/±.r  s'ef ^*5 

1  think  .h.  best  description  of  n  a  „^»  pressure  M  /r^rr  oV  ^.r.rr« 

STiarlen  rp"w  5^0^  .KShly  coZr;:-con^ir"'"Th:  .-O  ^ 

&  Publisher,  at  an  advertising  con-  spirit  that  exists,  and  cannot  be  And  if  all  of  us  here  do  not  know 

ference.  It  was  as  follows :  ignored,  may  grow  more  and  more  that  Mr.  Seldes  is  echoing  the  views  o( 

“A  newspaper  is  about  as  near  to  antagonistic  to  business,  or  it  may  be  others  besides  Dr,  Tugwell,  who  are  a 

a  living  thing  as  any  inanimate  object  so  directed  that  consumers  will  again  positions  of  authority  in  Washingtot 

can  be.  It  is  the  composite  expression  become  intelligent  buyers  and  business  it’s  time  we  found  it  out.  “Five  hog 

of  a  group  of  talented  men  and  women,  will  receive  a  fair  deal.  forty  thousand  advertisM 

expertly  translating  what  is  said  and  “The  moment  has  come  for  busi-  just  excess  ^ggage,  in  the  eco 

done  in  the  vital,  pulsating  world,  day  ness  to  capitalize  on  this  attitude  of  uotuic  system.  Advertising  men  | 
properly  do  so,  by  day  describing  the  passing  pageant,  mind.  It  will  be  fostered  by  providing  social  waste.  Advertising  on  the 

because  I  am  not  Norman  Rose  35  3[j  entertaining  show,  but  for  information  about  composition,  quali-  fcnsive.  All  of  us  on  the  defensive, 

one  of  those  ad-  the  purpose  of  giving  to  men  and  ties,  and  durability  of  goods.  It  can  And  now,  what  is  really  at  the  bottog 

vertising  men  in  the  older  media  groups,  women  a  sound  basis  of  information  further  be  developed  by  giving  direc-  oi  all  this — ivhy  is  some  advertiiig 

who  bemoan  and  decry  the  advent  oi  on  which  to  base  their  private  and  tions  for  the  use  and  care  of  products  being  mishandled,  defiled  and  defacg 

radio  advertising,  and  object  to  its  political  action.”  purchased.  Confidence  will  be  re-  in  ways  that  enable  its  opponenti 

competition.  It  s  here,  it  s  in  the  Qm-  late  beloved  Will  Rogers  us^  stored  when  advertisers  show  some  raise  a  clamor  against  all  adve 
family,  it  has  a  right  to  its  place,  and  to  say,  “All  I  know  is  what  I  read  in  respect  for  the  human  intellect,  and  good  as  well  as  bad?  In  my  esti 

those  of  us  who  are  in  competitive  the  papers.”  Isn’t  it  true  that  most  when  business  helps  the  customer  to  three  things,  and  three  things 

fields  must  answer  its  challenge  by  of  our  conversation  is  built  around  recover  some  pride  in  his  ability  to  greed,  and  selfishness,  and  fear, 
doing  a  better  job  in  the  presentation  newspaper  reports;  that  many  of  our  choose  wisely.”  Greed-  Get  the  results  pet  the 

°  Ri!t  ^  ‘f^cisioiis  are  based  on  information  Next,  in  this  symposium,  let  me  ness,  get  the  money.  No  matter 


of  advertising  media — newspapers,  gen- 

e  r  a  1  magazines,  _ 

business  papers, 
farm  papers,  bill- 
iKiards,  car  cards, 
direct  mail  and 
radio.  Seven  ap¬ 
peal  to  the  eye, 
and  one  to  the 
ear.  Concerning 
that  ear  medium. 

I’d  like  to  digress 
on  die  subject  of 
radio  advertising. 

I  feel  that  I  may 
properly  do  so, 
because  I  am  not  Norman  Rose 
one  of  those  ad- 


of  the  media  we  represent. 


D..*  T  .  — ■ - .  ^ -  -  ,  iii  mis  sviiiiiusiuiii.  ici  me  iicss,  gci  iiic  iiioiicy.  iNO  mailer 

listener  that  mnre  mnnev  is  Heine  tin  ^^9™  newspapers;  that  many  {gj|  yQ^  ^^.j^at  one  of  the  best-posted  vou  advertise  in  order  to  get  it, 

listener,  that  more  money  is  being  un-  ot  our  actions  are  guided  by  the  things  advertising  men  in  Canada  thinks  of  iret  it  «  h 

wisely  spent  today  in  rad  o  adver-  we  read  in  newsoaners  about  our  fel-  a  V  tninKs  oi  get  it. 

tJcirer  tHon  vi.,A  T,,  iicw spapccs  di^ui  OUT  xci  AmCHcan — and  Canadian  —  advertising  Selfishness-  Don’t  nav  anv  att 

tismg  than  in  any  other  kind.  To  low  men  and  their  activities?  nractices  as  rnmnared  with  those  of  ,  *1  a  /  .u  7  ^  " 

mix  entertainment  and  advertising  is  Think  what  newspapers  have  meant  Qr^at  Britain  ^ 

a  very  delicate  procedure.  We  to  us  these  last  few  months  of  world  "  ,  ,  ^ ,  a  r  r-  ,-  may  .have  on  the  interests  of  othea 

wouldn’t  stand  for  it  at  the  opera,  at  unrest,  with  daily  developments  point-  „  ^al  Fisher,  head  of  the  ^nadian  the  interests  of  all-just  ^k  out 


EUT' 

& 
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a  musical  comedy,  a  play,  or  a  con-  alternatelv  to  peace  or  war.  Business  Research  Bureau,  'Toronto,  yourself,  and  never  mind  about  an 

cert.  The  American  public  frowned  Think  what  this  period  would  have  ’.J?®  ^ 

It  down  when  it  was  attempted  in  been  without  ^e  newspapers  .  .  .  Cn«adia»  Hdt;cr/wi»ip  m  which  he  first  Fear:  Fear  that  sane,  decent  ad 
motion  pictures,  though  I  observe  that  ^ith  our  hundred  and  twenty  million  “Us  ot  the  outstanding  success  ot  a  and  that  you’ve 

one  or  two  concerns  are  again  attempt-  Americans,  and  millions  more  in  .ot  dignitied,  consistent  cam-  drag  your  copy  through  the  go 

ing  that  form  of  advertising.  England  and  France,  dependent  upon  P9«gns  m  English  newspapers.  He  jq  j^ake  it  outsmell  and  outsell  y 

■The  reason  it  should  not  be  at-  scant,  occasional  bulletins  issued  by  specimens  of  cop>%  and  details  of  competitor’s.  Fear,  too,  I  believe, 

tempted  at  paid  performances  is,  ob-  other  methods  of  communication  me  results  produced,  then  he  says:  the  part  of  such  advertisers,  that  a 

viously,  tliat  people  object  to  having  .  .  .  falling  a  prev  to  rumors,  .  ^  easily  call  to  mind  foim  one-  of  reckoning  is  not  far  off,  when  e 

advertising  thrust  upon  them  in  the  piejudices.  fears— with  no  sure,  time  national  advertisep  m  Canada  the  advertising  profession  itself,  or 

midst  of  entertainment  that  they  have  printed  facts  to  guide  them.  .9  ^  United  States  5^1^  forces,  will  clean  up  adverti 

put  up  their  good  money  to  sec,  or  this  country,  thank  God,  we  still  ociRin)  who  have  long  ago  ceas^  to  practices— and  that  they’d  better  h 

hear,  radio,  it  is  different.  You  have  a  free  press.  Tlie  news  is  still  advertisers  and  in  at  least  two  much  of  their  wret, 

buy  your  set,  and  after  that  you  pay  printed,  too,  in  Great  Britain,  and  in  entirely  ^t  of  business  on  jhey  can,  before  somebody  s 

nothing.  All  kinds  of  entertainment,  France.  But  no  longer  in  Germany,  'B'®  XH  their  English  subsidiaries  rhem. 
good,  bad  and  indifferent,  comes  to  Italy,  in  Russia,  in  Austria,  nor  in  ®*'*'  larse  national  advertisers 

you  free  as  air.  Without  the  spon-  twelve  other  countries  of  Europe.  -  Why  aretheseadver  isersst.il  and  selfishness 

men?  wTfdT^We^[l  newspapers  of  16  European  fh^^jjereVe'fnswer  Sn  Sfo^ndTu  a  FmroS  an  f^ed  cl^p,  aSd  corJL 

ment  would  be  greatly  decreased,  both  nations,  compassing  approximately  ^  neiieie  tne  ans  er  can  louna  in  a  ,  .  a  nrocneritv  ^ 

m  quantity  and  quality.  400,000,000  people,  are  in  the  chains  study  and  comparison  of  adi^rt.sing  If  tho“  three  th^ 

ar&^’a  "?oT/‘o1  -d  manipula-  -effmds  on  opposite  sides  of  the  At-  H  tho^<=  ^hree^  c^ 

article  a  year  or  more  ago,  told  of  tion.  Newspapers  are  printed  m  those  .  ,  ,  .  -  .  .  tives  of  mankind  what  would 

listening  in  ^ndon  to  the  radio  pro-  countries,  and  they  contain  what  the  The  basis  of  the  best  English  ad-  those  millions  of  marching  men, 
grams  of  the  British  Broadcasting  respective  dictators  are  willing  that  vertising — the  test  l^ing  the  continuity  „aval  armament  races  the  succes 

Corporation,  for  a  period  of  several  the  people  shall  know.  of  results-.s  the  formation  of  good 

It.-  . 11.*“  “5'“^  “  EvV  one  o(  u,  k„o»,  more  "in  in  .t.vor„p(  the  adyertUed. product  ^  The  2e™ 'JlnM  c 


days.  He  dren  expressed  himseU  as  one  o(  ui  kno»r  more  "ill  in  .favor  o(  the  adyertired  product  S"  ,i““  Th"  wluM 

quite  willing  to  put  up  with  adver-  ^  Ethiopia.  advertising  which  has  jn^tantly.  and  we  would  see  na^ 

tis.ng  sponsors^  in  order  to  get  ^e  ^  international  councils  of  achieved  such  gratifying  results  as  tho^  getting  together,  as  did  our  country 

h  ie  programs  that  we  hear  on  this  side  ^  European  powers,  than  the  people  I  mentioned,  was  planned  not  to  ^  J  recently,  in  amity  and  co 

of  the  water.  I  suppose  we  all  feel  -  Italy.  Dict^orship  is  always  fatal  ^reak  records  on  the  day  following  effectuL  proc. 

the  same  way  about  that.  I  know  to  freedom  of  the  press,  because  a  sub-  ^  that  would  he  mutually  helpful.  H 

R  i  T  rirt  H«i-  fH-  xHot  -f  scrvieiit,  controlled  press  is  one  of  the  ^^  Ung  business  on  a  solid  ou  dat  on.  conquest  would  be  rei 

But  1  ao  believe  this,  that  it  there  j  requisites  of  a  regimented  state.  “Canada  has  learned  much  that  is  hv  friendly  regard,  reciprocal  acti 
was  any  way  m  which  short-sighted  ,  ,  ,  good  in  advertising  from  the  U.  S.  A.,  a  new  era  of  harmony  and  progre 

and  unwise  advertisers  TOuld  shout  m-  ^  v-t-j  t  ...ont  to  deal  with  a  learned  much  that  is  p-  ..  .  r  .. 

to  the  eyes  of  people  who  read  news-  1  want  to  deal  witn  a  hav#*  tm-  Civilization  has  for  some  time 

papers  and  magazines,  the  way  they  subject  that  is  important  to  n^^ted  from  over  the  line  include  mnv  asking,“What’s  going  to  be  done  a 

shout  into  the  ears  of  radio  listeners. 


nes,  tne  way  they  -  --  ‘f  v-  norted  from  over  the  line  include  ennv  »»udis  guiiig  lo  uc  uuiic 

of  radio  liLners,  everyone  m  our  w-ork.  It  might  ^  “o*"  fear  •  advertising  allow^  ®®y® 

there  would  be  a  new  and  large  descried,  in  fact,  I  think  it  be  afiS-  national  advSt^line  ^  mine,  and  I  don’t  care  a  hang  abort 

problem  in  the  publishing  field.  There  desenb^  as  Advertising  on  the  De-  fo?  Sf  withTn  ^few  else?’”  The  League  of  Nal 

is  no  such  problem,  because  the  eye  ^^^f^^'^^entio^  th^srS's’*"  i^lhajs  i  da^f  fcSueir^ncellitionl  after  a  L^er  To  ih'lf  oues^S^^^ 

can  select  with  ease.  It  can  read  or  ot  attention  these  days,  i  ernaps  it  '  •  l  released  -  advertising  answer  to  that  question.  And  we 

ignore  the  advertising  message  in  the  deserves  even  more.  wirstHngs  to^^^  Sy  d  " 

newspaper,  in  the  magazine,  on  the  First,  let  me  give  a  few  brief  ex-  nlnrahlp  methods  ”  Wnat  s  going  to  be  done  about  tw 


can  sefecr  with  Tare.  TTn  Tad  or  of  attention  there  days.  Perhaps  it  ^^^^^^TL^reS^^ldyen^nl  question.  And*^^^ 

ignore  the  advertising  message  in  the  deserves  even  more.  wThTtHngs  tol?  Sy  d  "  lill 

newspaper,  in  the  magazine,  on  the  First,  let  me  give  a  few  brief  ex-  njorable  methods  ”  What  s  going  to  be  done  about  trt 

billboard  or  the  carcard.  It  can  open  cerpts  from  an  address  by  Effie  I.  '  vertiser,  or  the  agency,  or  the  publrt 

the  piece  of  direct  mail,  or  toss  it  Raitt,  president  of  the  American  ^ous,  Mr.  bisber.  Are  we  really  who  says,  ‘I’m  going  to  get  mine, 

into  the  waste  basket.  Home  Economics  Association,  ^fore  unworthy  of  advertisii^  leadership,  as  j  don’t  give  a  hoot  about  anyb 

The  ear,  listening  to  a  radio  pro-  the  A.  N.  A.  convention  at  Atlantic  compared  with  Great  Britain.  else?””  Let’s  find  the  answer  to 

gram,  is  well  nigh  defenseless.”  City,  in  October.  Miss  Raitt’s  sub-  Some  of  you  may  have  read  “The  question,  and  advertising  will  b< 

*  ♦  ♦  ject  was  “What  Business  Should  Do  Freedom  of  the  Press,”  a  recent  book  find  its  way  out  of  its  present  pr 

I  SHALL  proceed,  from  those  few  to  Remove  Consumer  Suspicion.”  by  George  Seldes,  who  is  also  the  author  and  perils,  back  into  the  popular  e 
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